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'ABSTRACT . • . 

» This manual is intended^ for use by senior adult peer 
advisors ^» (age 60 and over) engaged in helpina relation;5hips in 
providing consumer education to other senior adults. The advisory 
procedures are based on a problem solving approach vhich incorporates 
the development of a self-help concept. Chapter 1 prpv^ides 
inf ormcttion on consumer advising. It pre:^nts advising steps vith 
eitamples and briefly* discusses group sessions* Three references for 
additional information on the helping relationship are given,* 
Chapters 2-*16 contain information in outline form on these topics: 
appliances; clothing; credit^ death *and^ burial; food; frauds, gyps, 
and decepjbive schemes; housing; insurance; health care; money 
management; recreation and leisure; safety in the home; shopping 
strategies; social services; and transportation* Since the manual is 
designed for use in a broad geographic area, a Local Information 
Supplement at the end of each chapter provides examples/ of vhat 
resource list is also included. At the end of the manual is a 
guideline chapter to aid in development,; impiementatioii, and 
evaluation of a Senior Citizen's Consumer Program* (ILB) 
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• ■ INTRODUCTIOM^TO MANUAL USE 

In an .i ncreasi ngly complex world, there are numerous consumer 
product developments and services that are vying fo^ a niche/in 
the jarj<ej_pl a As^'society becomes more complex and technologf-- 
I'cal^ it is becoming more difficult to acquire facts and i'nfjor- 
matioft about various p-roducts^r services before they are. 
purch'ased. This lack, of product, or^ • servi ce information may 
result in hardships and problems from the I'bss of needed financial, 
resources due to uninformed purchasing. . The accompanyi nq hardships 
and loss of. financial resource? is even more pronounced for the 
elderly. who live on a fixed income which may not be sufficient for 
a quality and mpaning/ful existence. Therefore, this, manuarl A^as 
compiled with the inyention of providing as muctt information and 
assi stance , to the elderly as possible. The manual wa^ specifically 
prepared f or ^ use .by seni or citizens (60 or over) engaged in a 
helping relationship in pr oviding consur q er education to other 
-e4 <ierly " hid i v i dudr TT. ihe advlsl-ng procedures within the helping 
relationship are based .upon a problem sol vi ng , approach , whi ch 
i ncor'porat'es the development pf a self-help concept. , 

The manual is written* in an "^easy-to-Yol 1 ow outli/fie form and '•^ 
utilizes everyday *terms> except w.here necessary \to use other ' - 
terminology to present -information. The lise of references were 
held to a minimum^ and were included primarily to extend^the 
presented information. ' ' - \ - 

, * ■\ 

The manual also is un.iquely desig'ned'to be used by a broad 
•geographic area but with specific helps for adapting the pertinent 
infprmation to the local area. ^The Local Information SiTppl^ement 
prji-vwdes examples of what information needs to be reviewed and 
obtained locally. The looseleaf format facilitates incorporation 
of this information and other updated materials. 

While the manual is written specifically for use by senior Adults 
in a peer-advisory program, it is by no macfns limited to this use.^ 
Persons other than senior' adults, who are yitally involved in helping. 
' senior citizens both formally and informally wi 1-1 "^Iso fi'nd -the 
manual useful in giving assistance in areas of pon'^iumer' education . 
Although the focu^ is on information for persons 60, years, of age 
and over, many sections have a much broader appl i cati on .as .w.el 1 and 
can' be adapted for other .uses. * ^ / ; . 

i - ' ' W ' • ' t 

As an aid, in the devel opmeYit , implementation, .and evaluation ofy a ^ 
•Senior Citizen's Consumer Program, a guidelines' chapter is dncjaded- 
at theu end o:£-the manual.' Materral is presented in this chapter 
whixh will assist i nterested .persons or agencies tO' develop a 
consumer-program based on the^ experi ence of the SCC^P program. * 

Although the pronouns may vary frpm sh^ to. he-, the staff hei'the|^r^ - 
implied nor intended for any bias or se^xism tb occQr. Generally, 
the masculine pronoun is Used. 



> 

In helping rel at i ons.hi ps , the terms counsel or and c1 i ent may be , 
misleading some i niii vidu^l s , suggesting a specific type of. 
helping rel a ti onshi p, such as'a psychological or psych i at r i £ »one . ' . 
These terms may also be threatening to some individuals. Therefore 
for this manual and "the senior adult consumer program, the terms 
a-<i V i S e r and consumer -were chosen in an effort to circumvent such 
^prdblejns. The use of the term adviser seems less threatening and 
more accurately describes the level of help provided by. peers. The 
use^^of the term consumer highlights the major focus of the manual. 
H^ence these terms seem logical; the adviser is. a helper and every- 
one i s a. consumer; ^ 
• * 

E. Carolyn Ater 
C. W. Baugh 
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. ' ' ; CONSUMER ADVISING 

^ ft 

A prirnary requirement for any successful consumer advi si.ng . ses s i on 
is for the consumer to feel comfortable, rel axed , confi den t 0/ 
being hel^'eti, and a sense o( concern and care from the consumer 
advjsor. ^ It^ afso iricludesVa si tuati on where facts are obtained 
an^ informertion is provided'. Fo\ the consumer 'advi sor to be 
effective, it will take time, practice, and a genuine concern 
and acceptance of the consumer. The purpose of the advisor is 
to enable the consumer to live a mbre effective, enjoyable, secure 
and fu 1 f i 1 1 ed, 1 i f e in'^an increasingly compl ex worl d . ' 

I. advising' ' , 

A. Genera'l Guidelines , 



1. ' In an^^advising or helping situation th^re are .certain 

aspects or facfors which are necessary for success. 
The cort^um'er first encounters a disturbirig or 
threatjeni^ng feeling associated with a problem er - 
situation. These feelings which the consumer 
ex^riences stimulates him to seek assistance which 
wil.l? either resolve the difficulty or alleviate At I 
to some extents. Thus the consumer es tabtl i sh-es 
contact with a consumer ^v^sor with the hope and 
CDnf i dence/that the advisor will be able to^help him. 
with his consumer problem, 

2. In addition to the expectancy af being helped that 
the consumer brings to the interview, certain other 
events or experi ences must -Occur before feeling 
helped- The advising or helping situ^ation repuires, 
that a sense of trus.t, relaxation, and concer^i be 

t> present throughout thi interview. The advisor must" 
convey to the consumer that h^ cares about him as a 
person as well as about his problem. J-his will 

.provide' the consumer Avi th th e opporti|tii ty' to disclose 
his problem without fee^ling threa£er|ed or embarrassed. 
This can be accomplished when'^the appropriate atmos- 
phere has been created*' The feelings of trust can 

M)e increased further by the use of empathy - the 
understanding of what the other person has stated and 
the cqmmuni ca ti on ^of this understanding to that 

. person. / ' • - * / 

Thus when the consumer e'ntef^into a situation in 
which he feels comfortatl.e'.Sgared -about, *trus ted, 
V 'and Qifders tood , the advising situation hiis a much 
greater chance of b,eing produ^tJ^(^. 

~3 . TTTe~a dYTs or has ^^^ITen'nfnrnp^i anT" FTrs t the advisor" 
should help the consumer he! p 'himsel f as much as » 
possible, and setond, shoul d 'provi de as~n)uch 
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information and as^l s tancs,. as/ possi'.bl e for the. . 
» pToblem, including pot'enti al 'sol utions . , However, if 
>the ^dvisor does not convey to the consumer that" he 
cares for him as a person,- then theSe goals may not 
■ b6 achieved. • - • 

• 1 • ;* 

4. .A well informed arid preo^e'd advisoti wnll app-ear 

relaxed .a nti sel f-c6nf ii^fent. . Therefo|re'. the advisor 
should be famili'ar with both the advdsory probedures 
and the^ consumer material. The advisor should not 
hesitate to consuU-"a bi'lipgual associate if the- 
situation* requires one. ° " ' " \ ' ' ' <■ 

5. The consumer may ^ave a different vocabulary. If so, 
j;^e--d^v-i-s-ei^-&+rmrl-rf-5TtTiTsr-^^ -vocjbu I ary- to that 

of the consumer's and'use terms which \can be under-* 
stood. The consumer should not feel put down, made 
fun of,.orbe mi sjjnders.tood by the .adv'i s-or . 

6. The time' factor is also important. The advisor 
should arrange to* help 'the consumer, as quickly as 
possible arid so inform 'him. 

7. The advi sor shoul d ,fi 1 1 gut the appropriate forms 
and. stres'S that all information provided wTll be 
treated confidentially .^ • " ' 

8. The adviser shou'ld\pot provide legal advi-ce since he 
is not qualine-d for this type"- of service and could- 

• possibly find hi-jwielf involved in a lawsui^t over 
.fals.e or inaccurate .information. At the same time, 
the advisor must remember that he should not ' 

I recommend one business, or service o-ver another, or 

to provide evaluative i nf ormat-i on without substantiye 
facts to,defend his position. — '~ ' — 

/;9. The p^hysical arrangement can contribute to or hinder 
w the helping si^tuati'on. Tjie cohsumfer seeking 

^ assistance wi n feej more cjomfortable if the meeting 
ca,n be in"p/iva;te dr^-out of others' hearing.' The 
privacy" being extended' al so conveys a sense of 
respect for- the. person and his problem. 

10. ' The. privacy of the 'advisin-g will also be increased 
because of 1essene.d^ distractiorj^ ,and disruptions. 
Jhe "advisor and gons-umer should attempt to physical'ly 
- I'ocatfi .themselves to obtain as much -privacy as 
possibTe., ■ ' . • • 

-Advisrfng^Steps - - — - ~ * z — t 

The following .sfeps '-are ' descri bed for the purpose of 
•providing the, c-ons umer advi^r with the appropriate 



sequencfe process to be utilized in an.-advi.^ng 
situation. The advising session will be more effective 
if eacii of the steps are uted in a step by step fashion- 
since each IS dependent upon the preceeding one and all, 
of the following steps are dependent upon Step One. ^ * 

Fol lovyiflg each step is an example of a consumer and* 
consumer advisjlar conversation. The e^xample illustrates 
how each step may^ proceed from one to -the .other, 

1. Step Oji^e-, Establish a, Good Atmosphere* 

a. The' f^'rst impress i-qYis are lasting ones. Greet 

^ the consuritter' i n a friend ly manner which ji.s ^ 

' condTicive to feeling comfortable 'and relaxed/ 
^ When t^e consumer is greeted, it should be done 

• formally and wi th^ respect , Ifit?oduce yourself 
and -state your roTe as a consumer advisor, 
.b. This ste)s) is es^sent^ally the estabVi shnien t of 
good rapport between the advis.or and consumer 
wijth the. advisor co^mmu n.i ca ti ng a "^ense of trust, 
care, concern, and helpfulness to the consumer. 
Unless this step has' been established adequately, 
4t may negatively i nf 1 uerace • t he remainder of the 
'session. 

Step One Example: ► ' ' ' 

Mrs, M.,, aj55 year old womaa comes i n 'tp visit the 
consumer advisor. She appears distraught and worried, 
perhaps with the problem or^ situation which has brought 
herinto'visit. theadvisor,. - 

Mr. B , : Hello,' My -name is Mr: B. Pm^the consumer 

^,^dvi S01 — h^re~~at^he Sen tor "Center . 'Perhaps I should 

expl.afh w^>a t a ^consumer advisor does. A consumer 
advisOiT is one who provides information and assistance 
concerning coi^sumer problems. A lot of people only 
thi^nk of purchasing automobiles or some .other large 
• investment as a c^onsumer area, but I see the consumer 
area as Including everything which you. spend mor>ey ^ 
— ^n,*su^ch as medicifies, utilities, au tomobi 1 ess and 
other products and services.,'^ 

Hrs , M. : . Well, that helps me/ I think, ' I was i'not 
. sure if-my medicine bills would be a consumer problem 
oj;;_not.~ I hope you can help me. I j.ust don't know 
what to do anymore. My drug^bill is so high each 
month, and ca^nnot afford it very much longer, : ^ 

Mr. B. : You are really worried and concerned about 
the high cost of/your driig bill ^id how you are going 
' to get by. ^ ^ . 

• * , * » 



Jlrs. M. :- Yes, I am. I'm, at the polrrt of just not-- 
knowi ng ,what 'to do. ^ I need the m.edic1nes, but I 
cannot 'Sfford it 'any longer. 

Mr. B . : This really upsets you.. You^are torn be-tween 
. ne^eding the medicines and being u;iable to afford it. 

Mrs. M . : Yes; I- am;. And I don ' t know, h ow. to go'j)n. 

2. Step Two. Collect Consumer ^Da ta ^Zj" \ 

a. This step includes the data gathering for'partial 
completion of th.e record keeping forms.^J^i-e — , — 

advi s or should Vtat.p tn t.h p ^nn<;tjmpr jt^fat record^ 

keepi^ng forms must be completed. However, he 
should reassure the consumer that al 1 > i nf ormTti on 
* is confidential and will be treated as such , 

b. It may be determined at this time- that the prob- 
l.em is not a consumer problem and is outside of 

\ the duties and capabi 1 i ti.es of the consumer 
advisor, such as marital or family problefns 
requ i r i ngt^QOunsel i ng • If this occurs, th.e 
i .indivfdual should be-referred to the appropriate . 
agency- for %hel p and assistance. 

c. All information should be gone over by both the 
advisor and consumer to ensure that that datatis 
correct. v " ' ' 

Step Two Example : ' ^ • ' 

Mr. B . : Mrs.^M., befare jwe begin to discuss your 
problem more, I would like to get some information 
from you. This information will help us know more 
about what'the. different probl.ems elderly citizens 
in- this area-Jiave and then we can get more info^^ma-. ^ 
tion in that area for future consum^ers. ^ 

Mrs . M.' : (Perplexed) Wh.at kind of infx)rmation do 
you want? ' „ ' - . 

' Mr . B . : Yoij seemed concerned^over the information, 
which I want to receive from you. 

Mrs. M. ; Yes,: there are t^ings^^that I don't thinly 
are anyone's business. ^^^-^ ^ - — ^ 

Mr. B; ; That is very true Mrs. M.^ Hbwever,^et 
me assure you that I only, want geneVal information 
such as your addrpss, type of consumer problem, and 
% things like this. I also want to assure^ you that^all 
of this information and our di scussi on "of yo'fir problem 



will/be treated very c o n f i d e nt i a ] 1 y , As you said 
Mrs.* M.,^it's pot pfher people/ s busi ness 

Mrs : Thank you.- Jhat makes me feci better. I 
was not 5ure what kind of information you wanted, antf 
what you'w&nted it^for. * ' , • \ 

Step Three. Identify the Problem* 

a. In this step, the advisor 6houVd listen carefully 
to the consumer. The consumer should state what 
his probVem is, and if he has taken any aclian 
for r e s aly jjig:JtJifi--pjfio hXesa^ — x ^ It is "important ^ that — 



-^hre^'advi sor listen and clearly understand wh^at 
the cons4jmer is saying. This is* important . * 
because if the problem has not been correctly 
identified a^'nd' unders to'od , it will be difficult, 
for the adv.i.sor and consumer to identify 

- potential solutions to- the problem. 
The, advisor should allow the consumer to cTescribe 
the problem at his own pa^ and tn his o^n words, 
if the advisor hurries the consumer, or attenptis" 

. to l^ead him in other directions, he may appear 
dominant and uncaring toward the problem and the 
co^nsumer. 

If the consumer is silent^for a" few minutes, he 
may be attempting to collect his thought;s con- 
cerning'tha problem. lf'so,'an appropriate 
question* may be asked t6 keep the train of thought 
and the issue togetheir.^ The advisor should ^ 
re>f 1 ect what the* consumer has stated at certain 
times. ' Ref 1 ec t i ng ' can seVve a dual* function. It-^ 
will allow the advisor to . determi ne if the ^details' 
he poss.esses are correct. Second, ref 1 ec ti ng ■ ^ ^ 
can" convey a feeling of^ understandi ng to' the 
consumer, unders tandi ng :of what has been said, ^ 
'and the fee.ling associated with the, statement . 

This^fgeling of understandi ng s^hoiild 
f aci 1 i tate 'tlie consumer's exploratfon of the* 
problem and hi s acceptance and* implementation of 
the solutionis). This should follow if the T 

* consumer feels understood about how the problem 
concerns him and what e/fects it has upon him. 
The advisor should not act .surpri sed , upset,, or 
sh^ocked about ajiything the consumer^ says At t 
the same time, he should not appear j udgmpnt'al , 
critical, or favoring -to the consumer. If*the 
advisor engages in'these behaviors, then he has* 
not adequately -progressed through Step One, 
"Establish a Good Atmosphere," and his effective- 
ness will be diminished or lost. The advisor 
should be accepting of th^ consumer^and of his ' 

. problem, artd communicate this to the consumer while 
i de^ti fyi rfg the ■ probl em. i 




step Three Example: 

« * * . 

Mr > B , : Mrs. M.,*couTd you tell me^a litfle about 
•your drug bill? Then I will know mor^ specifically 
.what the problem is and how it S^fects ycfu. ^ ''^ 

Mrs> M. : Well, I guess* the prob.lem, is that I ha^ve 
. a medi oi ne. bi 1 1 each'month that costs $80.00 and I 
only Receive $250*00 a month from Social Security 

Mr. B . : I see. Yo^u are quite ups^^t and worried ' 
bgcause y^u spend $8U.*09 a montji on medicines, and 
on*ly- leaves you $170.00 a'month *to Hv-e on. 

flrs-% M. ; ' Yes." It sounds like ypu know* how' I feel 
' abatft this money problem., , • ^ . ^ 

Mr . . B ' It he^ps reassure^ you * because 4s seem under- 
standi ng . ' ^ ^ * * . - ' ' • 

Mrs.' M. :, Yes. ^ . * ' ' ^ 

Mr. B. : I was wonderi ng i f y ou ^'have done anythin.g, 
• about this pro))Tem before." ' ' ' , • 



rs. M.: Mo, only spent all of my money' o.n it and 

.not ha^ve any left to live on the rest of the monfh"^,- 

Mr. B . : You m^an you don^t have any mone^-^^V food, 

or other b^i 1,1 s? ' • 3% ' . 



Mrs . M. : Afl:er I pay my bilf^, and buy food, "and pay 
for medicine, I don't. • * . 



Mr. 6.^ ': , Let me see if I have what you have been . . 
saying correct.' Ypu are concerned' over your high drug 
bill. You only receive $?5Q.O0 a month from S,QGiaT 
Security and you spend $80.00 a 'month on medicines. 
This really worries you because yo,u don't^know how 
lon'g you cffn keep spending that much money on medicines 
which you have to take. ^-I-think you also s t'a.ted , Wiat 
you have not tried to" do' an)^h.i ng about this so f aVn ^ 
Does th1*s seem correct, Mrs.\4.?' ^ 

Mi>s . M. : , h think so. 'it s^ms correct. . 



4. Step'Ki^r.* Identify Solutions 



Setf-he.lp is the most effective help the 'consumer 
can receive. The advisor should avoid talking or 
influencing the consumer i^nto a solution which* the 
advisor alone chooses-^ Th-e advfsbr and consumer 



should identify potential solutions to'the 
^ * problem whfcKwill ei.ther solve or alleviate it. 
It is (important for the consumer ahd advisor to 
identify as many potential solutions to the 
problem as possible. This, allows a greater 
opportunity for selecting the most -practica'l and 
effiective solution.' The consumer and advisor 
should not evaluate any of the solutions at this 
timeu> but only to thipk of as many ns.o1 u ti ons as 
. , possible. 

b. It is also important to remember to have the 
'^ 'ccrqsumer identify some of the solutions to the 
proVlem, since he will feel more comfortable and 
accepting of the solution if he has contibu'ted 
to the solution and it is coHiing fron\ him. 
Ide'n ti fy-i ng solutions to problems will also 
-.provide the individual with training for solving 
'f uture* probl ems • However, this may be^ difficult, 
^ , since, the consum^er may not' have' any suggestions 
for solving the problem, anos^the, advi sor may 
need to identify more^ sol u ti ons {<^ue'to the 
information and resouVq^s which he has available) 

Step Four Example: . ^ , - 

Mr . B . : Now that we have identified the problem, we 
shouldob"e able to, come up with some solutions. I'm 
* wonderi ng ■ i f< you have any ideas about how to solve 
thi S'^pr6blem? - ^ 

Mrs. M. : No. I don't have any ideas about what to 
do . 

Mr. B . : You don't have any suggestions right now. 

Well, v/hy don't we. just think of as many things, as we 

can^which will help us to get to the pro^blem? 

Mrs. M. : You mean, things, to do that will reduce my 
drug bi 1 1 ? ' " ^' 

- V • • . • ^ •• 

Mr. B.M > Ye^s., that's correct. Fqr instance there 
• ..are several *pdssj bi 1 i ti es . Perhaps you could ask 
your physician if i't would be possible for him to 
pressjribe a generic drug .for your prescription. 
.Another poss»i bl e' sol u ti on wpuld be a mail order drug 
service, which 'sometimes offer drugs *tha1; may be *^ 
^ lower than lo.cal pi^ices/or at a discount..* It soun'ds 
♦like, you are taking the medicine regularly and' this 
may be a solution. Perhaps another method to redu'ce 
the medicine bill would to do ^'^sbmls camparati ve 
shopping. Each drug-store is requireci to-h'ave a 
' pub^lished list of the 100 i^st commonly prescribed 
'drugs. - In this way., youxould determine which store 
offered the same medicine at^the 1 owest . cos t 
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Mrs, M, ; I have heard somewhere there are drug stores 
. that' may give discounts to the elderly, is this so? 

Mr, '8 , Yes^ Some s^res may give dist:*oants to 
the elderly. That was very good Mrs. M. This is 
what I was referring to about thinking^of as many 
"ways to help sol^ve the problem aa*^one can. Pm 
wondering if there are any. other ways that yoHJ can 
think pf to help 5olve or reduce the problem. 

Mrs. H. :>, No, I cannot^ think of anything else.-* 

. Mr. B , ; You .cannot think of. any other solutions. 
I canfibt think of any other solutions ri.ght now 
either-^ 

5.' .Step Five. Evaluate Solutions 

-a. After all of the potential solutions have been 
-identified, the advisor and consumer should then 
begin the' evaluation process. The ativisor ^ 
should explain to the consumer at this' time 
possible consequences or results of the solutions, 
b. The evaluation of the ' sol u ti ons should be 

approached from two perspectives. First, will 
the solution work, and second, 'is the -consumer • 
agreeabl e^ and satisfied with the* sol u ti on . * 

Step Five Example : ^ p> ^ 

a 

Mr. B > Perhaps , we can now look at these solutions 
which we have identified and determine if any of . 
them can help solve the problem. I'm wonxlering how 
you feel about the solution of checking with your 
physician to see if he could prescribe a generic 
drug for your mediical conditio.n. 

Mrs . fl. : ♦ I'm not sure about that one," I've Jveard 
that genejri.c drugs ar^ different and are not the same^ 

Mr. B . : You sound confused about the ge'neric drugs. 
ActCfal'ly , . the chemical composition of generic and . 
brand name drugs are the same. 

- Mrs-. M> : (still uncertain) I don't- know if I would 
• want to cjiang-e my medi ci nes . 

Mr. B . : You are uncomf ortajDl ^wi-th this sol.uti'on. 
That's, okay. 1tt)w do^ you feel a^out the possibility 
of a. mail order service? (Advisor and consumer 
continue to evaluate each of the solutions.) 

0 
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.■ Step Si-x. Select- the Best Solution(s) - 

a. After the advisor and consumer have evaluated all 
of the poten-tial solutions^ the selection of the 
appro'pri a te so 1-uti on can then be ' accompl >shed . 
Both the advisor and consumer should. be gMttjed 

in their selection process by the - f ol 1 pwi ng : 

(l)-Will the solution solve the problem? 
(•2) Is the consumer satisfied with the solution'? 
(3) Will this solution possib-ly pre.vent this type 
♦ . . of problem f rom-^^occurri ng in the future? 

b. There mciy be more than one solution which will* 
solve the problem^ pf so, the above three 
conditions should be u|ed to determine their, 

'selection.. The situation may warrant the 
pursuing of different solutions until one or 
more are found which are the -most effective. 

For example, in the high cost of drugs and 
medicines, the consumeic could inquire about 
(1) the possibility of mail order pharmacy 
services, (2) any pharmacies gi vi ng -discounts to. 
senior citizens^ and (3) use of generic drugs 
for subs ti tu ti on ,i n his prescription. In this 
example^ there are^>fe4iree solutions to pursue. 
Both the consumer and the advi sor/shoul d remember 
to'be flexible and open to more than one alterna- 
ti.ve a'S the'most feasible solution to the prob- 
l^mr ■ . 

Stgp Six Example: - , * 

Mr. B". : Of the solutions whiqh we have examined, 
which one(s) are you mos't satisfied with Mrif;, M.? , 

Mrs. M. : I- think I would like 'to try comparative 
shopping first and determine if that can help' me. 

Mr . B , : /Good, -That solution sounds like it could 
offer somfe rap^id results.. (Advisor and consumer 
select the best sol ut4#on( s ) . ) 

7. Step Seven. Discuss How to Carry tfi^e- Solution 

a. After the solution has been selected, the advisor 
should encourage the consumer to carry out the • 
s^olution,. As in the previous examp'l^ of, drug 
•costs this would mean (1)' obtaining and/or % 
completing mail order blank for drugs, (2) con- 
• tacti ng'^he^l oca'l pharmacies regarding the 
possibi 1 i ty\of discounts, or '(-3 ) ' consul ti ng his 
physi cian .aboiit a genegr^ic substitution fon his 
•prescri pti on • 
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>b.' .The advispr shoald-vgive support, and encouragemeTit 
lo the consumer for carrying put the so^lution, 
but not to perform the solution for the consumer 
'*.ii it is something which he ^n d,o himself. The 

advn sor sh04Jl d not create dependeaoy^tut rather 
"build asserfi veness and sel f-£pnf i dence in the 
'consumer himSel f for ^ajidJJ^ 
' ^ prob:rem~aTT^~Tny' future consumer problems. • , 



Step -'Seven -Example : i 

Mr, B . : * l^ell, Mrs. it seems from^j^H^at we have 
di scussed- that you would like tor try put the'solution 
of comparati ve 'shoppi ng . Pm wondering if you have 
any suggestions as to starting or be'ginning? 

Mrs. M. : I guess I could check the price of my 
prescriptions at the various drug stores in town and. 
'determine w-hich has the most acceptable price. 

Mr. BV : That sounds like a very good idea, and an 
effective one also. I'm wondering how many drug 
stores you plan to check? 

Mrs . M. : I ha^/en't thought about that.^ I guess I 
. wll check about five or six stores that are faiHy 
• clo^e.to my home. • . 

8. .Step Eight.. Close the Session Effectively ^ 

a. At the end of the* interview^ or advising session, 
the advisor should explain again to the .coflsumer 
•that all information which was provided ^nd dis- 
cussed will be treated conf i dent i al Ty . f+ie 
^ advisor shpulcf take thi s .opportuni ty . to inquire 

if the solCftioii, is clear to^the consunofir, if 
there .are any q;uestions, or'if there is aijything 
^ that the consum;er,is unclear albout or is bothering 



respectfully a?, it began. The" consumer jthould 
feel more comfortable, relieved, and helped. 
The adv<isor shoul d ' s tate' tha t if any other 
consumer probleirrs arise, and assistance is- ^ 
required, the advis'or wil.l b^ ,ql ad to-be .of help, 
c. -At the end of tiie session, the^'^t^Ui sor should 
record on the ^appropriate form the decision 
reached regarding the^problem and what action 
was or will be taken. ' • / 

< * 
Step Eight Example: " 

— ^ ■ ^ \ ■ . ' . ' 

Mr. B . ; Mrs; M.., I would like tql mention again that 




ended as friendjy and 
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all information which^you have provided, and our . 
discussion will be treated conf i d^enjbi al ^y . I ^woul.d 
also like to determine if there aVe any- ques ti ons , or 
if there is anything which you are unc>ear about? 

.Mrs. M, : No, I don't think so. You have been very 
hel pf ul . ► . ^ ^ ^ • ^ 

Mr . B . : I would like to know the. outcome of your 
decision and how successful if was. I wonder, would 
it be possible for us'to meet again in. a week.or two 
an'd check on your progress? If it wo^uld be more 
convenient, could you call and let me know your ^ 
progress? Or, if you prefer, I can call you. * 

Mrs. M. : /(thankful) Yes, I think I would like that,. 
I will come back in a week. 

Mr. B. . : If there are any other cons^umer problems 
that arise in the future with which you need. assis- 
tance, please feel free to contact me. , * 

Mrs . M. : Thank you, yes I wiVl. 

Step Nine. Follow-Up. / 

a. The consumer advisor should make arrangements 
with the consumer ^to contact him (phone or' 
appointment) to determi ne * the outcome of carrying 
out the solution.^ The len'gth of time between 
initiating the sol uti oh ^nd" the follow-up will 

• depe/i*d upoii the type of problem and its solution. 
Some problems may requjre a longer time period 
before any results are evi^nt, sQch^s problems 

'with Soc.i al 'Securi ty versus problems w!ith a* Vocal 
merchant. n . • * . 

b. The follow-up cbnta'ct is Important f,or a number 
of reasons.^ "^^irst, the 'advisor shou*ld determine 
if the consumer ,ac£ual ly carried out^th^e solgtion, 
and if^not, what prevented, him from doing so. 
SecondT the advisor needs to know how effective 
the solu^^n was at solving the problem. , 

c. The advifll should determine if^the consumer is 
satisfied- with the" results of. the solution. If 
the consumer is not satisfied with the solution, 
the advisor should then\Jook at other sol uti on5 
that are more, sat/isfactory . If the' consumer is 
not happy with ^e solution, or it f ai 1 ed ,^ then 
this may influfnte his attitudes toward Itfie ; 

" advisor, and consumer advising negati vely , ^and he 
^ ^mtiy be hesitant to take advantage ^of thi s; ser^vi ce 
^ ^ in the future. * 
: / / . 
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Mr /B. : Good morning Mrs. M.- How are you today? 



y Mrs. M. : Fine, thank you. 

^ Mr. B. : Well, it's been two .weeks since we last met 
"I'm wondering whether the solution we. worked on was 
effective at getting to your problem. 

• M.rs. M. : Yes, I think it was to a certain extent, 
rhave reduced my^'medicine bill by $10.00 a month. 

Mr. B . : That's really great. I just received ^. 
pamphlet pn generic drugs and I would like to give 
you one. - It may clear up or answer softie of your 
<?-uestions about generic drugs. If you decide to 
pursue this solution, we can discuss this jater if 
you like.' 

iMrs . M. :' Thank you, I will contact yqu if I change 
my mind about the generic drugs, or i*f anything else 
.comes up in the future. You have really, been helpful 
and I appreciate it very much. ^ ' ^ 

Mr. B . : Thank you. Have a rjice*" day and remember, 
.if J can be of any^hVlp, ple,ase contact me. ^ ^ 

j Mrs. M. : Thank you, I will. Goodby and thank you. 

SuiTimary of Steps 

1. for a productive and effective advi si ng*sessi on , 
various steps have been explained as essential 
procedures. Each step builds upon the other. Taken 
together, tije steps repnesent*^n approach to problem 

v?o.lvin4 applicable to m'any situations. It is impor- 
tant to recognize that the process can be u-sed by 
one i ndi vi dual , only as well as by' two persons in an., 
advisi ng ,,si tuati on/ - 

2. The step^i in summary, consist of:^ / .^-^^ 

a. Esfcabl i\h.i ng .a goodr^ tmosphej;*e ' * ^ • * 

Collecting consumer'^data ' 

c. Identifying the problem * * - 

d. Identi^fy i^ng the solutions ^ 

e. Evaluating solutions ' ^ ' 

f. Selecting the best solution(s) 

g. Discussing How to carry out the solution 

h. Closing the session effectively 

i. Fol 1 ov/i ng-through 'on follow-Cip. 



A. ffroup Advising , 

Gr-oup advising probably will. not occur, unless in a group 
of very close associates. . I ndi vi dual s " norma lly are , 
'hesitant tuvpre^ent some of their consumer problems to 
others (particu larlyr-important and expensive consumer 
problems) b\ecause they may feel embarrassed if others 
know- about the circumstances about the problem; 

Group Discussion 

1. .The consu^ier advisor may find himself giving a 
presentation of some consumer^ tapic to* a group of 
senior c-it\iZ'ens in" which the presentation may turn 
into. a group di scuss i on' abou t the topi-c. ' Group 
d.iscussion thus may be an effective preventive 
.approach to consumer problems*' 

^ 2.. Group discus'sion can provide information to the 
' ' , elderly about a certai n * topi c, stimulate th^eir 

thinking about this topic, and may serve to start 
them thinking about problems they have encountered in 
this area, As^this information is shared with the 
others, the group then may become aware of*, or under- 
stand more, different, or unusual consumer probleii^s, 
and possible solutions. 

3. Records of group discussion are des,irable and should 
be completed by the corrsumer advisor. Reactions to 
topics of a 'discussion provi de hel pf ul insiglit to 
• * needs for future discussions with other groups. 

ni. SOURCES OF ASSISTANCE ^ ^ • - ' 

• 

For additio/ial information on the helping relationship, tlie 
following references are provided for assistance. These refer- 
ences in no way represent the entjne i^ange of various types of 
helping encounters, but are proYided as additional sources for 
those involved i*n a hel pi ng^ rel ationshi p such as a -^nsumer 
.advisor. \ " / " • 

■ A. • Benj ami tu ■ Alfred.. ' The Helping Interview . Boston: 
Houghto;fi Mifflin, 1969. . , ' 

B. Carkiitff, Robert R.. The Art> of Helping iri ^ A'mherst, 
. Mass . Human Resource Deve.l opmen,t Press, 1977.) 

p. Egan, Gerard.' The Skilled Helper . Monterey, California: 
Brooks/Cole Publishing Cpmpany, 1975. 
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; . . AP^PLIANCES AND UTILITIES^ ^ ^ \ 

The cost of purchasing, using', arid, repai ring fna^dor appliances 

constitutes an enormous expense Careful cojisiderat'i on of safety 

and service features of these expensi ve J teVs is essential for 
elderly consum^ers. , . ' . . . - 

I. MJOR APPLIANCES: ^ ^ . . 

A. .Compare length and provi sions^ oY. guarantees and warranties 
on different models. ' 4- ' 

^' B. I nqui re' about any rew'iring, specia^l plumbing, or other 
installation co^ts that might be incurred. , * 

-C. Select models with the-.least numbe'r of buttons, dials, 
\ cycles or s.pecial features. Not only ^;do^ these ,iiiodel s have 
lower initial costs but, are usOlPlly, £ti.e* 1 eas t expensive 
* to repair and 'thfere are fewer thi'n^gs' to go wrong. 
.^.Cojored appliances and appl i ances, wi th "Speci al textured . 
finishes are* usually moVe expensive, t^an the basic white' 
models w.h'i ch perform essentially the same opera1;ions. 

D. ^ Contrast the "Energy *Effi ciency* f^a-tio'!' (JeR') for d^'fferent 

models and brands.. .The EER-is obta^tned by dividing the 
heating tor cooling output o^f^ an ap'pji^ance by fhe amount/ 
of electricity required for opera^fion.' For exximple, a- 
1 ,000-watt air condition^ that 'cool s' at . the rate of 
6.,000 BTU's '{British Thermal ^ Uni t§-^«-a s.t^ndard unit of * 
heat) per hour, would have an EER*Qf^.O*, The higher 
the EER, 'the '1 o>yer the energy cbnsumptio,n and (5pjeration 
costs. X. . , ^ ' > ' ' 

E. r Check i nto 'secOnd-hand , slightly damaged ftetns, 

, ^ demonstrators, or f 1 oor modej s . ^ reputabl e deafl er wi 1 1 
often guarantee these i tems . and they can be^obtained at 
substantial savin"gs'^. . * " " 

F. Measure doorways ,/j:)assagew^aysrand wall space to asosure , , 
that an appliance can easily f ft ' i n.tp -^he ^^pace provided. * 

p. Compare total finance charges offered by each 'dealer • • 
not just monthly payments. " " ' . * 

H. Purchase brand-name appliajices when ' possi bTe. Repairmen 
are generally more familiar wi th brapd-name appliances, 
and repl acement parts -are more readi^lj .avai lab 1 ^ s^o .the 
chances of getting the appl lance r-epai fed' are giceaterr. . 
However, don't overlook private label' appl i ances which 
are made by the well-known manuf acturoj^s^ 

^I. ..Consider the difference in cost^^of operating a'^gas or an 
electric app.lianceJ Studies in regent years show that 
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*, i * 

gas appi i ances' are l^ss expensive in the long run and 
utilize the nation's^ fueV more efficiently. However,, 
, some electric appliances are more efficient than* gas 
aFjp.l'iances.. Actual costs will depend,, of course, on 
hpw much the appliance is used and the current gas and 
**ele^ctri ci ty rates in each ' part^^^eci'l a r area. 

J. Consul t^Consumers **Union .(see en.d of 'chapter), rati ngs , 
descri p|:i ons , ,and comparisons of the types of applianc#^ 
under ^consideration, >s well as the "frequency of repair" 
^ record. - ' . / * 

K. 'Select oven 1 eveV brbi 1 ers rather than lower drawer- 
^ type broilers wfien equipping- an older pierson's kitchen. 
* This added safety precaution^ wauld eliminate excessive 
. bending and pos.si blef 1 oss of balance as well as pjfovidjng 
a better vfewi ng 'Tev^l . - . ^ . 

L. Select rangers with controls at the front of the appliance 
to di scourage. reachi ng across hot burners. 

f^^ Use" portable electric 'appl i ances when, prahti cal . Elderly 
people may find that small appl iances reduce energy 
consumption, are easy and. safa to manipulate/ and 
"stretch" 1 imi ted >^i vi ng space. 

II.. ESTIMATED LIFETIM^F APPLIANCES • . 



Spme consumers are dismayed by the length of time soirie appliances 
remain in use. A reient study of 1 i feodwcpectanc/ suggests a 
realistic idea of what, can be expected from appliances.^ /v 

Sewing machine .• * .-^ . 24 years 

Vacuum cjean-er **. : \ . . Vs'^ years 

'Ranges, 'electr'io or. gas -vie years 

Refrigeratpr .16 ye'ars 

Toaster, Sl^tomatic 15 years 

Freezer.- . . ^. : *. . . . . 15 years 

Clathes dryer ; 14 years 

Washi ng machine. ^. .... ^ 1 1 yearts 

T^levis'ion set . . . . ^ . . \ IKyears 
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III. SEALS AND STANDARDS , -."^ • . . 

' A. UL • ■ - ' 

^Found on eiectrical ^appliances and means a product has 
'been tested for fire aad electrical safety. 



Bl ue Star Seal. 
*f 



Pound -or)\ gas appTi ances an^^ means Hhey have been, tested 
for per'f ormance , safety, aricl durability. 



C. Par^^Tts Magazine j \ 



Means that' tfrs" tester has round that an appl i ance 'works 
^ * the way the manufacturer says it will. 

D. Good Housekeeping . ^ ^ • 

This is a guarantee that if the piroduct doesn't wojjk as 

'advertised, consumers can get their. money back frdm 

' Good Housekeeping Magazine .^ 

* « 

IV. APPLIANCE R&PAIRS ^ 

A. When Repairs Are Needed 

1. Learn about the store from friends ?who ha\Ae.had 
repai rs'^-done there or call the BBS. ' 

i 2.- Get a written guarantee of repair services if 

possible. 

3*. Call a /^ctory authori'zed repair1\iari if the appli^ance 
is -not covered by a warranty. A factory authorized 
. — reTrai rman wi 1 1 usually guarantee parts; wfiereas an 
"all purpose" repairman usually won't. 

4. * Get 'two or thj^ae written estimates from several 
dealers before decidiilg to use an unau tliori zed , 



Phoney -R^pai r^s . ^ 



/. 



1. Examine repai^rs for parts not installed, padded brlls, 
and, work not co^lg^l et'ed . 

• 9 * 

2. Demand a written estimate of the repair work before' 
it is b,egun. Some repai rmen^'may quote a^ price and 

^ • then once*' the'appl i dnce is apart, will double the, 
\ price. If the customer objects, 'the repairman may 
give the cus tomeri;.the choice o'f paying the extra or 
paying- storagen^,^ * . . 



3. Obtain a wri tten -estimate of the repair cost before 
allowing any appliance to he removed from^tl^e home, 
along with'a promise that" th-ere be no e-xtra charge^ 
^ without customer consent, that the item be .put ba^k 
together and returned to the home. ' 

/. Sign a statement that repa.irs ha'\^ been done only 
when they have been satisfactorily cdriipl 6ted 

5. ' Deal only with 'reputable or fajctory franchised repa"i1r 
men. 



HOW TO READ METIERS \ ^ . C 

M^t people pey their utility bills without questi on; but it is 
wise to keep track of resource consi/mption and avoid payi.ng for 
cost:ly» errors . * ' . ^ . 

A. Electric- Meter ^ 

» • • *, 

. Electricity consumption is meiisured in ki 1 owatt .hours 
(KWH). One KWH is, the same, as 1 ,000 watts of energy used 
'for one hour. Exampl^: ten lOO-watt light bulbs burning 
fpr one hour. - ' . - ' ' 



/st electric meters have a set of dials which read in 
multiples of 10. The dial on the far left 'is 'the highest* 
digit, an.d. the dial on the far right is the lowest digit. 
Reading the dials is tricky because sbqie of the dials 
read clockwise and some countercl ockw,i se. When the 
pointer is- between two numbers, read the lower of the two 
numbers. If the indicator is pointing directly- to a 
number, -the reader just directs his attenti'on to the next 
dial on the rigfjt. The indicator on that dial must have 
passed zero for that^jwmber ''(4« perhaps) to be~a "4.". 
If ' the 'poi nter on the next dial has not 'reached zejo yet, 
the number should read as the next lowest number (in this 
case "3<'). ' - • > 

To calculate the el^ctri c ' bi 1 1 \ subtract the reading of', 
th§ previ ous -month frpm'the one just taken and multiply 
by the' price charges per kilowatt-hour, 

Example: ' t * 

* • .\ 
Present readi.nci 7 . .... v . -2551 ^KWH 

• Previous reading 1446 KWH _ 

• . ' /) \ ' — : 

Energy used during month lld5 KWH- 

1105 KWH X rate ($.05 per ^KWH) = total electric 
bill $55.25. . * • 
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B. Water Meter ^ . - 

'There are- basi cal ly two typ^s of. water meters^ the str^i ghi 
, reading dial and the circular-reading register. The 
^ 'Straight-dial features ab^out five numbers i.n a row* and 
'is read Tike a'n automobi le *6dometer.' The, circular dial 
is read like-^the e^lectric meter starting with the 
"1,01)0,000" c^'ircle and conti<i.uing cl ockwi se *a round the > 
dial Both of ttrese readings s^hould be multiplied by / 
ten to get the. actual number of gallons consumed.' 

* ' C. Gas Meters ^ " , . ' ' 

Gas meters ai^e read s^mi 1 arly to the^^other meters; ' 
however, -the^* should* be read from right' to left*. 
* Consumption can be Gompared, but all utility companies , < 
'use different formula.s fqr determining a particular 
household's utility bill.' By requesting the rate charts 
from the utility, a customer- can determine what his b^ll 
should be. In addition, utility companies sometimes 
pass a fuel cost adii|s]tment to -the consumer--.a surcharge 
''tacked on to cover nfe u t i 1 i ty ' s cost of using fuel oil 
to. run itsNboilers when natural gasis^n'ot available. 
After the fuel cost adjustment, a state and/or city 
sales \ax can b'e'atfded.to the bill. I 
* ' ft * 

VI; COST OF OP.ERATING APPLIANCES ' ♦ " ' 

More ttian half of 'th.e energy we use in our homes goes into heating 
and -cool i ng. Heating water comprises 15% of the energy con- 
sumption. ^Li ghti ng, cooking, refrigeration^ and operating 
appliances' account fo^r the rest. " . • 



The cost of operati?^' ^tny piece^f electrtcaV equipriient depends 
on- three factors: the wattage of the equ i pment, the number of 
hours it operated, and the cost, of e.] ectrictty . To determine how 
/nany kilowatt hours it takes to"?)perate a -specific appliance, 
multiply the wattage by the number of hours it is used and^divide 
by 1,0C10. To figure the" cost of operati.ng any appliance, the. - 
average cost of a Ai >owatt-hour is heeded.* 

Example: " ' ' . ^ ^ " , 

300 watts . X • 1 hour ^ o-n i/im 

1 000 watts - * ^ , 

Cost = .34 KWH X 1/05 (rate) = $.0150 

Heating appl i ances x^s t more to operate. 

Examples: , / ^\ 

Electric can opener used 1 ,000 times a 'yeaPft 6/"10 of^ne KWH 
•Heating pad used^OO hours = 3 KWH „ ' - 




H9nd-hel3\ hai r dryer used J 20 times a yean - 54 KWH 
Fry pan used 18t) timet a jifear - 100 KWH - ^ 

UTILITY CONSERVATION MEASURES 

< 

A. Electricity and Gas 

1. Buy air-conditioning units that* have high ef f i ciencj^^' 
ratings. ' , 

2. Properly insulate th-e home. 

3. StaVt an ai^r condi ti oner -early in the mojining so it 
can be 'turned down later. . * ^ 

4. Turn thermostats down on both heating and air 

* conditioning units to a reasonably comfortable level. 

5. Keep air conditioners operating as efficienctly as 
possible by keeping air filters clean; by sealing 
off a.ir leaks' from outside; by making sure th^ 
machine condenser is clean and free of foreign matter 
such as leaves, bugs, or mud;- and by keeping bearings 
on the blower and motor lubricated. 
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Defrost the ref ri g.erator before the ice on the coils 
excefed's ]/4 inch, reducing its efficiency. 

7. Set the 'control switch 1 n ref ri gera tors and fregzers 
to the "economy" setting if possible. This de- 
activates the small heaters ^$hat prevent "sweating" 

'around the door in humid weather, saving 15 per cent\ 
of the electricity the appl i ance^ u§es . ^ ' 

8. Avoid stadk'ing things on or too close to a .freezer,, 
since the whol e' outside cabinet acts as a cooling 
condenser and must be exposed to a-ir. * \ 

9., Restrict cooking to a minimurn^in hot weather. Keep 
kitchen doors closed while cooking is in progress to 
prevent heat from escaping ilnto the rest "of the house 
Don^t open'oven door, unnecessari ly--20 per cent of. . 
the heat is- lo^t each time. Cook two or more dishes 
.4 at once. Avoid long p-reheating time — most ovens 
will heat up in teTf?* m,i nutes . Microwave ovens use 
ab^out five times. less electricity than regular ovens. 

10/ Reduc^ power usage, between the peak hours of 11 a.m. 
an'd *5 p.m. Arrange to complete household tasks 
during off hours, if possible. 

IK Use dishwashers only when full] . , 
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,12. Draw the shades or curtains on south and wes^t 
windows on hot summer days.. This can cut heat 
penetration through windows by as much as' 50 per 
cent. Or use special heat-absorbing glass in 
windows and glass'doors which is capable of reducing 
hea.t from' the sun by^as mdfch, as 70 per cent, 

13. Turn oft all unnecessary 1 i ghts--especi al ly *hi gh- • 
wattage ones. . 

14. ' Reduce the size of light bulbs in places where ,bri ght 

light is- not . needed . ' , 

15. ^^Repl^ace i^ncandescent bulb fixtures which are used a 

^reat dea'l wi-th fluorescent lights.. They are six* 
Cimes as efficient as i ncandescef^t bulbs. 

16. Turn off radio and TV s^ts when they are not being 

' used. If a TV has a fast warm-dp feature, unplug the 
^set. whenever the house is vacated for a few days or 
more. ~" ' . 

17'. '"^Turn off a hot water heater before, 1 eavi ng for ^a 
vacation. * . » 

18. Confine the use of vacuum clea^ners and power tools 
to weekends. 

♦ < • 
19» Dry clothes on a line' in warm weather. 

Water * ^ ^ 

1. Take showers- instead of bath's--the usual bath requires 
36 gallons, a compfirable shower 25 gallons. *^ 

2. Tunn wa4:'er off while shaving and brus-hing teeth. ^ 
Turn i't"^ only when you're using it. 

3. Reset flushometer toilet to Zh gallons instead of 
^ the^normal 5 to S.gallons per flush'. 

4. Set the float in^our tank to turn water off at a 
1 ower level . • .'^ ^ ' 

5. * Avoid flushi ng the .toilet to dispose of cigarette 
•ashes, soiled tissues, etc. 

6. Stbpper sinks or use a dishpan when washing dishes; 

• ^ a runaing water wash uses about 30^gallons pier nteal. 

7. Use the basin instead of the shower for sh^ampooing. 

8. Keep a bottle. of cold water in the refrigerators- 
running water until^it is cold will waste a gallon. : 



. 9. Wait, until you have a full nine-pound- load before 
using the washing machine. 

10. Keep water h'eat'er at an even setti ng--runni ng water 
until it is hot is wasteful.' ' *• 

11. Fix leaky f aucets--these .are a chief ca.use of water ' 
• waste. * . 

II. SOURCES OF COMPLAINT" ' . • 

A. Pu.bl ic -Util ity Commissions 

State ptiblic utilities comm.i ssi on-s are charged with- the 
responsibility of regulating the utilities and ' 
administering the utility law of a state. ^ Thes**' i ncl ude 
electric companies, gas companies, wat.er companies, 
phone compani es taxi s , trucking li.nes, railroads, air-- 
^ 'lines and. other carri ers that transport people or 
property. The definition of a public utility a'lso 
i ncl udes' those 'i n the business of sewage collection, 
treatment*: and/disposaV aDd those transporti ng ' gas , oil, 
petroleuRi products or other fl u'id Substances by-pipe-, 
lines. There are variations of jurisdi cti on »f rom state 
to state, but usually the major utilities are regu 1 ated 
in each state. (P. 38p, 1977-78 HELP) ' 

B. Steps for Registering Complaints 

1. Write a. letter or telephone the state utility' 

^ commi^ssion, or the utility its^elf describing th^. 
problem and s ugges ti ng* what needs to be done. 
• Informal complaints may be vary effective* 

2. Contact a jiigher source^nf the problem is no.t dealt 
with satisfactorily. Write directly to the president 
of the utility if necessary. 

3. Write to state legislators or U.S. Congressmen; They 
will probably forward the letter to the utility b'^ut 
they may followrup to see if proper action has been 
taken.. Complaints from elected offidials would 

1 ikely receive greate-r attention than those from 
consumers. * ' 

Include full details of .the problem in the letter 
and, attach any supporting documents that will be ' 
usefijl in understanding the. problem. Indicate what " 
. ^ action is d'esire'd. Keep carbons of all correspondence 
•. The best approach, is to be polite but fi.rm and to 
., « . -submit information^ that is both factual and detailed. 

5. Send carboh copies of the complai'nt letter- to 
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consumer advocates and governmerit agencies such as 
Ralph Nader , 'Consumers Union, Office of Consumer 
Affairs r Washi ngton , D.C., state^^overnor .and even 
the President. * ' ' 

6. Co'nsider a formal conrplaint when informal action * 
fails. ' Forms for filing formal' complaints may 
usually be obtained from the utiVity commiss-ion. 
After filing, the commission may order a hearing and 
then take corrective action. > 

7. Take advantage of newspaper "Action Lines," radio or 
television edi tori als; or tal.k"^shows to voice a 
complaint. Public opinion can be a great motivator. 



8. Read "How to Challenge Your Local Electric Utiljty-," — ^ 
published by the Envi ronraenta] Action Foundation. 
It is written by'Richard Morgan and Sandra Jerabek,, 
sells for $1.50 and can be obtained from the 
Foundation, 720 I^^upont Circle Building, Washinaton, 
D.C. 2a036. . - * . 

V 

C. Major Appliance Consumer Action Panel (MACAP) . 

A panel of non-industry i ndi vi dua 1 s -he! ps settle disputes . 
in cases where the consumer has already contacted the 
manufacturer and is dissatisfied with the result. 



Contact: 




Major Appliance Consumer 
20 North W'acker Drive 
Chicago, 1 1 Uno i s 60606 



Action Panel ^(MACAPy 



Phone- 31^/236-31-6'5. 



SOURCES OF INFORMATION 



A. 



Consujners Union • ^ ; 
256 Washington Street 
Mount Vernon, New York 10550 



Subscription: $11. OQ Annually 



Phone 914/664-6400 



B. Consumer's' Research, Inc. Subscription: $9.00 A-nnually 
Bowferstown Road • - . 

'Washington, New Jersey 07882 . . . - ^ 



.Rhone 201 /689-3300 



• 1 ' 

C. A list of the major appl i a nee tfnanuf acturers and their 
addresses can be obtained from Help: The Useful 
Almanac , p. 9.9. . . 



LOCAl INFORMATION SUPPLEMENT ^ 

I. PUBLIC UTillTY COMMISSIONS 

The Public Utility Commission of Texas is required by law to 
accept and investigate consujner complai-nts about rates and quality 
.of service for the following utilities withdiP its jurisdiction: 
1) all telephone companies; 2) all radio-telephone companies;* 
3) all electric, water and sewerage utilities operating outside 
the municipal limits; 4) all privately owned electric, water, and 
sewerage utilities. The commission has no rate or service 
jurisdiction over utili/ties owned by muni ci pal i t^i es or othgr ' 
political subdivisions of the state, such as muni-cipal utility 
districts. * . ' 

The commission urges' ci tizjens to first contact*the utility company 
itself to -attempt to solve"the problem. If ^that fails, then 
contact the city department which handles utility "matters; If 

• the problem is still not solved, or if an unincorporated rural 
area is involved,, send a letter of complaint to the commission's 

/^nronsumer Affairs Section: 

Public Utility Commission of Texas 
Consumer .Affai rs Section 

7800 Shoal Creek Boulevard ' \ 

Suite 450 N.- • > ^ • 

Austin, Tex^as 78757 

Phone 512/475-7996 ^ 

II. RAIL-ROAD, COMMISSION ' ' . ^ 

The Railroad Comrm'ssion is responsible for regulation of gas 
utilities in Texas. Fo^r complaints cantact: 

Railroad Commission of Texas 
*Box 12967 • - ' ' . > 

Capitol Station 
Austi n , Texas 7871 1 



\ Phone *51 2/475-2439 
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CLOTHING 

I. ECONOMIZING TIPS' . . 

I. , EASY'DRE^S FEATURES .V .' .^..-4- 

IT. LAWS TO PROTECT CLOTHES BUYERS 

IV. flammabil'ity protection 

V. SOURCES OF assistance. 

VI . bargain seasons. . . 

LOCAL INFORMAriON SUPPLEMENT 

•« 

V- • r' . 
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, CLOTHING* 

Elderly people often hchve difficulty finding clothing that fits 
proj)erly and which is appropriately s^tyled. Due to declining 
muscular coordination of some elderly people, features that 
con.tri bute to ' ease in dressi'ng are highly desirable. \For economic 
reasons, durability and long-life of garments are very, important 
also. • ' . - 

I. EC~ONOMIzfNG TIPS ~ ^ ^ 

A. Select simpl e, classic styles which usu^al ly, have a longer 
fashion life and are t^herefore better bargains, (i-e., 
shirtwaist dresses, blazer jackets, and shifts..) 

B. Look/ for good workmiins hi p such as smooth seams, even 

' hems, buttons sewn on securely, and matched plaids and 

stripes when purchasing clothes. Good quality clothes 
usuallylastlonger.' 

C. Sew buttons securely and strengthen seams o^ hew^ garments 
^ \ to keep clo'^ihes in good wearing condition for longer 

periods of time. 

D. Avoid clothes that requi re- special lau*ndry methods such - 
as drycleaning, leather- method, etc., which are more 
expensive to^ maintain fhan clothes which can be hand or 
machine .washed an^ dried. . , ' . 

, ^ » 

E. Stretch wardrcJbes by having mi x-and-rna tch outfits using 
one or two basi c ^.col ors . 

F. Consider economical xlothing stores such* as variety 
^ s^tores^ maij-order houses, discount stpres, factory 

outlet stores, thrift and consignmeW-^hops , ai^d high- 
fashion discount stores. ^ - - 

G. Consider clothing "seco nds" whifh often have de fects that . 
are minor and- which (jan be obtained at* a greatly reduced ^ 
price.* . ' ' ' c . ' ^ ' 

H. ^ Buy clothing during the respective "bargaifi seasons"*- 

when they can bk ob1:ained at substantial savings. 

.1. Shop at garage sales, and second- hartd. cl othi ng markets to 
find clothes for daily wear. 

II. £ASY'- DRESS FEATURES ' / ' 

Often elderly persons have limited mobility and -dexteri ty du-e.to 
arthritis, heart condit'ions, and other medicaT probilems.^ Clothing 
should be desjgned to help maintain tHeir i ndependence 'by- ena-bl i ng 
them to. managd their own dressing and grooming activities. 

*(See als^: ^ Independent Living^for the' Handi capped and the Elderly 
By E. E. May, N. R. Wag^goner and E. B. Hotte. Boston: Houghton- 
Mifflin Co. • 1 974) • • ... ' ' 
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A. Large 'garment op.eni ngs, that are easy' to reach are more 
• • convenient. ' » " * • 

B^.. Extra 1 ong * pi ackets , zippers; and pressure tape (i»e., 
i'""' Velcro) make dressing easier* 

C. Wrapped style dress-es ^ind*sk.irts give freedom of movement 
while dressj.ng and eliminate reachi/rg dver the hea*d. 

: • . : ' 

D. Front op^ening^ are easies^t to reach. Avoi.d back zippers * 
if no one'^is available to help when dressing. 

E. Over- the-head openings without fastene'rs sugh/as. sw*ea ters , 
^v-neck1ines — ^are helpful 'if finger coordination is 

lacking,. * , \ * ^ ' 

F. Large grippers, hooks-and-bars , and^ smooth flat buttons 
are easi eslj to majiage. \ * ' \ . , 

' G. Stretch fabrics and knits have/'giv'e" to allow greater 

freedom of movement during dressing and wear'ihg. ^ 

H. Lingerie with front opening ancf elastic straps and backs 
is easier to manipulate. ^ , • \ 

I. Elasticized waists and waistbands provide "give'* 'at the o. 
waist. * * * . 

J. Action pleats in bodice ba.cks and'in seams at the waist- 
line, at under-arm.s and, Sit knees in s'lac'ks give extra 
room for mCHVing. * * ^ / * 

K.' Sleeves that are full^cut and roomy, provide j^r 

unrestricted reach. * . ^ 

. « * ^ 

L. ReiTTf orcements at 'points of strain anjd wear give added 

durability to armholes, pockets, waistlines, etc. ^ ^ 

M. Slip-on shoes -rather than lace-ups are more convenient. 

III. LAWS TO PROTECJ CLOTHES BUYERS - . \ . ^ 

A. Woo^lHRroducts Labeling* Act • ^ , , ^ - - • ^ 

Effective since 1 940 , - th i s * 1 aw . requi res the label to 
specify the type of woa-1 and all other fibers making up* 
J five per, cent or more of the fabri c ^content. The FTC^ 
as s^-andardi zed these defini t ions 
" ' ^ ** 

"Refprocessed wooT'* refers to fibers previously woven or 
felted into a wool product that was never used by 
^ consumers. "Reused wool" refers to fibers reclaimed 

from a Used wool, product arrd reworked into another , garment . * 
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"Virg;in wool" ory^I'woor*" is any anima-l fleece that 'has 
nevey| been used nii maRe another . product • ' f , ' 

B. Fur Products Labeling Act ' - * • * 

ThiSflaw, passed i n '1 951.,^- requ i res furriers to label the 
^ type of animal fur, ^the counthy of origin, whether the 



-f a-r/ rs— iinptr r1rextT"^-f^tTiB— f u r^'2rs~b'e e"n"^y'e"d"oT col ored^'aTfd' 
— if th.e gaTmeTrt^s^ma'd^ of s"craps or rlTr^ ^ ' ^ ' ~ - 

C, Textile Fiber Products Identif i.(;ation Act 

* ^rn ' 1 960 , ""the FTC required manufacturers of natuo^l and ' 
ma/nmade textile products to label the fiber content in 
, ^ peYc^ntage terrors by generic name, if less than five per 
ce.nt of a fiber 'is used, it does not need to be labeled. 

Example: • - . * . - • ^ 

* •> 

70% Acrylic;, 30% -Wool 

„D.. E.e:r:jMi3j5_at_X-a^:^L.ai)_eJ.i-n g — ^ — 



Siilce 1972, the FTC has used^its rule-makil^ authority 
to require manufacturers to include instructions ^ov 
"normal" care on labels of all textile garments. 

Exampi es : ^ ^ . , 



I 



"no chlorine bleach;" "cold wash, cold rinse;.", 
''Delicate cycl eM'V'drj^- c1 ean only." ' ■ "* 



A. 



FCAMMABILITY PROTECTION 

General Weari ri,g .^parel ' Sfra^nadard 



A d 0 p t e d~i^TvJ4M^--4^h4-s^^^~t-^ W-b^-ts—e xtr eme^- y fTa mmxhb-^-e — — 
app.are^f -f rom' t.he marketpla^. . ■ .V 

B, Flammabiljty Fabrics Act " '^^^ ^ 

In' 1953, the Departme*nt&. ef Commerce a.nd Health, fducation^s 
ajid Wfejfare, anti^the Federal -Trade Commission set Cip 
standa'rds to reduce the flammabiiity hazard, 

C'^ Consumer Prodact Safety /W:t . , ^ *• 

The responsibility of enforci ng ,the ^Fl ammab.1 e Fabrics" 

Act was shifted to the Consumer Product Sa^fety Commi ssi^on ^ 

in 1973. * ^u* ^ ^ • 

The Commission has the authority to ban hazardous products, 
set mandatory safety standards, and to^seelj, court action 
to have prq.ducts declar.ed immin.en.t hazards. 
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Any * i nterested person may petition th^ ^^ommi ssi on to 
issue, change, or evoke a 'consumer (Jrodact safety standard 
or ban. If the* Comm-i ssi on does not action th£ request 
wi'thiri 120 days, the petitioner ma^y go to, a ^federal 
court to compel the requested aption. ^ 



&omF)lavntS"and— reqae$ts~f oi* tn forma ti on 'shoul d ^e 



d-i'T^cteti— Cu: 

Consumer Product Safety Commission. > 
Washington, D.C. 20207r ^ \ 

Toll-free hotline: 1 -800-638-2€6'6 / 

SOURCES OF ASSISTANCE » . • . 

A. Cleaning Damage 

\h'rst take the garment back ^to ^'he dVycleaoer, 



I f /t h e c 1 a i m s 'a r_e_j3 p t-Jiojiar. ed^ tlie— I-4-t e r-na t^-o n a 1 F^hr 1x-are 
Institute (I.F.I,), is a tra^e association that will, 
analyze a garment or furnishing to determine' why ;it was 
ruined, IFI will accept textiles for analysis-if ^ 
referred by a prof ess i onal * drycl eaner . or launderer >/ho 
is an IFI member, a^ret^il store, B.etter Bus°iness 
B^pfeau , or .go vernmen.t consumer affa.irs office. The lab 
"vm^l not tes-t textiles s^ent by indi^vi duals or^non-member 
laundries or dry cl eaners . " * The responsible party wi>l 
usually ho'nor.a request f or , repl acemen-t or . reimbursement 
after the IFI makes a report. , • 

Same retai 1 ers. mai nta i n their own testing labs to test 
damaged garments or f urni^shi ngs • If the retail e'r " 'ba 1 J<s^, 
eoH^t-^rtH:— t-h-e—mtrn u f a c t u r^rr^ Tlre^lTdre s %,is usually on the 



hangtags or can^e located through- a Better Business 
Bureau. ^ ' '"^ ' < ^ 

After-the manufacturer has been gi^ven. ample time to 
respond, contact any .BBB of consumer pr^itectiOf^agency 
and ask it to forward the texti 1 e- to I FI / ^ ' . - 

B. Clothing Allowance for Veterans - " 

A veteran with a servi ce-connected dtsa'bi 1 It}; that requires 
the wearing of a prosthetic or ortho-pfedic device which 
tend^ to wear oOt or .tear clothing, may be entitled^to 
an annual clothi'ng allowance. Appli-cation is made through 
•^the nearest Veterans Admi ni strati on.^' '^.^ * 

< ^ ^ .V ' 

C, • Cata.logues - Clothin-g for Handicapped 



Fashion - .Able &r 
Rocky Hill 
/Mew Jersey 08553 ^ 



Vocational Guidance and Rehab i 1 i tati on 'Servi ce ■ « 

2239 East' 5^th Street ' \^ 



< ^1-eve-Und^-Ohio -441Ch3- 



< 



Clothing Research*and Development Fbundation, Inc. 

Helen Co.okman, Executive Director ' 

48 East 66th Street 

New York, flew York li)021. 

. Le i nenweber , Ind., Custom Tailors / 
'.Brunswick Bldg. 

69 W. Washington StV-eet 

Chicago, Illinois 6060Z 

The Natural Creations 

Pattern designs for clothing for t[ie physically and 

me n ta 1 1 y_ .h.and IcApp-e-d-.-i-VJ-id te- to-^^- - - 



Kay Caddell } . • 

T'extile Research Center 
. Box-41 50 • - 

Lubbock, T^xas 79409 

Measu-remerits , Guidelines and Solutions ' ^ 

A manual for soTving clothing problems fo.r persons with 
physical disabilities.' Wri'te to: _ * ,, ■ 

Ka9 Caddell" • ' / . 
R-oute 8, Box 1 2T2 . 
Lub'bock, Texas 79407 ' 
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.BARGAIN SEASONS 
'January -. ^ 

February — 

Marcli-/ 
n April — 

May 

J u r>e 
July - 

7 

August 
September 
October 
November 

December 
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Men's Coats, co*stume jewelry*, 
dresses f^urs , handbags, men.(s 
hats^ li-ogerie, men's shirts, 
shoes, s-poctswear, toiletries, I 

Millinery, men's shirts, sports- 
wear ' * . ; 

Hosiery 

Women ' s^ coats , dresses,^ house- 
coats, mi 1 1 i nery , men ' s su i ts 

Handbags, housecoats, lingerie, 
spoj^swear ^• 

Dresses , housecoats \ piece goods 

Bathing suits, handbags, men's 
hats, lingerie, millinery, men's 
shi r\s , shoes, sportswear, 
toiletries 

Bathing suits , 'coats , furs 

Piece goods 

Hosiery, housecoa^fes 

Women's coats, dresses , *house- ^ * 
coats 

Women's coats, men's suits, shoes 



LOCAL INFORMATION. SUPPLEMENT • ' — 

W ' SOURCES OF ASSISTANCE - 

• ; 

• ' I 

Informat1i)n regarding el i g"i bi 1 i ty . and application for cloth 
, , allowancq[in Lubbock can be obtained by contacting: 

Veterans Benefit Information 
1205 Texas Avenue. . . 

^ ^Lubbock ; Texas - 

Phone 747-5256' 




^ 
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RECENT FEDERAL ANi; I\ATE LEGISLATION 33 

A. Truth-i n-Lendi Act 

B. - Fair' Credit Reporting Act 

C. Fair Credit Billing Act 
D. 
E. 

F. Debt Col 1 eictiorvs 

VARIOUS FOiCmS of CREDIT: 35 

A. • Credit Cards 

B. Revolving Credit . / ^ . 



^ Equal Credit Opportunity Act 
Hoi der-i n -Due- Course • 

^ 



SOURCES "OF CREDIT, 
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V. 



.'A. Banks - 

B^ j$ci,V'ings and Loan Associations " ' ' • 

e. *Cre^it Unions % 
.D* Life. Insurance Company . ^ ^ 

''E. Snj(?rl1 Loan Company - - 

"F.A Relatives and Friends • ^. 
^ - ' ■ . 

CAlJtlONS FOR BO^,^pWING . ■ 37 

A'i Signing a Contract • ' . •- ■ \ 

B. Terms, of Contract • , j- 

C. Copy of Contract v 

- D. Clauses \ " ' ■ . • S • 

E. Actual Cost » ' . 

F. Credit Education , ■ _ I . ' .:•/• 

CREDIT T&RMINOLOGY • • -38 



LOCAL INFORMATION SUPPLEMENT 
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' CREDIT 

There is hardly any Americati /amily that has not used credit in 
. some .form to achieve the standard of living e^onsidered acceptabje 
f or Amer^ans • . An a'lWomobi 1 e and a house represent two major items 
which arlT possible only through credit for most people. In 
addition"; furnishings and major appliances for the home are paid 
for oj/^er a period of time through credit arrangements. Emergencies, 
medical, legal, and otherwise, often must be managed financially 
by the use of credit. * • 

The most'basic fact which must underly all ^ound use of credit is 
that it costs money to use. The finance charge for credi^t is made.' 
* by the bus^iness person who risks his own investment while 
permitting the consumer to' have goods or services before they can 
be completely paid for. 

Elderly persons who experience a. reducti on in income upon -i*^Tre- 
ment must examine critically their purchase needs before paying 
for the use of credit. When the need for credit does ar i se , ythere*" 
'dre a number of guidelines to be f ol 1 owed^ whi^ can help the 
consumer avoid spendi ng> more than is neceVsary for credit use. 

Some references! suggest *a gui^deline of no mo'f^e than 20% of after- ' 
tax income excluding a mortgage should be- spend on credit 
.purchases. For many elderly persons, even 5% is^too muc+i. 
Individuals must take stock of their own spending^ plan, assets,, 
and ,1 labvi 1 i ti es wheiWdeci ding on a .manageabl e amount of credit 
obligations to assume. . 

I.^ RECENT FEJ^RAL AND STATE LEGISLATION^ 

^A. ^ Truth- in^Lendi ng Act ^ , 

•1. Thi's Act, pa.ssed in 1 969 , requires practically all 
^k'lnds -Of creditors to disclose the Annual Percenlag^e-- 
'Rate (APR).,. With this figure it is possible, to 
-V . make comparisons of the cost of borrowing from all 
available sources of credit. 

2. Si nee enforcement of the law is n^ot always complete,,, 
consumers must sometimes ask -for this figure if it 

, 15 not gi ven . ' . . 

V ' ' • 

3. The API? is not to be confused with "add-on'* or 
"discpunt" rates r- nei ther of which give a true yearly - 
cost of^redit." Yet these terms continue to be used 
by banks and automobile dealers* In both cases, the 
an nual rate is almost double the quoted "add-on" or 
"discount" rate.'* ^" . ^' 

B. ^ Fai/ Credit Reporting Act 

1. This Act, passed in 1971, .gives consumers the right 

t 

. 41 ' • ■ 
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to gain considerable i nf orrrva ti on about their credit- 
record on file wrth local and national credit' : 
reporting agencies. It also provides a means* for . 
correcting errors tn c/edit records. 

2'. rrt order to r-SArievy one'^ credit record, "the consumeV 
'•must go in- person to thfe local credit association, 
usually identified^'^s the Ret*ail Merchants Association. 

3. If some identtfyin^^ information is sent in writing, 
u to the-Credit Bureau prior to the pht)ne call, it is 

possible to 'obtai 0^ some information over .the telephone. 
Call thie Credit Bureau i nvol ved for further details, 

4. More complete information is provided in the FTC 
. booklet; Knov/ Your. Rights Under the Fair Credit 

Reporting Act: A Check List for Consumers . Write to: 

Federal Trade Commission . * 

' Wa-shingtQn, D.C^. 20580 

Fair Credit Billing Act 

1. As of October, 1975^ credit consumers have new rights* 
and some* res tri cti ons have been placed' on creditors 

' in regards to' monthly billing procedures, 

2. Bills are to be mailed at least 14 days before tlie 
due. date and. customers who notify credito/s in . * 
v)ri ting wi thi n 60 days*of receiving the statement 

of an error.,r mus t receive acknowledgement within 30 
days. During the time of the dispute, th^ consumer 
is not required to'pay the bill nor be charged any 
' finance chaVges. ^ _ ^ ^ " 

3'. The Act also permi'ts retailers to give discounts , 
,not^ in excess of 5%% on cash purchases. Retailers 
who' do. this must post, a sign expl aining- the discount. 
A test case of such' ab .arrangement wa'^s . r-ecently 
conducted at selected locations ^by ^'xxon Corporation. 
^ Discounts were given on the sale of gasoline for 
J- those who paid cash. 

Equal Credit Opportunity Act - '< ' ' 

K The Act, which took effect in October,^ ld75i, is 
intended to prohibit cred,it discrimination on the 
basi§ of sex or jnarital status. 'The result of such . 
an act is to reduce -compl i cati ons for married women ^ 
who. wish to obtain credit wi tholit thei r htisbahd's 
sis.ha*ture as well as for single women'. ' . ^. 

2. The Act has been 'ex4)anded *in 1 977 ta make ille<gal 

^ ' • 



the discrimination on the basis of 
religion, national origin, age , > or 



race 5 color, 
because all 



or 



part of the 
assistance. 



consumer's income is from public 



3. The FTC Jias recently proposed a rule to prevent credit 
bureaijs from automatically putting the credit history 
of one spouse into the credit report of another < 
spouse. This alleviates the situati'on where a 
divorced woman is hindered from getting credit 
a'p'oor credit record' of her ex-spouse. 

E. ' Hoi der-i n-Due-Course 

' . ^ / 

1. In many s t'^ati Qn^ls credi t papers are sold to a thi*rd 
partj^i who then is responsi sble for collecting the 
remaining i ns tal Ijnents due. Until recently, the 
consumer who found a defect in the product being 

. purchased by credit, was caught" between the original 
seller and the present creditor, neither of whom 
were willing to take respons.i bi 1 1 ty for the defect* 

2. A recent FTC ruling now imposes stronger respons i b i 1 i t 
on the original seller as well as the purchaser of 

the credit papers for any warranty or guarantee of the 
product . 

^ 

F. Debt Col 1 ecti ons . 

Many states have enacted laws which protect debtors, from 
undue harassment or threats regarding payment of debts 
owed. * ' . 

VARIOUS. FORMS OF CREDIT . . " 

A. ^ Credi t' Cards . 

1. Consumers sh'ould be alerted to* an increasing trend 
among some banks to charge a fee for the .use bf a 
credit card. When credit card holders. pay off debts 
before the*'end of the billing period, thereby 
incurring no finance charge, banks are denied a 
large source of profit from finance charges. The 
fees for the credit card help to offset this lack. 

2. Consumers are liable for up to $50, "hut no more, for 
each credit card held, if the card is stolen or lost 
and used by an unauthorized person^. The consumer has 
nb liability ^if the: credi'^tor is notified. of the Toss 
of card bef org any charges are made. ^ . 

3. Due to the aBove, all consuiners must exercise , 
considerable caution^when carrying and handling credit 
cards. Creditors should be notified as soon as. 
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; possitvie ^if any are -lost, 

B . ' Revo! vi ng Credi t \^ 

1/ Most credit cards issued by banks and retail merchants 
: are of the revolving type. This form^^of credit 
requires only *a- smal V percentage of the bill be paid 
* before new. purcTiases can be, added to the account- 
Y This has the effect of extending the loan almost 

i ndef i ni tely ^si nee it is so easy to continue adding 
purchases whi 1 e' pay i ng off only a small portion of*' 
the bill. * , 

2. Int'ere^t charges on a rej^volving type. of account are 
normally at the. rate of ^18% per yea^r. This is one 
.-of the most expensive sources of credit. > It is ** . 
strongly recommended that separate loafis be* 
^ negoti a ted f or car^&fully though tout ..purchases when- 

ever possi ^1 e'^ and/or that monthly , bi 1 1 s b£ paid. in 
full each month. Interest' on revolving accoLTrLts 
represents an-' ejisy "leakage" of dollars from an ^ 
elderly *j^erson limited funds. ' ^ \ 

III. SOURCES OF. CREDIT * * / ' 

' A. . Banks . , . 

Banks of f er .a variety of loan serv>ces: perspna^^ 1 oans , 
automobile loans, cJieck loans, mortgages, home improvement 
loans, etc. Rates on bank loans compare favorably with 
rates fr^m.most other loan sources. The d i s a d v a n t a q^e 
^of bank*oans, in general, is that personal credit rating 
requirements are_sometime more rigid than other' Tenders . 

'B» Savings and iLoan Associations 

-.Tf>ese institutions 1 oan • prtmari ly for home purchases and 
. .honie improvements • ..Sometimes personal loans can also be 
^obtained. Rates are considered cmnpetitive and a variety 
( of services are offered. • ^ 

C • ^ Credi t Unions , ^ . " . ' . ■ 

^ ' • , *^ ^ 

When credit unions are efficiently managed and 'consumers 
have access through membership, this, can be one of the 
most desirable loan sources,, parti cd«^arly for personal, 
automobile, and ^home improvement loans. 

D. Life Insurance Confpany , ^ 



Individuals can borrow up to^about 95% of the cash value 
•of a *pol icy , frequently a.t some qf the lowest available 
^ ^ rates of ' interest . No specified period of repayment is- 



44 



■ o 
fERlC 

1 ''• hnimiimrfTiTiaa 



/ 



requiVed si nee the dfebt can be recovered when the policy 
is ca^shed i,n. This form* of undercutting of the i^rsurance 
protection, however, can^ be a maj^or di sadvantage for this 
- type of Ipan. , The .disadvantage decrease.s though'for 
' elderly persons who *need decreasing amounts of insilrance 
protecti on . 

E. Small Ldan Company 

This type of company charges ojie of X\\^ higheist rates of 
-interest to the ^consumer -but because of this can afford - 

to take higher risks on cons.umers who have more question- 
^able credit ratings'" or no regular source of income. ( 



Relatives and, Friencis ^ 



Such people can be excel 1 ent sources of loans with litMe 
or no i nterest charges . The major di sadvantage is that 
such arrangements can be com'plicated by misunderstanding^ 
and damaged or severed relationships. The potential* 
problem can be somewhat alleviated by putting loa^ 
agreements in writing and by handling the loan with 
business-like procedures, 

CAUTIONS FOfT BORROWING 

k. Never sign .a contract until all Blanks are properly ,fi 1 led 
in\ . • ' 

B. Be sure gi 1 1 terms of .the contracjt^are clearly understood. 
Essential terms include amount-t/f the loan, annua} 

^percentage rate number of payments, size of payments, • • 
any ancj all fees i ncl ud^d i n or in addition to the loan, 

C. Do not sign a contract if the creditor i s jynwi 1 1 i ng to- 
• give you a -copy of the contract before it "is signed, 

D. Watc{) for an "accel e.rati on" cT ause which makes all future* 
installments due at once if one payment is missed, or a 
"balloon" contract, whi contains a final "blown-up" 
payment. . ^ . • . - 

Determine how many dollars you a're actually paying-^xtra 
for th.e credit extended and cons4 der ^ careful 1 y whether 
the product or service being financed is actually W'Orth/- 
the cost and can be afforded in the ^budget' without 
sacrificing other needs. 

'F. >Continue-to learn about credit transactions. Credit is 
a-complex area of money management. Numerous consumer 
or finance references are written'for the layman. 
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V. 'Credit terminology . ■ *. 

The- foil owi ng 'terras are used frequently in credit transactions. 
Consumers should be familiar with these terijis in order to under- 
stand what responsibilities they are accepting in signing a credit 
contract. * , ' 

Add-0n>ntere5t : Interest, is paid on , the total, amount 
• boVrowed. ' However, the borrower 'does not have the use ^of 

the entire sum- si nee, the loan is repaid on an installment 

basi s . ^ ^ ^ , ' 

Annual Percentage Bate (APR): Percentage rate' of interest 

charged per year. Requi red J>y i aw to be stated on 'all 

'coatrcTcts . 

Assets: Everythinlg owned which has monetary val ue.' 
Balance: The amqu^t owed on an account or loan, at any given 

time^ ' ' • 

Balloon Contract: Requires a final pay-men^: which is 

considerably larger than the previous monthly payments. 
Ca^ryfng Charge: T\e charge paid a store or any other lender 

for the privflege of having a period of .time in which 

to pay for the goods or service already being used in . 

advance of payment. 
Closing Date: The day* of the month on which credit accounts 

and monthly bjlls are' calculated, ^ , ^ 

Collateral: Anything of value which a' consumer can offer as 
^ , security for the risk to be a'ssumed by the lender. 

• Note:- Credit contract which assigns legal title of real 

or perst3nal; property to the creditor as security for pay- 
ment. of tlie debt; , . ' ^ 

Crfedijt Li f e Insurance:. /A type of term 1 i f e -i nsuramce* pol i cy , 
^required by some Tenders, which 'pays off the balance^of 
the IxDan in.tha event of the borrower's ^death*. Legally, 
the lender may not require borrower to' fJurchase* the * 
credit 'life insurance through hi.s finanre agency.' 

Finance Charge: Dollar cost of crectit computed on the total 
amount fi'narvcedi includes the interest on the principal, 
investigation feies, and required insurante iY^financed 
by the'lepder-. \ , . . ^"^^ . ' . ^ - ^ 

* Credit Rating: An eva^luation of a person's qualifications 

for receiving credit; based en the . pas t -record of meeting 
credi-t payme1ij:s. ■ . 
Default:* Failure to.(>a^ a^debt when due or failure to meet ' 
other terms, of a co^ntract. ' > ' ^ 

, Discount Rat'^e: A method of paytrlg interest on an installment 
loan. The finance charge is 'deducted from the principal 
of th.e loan at the time' the money is received, -As a 
.result, the borrower does not'have use of^ the full amount 
^ . . ^borrowLed. • - . ^ - 

Installment Credit: Credit to J)e repaid through a series -of 

payments at r^egular intervals.// • 
Prep^Tyment CI ause: x Requi res creditor to accept .payment in 
^ aavance flf the dup date a,nd provides* for a refund of 
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credit charges proportionate to the amount prepaid. 
'Principal: The amount pf the^loan before fi nance 'charges are 
either added or deduc'ted. 
Refinance: Revision of a payment timetable and, often, 

j revision of the interest charges on the debt also. 
Repossession:. Taking back goods which have been purchased on 
o an installment sales contract When the payments are past 
'due. » , • ^ 

Single Payment Loar>s: • Non-installment ^credit. Provides for • 
repayment of loan in one lump sum. 
'Title: Legal ownership. , ' • - 
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'.LOCAL INFORMATION SUPPLEMENT ^ 

I. CREDIT INFORMATION 

A. Lubbock . * ^ 

In order:;to learn the nature of infojrmation in one^s credit 
record ^1n Lubbock, the consumer must go in person to the 
Retail 'Merchants' Associ ati on of Lubbock (also listed as • 
Credit Bui^eau 'of Lubbock), 902 Ave. J. Mr. Hadley J. 
Phillips is manager of the Association. 

B, ; Slaton ' . * 

The Retail Merchants Association, in Slaton, is located at 
102 Texas Avenue, 

II. DEBT COLLECTIONS 

A-. Texas has recently legislated^ a model law ( 1 973) which 
protects debtors from undue harassment or threats 
regarding^ payment of debts owed. 

/ - > . ' 

B. Violations should be reported to the Assistant Attorney 
General's Office, 747-5238. 

III . CREDIT PROTECTION . - 

The 1967 Texas Stall Legis.lature created the Office'-of Consumer 
Credit Commi ss i on^ to administer a comprehensive state credit law* 



'■^■■^'..For information' or assistance, Call: 

A, 

Office of Consumer Credit Commissioner 
: ion Sah Ja'cinto 
Drawer VJW, Capital Station 
Austin, Texas 78711 " ' 

.Phone 51 2/475-21 1,1 
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DEATHS AND BUR:IALS 



> • . 41 

At the time of deatlj/of a family member ot frienjji^ the elderly • 
consumer is often confronted with, ah emoti ona V, 'clvs±u^bi;ng , Knd 
grief-laden situation with which he may have had 1 i ttl e""previt)us 
experience. This is aTfm^'when the spouse or fami ly Vare^ of ten 

^forced into a marketplace, v^'^thout any 'previous consumer education 
concerning the expense,s i nvol,v6d/ prol^essional services ren^dered, 
d^sposi^tion -af ihe ^e^:eas^d^^^ etc. Neted.less to say, this is a' 
time when c^er^t ain s#^v1^ief^ may be agreed to out of love and 
devoti ori^ to""the deci&sed, even though t'hese services may not be 
deisired or ^ f i nanci a 1 IJ^ affordable? * ' , 

^ < ^ ' * ' 

A^the time of 'death", surv'i vi ng^ f ami ly members are facfed with - - 

• three major type^ of , expenses;' * funeral ,t^grave space, grave marker. 
Information about these expenses ?fs.Wje"^'as other sources jDf- 
assistance can^prepare consumer^ to alTo*cat:e money in this" area 
'better. * . * , ^ ' 

^I. METHODS FOR' REDUCING C0S:TS 

A. Pre-Arrangem^nts ' . ^ ■ , * 



One mel^ho d^ of *i&ytml^Mn5-.,JJJ^ cost and grief to 

tji'e sjpovse^^ or^-^,f amiT^i s to l^ake pre-arrangemeitts 'for tfte 
^'f^ijneral*.^ Iji th^s', maiTh(e^ et|n^sumers can^make arrangeffrents 
^. for 6n1^ .th.ose •ser'Vi cer**^ and can decide 'upon 

the aijiou3[it ''th.gy wish to spenUdn^the funeral. 

Thfe cpnwil^6)*pmi>^t^exer,cj's^^ the 
funCp^l fiomp'llTifa^ bai.'w, ^P^f b^i^'i ness^ at the time of. 
d'eath o^'^fte^d^r^r^^'^he- tfeceas^^^ a|id family may h'^ave 
^ moved to. "fa>-Bw^y''rcies,tift%ti.oo 

2. The -safest me^-b^i^lJ to^ arrange for 'a trust at. a - 
batik to cover the cos£ o'fJ^theVexpense"^ . The trust 
fund shmild dravf i ntereat, J^fvfqh will Help meet> th-e 
inflation costs\ ^ ^ . * ' : 



Mefmorial Soci'eties ' ^' ''^ 

..Anotlje^Pv method of. reducing trie oos<t§ f/or fiJneral .arrange- 
"^'^ents'-'ls to become a member of* a^emoryal society. Jhe 
membership cost usually rurfs fpbm iS.fo 'to $20^00, K 
Memorial societies advocate , s*i|Tipl e, l/owrcost ar rangerli^n^ts 
and^iprovide information to help co'rjsumers. impl ement tf^m. 
Memori-al societies s,ometi'#e.s hav'e contract with one or 
more funeral' hontei whj ch ^nojrMl ly offer .lower pricesrtq . 
members for funeral service^( More information can be ' ^ 
. obtai ned from: W> 

* Continental Association of . Funeral 
and Memorial Societies,, Inc. 
1828 L. Street, N.W. 
, Washington, D.C. 20036 
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2. 



-Persons 'may wi sh 
trai ni ng school . 
cremate and bury 
the remains may 
cremati 6^: 



to donat3 the body fo a medical or 

These institutions usually will 
the remains after use. If desired, 
be returned to the family after^ 



Although organ donatior^s are also helpful for medical 
research, witb few exceptions organs of elderly cannot 
be used. , " • ^ 



Funeral „ *^ 

1. Ceremonies 

Funeral ceremoni e's, are not required by taw. However, 
they are customary for the' majority of people. 
Ceremonies can be held either before or after 
disposition of the deceased.^ Ceremonies may be held 
in funeral homes, churches, or private homes. 

2. Caskets 

The. casket that one, chooses can vary widely in price. 
CasJ<ets can range,, fjfom the simple to the rather 
elaborate. HbwevVi^'^ the consumer should remember 
. '^thirt sealer caskets ^ do not prevent decomposition of 
thev remat ns . • ' 

3. Professional Services 



The J^fol 1 owing services are generally included jn 
funaral arrangements ^ provi ded by funeral homes 
w ^ \ . 

Removal of the deceased from place of death to. 
the funeral home 
Emoalmlng* 
Cyothi rig 
Casket 

A.rranging for obituary notices 
uri at permi t 

se of viewing room and other facilities • ^ * 
"ransportati on \o the cemetery. 



b. 
c. 
d. 
e. 

f , 

g. 

h. 




Although t-hese are sold as a package, the consumer 
lot desice all of them, and-may have to pay for 
serjyr^e$ he does not choose. By pufctiasing wliat^is 
needed, rather than what is offered, the consumer - 
cayn save money. Ho^'wever, some funeral directors may 
ngt decrease their price for the omitted services. 
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4. Funeral Terminology 

a. -Srngie-Uni t Pricing . * r 

One figure As quoted for the price of th^ funeral 
arrangements 

b. Bi-Unvt Pricing ' 

-Two figures are quoted^^i)^ for the'casket and 
^ rone for the professi onli servi ces . 

c. Itemized Pricing 

y 

This is the most informative pricing. The costs 
are listed separately' for' the' services, 

5. Embalming ' ' \y 

Some states may require emi)^lming, most do not. 
However, the funeral director'may perform it even if 
the state law- does pot require it. The embalming 
' of the deceased costs more money and may increase 
the total costs, 

E. Cremation ^ • • ^ ^ 

1. A casket may not be required by state law for cremation 
However, there may be certain criteria which must be 

, ' met^when the body is being transported to a crematorium 

A day b^-j couch, or loaned casket may be used for 
viewing pri^or to cremation! 

2. Some religious groups may prohibit or discourage 
.cremation for their members.' Such groups incXude^ the 

Greek and, Jewish Orthodox faiths/ and some/iTutheran , 
and Protesta,nt groups . ' ^ 

F. Grave Space , * • 

1. The cost of grave Space may include a charge for the 
upjceep ajiid care of^ the cemetery property. The 
consumer ^shoul d request an itemized list of the 
cemetery 'charges . 

2. Some cemeteri es ^may require the purchase oY a grave ' " 
liner. Thi5 isa contai n|x^( usual ly_poncre±e)\ i n 
which £he casJcet is placed and prevents the earth 

from caving ,in on the grav^. 

Grave Marker ' - - , 

d 

- Grave markfer requirements of various cemeteries as, to 



- X - . 

• material, size, sty-le, etc., can inhibit the choice of- 
the consumer and^R^y entail more expense if certain types 
are required. A fete for i ns ta 1 1 i ng .the*^ gra v.e marker may 
be charged. . ' ' * * . 

H. Other Burial * . • 

Some states allow casket burial on an>h1ndi vi dua 1 *_s 
private property, or "t1re~ sea tteri ng' of cremated" reRiai^tSr 
on land, s-e^, or the keeping of the container and ashes. 
If this-^s desired, the interested individual should 

inquire as- to what "the particular laws ^ire in the state* 

^_ , ^ ^ ♦ . - * 

SOU.RCES OF ASSISTANCE 

# - 

A. 'Veterans Admi ni strati on ,Benefi ts 

The Veterans Administration provides death benefits for 
eligible veterans and their families. This includes 
$250,00 ^toward the funeral costs, free burial in a 
national cemetery, or *$1 50. 00 -toward cemetery costs i'f 
in a non-government cemetery ,^and a head stone- or marker 
supplied at no charge. 



Social Security Benefits f 

Social Security beneivits provide up to $255.00 for , 
y eligible i ndi vi dual s . The ' nearest Social Secxirity office 
^ ^should be contacted for eligibility requirements and 
information. 

C. Other Benefit Sources^ 

^ Other retirement syste'ms, professional and fratejrricil 

organi z,dti ons , auto clubs, and various insurance .pol icies 
are additional sourxes w^ich sometimes provide a death 
benefit. These should be checked by consumers for their 
availability to the family. 

D. Federal Trade Commission 

1. .The Seattle Regional Office of the FTC has pubJished 

a handbook Svi th information and advice on sf un^eral s , 
plus a questionnaire for surveying the pri.ce of 
. ' funeral costs . ^ " 

Pri ce of Pea th 

Seattle FTC Office . 
2840 Federal Building _ 
Seattle, Washington 98174 ' 

-> 

2. The Federal Trade .Commi ssi o% has been actively 
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investigating the funeral industry. It has taken 
action in citations resulti'ng in refunds to family 
members who have been overcharged by funeral hooves 
for funeral services.* F.urthef ^regulation /)f the 
funeral industry is under consideration at the 
present, time. . . ' , , : 



State Commission 



There is normally some ty^e of Regulatory agency-^i n .each 
state for ensuring that the funeral directors confoVm 'to* 
the appropriate %tate laws and regulations. 



Living Wi j<i. ' ' 

.One metho.d of avoiding 
the Li vi ng Will. *Thi s 
si gner to be all owed 
ali^e^by costly mechbnical 
.of recovering from the illn 
However, there may be* moral 
prohibitions regarding this 
individual 'should check not 
moral ramifications of this 
tion and 



a copy of the Living 



prolonged mental anguish is'.by 
is a decision on the part of the 
di e ^wi th dignity and ffof *be kept 
eans when there is no hope 
or medical condition, 
eligious, or legal 
c i s i 0 n . The 
ly the legal, 
sci s i on . For 
.Wi 1,1 , wri te^. 



The Euthanasia Fund 
250 W. 57th^Street 
New York, New ^k 10019 



i n t-eres ted 
but also 
more *i nf orma- 
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• / LOCAL INFORMATION SUPPLEMENT 

* * • 

METHODS FOR REDUCING COSTS 

Memorial Socie^tj^u^ 

I For i nformation , contact: 

Lubbock Memori Soci ety 
Helen Releford, Secretary 
5328 3Ut Street . ' • 

^lubbocic, Texas ^ * 

. \ Phone 792-035^ ^ ' " 

B. Medical and Training Schools 

The Texas Tech University SchooJ of Medi,cine (TTUSM) 
accepts bodies fon^ training purposes: 

1. They win, accept as many are available. 

2. They will cremate and, return the remains to the 
f ami 1y^ i f desi red . 

3. They will pick up tTie. deceased* inside the city 
limits of Lubbock at no charge.^ 

4. The funeral home may embalm the body and the famfly 
^hold either a memorial or funeral seryice for the 

• ^ deceased witiiin a 360' mile radius, pay fqr reasonable 
embalming* fees, cremate the deceased' after use, and 
return the remains to the family if they- d'es i re . 

5. ^ For further information, contact: 

Coordinator of Anatomical Services 
Texas Tech University School of Medicine 
Lubbock, Texas ^ 

Phone 743-2704 ^ ^ 

TEXAS STATE LAWS C0NCERNIN8 FUNERALS ' ' ^ 

Caskets 

In Texas, funeral homes are required to provide a "display 
room containing sufficient merchandise to permit reason- 
able sel ecti on , including five (5) or mOre adult caskets" 
(Laws Relating to Funeral Directing and Embalming in 
. Texas, Effective August 3,0, 1971). 
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state Morticians' Board' ' ' 

Jhe , State Mbrficians B'oard can be consul tedVfor informa- 
tion , requi red regulations, or suspicion of fraud and 
deceit. Write or contact: , - r ^ 

State /Mortic'i ans Board ". . ■ 

1513-South ,1 H 35 ' , . 

AustiX> Texas 78702 ' - ^ 

♦Phone 51 2/478-1 Sn * " " * * - 

Embalifiing ' . ... 

The followrng regulations exist in Texas concerning 
embalmi ng^, ' ' ' | ^ * 

1. Embalming is required when thQ deceased is to be 
shipped by .common carrier, such as plane, ship, ^tCj. 

2. No human body may be held in any pl.^ice or be in 
transit more than' 24 hours ^after death and pending 
final disposition unless the body is either maintained 
-within the range s)f 34 degrees to 40 degrees 
Fahrenheit; or is embalmed, ' " 



No^^public funeral rrvay be h^ld for any person who died 
from a communicable disease unless the body has been 
thoroughly embalmed,^ The exceptions to this are: 

a. The premises have been' thoroughly disinfected, 
b* \The permission for such public funeral has been 
Agranted by local health officers having jiiris- 
idi ction- where the funferal is to be held. 



Cremati gn 



Texas state law requires that cremation cannot occur for 
at least 48 'hours after death. This allows time to 
investigate and confirm that. the deceased did not die from 
foul play or- suspi ci ous circumstances.^ Preseri.tly,- 
cremation services are not available \n LubbDck, Texas. 



Other Burial 



Texas allows for burial on an individual's private 
property when^^ertain conditions have been met ,^suQjT^as 
depth pf graved type of container, etc. For 
tion, contactt-the State Morticians Board. \ 



more infornia- 
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Budgets for a reti red"coupl e , as estimated for Fall, 1975 , indi- 
cate that a^ the lower budget levels approximately thirsty per^ 
cent of. income is needed for food/ Food is one area in the 
budget which can increase or d^ecrease spendi ng quickly in 
relation to the amount of* money available. The^purpose of this, 
chapter'^is to show ways to spend the available money to get the 
most and best food. ^ . 

I. before: GOING TO THE MARKET ' — - 

Much of the reduction in food costs can be affected by the think 
ing and planning that occurs -before going to the stores. - The 
following suggestions will helpdirect one's thinking. 



Meal Planning 



1. It is helpful to think through and even write out 
menu5 for ^a week .or more at a time. When planning 
ahead' in this manner some thought should be given 
to the poi nts bel ow. 

a. Choosey variety of foods for good nutrition. 

b. Make a plan for usi ng 1 ef tovers in the meals. 

c. Consider the amount of time, and energy^ needed 
and avaiclable to prepare each dish. 

d. Look for^foo'^d at sale prices in newspaper ads. 
while planning. Try to use sale items in the 

^ week's menus. ^ 

2. Consider wayi to stimulate the appetite while 
planning.'' 

a. Try toeat with other people occasionally if 
eating alone is the normal pattern* 

b. Consider taste, smell, color, texture ,' seasoning 
and temperature of food while planning each 
meal. Try for contrasts in the meal. 

c. Plan for four or five small meals per day 
rather than three larger ones if a \arge meal 
sounds like too much. 

3. To stay healthy eat some of these food-s every day: 

a. Meat, poultry, fish'- two or more servings 

b. ^Milk,* ch*eese, dairy products -,two or more 
^servings 

c. Vegetables and fruits'- four or more sery^ings 

d. ' Flour and cereal products - four or more 

servings* ^* 
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Cost Cutting Tips I ' ^ . 

Plan how much money Can be spent and try* fo stay 
within that amount. 

b. Substitute chicken, turkey, eggs, dry beans, fish 
or peaaut butter for red meat* 

c. Make a shopping list from menus to h^lp shoppers 
buy only wh^at 4s needed. 

d. Cut coupons from magazines and newspapers 'for 
products that are frequently- used. Coupons and 
sales s^ve money oaly when it is a product tfi,at 
,is more preferred at the lower price than a' 
comparable brand. 

e. Try to-shop when not hungry., A strong appetite 
will encourage un-necessary purchases. 

f. Keep a runni^ng list in the kitchen of staples 

' or often used foo.ds tHat.are almost gonfe. Add 
•to-the list as food^iS being prepared. 

g. Consider growing food when seasonally allowable 
alid small ^rowin^ spaces are* a vai 1 ab 1 e . 

The following booklets can be • ordered^ by i nd w^i dual s 
to provide further information: t 

a. Cooking for .One in the Senior Years (S-/3)\ ^ 
§^end 1 b?\^to4> ~' ' / 

• Mai 1 1 ng ^Room - ^ ' • r 

Bldg. 7 Research Park - • » 

Cornell University 
Ithaca, Hew York 14805 ^ 

b . Food for the Family A Cost Saving Plan . 
Send ^Si^Xoi ^"^^ ^ 

Consumer Infarmati-on Center 
• Dept. • 21E ' 

.Pueb^lo, Colorado 81009 * * 

c. . Practical Gui^de to Food and Nutrition for Older 

People ^ Send $1.75 plus postage, ZH% to: ^ 

Consumers- Union 

Book Department ' ' 

A076 

Orangeburg,- New York 10962 ' * 

m 

d. Food Guide for Older Folks - free 

I U.S. Department of Agriculture 
i Washington, D.C. 20250 
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B. Diets 



wonder 
ignore 
should 
proper 



^nior citizens should be aware of food fads an.d 
diets. These diets overemphasi ze' some foods and 
others.. A pound a week is enough to lt)se. Care 
be taken so, that there is not 3 reduction in the 
nutrients. ' Meals should not.be sk'ipped. Skipping meals 
to*cut calories often leads to snicking which can lead 
to more, calories and less of the proper nutrients. The • 
underviei.ght individual can eat more nourishing foods at 
mealtime and have snacks that are higher in calories. 
Speci al ^ attenti on to the basic four i? still important.. 



Modified Diets> 

The elderly, due to .physiological conditions, are often 
placed on modified diets. These special diets are 
prescribed by a physician and, like me^dicine, must be 
taken- under his supervision. Jt is unwise to prescribe 
.ofiQ's own diet. If a physician has outlined a special 
diet, other information can be, sought from hospital 
dfetitians, the public health department, and\local 
Hiabetic, dietetic, -ar heart associations* Common 
modified diets of the elderly in<:lude bland a'^nd low 
residue, sodium restricted, diabetic, modified fat and 
wei ght reducti on. ' . . * . 



•1 



Bland 



a. 
b. 
c. 

d. 



e, 

f , 



Avoid highly seasoned foods. 
Avoid fried foods. 

Avoid ra*w Vegetables and, fruits, except ripe 
bananas. , * 

Avoid vegetables and fruits with seeds, skins 
and hulls, such as raspberries, appTes, corn 
and any others that may cause distress.' 
Avoid whole grain cereals and breads. 
Avoid pastries and rich rfessarts. 



Ldw Salt 



a. Avoid adding salt. (sodium chloride). 

t?. Avoid all^^smoked, cured or' canned meats. 

c. Avoid frozen fish fillets, lobster, shrimp, 
crab, clams, and oysters. 

d. Avoid cold cuts and cheese. 

e. Avoid obviously salted food, such as potato 
chi ps , crackers, pickles, bouillon, etc. 

f. Avoid condiments and seasoni ngs* that contain 
salt, such' as ' catsup , celery salt,>tc. 

3. Low Satura t^d Fat • . ' . 

' a. Limit animal fa,ts, such as fatty meats , 'bacon , 



butter, cream, etc. 
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b. 
c. 
d. 
e. 



f . 



Use predominately 'veal , fish^ and poultry. 

Drink skim milk. ; 

limit cheese to diry co^ttage cheese. 

Use poV/uns^aturated fats, such as saffWwer oiT, 

corn, oil, soybean oil, or margarines maae' 

predominately from these oils. 

Avotd/mixed dishes containing butter, whole m^ilk', 
most .cheeses , etc . 



4V High Roughage 



a. Use whole grain breads and cereals. 
' /b. Use mjore raw and cooked fruits and vegetabFes. 

c. Drink more water. ' " 

d. When more- roughage is needed, eat .a raw 
vegetable at both dinner and supper. and a bran' 
cereal daily. 

5. Diabetic 



a . 
b. 
c. 

d.* 
e. 



/Eat only fo.ods allowed and in amounts allowed. 
'Do not skiT) meals. ' * ^ . 

Avoid all sweets unless they are speci f i cal l^y ^ 
a-l lowetf by fHe doct'or. ^ ' \ 
Avoid beer, wi^ne, and otJT^^l cohol i c beverages. 
Avoi'd "special dietetic foods" other than c'anned 
• f rui ts un^l ess i ns true ted O'therwi se. 



6. Low Cholesterol 



a. Limit animal fats, such as f-atty meats, bacon, 

. butter, cream) whole milk, egg yolk, and ctieg^s^, 
except dry cottage cheese. * Use predominately 
veal, fis^h, and poultry. 

b. Limit o'rgan meats, such as kidney, liver, heart, 
tripe, sweetbreads . 

c. ^'Lijnit clams, lobster, shrimp, oysters, and crab;' 

d. Use polyunsaturated fats, such as safflower oil, 
corn oil', soybean oil, or margar-ine.s made 
predomj' nantly from 'these oils. 

e. Avoid mixed dishes 'contai qi ng buttecj whole 
milk, egg yolk, most cheeses, etc. 

, WHEN.SHaPPvING AT THE STORE , " . 

A. Transportation to the Store 

1. Sometimes individuals can carpoql with friends or 
relatives . ' " 

2. The cost of a taxi to a store can be shared by , 
several going at the same time; 
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3. The cost of transportation should be^ added to the 
food bin to determine the .most' economi cal placel 
to shop. ' i * 

4. Ch-eok ch-apter oli^transportat i on for other suggesitions 
for transportation arrangements. , ' I 

[ . " ! 

Choi ce of Store * . ' , * " i 

» I 

. Large Supermarket i 

' Supermarket prices are usually lowest. Many kihds 
of food and many brands and sizes are availabtlej. 
Usually the:.same product is* available at differjent ^ ♦ 
pri ces.^ ' ^ 



1. 



2'. . Independent Grocery 

4L 

Less variety in ki nds , vbrinds , sizes, and prices, of 
food is available. Prices are usually higher. The 
grocer may ^extend credit (at high credit cost), may 
deliver groceries and/or may take orders by phone* . 
Such services can be helpful 'for ^elderly perso^ns* 

3. Special ty Store 

Only one kind of product ^such as meat or baked goods 
is sold. Usually produces are good quality but 
more expensive. 

♦ 

/ 4. ^Roadside Stands ^ 

Usually fresh products are available at reasonable 
or low cost. * 

/ 

5. Discount Supermarket' 

Prices areM'ow 'because /fewer Iservi ces are aviiilable, 



May 'have to ma,rk price 
. own groceri es-r-or carr 
A)uy in large qUa'ntiti. 



6. Food ^Cooperatives 

A coop is a "private 
seMs memberships, 
keep "prices" down. • 

7. Buying' Club . 




on.i^ems you purchase, sack 
ownTbags. May be able to 
sucrk as case 1 ots . ' 



f 

or eefltfnunity organization which 
The-small profit margin helps - 



Groups of people jpin together tiT* buy food in bulk 
quanti'ti e;^^. V\oney is pooled and a representative 
is sent to make purchases. 
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8, Commissary " ' ' 

Name brand food is sold at lower cost. 'Some food is 
sold without labeling. Must be retired from military 
^service or in receipt of 1005K' servi ce-connectfed 
^'disability comper^sation from Vifr to shop 'there*. 

9. Convenience Store ' 

, A con'venience store .is small food jtore often 
located in residential are^s. It's open long hours, 
so.metimes 24 hours a day, A small selecti^on is sold 
at usi^aVly higher prices, ^ ^ 

Food Qual ity • • ^ - 

1. The United States Department of Agriculture inspects 
and grades some food. Each type o,f food has its 
own set of grades, • • • 

9 

2. Meat s^hipped interstate has a purple federal govern»- 
ment inspection sticker^, This'me^ns the animal was 
hea'lt^iy when it was slaughtered, ^ 

' a. Beef grades indicate quality and tenderness but 
they do not measure nutritive value or whole- 
someness. Beef grades usuaHy found in stores, 
in descending order, are prime, choi ce'T^^ood . 
Other grades are most oft-en used* in processed 
meats, 

* b. Poultry quality^ is stated as U.S. Grade A or " 
U.^. Grade B, 

3. Eggs are soTd by grade (AA, A, B) and are also sold 
ia different w'eights (extra' large, l2u;ge, medium, 
small). If the difference between two\sizes of eggs 
is no more than 7^, a consumer will receive more 
value for his money fey ^purctiasing the. 1 arger .size,- 

4. The use^of grading standards for fruits and^ vegetable: 
is vol untary -and are not usually seen af th*€! retai.V 
level.. Consumers should be encouraged to consult 
grocerymen for information about grading.. % 

Product Labels and' Packagj ng * ^ 

Ij Nutriti'onal label-ing is on a paael on the parage, 

a, .It lists serving- si ze, number of^ servings in the 

package and the calories, protein, carbohydrates, 
and fat per serving^, ' . 

b. It gives ,the percentage *of |^||^ U ,S . Recommended 
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Daily Allowance of protein and seve.n oiaj'or 
vitamins and mineral^ per serving, 
c. Nutritional labeTing -i^ mandatory If a xi^emlca]^ 
additive or nutrient, is-a^tfded, a special 
nutritional or'dieteti c claim is 'made, or if ' ^ 
the product is -shipped interstate. Many, manu- 
facturers vol un tar i 1^ provide nutjritional . 
1 abel^ng.''^ . ' • • 

Labels list ingredients with the ingredient in the 
largest amount Listed first, followed by- the other ^ • 
ingredients in decreasi ng>,order of amount. 

Federal law, requires truthful labels. They mu^t be 
easy to read and not misleading.* 

Al.l the different brands and sizes of -a certain 
product should be 'examined before selecting one.. 
You are paying for the container 'as well as the food. 
Fancy packaging costs more. ' 1 ' 

Sometimes packaging costs more than ' the .product ^ 
Small containers increase the prite. 

Aerosol cans . shoul d1)e avoided; They • have- smal ler 
amounts of product ns i d6\?than comparable spray pCimp 
bottl es,. ' , .1 ^ ' 

Canned goods in smal Ter^ si zes may cost proporJ:ionately 
more but may result inJesS waste. It, is also 
possible to fceeze'part 5f a package of someitems 
to keep the remainder fresh unt-i-1 ready to use. 

Open^da.ting is a Calendar date^on packaged meat and 
oth^r perishable prddticts. The dates help in 
selecting i fresh product and in heVping to indicate 
how long the product can be kept before it'will 
Spoil. The dates may b^/any of the types listed 
below. - If the dartes are not easy to read or are ' 
coded, ask the store personnel how to read them. 

a. packing date - final processing or packing. 

b. "use-before" or "freshness" date - quality of 
product will be as purchasec( at least until 
that date. ^ 

c. 'pull date --.store should . remove from. sale. ^ Date |f 

•al]ows-for a reasonabl e time for home use • 
beyond this date. 

d. expfhation date - quality is not assOred beyond. / 
this date. 

Eighty-five per cen.t of packaged foods now. have a 
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series of b^ack' vertical bars and numbers known as 
the Universal Product Code > When the product i.s 
passed over an electronic scanner at the checkout 
counter, the item is identified and the computer . / 
tnatches the product * to • the price. The price^ is 
Sprinted on a receipt along with a . descri ption of the 
product. This nvethod of check-out Vs expected to 
reduce .costs ' of store operation. The shopper must 
learn to look for prices on the shelf lab^el- rather 
than^on the product JtseTfl . 



,\ E, General Shopping. Guidelines 

1. Shop from a list, don't pipk up extra items. ^ • 

' "^^^ ^^^^ ^^^^ items if, they can be used on the menu. 

3. Compare prices on different brands and sizes. ^ 

4. Check the store brand for a ch;eaper priCe, 

5. * Stock up on a good bargain if money is ^available 

.and item will be used. 

6. Try to buy seasonal things when they are in season. 

7. Buy only what can be used before it spoils. 

8. When comparing meat prices^ compare per serving cost 
instead* pf per pound &o'st. 

9. Watch the clerk as he ri ngs ^up;-.pairchases . St.op-him 
' '\ . and check if overcharging is noticed. 

i 

^ 10. Compare prices of fresh, canned, and frozen f)roducts 

to see which is cheaper. 

« 

11. Compare, prices of prepared foods such 'as bread with, 
the 'Cost of the ingre,dients used to make the .product . 

12. ^ Try not to shop ^ore than once a week (the more trips 

tKe more impul se 'purthases ) . 

13. Try to shop, at^ less crowded times; of ten*?.morni ng and 
mid-af ternoo;n are best during" the week\ 

14. Try to' allow adequa te> time for shopping so decisions 
^, . , do not have to be ffurried; However jXshopp'^ng time 

^"Sirould H'ot be too long. Q.uality of aecisio'^ns will 
suffer v^hen shopper is tired.,- \ * ^ 

.15. Try different routeis . through the store to avoid 

buying impulse items. ' * ' . 
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16. Look at upper and lower shelves tot). Less expensive 
^ itenfs^ay.be harder to get to. ^ \ 

17. AsJc for a rai ncfr^ck- i f a store is out of .an^ advertised 
special. 

18. Return all faulty products to the store. 

19. Choose bread by, weight and nutrition added, -^t slze^ 

^20. Buy packaged food by weight, fiot package size. 

2n . Get cereal"s\ w^iich need cooking, not precooked cerefals, 
for more ejcjonomy of lervings. ' ' ; 

22, Use dry milk instead of fluid milk when possible. 

^ 23. Buy lower cost Grade B or C products i f ^appearance 
i's not importarit . 

24. Buy large size, not individual packs. 

♦ * 

F./ Pricing Policies . • . 

1. -"Cents-off" can fool ,one if the regular price is not* 
known! "Free" prizes can make it harder to compare 
^ pri ces . 



2* Be aware of multiple pricing (such as 4 for 89(t) and 
find out the cost, of each item. Mul ti pi e ,-pr i ci ng 
induces p^ple'to s-tockpile and ofl'en does^ not*save • 
more than 1 i . ^ , - 

3. .Unit pric41rig is a listing of a 'standardized cost- 
per unoit and per serving of the different brands of 
the same product. The' ani t"spri ce is usually on the 
front edge of the shelf holding, the product. It 
makes price comparison easier since prices per unit 
of* S:imilar products can be compar^ed,^ 

^ . • ^ / - 

Exampl e: 



Brand "X" tomatoes 
Brand "Y" tomatoes 



12 oz. can, IM^lZi per poifnd 
8 oz. can, 15^=30^ per pound 
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FOOD ELEMENTS 
"MOST OFTEN LACKING 
LOW- INCOME DIETS 
I. Protein 



II. Iron 



GOOD SOURCES 
OF THESE ELEMENTS 



Lean meats, fish» poultry, dry beans, peas, 
nuts, and peanut butter, eggs (used 3-5 times 
a week), liver (served once a week), milk 
(3 Q^sses daily) and cheese. 

See pa^hlets for information on mixing 
•milk. /a) Food for Thrifty Families, . 
A TMthing Kit,, published^by U.S.D.^.^s . 
Conifumer and Marketing Service (b) "I-Make 
My Own ButtermMk, Why Don't 7ou?" . 
Circular HErSl, Cooperative Extension 
Service, Auburn University, Auburn, -Alabama, 

Lean meats, liver, instant cream of ' ^ 

wifeal and baby cereals, ^eggs,. dry beans, 
green leafy vegetables, dried fruits. 



III. Calcium 



'IV. ^Vitamin "A" . 



Milk, milk products, cheese, and dark 
.green I iWfy vegetables, ^ , 

A dark greerf or deep yellow vegetable or 
fruit, eggs, cheese, and chickea g.iblets. 



V. Vitamin>C" cannot be 
stored by the body so 
^ needs to be obtained 
• " every day*. 
- . *^ ' 

vi! Vitamin "B" ' 



Citrus fruits and juices, tWtoes, 
green leafy vegetables, cabbage. 



Enriched breads, flours, cereals. FpV^^''^^ 
j^ources woul^ be pork, peas, and peanuts. 
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INEXPENSIVE SOURCES 

OF THESE ELEMENTS 

Dry beans, peas, peanut butter, 
dr'y milk (should not be used cTs 
exclusive source of protein,* but 
should be alternated with less 
expensive cuts of meat), ground 
beef, fish, chicken, pork liver, 
turkeys, heart and kidney, eggs/ 



Pork liver, 'helirt, kidney, dried . 
beans ^incl peas, turnfp greens, 
eggs, and cream of wheat. 

Milk (dried or canned) and dark 
green leafy vegetables. / *\ 

Available most of Fall and Winter 
cook carrots, blackeya peas, 
sweet 'potatoes, squash; available 
at low4)rices*only in the Stammer,, 
canta^lpupe, peaches', plums, 
greens - turnip, collards, mustard, 
spinach and kale, 

4 

Citrus juices, cabbage, collards, 
turnip greens, kale, mustard 
greens. ' ^ 

• ■> 

Enriched bread, flours, and 
cereals. 
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Calendar of Best Food Buys 



Motyth 



Meat, -Fish, etc. 



Dairy frbducts 



January 



Chicken, Pork 
Eggs 



February 



E^gs 

Better-Grade 
Beef 



March 



Chicken . 
Frozen Fish 
Eggs^ ' 



\ 



April 



■Chicken, Pork 
Eggs , . 



Cottage Cheese, 



May 



Chicken ^. 
Eggs 



Butter, Milk 
Cheese 

Cottage Cheese 



June 



Chicken 
Fresh Fish 



Butter, Milk* 
Cheese 
Ice Cream 



€3 



Vegetables ^ Fruit - Miscellaneous 



Potatoes * Oranges Nuts 

Cabbage • Apples , jRaistns 

Onions' Tangerines 'Honey . 

Lettuce ' ^gp^tpegruit 



Lettuce 

Celery 
■Potatoes 
. Cabbage 

. Dried Beans 
Potatoes 



Oranges 
Grapefruit 



Canned and 
Frozen 

Citrus Fruit 
Juices 



Nuts 

Raisins 

Honey 

T^aisins 
Prunes 



Cabbage 

Carrots 
^f Ota toes 

sprirvg Greens 
. CfiJery 

Asparagus 

dnions 

Lettuce 

Greens 

Cabbage 

Potatoes 
Onions ' 
^ Lettace 
Snap Beans 



Apiiles^ 
Oranges 



Strawberries 



Berries 
Cantaloupe 



Raistns 
Prunes 
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en 



'* tt. Contjnued . 
Month Me^t; Fish, etc. 



/ 



Dairy Products 



Vegetables 



Fruit 



Miscellaneous 



July 



August 



September 



October 



, Novenlber 



December 



Chicken 
Turkey ' 



^ . ^ Fresh Fish 



Stewing Chicken 
Lamb^ 



Stewing Qhicken 
Turkey, Lamb 
Pork 



Turkey, Pork, 
and 'Pork Products 



Turkey 
Pork 



Cheese 
Ice Cream • 
Cottage Cheese 



Ice Cream" 



Xottage Cheese 



Cheese 



Cabbage 
Tomatoes 
Potatoes • • 
Local Vegetables 



Local Ve^tables 



Onions 

Carrots 

Cabbage 

• Corn 
Tomatoes 

Potaotes 
Onions 

• Sweet Potatoes 
.V Cauliflower 

Dried Beans 
' Pumpkins, Cabbage 

• Potatoes, Onions 
Sweet Potatoes 
Cauliflower 
Cabbage, Pumpkins 

Onions 

Sweet Potatoes 
Potatoes 



Lemons ^ 
Peaches « 
Waternfielon 
Cantaloupe 
Limes, Plums 
Apricots 

Grapes, Pears 
Watermelon 
Peaches Plums 

Grapes 
Pears 



1 ■ 

Apples^ 
Pears 



Cranberries 
Appl-es . 



Grapefruit 
Cranberries 
Oraniies 
OctM^Fruit':^ 



Rice. 



f 



Honey 



Nuts, Raisins. 
Honej^ 



Honey 
Nuts 



01 
00 



Q Adapted from: Troelstrup, Arch W. 
£J^(^"h. Edition, 1974, pp. 232-233. 



The Consumer in American Society . New York; 



McGraw-HilT Inc. 



III/ SOURCES OF ASSISTANCE 

Various agencies have personnel who can provide information and 
educational material for meal planning. These include: 

A. College or . dep/irtmen ts of Home Econjomic's* 

B. County Extensi'on. Of f ice 

C. County Health Department 

D. Congregate meal programs for older citizens 

E. Dai ry Coun^ci 1 ' 

F. Expanded Nutrition Pro-am (U.S. Dept. of Agriculture) 



f 
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LOCAL INFORMATION SUPPLEMENT 

SOURCES OF ASSISTANCE ^ ' ' ■ ' ^ 

"Various agencies have personnel who can provide informati^on and 
educational material for menu planning. These include: 



College of "Home Economics 

Food an_i Nut ri ti on Dept. 
County Exte^nsion* Of f i ce 
County Health Department 
Dairy Council Inc. 
Expanded Nutrition Programs 
Texas. Tech Program for Older Texans 



742-3031 
74^-3041 
763-5351' 
762-6411 
792-3452 
792-4789 
742-3924 
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FRAUDS, GYPS AND SCHEMES 

t 

A grea't many elderly people' are prime targets for ads that offer 
"get-rich-quick schemes, cure-all pills, ointments, etc., and quick 
profits on investment's. They/also, most often, fall prey to 
^slick,,^ast talking salesmen wh,o offer pnce^in a. lifetime bargains 
an opportunity you can't afford' to pass up. These are the-types 
of salesmen that cannot stand ah investigative check; and these 
are 'the ones that should be -i nvesti gated tlwroughly. 

I. HEALTH CLAIMS " • " ' • 

-A. Cures for Everything * ' - 

Ads or salesmen who claim to have a cure for anything 
" (specific or non-specific) that ails an elderly p'erson 
should immediately send up a warning signal. Most oft&n, 
these ads or salesmen will appeal to the fears of the 
elderly that^proper medical diagnosis and treatment would 
b6 too ex-pensi ve and the person s-hould turn to the "new. 
- 'as toni Shi ng^V di SCO very offered by the peddler. One of 
pri nci pal • decept i ons aimed at the elderly is the cure 
for arthritis and r'heunati sm . This is a favorite, 
because 1*2 million Americans have^ some form of it. 
Persons should be wary of these claims. There is no 
known remedy capable of giving any rrore than temporary 
relief from the di'seas.e. The same,, more or less, holds^ 

. . true for claims, of a cure for cancer. .There are 

presently four effective treatm.ents' for cancer--surgery , 
X-ray, chemo-therapy and radiation. Avbid'quacks and. 
irjiStitutes of doubtful scientific^ standing that advertize 
* to cure cancer. When diagnosed and treated in its early 
stages, cancer may be cured by competent surgery, an^ in 
some cases by radi ati on , - X-r.ay or chemo-therapy , if 
such* treatment is given by a reputable physician. For 

^ » more information, see chapter on Health Care. 

B. Ways to .Spot Health Quacks 

• 1.' Will use*special or secret machine or formula, and 

cila-im it will cure an ailment or variety of ailments. 

*'\2^ ->JiTl guara'ntee-a quick Cure. 

Will advertise vyithvcas.e histories and testimonials, 

4. Will say X-rays, surgery and drugs will harm you^ 

V 5. Wi.ll say- medical men are persecutXng them or afp^iid 

of competition.^ 




INCOME SCHEMES • 

A. Extra- I n'corhe * . . ' ■ 

Knowing that many elderly people are hard pressed to 
stretch their retirement iTicome ,to cover' even J:he barest 
necessities, the-fast buck operators are all too artxious- 
to sell, at a cruel price, false hope for extra income-. 
Many legitimate opportunities are advertised fo^ extra, 
income, but the genuine offers can stand investigation. 

The Federal (irade Cammission has discovered a pattarn to 
th.ese deceptive offers^. The approach' is usually by 'an 
advertisement promising exc^Vlent, evea spectacular profits 
for ea.sy spare time work. The ads will frequently appear, 

the "Help Wanted" columns of newspapers. The catch, 
however, is that before the person can start to receive 
these phenomenal profits, there is usually an investment 
of money needed f or nven tory or a purchase of some 
kind. A person who*is ^enui nel/* i n teres ted in the 
advertised -operation should. careful ly investigate first. 
Talk with the Bettep^ Business,' or anyone in whom one has 
confidence. Get all the facts before investing money. 

B. Bunco Schemes. 

Another group that the elderly very often fall prey* to * 
is t1ie con-arti^st — sometimes referred to Is a bunco 
artist. These are'persons who practice a swindling game 
or scheme Intended to part the -felderly person\from their' 
money.* A person may think that' he Dr she is'mucJi too **' 
sharp, or too intelligent to fall for anything like 
that,'*but law enforcement officers with any expertise 
in the area indi-cate that there. i„s no end to the way.s 
-i n w^h-i ch- J-a^teJJJ,g_e_nJ:^_we^ otherwise aware 

people ^ca.n' be swindled arid defrauded^^veTy liay^if trhgy^— 
are hit with the right scheme,, at the right, time, by* 

' the right "operator." Despite ,all that law enforcement 
aqenx:i'es can do, these schemes flourish as fast as they 
are exposed. .Those who' Relieve thaft they^an^^/t some- 
thing for nothing are literally setting th^msel^ves up 
to be swindled. However, being aware that these things 

^ do happen is- the T)es t protecti on one can have. When 
aware of some of *the common approaches, one Is rpore 
likely to think before doing anything drastic. 

C. The "Pigeon Drop" and "The Bank Examiner" Schemes* 

1. In the "P.iseon Drop" bunco, the victitn is approached 
by the swindler and engaged in conversation on any " 
sympathetic subject. This move is designed to gain 
1;he 'trust and confidence of the victim. About this 

77'' ; ■ . 



time, a second person appears on the scene jind clarims 
to have just found a large sum of money. The vigtim 
is j ed to believe that whoever lost the money came by 
it illegally. The swindlers and the victim discuss 
' • what to do with the money. The second swindler 

suggests that, since the money was stolen or belonged 
to a gambler, they split it three ways. Gut each of 
them must show their "good faifh" by going to the * 
li^-- . bank and withdrawing all their money from the bank. 

^The victim is swept along with the expectancy of 
getting something for nothing. Once the victim has 
^with-drawn his life savings frbm the bank, the swindlers 
cleverly exchange the money for a pouch full of paper. 
Hence, the life savings is gone- and so are the bunco 
experts . . ^ 

2. "The Bank Examiner" schem'e i'nvolves a^ phony-bank or 
savings and loan "investigator" who calls at zhe 
house claiming to b.e checking up on a dishonest 
employee. He usually has a bunch of important 
looking papers- and deposit slips from the bank ftf the 
person he is calling on. He wants help in checking ' 
on this dishonest employee by going to the bank and 
withdrawing all the individual's own money so that 
he can see what the employee does.. Ei-ther he or 
an F.B.I, piessenger will pick up the money at some 
pre-arranged point. The "examiner" is given thg;, 
money, he gi^v.es a receipt and thanks for the coopera- 
tion. Once he is gone, he or the money is' never 
heard- from again. The bank, of course, never heard 
of him. Many banks, when askec> by elde/ly persons to 
4p withdraw large amounts of ' t hei r - savi ngs , will. attempt ' 

^ ^ to question the customer more. caref u 1 ly in order to 
help prevent such schemes . 

• It doesn't seem possible that anyone would actually 

— — f a-1 J— f p_r_ -elJ;_h_e_r_i of ^ih_e SA ^wo. But, it happens 



everyday! The swindlers are Sx^rtxr ~They k^now— how 
to make the victim^el important, as'lf he or she 
, is i^n on something big. The idea is to get the ^ 

victim to act "immediately," without delay; because 
if they were to stop and think, the Bunco artist's 
stories would begin to fall apart. Persons should 
not make hasty decisions -about rfloneyor property, 
ever. If it is legitimate - It will be there 
tomorrow. 

III. LANDS IN THE SUN 

Before r\RShing to purch,a§e a retirement home in some advertised 
area--i n vesti gate. Elderly peonlis are extremely susceptible to 
advertising of a retirement home by a mail order developer-. 
Before buying one should consult a lawyer or rea-1 estage agent. 
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iHost 'States hav some kind of la-iwl--sale tran^aotion lav/s. Before 
•purchasing Tand, con.tact the proper state agency in' which the 
lan4 is located or HUD, Office of*- Interstate Land Sales R^stra- 
ti^n.,e Was-hi ngton, D.-C. 2041 1 , and learn about, the seller of the 
land.- if the deal .sounds too good to be true,* it pro^bably "i sn ' t. 

IV. OTHER ^SCHEMES 

A. Bait and Switch 

^ Here someone- advertises a commodity at a ridicul^ifsly low^ 
price to get customers into th? store or his place of 
business. This then, is th"e bait. The customer asks to 
see the bargain or sale'item only to find that it is 
sold out or does not exist. He or she .is theiT i-teered to 
a higher priced item - hence, the. switch. The practice 
is illegal; report it to the' Cettef. Business Bureau- or 

^ other consumer protection agencies. 

S. Books, Encyclopedias and Magazines 

1, ^Salesmen may use a^ sob story angle--such as: they 

are cripples, war veterans, or. college students and* 
are selling magazine subscriptions for poiats, 

2, Check credentials, ^ 

3, Don*t feel forced to buy what is 'not needed or 
wanted or places strains on income, 

C, Burial Schemes 

1, Beware of salesmen of cemetery lots. Common sales 
pitche^\include: " . 

a, , The survivor is relieved of the difficult de"cisi'ort 
^ when his busi^ness judgment is bad,* ^ 
^ b, - It helps to prevent fofmily squabbles about where 

person -wi iT-be buried,*, 
^ c. Prices wilT be higher later, ' * 

d. It reduces '(iemahd on suri^ivor^s -life insurance 



pay-off when money count 
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Investigate cMRrranqed funerals carefu^lly. Money 
can be tied u™and not earn any interest,^ 

See the chapter of Death and Burial f^r more, complete 



i n/ormation 
D, Charity Sol ici^tati^ns 



1. The. U,S, has long been noted for a country that is 
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concerned with the health and welfare, of not only 
America .but also of the world. As such, there are 
numerous (approximately 8,000) charitable, religious, 
and educational organizations concerned with providing 
assistance to their respective groups. ' . 

2. In order to promote ethical practices by philanthropic 
" organizations, the Better Busi ness Bureau has devel- 
oped a Set of Standards for evaluating organization, 
management , "and finances of charitable concerns, ^ 

' 3. The^ BBB Should be contacted to determine if the group 
with whom a consumer ^s dealing meets the BBB 
" standards for charity sol i ci ta^ti ons / The information 
obtained then can.be used as a guide for a decision 
to contribute. . ^ ' ' 

Contracts 

Never sign a contract without thoroughly reading and 
understanding its contents. If there is something that 
is not understood, 'don*t sign. If there are bl^ink spaces^ 
d.on't sign^ If there a>re stifll questions after having 
read the ' contract , bavl a lawyer, banker, or some other 
appropriaJ:e expert 16ok it ov,er. A. signature is one of 
the most valuable things one owns- *Use it carefully. 

Contracts are written for both goods an,d services. They 
should be reviewed for what the respbns i bi 1 i t i es a re for 
both the seller and the buyer. 

For further information on contracts, j:onsult the chapter 
on Credit. ^ / ' ^ 

Home Improvement Racket 

1. May tell you your home has been selected as a model; 
you will get the product at, a reduced price and also', 
a coi^mission on any sales he makes in your neighbar- 
hood. The promised commissions may never come and 
the^work maj^ be shoddy. 

2. Of fers var+ous' types of i'mproveme/nts : -aluminum 
siding, furnace cleaning, roofing, septic tank' 
cleaning, water .cjDndi ti oners , porches, etc. 

3. * Get at l.east a dozen t^mes of people who have had 
^ this company do wprk an*d contact fhem* 

, 4^ Always re^d and understand the contract before*, ' 
signing. , ' v 
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5. Demand a dupl i cate .contract with contractor's signa- 
ture on it. • • ^ 

6.. Do not sign a completion certificate (which'Mnay be' 

given) until the work is finished t,o your satisfaction. 

Q 

7. Know your payments and finance cost. .May be told to- 
sig'n the contract and will "only have sm^^ monthly 
payments." y 
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8. Make sure the workmanship and product ^are guaranteed. 

9. Make payments on time. If a house is involved in the 
contract as collateraj, as it usually is, the whole 
house can easily be lost if p%ments are not made 

on- time. 

lb. ATw^ys check with the Better business Bufeau to see 
if the deal, contract, company, etc., is legitimate., 

11. Ask £o see Peddler and Sol i ci ter ' s permit. Doon> to 
door salespeople are required in many cities to have 
a permit if between the ages of 15 and 60. — ' 
^ • # 

G. Mail Order Fraud ^ 

1. Problem 

.Sin}:e consumers cannot see product or seller, mail 
fraud is a particularly attractive area ^for deception. 
This deception is increased evei^ore through its 
appeal to the elderly who more frequently must rely 
on buying vby m^alTl . ' ^ - . 

, - - 2. Cau ti ons to Take ' . ^ 

a. Read entire ad, including small pri-nt. * 

b. .Search ad for, precise description^ of .product-- 
weight , material ,^descrJ pti on. 

c. Avoid items with overblown terms lilje "fantastic, 
ijicredi t>l e revolutionary." 

d. . Look for money-back gu'ar'antee - use extreme 

caution if nqne given. 
\ e. Do not assume company is re-liable just because 
it adverti ses' i n a rjSLputable magazine, 
f. Check with BBB for i nformati on -.oq any questionable 
sell ers . ' ^ 

3. Preventive Legislation 5, ' - . ^ 

a. U.S. law provides for fines and imprisonment 
with convictions of intent to deceive or mis- 
represent through the mail service. * , 
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b. The U.S. Pos^ttl Inspection Servl ce as' v^lVl ' as the 
Ffederafi Trade Commissj'on is responsible for the 
morii tori ng- of attemp<4:ed frayd. - <f * 

4. Unordered Merchandise ^ ' ; . ^ 

. ^' * / / ' ' ; . 

a. Only free ''s amp.1 es and merchandise from charitable 
' f , organti^tions seekiftg contributions can be 

legally sent through the mails without a previous 
Inquest. ' ^ ; • 

-h. The consume^ is not obligated to'pay for, help, 
or return any unsolicited merchandise. Nor js ^ 
it legaTfoj the -c'onsumer . to be pressured to 
* return the lAerchandise or , pay for i t. 

c. Any h'arassement shpuld be reported to the Federal' 
Trade Commission. * . ' 

Pressure Sell ^ * . 

. • • p 

T,his i^^ the rush technique, coupled v/^ th* a .generous dose* 
of anxiety - produoi ng. h i gh pressure. \'ev'er be 
influenced to sign anything or buy anything when tactics 
Tike tliis are Qsed. If* the deal is a good one, ^.omorrpy/ 
it wiJl still be a good'' deal . Allowti.me to do some ^ . 
checking and a chance to compare prices and services with 
other bu'sinesses and with -the Better Business Bureau. 
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Some people make a living. cheating others. Many times these individuals 
count on the person who haV be^en^ swindled not to report thfe swindle, because 
they are embarrased. \Below i*s a list of places -where one can receive * 
fielp in case of fraud. / , 



Organization 

Better Business Bureau 



Cases Lt Cgn Help ^ ) 

Almostariy- product or 
money^raud. Very 
helpful ir) getting 
information .on standard 
.kinds of frauds. 

' Some Chambers, of Gormierce, ^ 
h^ave Better Business 
Bureau li$ts of frauds. 
Try BBB^ First- . ^ ^ 



' Federal Trade Commission . Products alid services* made, 
Washington, d. C. 20025 .s.old-or advertised ACROSS 
.Phone: -202-523-3383 fTATE LINES. 



Chamber of<^Commerce 



Type Help, 

Information -Before-^ 
Help After - 



Information Before. 



Information Before 



Food a^d Drug ^ 
' ffdministrcition . 
^5600^ Fishers Lane 

RockvMle, MD 2JD852 

Phon^" -301/443-4237 

or 4U7 

Police ' . ^ - 
City. . 

County ' " , 

Post Office , 
Postal Inspector . 



Sniall Claims' Court 



State Attorney General 



''Regulations for'^foqds, 
drugs, medical devices 
and cosmetics. 



\Out-a0d out cropks .and 
' con men irj area. 

. Anything involved witft^ ^ 
mail; anything ordered,' 4& 
shipped as advertised, ^ 
. billed .or paid for by^ 
. maij ' ^ * ' - 

Dispute settlement ctf 
m-inor ma^tters, at very 
little fbst. * ' , 

.Products\aftd services ^ade, 
""soltf.^dr a'dyeHised ' " 
WITHIN STATE. - ^ ' • ' 



Information Bjefore 



Help After 



Inforinatibn Before 
Help After 



Help After 



Handlers complaints 
Df-'cieceptive pra'ctlces 

-Does fiot giVe * 

.information' or advice. 
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WHERE TO' GET HELP IN CASE OF FRAUD 



Some people make a,OTving by cheating others. Many times these 
individuals counl^on the person who has been swindled not^ to report 
the swindle, because they are embarrased. Belowis a list of 
places where one can receive help, in case of fraud. 



Organization > 

Better Business. Bureau 
Box -1178. 

Lubbock, Texas 79408 • 
j^honec 763-0459 



Cases 'It Can Help 

Almost any producjt or money 
fraud. Very helpful in 
getting.jnformation on 
standard kinds of frauds. 



Type^ Help 

Information Before 
Hel£^ After . 



.Chamber of Gommerce 
.,^^^^2 Texas Avenue 

Lubbock, Texas 79401 
Phone: 763-^666 



Some Chambers of Commerce 
have Better Business Bureau 
lists by frauds. Try BBB 
firs.t. 



Iirformation Before 



Federal Jrade 

Commission 

Suite 2565 

2001 Bv'yan Tower . 

OaVlas, Texas 75201 

Phone:. 214/749-7^3' 



Products and services 
made, sold or advertised 
ACCROSS STATE LINES, 



Information Before 



Food arid Druq > 
Administration 
1205 Texas Avenue 
Lubbock, Texas 79401 
Phone 762-7648 . 



.Regulations for foods, 
drugs, medical devices, 
and cosmetics. 



Information Before 



Police 

City:. 763-5333 
County: 765-9363 
Or*ga in person 

Po^t Office 
'"Postal Inspector 
Phone: 762-7321 



SmalT Qlaims Court 
904 Broadway 
Lubbock, Texas 79401 
Phone: 763-5351 



Out-and-out crooks and 
con men in area. 



Anything involved with mail; 
Anything ordered, ^hipped 
as adverti's&d, billed or , 
paiti for by mail . 

''Handle financial disputes- 
.up^ to $150 or^$200 if wages 
involved/ 



-Help After^ 



Information Before 
+lelp After 



;Help After 



State' Attorney- 
General 

^S06 Broadway . ' 
LiJlibock, T^xas 79401 

. Phone: 747-52"38 



Products* and services made, 
sold' or advertised WITHIN 
STATE. 
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Handles complaints of 
deceptive practices. 
Does not give 
informatTon ^r advice. 
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^" HOUSING 

* ^ ♦ 

Safe and suitable "housi ng is important fo all persons; but it is 
even more significant to the life .of afl elderly person. Security*' 
is cruciarl tp the maintenance of morale and feelings of indepenrd- 
ence which characterize successful aging. Special design features 
can be i ncarpor^ated into hoos^g for the aged that will eaable 
them^tp manage, th.eir own activities much more ^uccessf u 1 ly , 
. Sattsfactofyrhousing' is obtained thraugh investigation of the 
^ different .aspects an"?! factors relating to^ individual circumstances 
' and. preferences . • The following sec'tiorrs outline factxirs which 
, char^cteriz^^ dn ffeirent^ types of housing. When older citizens are 
' cons^idering a change of housing, these factors- should .be given 
careful; consideration. * \ . ■ 

'r. 'TrilNGS TO "CONSIDER'IN 'CHOQSING- APPROPRIATE HOUSING 

. A. Housing Needs - ' ^ , 
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How many people are in the houjsehold? Is there room for 
hobbies, guests, and ^entertai ni ng? What is the general 
health and energy level of the residents^? ^ 

Lpca^'tion ' ^ * , , 

Is it near sho!>ping'centers, public transportation, 
neighborhood centers,' churches, mediqal services? Is it 
a. "safe" neighborhood? What do property taxes cost far-^ 
a given location? . " 

Cost ■ ■■ ■ , ' - - . 

What\are the monthly payments including utilities, 
insurance, taxes, etc. v. • 

. Condft i on ' , 

>Ji 1 1 ' the' housing (need painting, remodeling^ r-epairs, etc.? 

M,ora comprehensive lists are available for those seriously 
^ti§idering housjng changes. . , ^ 

SPECIAL DESIGN FEATURES FOR ELDERLY ^ ^ 

" f • ' 
....^ sp'ecial -featun^^ that are i ncorporated ^to- ai d the'a'ged in ^ 
their homes sh'Oul^Kbe as inconspicuous as possible to avoid an 
ins ti tuti;pnal 'atmosphere. 

^ • A. • Dbprs .and passageways ' should be wide enough to accommodate 
a wheelchair if* the need arises. \ 

B/ Thresholds, shoul d be eliminated. * • 

4 • 

C- F.loor fini.shes.of the non-slip variety should be utilized 
*for safety; ' v . ■ , 
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D. Sliding doors and 1 ever' handl es are easier for those'who 
suffer «ror>i. arthritis to manipulate "than door knobs. 

* • « 

Large expanse's of glass, and numerous windows are 
^ particularly boneficjal. because older. eyes function b-et'ter 
in natural' >ight. This increases th'e cost of heating 
and' cooling however. • • 

.F. -ArtificiaV lighting should be increas-ed ar^5 uniformly 
distributed. People ove-r si xty ri^rf twi ce as much 
, Illumination as do younger people, ' \ 

■ - ■ . • • 

G. Glare should .be el^ina-ted as. mucit as poss^ible because ' 
U' has an adverse Effect on thB vision of the aged. The 
use of glare-resistant glass could.serve to diminish the 
problem. ' , \ , ' ' 

H. Shelve.s should be' noOower than 18 inches abov°e the ' 
floor, and no higher than 63 inches. A 

/ • ' ■ ■ . • * • • 

I. Electjica'l outlets at table level prevent bendina over. 

J. ' Readi ly- washabl e surfaces with n\i dust-catching projections 
are especially conductive to easy mai ntenance . y 

,K., Bathrooms need to be -equipped with g'l^h bars. 

■ H 

L.^, Showers are generally preferable to bathtubs from a 
standpoint of safety.. 

. ° ■ ' ^ ■ / 
M, Commodes .should be slightly higher ^han normal. *. " ^ 

• N. Sharp corners should be avoided. ' - - 



J '0-. Warm, bright colors are best p^r&eived by older eyes and 
/ * - . . therefore could be u-sed to a sarisV actory advantage in 
' ' decorating the living- areas oT tfj,d6r individuals. 

» . • * * ^ \ 

P.. S„trong ■ contrasti ng colors and!" texturies could aid in, 
•depth perception on -tWpart of thoSffwith vi'sion 
po'oblems,. 

Q. 'Garden plots, porche's, or balconies are important for 
potted pi a'nts *and recreatio-naV features 



III. . RENTING VERSUS; BUYING 
A. R^enting an Apartment 

t » 

" iW Advant;ages: 



Freedom tox^moye or travef. . < 
No- mai ntenance , 
P'redi ctabl e ^xpe'nditure.s 
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Appliances provided ; . / 

Lass, insurance needed 

No o/utsi de* upkeep / ^- • . ^ 

Proximity to other pjeople*^ - * 
* > . 

2. ' Di sadvan tages : ^ ^ ' 

No equity ♦ 
Crowded feel i ng * . 

Noise. f^om other apartments * . ' 

' , B. Owning A Home ' * ^ 

1 . ' ^Advantages : * , . ' ' ; ' 

I ' Build up equity ^ ' * 

Privacy ' - ' ' ) 

Roominess ^ ' - 

i Income tax deductions ^ ' 

Pla-ae for a garden ^ - ^ - ^ / 

2. • Di sadvan tag^fe's : ' ^ ^ 

* Increasing oiosts' ^ ' 

ConstantupkJeep^ ' 

# . Change in nei ghborliood ' ' 

IV. LANDfLORD-TENANT^'RELATldNS '.^ ' 

The following are sojne guidelines to help laws work in tiie'best 
interest of both landlord and tenants. » • * 

* ^ , ' • ... , ^ • , ' 

' A.. Before signing a lease', make a list of all defects found 
and have the landlard sign it. Do the same before 
moving butw Take- pi c*tures if possible to suppo*rt .your . 
assessment of the condition of the premises. 

. B, If\there is a .question about^the deposit, ask the. landlord 
toiprovide a detailed br6ak4<)wn ef t'he<i>' charges • 

;C. Che'ck all provi si ons .'of the lease carefully.. ' , 

D.- "Rerfiember: * ver&a.l statements Jon' t-count. - If the land- 



r lord promises/to redecorate or provide new equipment, it 
shoul d* be. wri xten into tKe leas*e. ' ^ » . : ' * 



v.- TYPES OF HOUSING AVAILABLE 



Tn ,'t;fri s ty^peof housj ng , * ^iha res are purchased in the 
y corporation that owns theu cooperative. The purchase 
p/iife p.ermi'ts the buyer tV Vive i n. a parti cul ar apart- 
.4nent or.area.* Each menth 'the buyec pay's a proportionate^ 



share 0/ the expense!. Ihis ^eludes salaries for the 
managers jand personnel , *iDai ntenahce , real estate taxes, 
and interest on the mortgage. 

1'. Advantages: ^ 

Certain tax .advan ta^s ' ^ 

No maintenance outside a-^part i cul ar unit 

♦ 

2. Disadvantages: - y 

• Do no-t own a-ny property, on\y shares * 

May be restrictions against pets, and other rules 
and- regu 1 a t i ons to follow 

yCondomi n i ums • ' ' 

Jn this type of ho-using, an apartment or unit;^is 
purchased within t,he framework df a high-ri.se apartment 
building or a complex of buildings'. After the initi^ial 
PHrchase price, the buyer is required to pay monthly . 
maintenance charges .^ 

1 . Advantages : ' ' ^ . * . , 

^ • Greater, fi nanji al benefits than cooperative pr* 
' re'ntal housing • ' ' - • * ^ 

Increase equity more quickly ' , . . • 

No,personal maintenance of grounds and propert;y ' 
Own prop'erty , '/ ^ 

2^ Disadvantages: . . * / 

*■ • 

Expens i ve 1 i vi-ng - * - 

^ May face increased cost?. * . ^ 

.Noise may be a, potential problem 
Rules *and r'ggulations to fo.llgw ' ' 

If one of* the ofcuparvts defaults on th.eir paymegts,^ 
1o5se« must be made up^by other sfrarehol ders . 

3. Bi^fore buying irfto a condominium, make 9ery sure 'that 
a reliable corporation is bei'ng dealt with. - The.*^ 

^ credit ranting of the corporation can be checked 
th rough., a^ tank , ^'1 awyer , or^ realtor. 

Retirement-Villages ■ ' ' ' - 

. •' • • ■ - • • ./ : ^ 

.Investigate different p^urchase;pl ans and prOjgrams offered 
by retirement villages. Some organizations i?equire .a :\ 
*down payment several., thous^and dollars^ then monthly 
•payments to»T,over pri nci p^l interest, taxes, insurance 
and 'ma i n tenance . 



1. Advantages: 



-Comm^uni ti es are attractive 
-^Many-- recreat i (J-nal facilities . 
— ^ Built-in safety features 

'Neighbors are in'same.age bracket 
. Medical plans a#id services may be included 

2. Di sadvanj^ages : . 
Exp^p^ve 1 i v" 

Rules. and regulations to follow 
Lacks the varietyXpf as^s'oci at j on with people' of 
^ different age groups 

3. Read ^1 l-^cq^nt racts carefully ^and have the reliability 
of the 6rganizartian'verified by a bank. 

Mobile Homes * W . ' 

V. Advantages : ^ ^ ' 4^ 

Relatively inexpensive * 
lJ%ua 1 l-y ^ are fully furnished and decorated 
Low mai ntenance 'cos ts 
Generally are not taxed as real estate 
* Can be located, at defsirable si-tes or r^elocated at wi1 

2. Disadvantages: . 

" • * • 

'Sitial 1 I'Ots ' , " • ^ 

Monthlyrentalfees • 
'Concentrated population " - ' . * * 

Smaller living spacer ' ^ 

Inadequiite storage ' * ^ - 

Saf ety-'de-f eets 

Expensive fuel oil; sometimes 'di ffi cul t to obtain- 
' Utility arrangements are un^vai'l abl e -i n some cases 

Low-Income Housing > • ^ 

Housing and Urban Dev.e.l opTliie^ (HUD)- 

Since 19,62, the D.epantment of Hou%in'g and Urban Develop- 
ment .has attempted to pVo.videfor the special needs of. 
thre elderly. Through -var.ious program*s , ^the Depa rtment\ 
provides federally spopTsored, age-segregated public - ^ 
housing ur^its; re;it suppl ement vPrograms ; mortgage • ' 
insurance^' and orh^er h'kusing Jssi stance -programs . 

Ea'ch prograrfi has its own el^' gi bi 1 i t/^^ec^^l'^ rements v{i th ' 
regard- to i ncome , ^ge, current housing condi t ions/ etc . 



In order^o receive assistance; individuals must contact 
the- owner or manager of the housing project in which 
'they wish to liv..ej or the mortgage company they wish to. ' 
handle a loan, * The, owners/managers 'wi 1 1 then make 
appl i cati on ,to the HUD offices to servite the requests 
of the i ndi vi duals . ^ ' ^ * 

F. Nursing Homes*- ' * • ^ ^ } 

- ■ • • ' / 

See chap,$er -on Health Care. 
SOUI^GES OF ASSISTANCE. . *' . ' 

A, Public Anrjouncement - ' , 

• . ' • ^ * 

If mortg-ag'e wa's insured by FHA ^between August 1 968 and 
August 1 976 , [Persons may qua.lify forihame repair 
assistance or for reimbursement for repairs already made. 

For more i nf orifiation , call any bank, mortgage company, 
• rea'V e*s-tate broker, or nearest HUD FHA' Office. 

B. Housing Reference \ - - ^ 

Handbook for, the Home ('1 973) ' * ^ ^ 

Department of Agriculture Yearbook' 
Superintendent of Docuiflents i 
Washington,, D.C. 20402 



LOCAL INFORMATION SUPPLEMENT 
I. UNDLORDrTENANT J^ELATIONS . ... •* 



; ) 



In 1 973 ,. the Texas- 1 egi si ature passed some compr'ehens i ve • 1 and! ord- 
tenant laws, to establish a clear set of rules for'b'oth landlords'^ 
and tenants to follow. 

The Better Busi ness "BureJu makes available a p^mph 1 et* wh i ch > ' 
explains additional guidelines for dealing with 1 andlord;r tenant ^ 
relations.. It has been prepared by^ the Tex^s 'Bar Association 
and ts ent i t1 ed , - You , Your Landlord, and the ^Law . 

II. LOW INCOME HOUSiriG . , , ' . . 

# 

1. Dept'. of Housing and Urban Development 
1205 Texas' 
Lubbock, Texas 

Information: 762-7294- - . 



2. Lubbock Housing Authority 
515^N. Z^enith 
' Lubbock, Texas 

Phone " 762-1 191 or' 762-1245 

. This agency provides assistance in thg form of low-rent 
housing projects; low-incbme housing developments; and 
rent supplement prog-rams. 

El igibi 1 i ty 'for these programs requires that annj^al 
* income mus^t not exceed: 

$6,500 for one pers-on ^ 7^ 

. 7,400 for two persons 

' \ '8,400 for 'three persons 

9^300 for four perjsons 

^ ^ ' • '-^ • 

More information on these programs can be obtained by 
contacting the LHA offices. 
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MEDICARE 



A; HospiTal Insurance 
Medical Insurance 
Advantages 

0. Disadvantages \ 



medicaid: 



t 




A. Major Provi scions ^ > ' . , 

Other Services * ^ 

t. EligiJ^'ltty 



PRIVATE HEALTH^INSURANCE. 



A: Basic Plans 

B. Provi5,ions for Renewing Policy 

C- Policy Review 

D. Types of .Coverage 

MAIL ORDER HEALTH INSURANCE ... . 

A, Description ■ ' ^ 

B. GuideliJie^^for^f^olicy Review 

LIFE INSURANCE. .. . . .; . ' 

A. Types of Permanent (Cash Value). Insurance 

B. - Characteristics Features of Policies 

C. Term Insurance ^ 

D. Riders Attach^ed^ to Policies . 

E. Annuities ' ' ^ ' 

F. Advantages and- Di sadvan^tages of Basic Types 
fi. ^ Insurance at Retirement '> 

H. ^Seaj;h Claims . * , ^ 

AUTOMOBILE INSURANCE. . i . I ..... \ ...... . 

A. Liability • 

Medical Payments * r - , ^ ' >' ^ 
C. Uninsured Motorist Coveragjft . . ' 

Collision Coverage ^ ^ ^ 

E. Comprehensive Coverage • t 

F. Towing • ^ - ^ . 
6. Safe.Drivino 

H; No- Fault Auto Insurance 
J. Defensive Driving Courses 



VU-: ^ PROPERTY INSURANCE, 

A.'^ Homeowners 

Renters ^ ^ 
^ ♦ CI Exclusions 
D. , Reminders . 
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VIII. SOURCES OF ASSISTANCE 
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A. Gener'al ^ * i^" .-^ 
B . Specific MP-eas ^ 

LOCAL INFORMATION SUPPLEf^ENT 
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' , INSURANCE • . ' . - 

Insurance is *a ma joY concern foryan citizens^ as^well as the 
r elderly •'Z^ The elderly are faced with rising costs of health care 
and a fixed income,^ Although Medicare and^Medicaid provide some^^ 
help to th.e elderly, this does not provide all .the coverage or 
aid that < the. seni or citizen r*equires for covering^ medica^V coasts* 

Not only is health insurance coverage vita-Vto the elderly biit 
automobiVe, homeowners or renters, and life insurance are also 
important. With the limited income of the el der ly , ' they can 
hardly afford to replace their home, possessi o.ns , au tomob i"! es , 
e.tc., if they h^ve ,been lost^ or destroyjpd. _ 

Insurance work? when many i.ndi v i dtla Vs contribute a small amount 
of-money regularly into a common fund.- The commo>n fund is then 
available for'the per cent of the group who 'may need financial 
" ass is-t ance. to cover accidents, illness, death, property des,truc- 
tio.n,>etc. .The sharing of risk is the basis, of the insurance 
concept, . ^ 1 

The chapt;e.r' out 1 i nes major feature^ of the va ri qjjs ^types of_' • 
insurance- A better understan^i ngj-of the insut^ance "provi si 6ns 
means that individuals seeki ng ' benef i ts from- a policy are more' 
Ti*kg.ly ^to obtain a]l possible Benefits with greater- e.ase and 
•more unders t^rtdi ng from the inslur^ince ^company 



I. MEDLCARE- 

The iMedi'ca^e program .cons i sts oy tv;'o major parts: 
Insurancfe and Medical Insu^rance. * 



Hosr^i tal 



A. Hpspital I n'S,ur*ance^ • ^ ' 

everyone , slBklol der or who i's entitled;to Social 
Security benefits rejj:6ives hospi tal 'i nsurance auto- 
matically a'f,ter^ appl ication* unless tKey s.i'gn to .b.e ^\ 
excl uded-. ! - ' W •/ , . . . ' 



er!g 



H-dVp^j't a 1 I n % u r a ri c e./^ r 0 V 1 s 1 0 n s 

'^.^J^'-S^U [>^t1ent'in a- hospi.tal 
. bT B&d .pci,t-\^t 'j' a skilled nursing, fa.cility^ 



2..; 

V* 




Up to 9(^,"^hio^s0ita"l ^aysfi^or e 



b-efief-ufpe>io^ 



b:' il|p fo 1?^>ieVtended''carii°Says" .foi§r e^adh" "P&i^.ef/it 
: , . pe r 1 od J' ' " 4'^ i / '^^>^ , ^ 4 ^ 



' ' ' . ' ■ 79 * 

^ 3. Benefit' Periods , \ " . 

Benefit geriod is* a period of time for measuring- '"-^ rj 
use of hospi ta'l 'i nsurance benefits, Benef i t. peri.ods ^-i 
* end* when individuals are' no l^onger a bed patient in ' ' 
^ ^ a'hps'pit'al 90' days* in a row. The aew tjen^i t *peri od , ^ 
. , . begins the next^ t^me a person entejns/a hos^itaV after ' ' 
^ being out^of a ^hospital 60 rfays., fher6 is q^lso a<^ 

lifetime' reserve of 60 additional hp's^ital daysr^if..* * 
more than 90 days of hos.pi tal .^'care^Yn, .the "Wfi^f i t 
period fs ;ever needed, There^.i^'no Xdmit ta^the 
r>umber of covered b^nef i t* peVtods Vong .as the>;Mr - 
individual i^s 'ent f tl ed ,-tcK h.o,spi ta^T i n^ura^nce 'pro,tec- 
' • ^ 1 1 0 n V - ^ . , ^ 

,4- .Extended ^Care ' * / , , . ^" ^ 

FJospital insurance behefits^may be.-pa.id for PQst- ' \/ * 
fio^ital extended care, provided certain require- ^ 
ments are met, The^ following^ five^(5] c(>ndf ti ops* * . * 
a1 1 have to be'mfletf - • , ^ ^ 

a. ' The;i ridvvidusi^Y has been fn a ^ FiQs'^fi €al^ f or 'a t\'' . ' ;/ 
.Heast three {lays* i rr a^^row bfefore* the transfer to j 
the ski Vied n\jr%ing faoilityV/^ ;^ ^ > ; . ^ 

. The /eason for transfer/to a s k i 1 1 e-d . q'u rsN* ng ^ ' 

faciTity i's ^because care is required ^for a . 



' • racinty iis ^because care is required ^f or a . \, ^ 
*\ \ ?on^i fc*idn* tifat w^s trec^ted i n\hlfe^ hospRal , -\ ^ 
^ ' indiuid'u;^*]^has b'een acimo-tteM to' theV.sk rl 1 eti * 

nurs/ng f^^i l/i t^;'' wi^thin ^ a-^li6rt •r^'mfe- a^-Pt^er^ ili s - 'f., 



/ ^# v - ' ' chcirge from* the tio^pUfel WVs^allyf W'i.tfii nV^ V**^ 

V' -\ d;,/ A ^*tQr<xer]ti/.ti^ • 



A i^*tQYScer]ti/.te;^/^ .s,i4i3"^ed ,nuV^fi*ri'g''1)r>J 
rve^h^abi'Ti ta^o^ ^s^ne^A^(^' on a 4a^1^y.^b^asi^ . 
..'the s»ki T1 ed^^u^r^j^n^'^'l'ad Re\^ie\ 
' ' V,^^ Comm4^te€f^ar^^#gf*nf^«i6n"rfO'&s. not di sapipJ^ov^'^ of 

-V-^-'L' the &jai/r:r : r^-' t"' - - ^ • 



- ^ ^- 5\</Hon^e^>reaTth Vi^stlts/ • ' • / % 



H0'S*p^tc(l i hsurance Jbenef i ts m*ay?be*paid for u^ to^lOO'^ 
^ " < \ ' 'home healtft visits a^fter the b^'eginnin^ of a benefit 

and beliora ,the* begl nni ng of the next:.* However,, the 
.foj lovJing; six (6) conditi^ons must be m^t// [ j/ 

a. The patient was fn a ''qual i fy'i hg hospital for at 

least 3 dlrys in' a' row, -eXgluding the day of dis- - 



charge . ' , : T - *\ 

The home hea Vth -eai^e- i s^ f or furtchar treatiment or/ . . 
^ .\ * ^ a condition treatecl in the hospital or skilled / '\ 



' ^ ' . . nursing racj l ity. - 

Th^e^home health care .includes part.-tjme skilled 
nursi ng. care, physi c*1 or , speech tndrapy . ^ ~ 
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• * 

^* d'. The individujal isxconfined to his home. 

.\ A doctor dec-ides th? .individual requires h'6me 

health ^care and sets uf the home ^ Kea'l th plan for 
'/ ^ 'y^the . i^ndi vi dual within -14 days from di s charge ' from' * 

► / the h'ospi tal . • - 
^ f-. * The home ' heal th ag'ency providing the service 
participates' in Medicare. - _ ^ 

6. Items not co-vered by 'Medicare hospi taT^i ns u ranee . \ - 

. .a. Services or supplies not necessary f,or treatment 

:^or diagnosis of the illness^or injury. 

b. "Doctor bills (covered if the individual has 

Medicare medical insurance^. 

c. Privateduty nurses. . ^ n 

d. The first 3 pints of fclood •tli'e in\jividual 
receives in the b'enefit period. 

e. Any convenience or luxury items, such as tele- 
phone, television, etc, ^ * . . 

f. ^ Custodial caV'e, such as help'with bathing, 

dress i ng , etc, 

g. Ho»inemaker services or mea 1 s* de 1 i vered to your ' 
horrre. • ^ ' 

7. Individual Costs * * p 

a. The first $^24,00 of each new^90 day benefit 
period is paid by the individual, 
- , b. .The individual also pays $31.00 per day from the 
^61st' to^90th day. / , . . N 

T.he indivitlual pays $15.50 a day./rom^ jthe . 21 s t ^; 
through the 100th day for care in' a skilled 'V 
nursing facility, if the post-hosp.i ta'V s tay is' 
more than. 20 days , 
d. The individual pays^$62.00 per day of the 60 - r ' 

* ^ • , additional lifetime reserve. ; / 

B.' Medical^ I nsur.ance . ' * 

^ fiedical i nsurance covers a substantial pa/t of the health ; 
items and serv^ices not covered under the/ basic plan. It 
^ provides insurance protection co.yering physicians* am 

siii rgeons' J' services, additional, home heal th servic^e.s amd 
. aivarietj^ of medical and other heal th \servi ces . Pe(/ple 
wh,b are Entitled to medical insurance are au tomat i /a 1 ly 
given coverage, unless they specifically refuse i 
These people will be notified that they have untiyi*a 
certain time to decline medical insurance 
' ' " * 
O, ; Medical '.Insurance Benefits 
i ^ " 

; a. Payments of reasona'bl e charges eith.ei/ to or aa 



behalf, of th^ patient for:. 

Cl I'^physici an*s servi ces, ncl udi ng surgery 

, (2) me(i^ical and other servi ces i'urni shed by 

hospital, skilled nursling f>acilit'y or home 

- hecilth agencies that are net participating 

, rn the hospital insurance plan. 

* ^ ► 

b/ Payments on behalf of ^, patient for the reasonable 
cost of the following: * ^ 

|(1) home health ye<;vices for up to 100 visits 

during a.calendSv year if ai 1 of the following 
co'Yidi ti ons are met : 

(a) the individual requires skilVed nurs.ing 
care, physical therapy,' or speech . . • 
therapy 

(b) a* doctor determines the individual 
requires the services and sets up the 
home health care 

.(c) the individual is confined to his home 
(d) the^ome health agency providing the 
t-. - services, participates in Medicare. 

(2) outpatient hospital services in an .emergency 
room, or outpatient clinic for diagnosis and 
treatment 

(3) pertain other health ser^^tces prescribed by ^ 
.your doctor, such as diagnostic services; ' • 

\ ^ Xv-rays', or other radiation treatnjents, 

surgical dressings, and other medical 6quip- ^ 
ment . , ' * ^ . - 

(4) certai n .amb.ul ance services 

(5) certain chiropractor treatment \^ 

(6) certain, home and office services by licensed 
therapists . 

I tems Not Covered - • * 

a. ^Services or s'upplies not necessary for diagnosis 

o,r treatmen^t of an illness or injury , ' 

b. Xearly or routine checkups- * 
FU^e andividuaV's prescription* drugs and medicines 

d. Eye examinations and eye glasses 
e-. Hfearjng tests and hearing aids 

f. Routrne dental treatment and dentures 

g. Homemaker* servi ce's orVmeals delivered to the 
i/ndividual , ^ ' . 

h. Full-time nursing in. the individuals home^ 

i. Orthopedic shoes ^ - 
j. Personal coiTjfort items 

k. The first three (3) pints of blood the individual 
receives* in any one calendar year. 
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Enrol Inien.t Periods *v , ^ • 

a. The initial enrollment period is based on the 
time whert a person, i s fi rst eligible to enroll, 
. usually 'the time he attains age 65- or the 25th 
^ month of disability entitlement. 
0, The general enrollment period is that time 

during which a person who failed to enroll during/ 
^ his i ni ti al . enrol Iment period may enroll. 

c. ' The enro-llment period is during January, February,.'; 

and March of each .year. The insurance coverage / 
^ does not become effective^ untnl July 1 of that 
year. , ' . - • ^ 

d. If^an individual declines to take medical 

o i^nsurance coverage during the i ni ti al. enrol Iment 
period, one general enrollment period is the • 
only other opp'ortuni ty available for acquirin'^g 
medical insurance coverage. -The amount of 
premium is. also increased by 10'/. for each year^ 
the individual declines medical insurance 
" ' coVer^^age. ^ * ^ ' 

Medical insurance Costs 

a. The b^as.ic premium cost for medical insurance 

. increased to $7.70 per month as of July 1 , 1977 . 
This amount is- deducted from the monthly S.ocijal 
Se>curity or Railroad Retirement .benefit check. 

b. A deductible charge o^'f $60.00 must be paid by 
the individual for benefi ts -received during 
each y^ar, 

c. -The individual ,is responsible for 20% of any 

additional qharges after the first $60.00 of 
reasonable charges. The medical insurance wilV . 
pay 80% of the reasonable charges received during' 
the benefit yeat;. • * 

d. It is important- to note that medical insurance 
pays only tKe reasonable xha rges for benefits 
included in the^pla'n. I f* phys'i ci an or other 
servi ces -cosISb exceed what are .pons i dered 
re^asonSble by the insurance company, the indi- 
•vidua! ^ust paj( the 'difference. 

Exceptions t^o^^vered Charges ' 

There are four exceptions to the above covered charges. 

a. If the' i ndi viduaT is. a hd*spi tal ^p.at i ent , m^dipal 
insurance pays 100 per. cent- of the reasonable 
charges f olr^servi ces of do<rtDTS in the' fields of 
[ pathology and radiology, 'Thes,e . tharges are riot 
counted toward -the deductible*.. 
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h\ After the dedy^ttible has-been met, medical 

insuraace pays TOO per cejit of the reasonable . 
charges .for home health services. 

c. -Mediea.1 insurance payment f or ^ servi ces of i\hde- 

penSent physical therapists is limited to a maxi-r 
• j[ium of $80.00 in reasonable charges in any one ' 
year.' . . ^ ^ 

d. Medical in.surance*'*s m.aximupi pa/ment for physician.'? 
psychiatric services outside a hospital is 

/limited to $250 . 00 'during any one year.' ^ ' 



C.^, Advantages 



* \ ^. cReduced/medical cds-^s, for those eligible 

2. May^ead to better medical services than the. elderly ' 
would be able to affdcd (Itiji'erwfse . ' . , 

DjDisadvantages^ , 

K Must make a monfhly payment for the medical insurance 
' • , *^ ^ • ' . ' 

2/ Benefits In some cases may need to be su.pp*l emented ^ 
by otfier insOrance policies, such as private policy. 

IK MEDICAID ^ ' 

The federal government makes monthly^ ca5.h payments to people in 
financial need who are 65 years ,and older, blind 'or disabled. 
These payments are called Supplemental Security Income (SSI). 
Medicaid is'the health insurance part, of SSI. 

A.^ Major Provisions ' 

1- In-patient hospital caVe in hospitals* that meet 
M^edi caid s-tandards ' ^ / , * ' . 

2. Out-patient hospital services . ^ * 



I 
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3. Physicians services for diagnosis and treatment of 
illnfess or injury \^ • * ^ , . 

4. Skilled nursing home care ^ • * 7 * 

'5. . Laboratory and X-ray services wh'en a* phys i ci an*! 
% ^prescribes them ' . . ' / 

6. ^rugs prescri bed by a physician 

w ^ * < 

7. Whole blood not available from o-the'r sources^ 

^ XX. * 
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B, Other Services 



Certain other medi ca 1/ servi ces including home h-ea1th- 
.services (up to 100, visits durfng a calendar year); 
appliances neaded for treatment, rental or pirrchase of 
medical e'quipment that, the physician pres cri be^s-; 
ambulance service needed because of the patient' s illrl-ess 
or* injury; and artificial eyes, arms, legs and braces. 

•c! 'Eligibility. 

* < 

X"^or"^QtiQ" Q" SSI eligibility can be 'obtained from the 

nearest Social Security office. The Social Security 
office' can then direct individuals to appropriate 
agencies f or. i nf orma ti on on obtaining Medi ca-i d .as s i s tance , 

IIK PRIVATE HEl\LTH INSURANCE * * ' . 



the^^elderly who want more heaHh coverage and protection thar) x 
1s provided with Medicare - private health Insurance policies' 
are available. The elderly, often have increasing medical needs 
and more ^frequent hjos pi t a 1 i zat i ons , and need to be especially '^^ 
awajifi' of the types of health insurance coverage. 

A . Basic V] ans » # 

Th'fere are two basic health insurance plans that an 
1 ndi^^i dual can have. 

' * 1 . Group Plans 

A group plan is when a group of people aire insured 
under one policy. Thi-s policy may be of)fered by 
employers, labor unions or professi onal^-groups . When 
the employee leaves the job pr -organization, group 
insurance may no longer be available. 

One of the ad^arvtages of group insurance is that the • 
\ premiums are lowe.r. This is because insurance 

companies can* admi ni s ter the plans more economi cal ly^ 
The employer or group often pay for paj^t or all of 
the pi^emiums. In most cases, in^ividu^als are eligib-le 
^ V regardless of their physical concSiiior)>'. 



Individual PI an 



The individual or family plan i's obtained directly 
from an insurance company.'' ind-ividual plans are. . 
designed so they fit the particular needs of"a person 
or family. With individual plans, it is inrportant 
to know the provisions for renewing- the pxilicy.*- 
Premiums are higher f or- i ndi vi dual plans than, for 
g'roup plans. 
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*Provi€4ons for Renewing PolicyV ' 
, 1 . . \Guaranteecl Renewable i 

r Some pplicies are guara;nteed renewable* This means 
^that up to a spec1fied.J^ge as long as the premiums 
are 4Daid promptly, the individual is covered under 
4:he plan. The premium rates^ cannot be^changed or ' 
raised tax any indtviduail, unless is changed for 
. .all policy hojder.s with the sSme' benef 'i ts and plans. 

-2. , Non-Cancel 1 abl e Guaranteed Renewable 

With "this provision, the premium rate cannot bo 
changed nor can the poTicy be 'canceled. Some policies 
which claim " non-canJel 1 abl e" may choose not to renew 
a policy on ^th^e anni >lersary date of the policy. X 
careful review"* of the policy is required to d-etermijie 
the* exact i nterprertat i on. of this pr^ovi si on tof the 
^ol i cy . ^ • ' ' , ^ 

3. Optionally Rejiewable , '\ 

'The- company h^s the. option to renew, and/on 'cancel 
' .the policy. This is the lej&st expensive type of 
pol icy . ^ ^ - ' " 

• . / 

Policy Review i 

Family heal th ' i nsurance neetds change. Policies should 
be reviewed periodically in terms of the f ami ly ' s .ci^rren t 
sitXiation and the high cos^t of medical care.. It is 
important to know current needs *^nd goals in relation to 
health insurance and to be sure the policy "wtII fneet 
these needs Pol i cies that were right when ther^ were 
dependent chil»drfen at home are not ne,cessarily the bes*t 
ones for the elderly. P*remiums shouVd not be paid 
automatically without chacki ng to . see ff the plan is in 
keeping with current needs. 

Always read the policy carefully. 'Most insur*ance policTe^ 
are wri tten' i.n- a^ s ty Te that is di f f i cmjI t * f or the average 
co/isumer to comprehend. This is especially true in the 
.sections of the'policy which 11mM\or res tri ct' payments 
the ^company, makes . Ask f ami ly , .fy-i ends or professionals 
to.- help interpret/ the .pol icy if pe terminalogy is/'- 
conf us 1 ng . . ^ f . • ^ 

It. is j'mportant to'^knoW i/ ther^<^is a*waiting*or a 



probationary period Before bene 
are payable on t'h§ occurence of 



what these* condi tions are. . Kn.oW when the benefits begin. 



its are payable. If they 
certain* conditions, know 



Deal .only wi-th reputable insurance companfes - usually . ' 
the larger ones o"r ones that have been in- business longer 
Be sure the company. is licensed in the state. This* 
information may be obtained from the state insurance- 
commissioner or -department • * 

Many insurance p^ol ici es ^ State that they will rexJuce 

benefits at .age 65. Very few ins^urance companies wiTj 

paV for benefits covered by other .i nsurance ^companie^s . 

Many insurance companies, have polici\es which p^y for 

expenses not covered i n Medi care. C^arefuy y revi ew 

Medicare coverage and select -a policy that'will fivll 

■^re "*g-cnT3-:^ ' "-^ ' ^ 

• V . ^ ^ . ; 

Typ^s of Coverage ^ ' - ' . . " 

1, Di^'sability Income Insurance 



Disability income insurance 'is designed to reoldce 
earnings Lost beca-use of the disability of-^i bread- 
winner^ It'provides a family with ^ continuing 
" income while tipe breadwi nnei^. i s unable, to work. I-t 
may come ffom, -insurance v or from the eiT^pl oy.er ' s 
i '.sa'lary, continuation p.lan or a combination of.^the tvJo 
However, for the elderly, this- type of tn\^ance is 
not normally used. 

2.* 'Hospital Ins\rance . ' * • ^ * 

Hospital insurance provides benefits foryliospital , 
care. - There are usual.ly two-types'of service: 
(1) Daily room and board, routi ng^ nurs i ng services, 
and minor medical supplies.; ar'nd (2) additional - • 
^related services? such as lab tes ts , .X- ray s , drugs, 
operating room f ?es , etc. 'These serv-ices are billed- 
as miscellaneous' or ancillary e)of)ertses. , • • , 

" . Know the fol lowing asp^ts' t)f yot^ pol i cy : 

a. The r>iimb^r of days covered. This usually ranges 
/ ; from 70 to 3-65 days or longer. ' ^ ' . 

b. liow much is covered f#r 'room and beard per day.* ' 
• ."?iiid out the rates of 1 ocal hospi tal s and ^et a 

' ' policy with benefits that are in 1 i He * wi'th^ thes-e 

rates.. * . - ^ ' . . v 

/ c. • How much iS' paid^ fa^ related services. U,suJlly 
the benefit for these :additional 'serviced is 
expressed as- being so many tim.es the i^~oom and * 
board benefit. ^' ' ' t , / " 

d. What the provisions are '*f or , renewi ng the, policy.- 
^Kn6w the exclusions or 1 imi-tat i ons . 



Surgical Insur,ance , • • 

Surgical insurance helps pay for th^ cost of Of>erations 
surqeons' fees and related senvices^. Surgical insur- 
ance is usually sold in conjurtcti on wi th a hospitali-^. 
zatio/i polic^^ ^< ^ f 

Observe the f^lowing guides f on -suVgi cal insurance: 

a. .Choose a .policy in "Kine w.i.tH surgeons' fees in 
' ' the. local area. -\ 

b. Kfiow'what the benefits are and the 1 im^ftati ons of 
th e policy/ 



c. Know what surgi cal . servi ces are .covered and if * 
the benefi-ts apply if the operation is _not per- 
formed in the hospital • 

Phystcia^ns Insurance . . 

Physicians insurance is generally combi ned wi'th 
hosp.ital and surgical expanse i nsurci^r^e . ' It helps " 
pay for a. specified number of in-hosprtal visits. 
Some policies provi de * benefits for hom£ and office 
visits. . 

Remi hd&r?* for tt»e policy: 

a. Know how many visits per illness are covered and 
how much will be paid for' each visit, 

b. Know if there is a deductible amount that must * 
be paid before benefits begin. 

Major ,Medi cal- Insui^ance 

Majqr medical insurance protects against serious a..nd 
prolonged illnesses. It helps pay for aTmost all 
'types bf care a'nji^ treatment prescribed by' physicians 
in and out of hospitals. Fo/ example, it'covers 
hospital services, physici^an^s treatment and special- 
is t .'consul tati on and care. X-rays, drugs', lab tests, 
etc. ' • 

Know, about ^the fo-Vlowing aspects of the policy: 

a. How much deductible has. to be pai^d^by the policy^ 
holder 'before benef Its-.^^ytart . ^< ^ 

b. ' What tlie co-payment ^clitse' is . This means the 

insjbHran^e company pays 7,5'-^ 80 percent of the 
eocpense left ctfter the dedxt^ti bl e 

c. The maximum arnount the. policy will pay. Checjk .to 
see if, the same- benef4 f s>i 1 1 be available after 
recovery . * 
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^ d. JIhether the deducti-ble ■am.ount is for the calendiir 
year or-for the illness or inj.u'ry. 

IV.. MAIL ORDER.HEALTH INSURANQE • ' * ' : 



.1 



A- Description . * ' ; • • 

*• % • * * * * ' ■* ♦ 

Insurance, pol ici^s are- offered In -the mail hy some ' ^ 
companies. Policies are sent as advertisements in various 
magazines and .newspapers . The typical mail order health 
. insurance plan o-ffers low cost i nsurance with no regard 
to passing a phj^sical examination. This is p^arti cul arly ' 

^ a ppeal ing tp senior citizens^ For a ".few cents^a day" it 

offers, comprebensi ve coverage with.no limitations. 

Thev-e are many fegitimate offe.rs for mail order health 

insurance. ,But this is a made'^to-order situation for 

Traud". . • * ' ^ , 

B\ Guidelines for* Policy Re.View . ♦ 

The el derly 'consumer should keep the*^ f ol 1 owl ng reminders 
•in mind' when'Tooki ng at mail -orxler insurance: 

1. , Read the pplicy carefully. ^Do not be misVed'by • 

complicated 1-anguagp. CO'ns-ult family, friends or . . 

professionals. Af^ter an accident or .illness, it is- 
too late to^realize tU?at. the coverage is r€-er4-ly not 
s ui tabl e ;pr, exi s tent . If the terminology seems 
especially vague*, bewarel 

2. Understa^nd and know th?» def i ni ti on of ^the terms used 

\n' the policy. "For- exarupl e , S6me.mail order policies * ^ : 
have defined "hos-pital"' in such a way. that more than * 
i' 80 per cent of 'the hospitals in the codntry do not 
q^jalifyashospitals. 

♦ 3. Check to see if. all the cl aims ^m*ade 'i n adverti si ng 
^ ^ are supported in the fine'print of the.'policy. 

'4. Analyze ' advert i s.ements ; They may'fail to include 
the exceptio.ns, conditions and ,1 i mi tat i ons of the\ 
policy. .Benefits may- be pay able only under'' certain v 
conditions. ' Know what these condyi ti.ons .are , if any. n ^ 

5. Know the risks ins.i^red against. This ^is, the most 
important part of the policy. 



'Know if the - premi urns remain the same over'the years. 
The initial premium rates may seem low when in 
actual i ty Hhey increase over, the yea^s. Get a 

'complete schedule of what the, premium payments will 
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be*from-the c om p a ny . iLoj[!lBlJLe . - 

ment. Remember "fhatHow rates do not mean a company 
V is honest, i t' may .mean they reject most claims* . 

.... * ' ' * 

Know what the:provi si ons are for renewing, caacelifig, 
y ' or^terinl nati ng the policy,^ Despite the promises /of 
J , "Guaranteed. Conti nuab 1 e" or something like "Only^you . 
" can Cance/1*," a comparvy can cancel a policy- or raise . 
. , the premium jrates uride/ certain corrdi'ti ons • 

. 8. Check the waiting ,or probationary period before 

health benefits become payable. - Som'e m^iy^fail to 
' menti on.** . ^ 



9. .Know what effect pre-exi's ti ng health conditions have 
^ ' on insuran.ce coverage.* Because RoJ^icy halders do 

not have a physi cal - exartii nati on , the company m.ay say 
there was an injury before ^the policy was purchased * 
and was npt'^report^d -to the company. They rT\ay 
refuse to' pay. ^ . * 

' .* . . . 

10. Be sure a health; form, if required, is filled out 
completely and accurately. The definition of pre- 

* existing cond*ition could tee so "broa-d that a broken 
toe ^ould b-e a pre-existing cond'ltion to'^heart 
troulDle. * . * — ; 

. * n*, Be^^are of-^ ads that imply that their company is^ 

related to Medicare. Private companies are in no 
wjy connected with Medicare and will not-effe'ct. 
benefits under Soci al Jecuri ty . 

1^» Be sure the, benef i ts that the ad refers to are only 
' ^- - 'for the policy being cons i de^red and^ not more than one 
paTicv. A copy of what seems^ to be an actual pol i cy 

* may be -received in the mail v^i^h an individual's name 
and address/on it.^ Remember, it is ;an advertisement" 
and the 'indiv^idua^ is under no- obi i gati on to the 
compan^y . • • . » ' 

13. Ch^*ck with tfre state insurance commi ssi oner- to 6ee if 
sthe company i s' li censed before^ buj^i ng a mai.V order 
.policy.' ' If-^Uhe, company is, not licensed, then the 
commf ssi oner »wj 1 1 ha^e no control or supervision over 
the campany. . • • ' . ' 

• > ' ' ^ — ^ ^ • 

The statetis the chief agency for regulating 
i ns.ara'nce rates apd practices. The Federal Trade 
-&ommfssi On * s authori ty 'extenffs to stopping misleading 
^ and /decepti ve s^les and* adverti s i ng practices of mail 
' order^i fisurance companies, in states where, they are 
not li.cens^d* ' ' * ^ \ 
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14* -A seri ous proj^l em of mail order insurance is that if 
' ' causes people to abandon 'thei r regulcir insurance 

policie^^ Regular policies may ha^e^ higher costs but 
» * ge(iera'lly ^ive greajter *benef i t protection, 

V, LIFE INSURANCE « ^ . < ^ . 

It is ^asy to become conf us'ed'^wi th the many fdrms of insurance^ 
offer'ed by l.i-fe insurance companies. "Basically, all types can be 

^(iategorizeNi as providing either term or p^er.manent protection. 
Permanent insurance carries a- cash value and usually a more.s'tabl 

__&rejDium IjouoJU — J-^ ^ i ns urance 6u 4 1 ds ho c -ai^ h value- - a n d is^ an 



inexpensive way to provide protection early in -life. The cost of 
term insurance generally increases with age. 

The raain objective of life insurance is to provide protecti onTf) 
the .event of the*early death of the bread winner. Permanent or^ 
cash value policies also offer one means for a.ccu.mu 1 a t i ng. sa vi ngs 
For b^e'tte'r unde^rstanding of^poli^ies held by elderly persons, 
types j^^t^mi nalogy , and benefits ar'e reviewed and summarizsvd irt 
oil owiW sect! I 



the following sections. 

A. Typ'e^ of Permanent Iri^urance 
1. "Whole or Straight Life V 



The duration of the policy is^ usually frorn issue date 
until the poli.cy hoi der^ reaches 100. • If the policy 
holder survi ve.s*'af ter the termination of the policy, 
and he maintained the -premium payments, duri ng this 
tilne, then the rnsured w4 1 1 receive payment equal to 
th^at which would have been paid to his benef iH:i ary 
If>the insur^ed was 25 at the date of issuance, then, 
the -duration of the pol i cy would be 75 ye^s. . 

Lirni ted-Payment Li f e • . * 



'With this type of cash value insurance, the insured 
c,an choose to pay premiums for only a certain number 
*o,f years (normally T-0,'20, or 30^;. or until 'a certain " 
.age, 60 or 65). but the protection extendi ng. for the 
duration of the policy, " The *premi urns are usually 
higher and the policy builds up cash value quicker. 

Endowment , ^ ' .4 

this type of insurance provi des .protect ion for^he 
i nsured' and ^al^so allows for the face value to be paid 
prior t'Q>, dexith. Such a policy i s usjj^al ly, for pe6ple 
who need money '1 a ter o.n, say for'lheir children's 
education . ^/Premi ums arehighest for Vtuis typ? of 
cash va-Vae * i'nsurai 



Charactenistic Features "of Policie's / 

1. Fa(;e Amount or Face Value ' ^ ' . ' 

The-iate amount of the policy is the^amount payable 
dt,,the time of death of the insured\ . ' 

1\ Premiums . v ' . ' 

Hie annual premium is the tatal arnount paid by the - 
pplicy holder each year^. The premiums are. the. same 
-^ffrery year. — Pnemi unTr-Tari be 4 f^Tnrrrnre-d an'd'Tlns^' 
policy converted to cash value, fpaid insurance or .-^ 
exten^ded term insurance. ) 

'Savi ngs^ . • . * - ' ' - . ' - * 

If the-- pol i cy *hol der cancels Ihe policy*, he is 
entitled to receive the cash y^lue of the pcPlicy. * 
This. amount will depend'upon the length of^ ti-me the 
premi^ums have^been paid. The-^ cash value gVows^as Hthe^ \ 
poli'cj get? older. If the policy is kept untij ' 
•maturity date^ the cash value should be equal to th*' 
face amount. -The* policy holder may borrow a-gainst ' ^ 
the cash value of the policy , - 

Protectvorv E 1 ement • . *' . ^ ' . 

The protection element of. a policy is the -face value 
minus the cash value^. For ns tance , , i f jtn individual 
policy has a 'fa>ce va-lue of $20,000.00, ^,a^pd after 30. 
years, the cash valye is $1'2,000.00 , thS^.fi th,e actuaT 
prbtectton would.be o/ily $8,000.00. Thfs $8,000.00'-" 
is the anioun-t over and above the actual cash' value 
.of the policy. The cash "value ofv.the policy increases 
as the pol icy matures wh'i 1 e the l ife insiira-nce 
pr6tection decreases. ' . ' ^ " , ^ ^ 

Participating and-~^fon-part i c'l pa ti ng Po 1 i ci e's 

<• 

A participating policy is one^ that p,ay$ the policy 
holder dividends. The dividends result from a paVt 
of the premiums, not needed by/the Insurance company 
Tor its reserves, losses or expe nsaS , 1 1 i*s * 
considered a refund o'f overcharge by the Internal ^ 
R"evenue Serv.ice anci thus is not taxable. I dividends | 
are left With the ins'ur'ance company, interest paid \ 
on the dividend ^iccumul at i on is taxable as Income. / 
These policies are so'ld by mutual companies. , 

A non-participating policy is Dne whichdoes not pay , 
•dividends. For this reason, the p4)licies^have lower ^ 
i n i tla 1 prem^i ums ,than^ parti alpat i ng po] i ci es . Non- - 
participating policies arc sold by stock comp.anlas 



•6/ Cash Loans from a Policy 



Ifif.the insured borrows, againsit the cash^ value of the 
pojl^i cy^i ^nd death occurs before the J/)a'n is rep'aid. 



the benef i ci ary will only receive^ the difference 
between the face^ value miijus the loan. This amount 
maif.'be si gni f i c^'e^'ntly less th^n the facfe value ot the 
't^^ljcy. ^ ' \ ^ . , ^ . 

PrBftium Payments * .J h 



. Po.Mcy premiums arenjsually less ej^'pensive *if . paid, 
in 'fewer installments. For ^exampl e i. a- pol icy with ^ 
an ajtinu'al payment of $1 75.00' may jd*ost $182.00 if "paid 
* ' in 2f i nstal Ime-nts . It- may cost $185.00 i'f paid in 
* ■ 1.2\mbhthly paymien:ts.' 

^ . * ■ 

Term Lnsavance • . ^ ^ * - * 

Term insurance provides .fog :^otection o^ the- insured in , 
-case of '^^'eath ,'^but the po*licy has no cash valt^-or savings 
.element agaT hst whi ch the policy' h^older may^yq^row or 
cash in.' - 




PVotectidn is ^ovided for.. a limited hunvber of year^^^ 
usually a f^ve or ten year term. ^ 

feVm insurance., since it ha^ no cash valye*, provides the 
maximum lirotection for the-money. At^the end/ of each ^ ' 
term |:he po-l i,qy must renewed,, converted, o'k dis^ 
continued. " _ - 

i: Renewable Term Insurance, * . • * 

The'most) common ty pe .of- reaeyabl e term *i nsurance is 
a five year term. Five year renewable term ineans the.- 
policy may be renew'e.d or/ continued for oine 'or more 
additional five year periods atter the original ^ ^ 
, ' expi rilti on. " * In other words, it is' continued with no 
questions asked about the insurability of the policy 
holder. Premiums i ncrease^wi t*h each new term. 

Mos t ■ po^i ci es are renewabl,e un.^il age 65 or 70, 
Mo^t fl.ve-yeaif^ renewable policies are also "convertible, 
that, is, may be Vxc.hanged without evidence of insur- 
ability for 'a cSshJvalue or permanent type of poiicy. 

2. Deq/easing T^erm Insurance 

\ , ' 4/ ^ \ • . ' ' ' 

The face amount of the policy is reduced i^n stages 
; over ascertain period'of time. .This type of insurance 
is provided for protection on a diminishing mortgage 
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«■ » balance or i/istallment loan. Decreasing term can 
'. normally be converted to some type of cash value 
policy,*, . • • 

D. Riders Attached to Policies • *" '* \ 

A rider Is an additional pr&vi si on' whi ch can be. added to 
a pojicy, usually for an additional cost. 



1. 'Waiver of ^Prenii urn / ' *' 

Some riders provide for a waiver of the premium if 
the policy holder has been totally, disabled for 6 
months. During disability, the^ preipi ums are waived, 
bu§ 'the cash value, dividends, and facfe amount continue 
as i'f the" prem'i ums were being pa\d. ^ ^ 

This rider may preve- extremely valuab;ie if the 
Individual is injured, and dis^abled, and has a 
re4u'ction in income and/or he^vy ad^dit-ional expensed. , 



3. 



Double I'ndenin-i ty 



Thi s, rider ^provides for th-e beneficiary to receive 
the face amount of the policy, plus (usually-) an 
amount equal. to the face amount of the policy, in the 
event of an accidental death. Ffowever, care needs 
to ba. taken because some types of deaths are not 
included in the term '*a,cei dent . " 



Gj(iaranteed Insurability 




This 
life 
future.; 
may 

H^/ever,, as one ages 
air?h-t6e older p*<^ld:cy 



rider provides for tKe. purchase* of additional 
insurance ascertain ^sjpecified dates- in the' 

ft incVudes the^dates when the policy holder 
increase his* coverage with no queS ti ons -askgd . 

the dates begome less frequent^ 
holder has fewer opportunities 



to increase hi s coverage*. 
basi^c policy was $5,000.00 
'^ available) then^ the policy 
by only $.5,000.00, 



For example, if the 
and the option date was 



holder could increase the 



coverage 



The premiums fo^r additional in'syrance purchased on 
option days depend upon t+ie age of^the policy holder 
he 'exerci ses* the o^ption; T4ie- pi der .on^ 
policy is^ purchased, the hilgher the 



at the time 
is when the 
premi urns .. 



E. Annui ties 



5;: 



'An c|,nnuity is a type- of inve^s'tment offered\,by life 
insurance compaajes to> i ndi vYdual s . It is*des*>gned to 
provide guaranteed payments at regular intervals to the 
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annuitfint for the remainder of hiji life. 

1 . P^urchase Methods 

* a. Annuities may be purchased prior to retiremisnt 

through an investment prQgram\ . , 

Annuities may be purchased at the time of retire- 
ment by makinlg. a ca'sh payment.'' 
c* A 1 i fe* i nsuraince poVicy C^n be used to buy* an 
annuity, either as a settlement option available 
upon surrender of the policy for its^ash value 
* .or a^S"^ the beneficiary of the proceeds of the 
pol i cy'. 

^ ^ ' . . . . 

^2. Major -Alternatives 

a. A fixed annuity provi d^es " a' guaranteed income of* 
f^xed alnounts .for each payment per i od "determi ned 
in advance by. the annuitant^ ^ 

b, A variable annuity provides regular payments for 
the. lifetime of the annuitant, but the amount will 
vary dependi ng" updn the experience realized by 
the annuity comparty in handling a portfolio of ^- 

a V securities. 

3. Annuity Options ;^ ^ 

a. Seve.ral annuity options are available to the 
annuitant "such, as a straight life annuity, a ^ 
jo.i nt-and-survi,vorsJ:ii p .annui ty , an annuity with 
^a speci.fied numl)er o'f years certain, and others.* 
tl. ' Jher^ o-pti ons basi cal ly. vary depending on the V 
• .amount of income left over (i*f 3ny) for contingent 

beneficiaries in the event the annuitant dies. 

4. .Advantages of Annuities ^ - * 

a. Guaranteed income is provided for the remainder 
of the'person/s liffi and thus provides som^ 

^ i nis^me* pro tecti on to a^n individual regardless of 
. how long he* 1 i ves . ' - . 

b. Vhile an' annuity i.s bei ng • purchased , it is o 

. possible for ari individual to save and build up 
[ his i nVes tmen t of^ a tax-deferred basis. 

c. A variable a'nrruity may provide a hedge against 
i nf 1 ati on . • ^ * - " ^ 

5. Disadvantages of Annuities * , - . - 

< • ' - * / 

Fix*ed annuities Jiave^a low return and inadequate 

pr^ovisions for inflation. , " *" 
Vciriable annuities are risky in that monthly pay- 
ments depend upon the performance of the 
securities over the Vi f e of the annuity. 




Advantages and Disadvantages of Ba^ic Types o.f Insurance 

1. , Cash val U9 'provides. protecti on wi th savings (cash 
value pf the policy).,. Term insurance only provides, 
protection. ' , • ' ' 



2. Term- insurance premiums increase with age at the time 
of i ts _renewabl e edate.. , Cash value life premiums ^ 
usually sta;^the- sAme. 



3. Term insurance pre^mi ums .are usually lov/er than cash 
value premiums i n' ' the <<(aTly years of the policy, ^ 
however, term premiums increase with age. 

4. Term insurance usually natures or 'stops at age 65 

or 70. Cash valuelife provi des ^protecti on for'one's 
enti re 1 i f e. > 

5. Term insurance- can be purchased as decreasing ^term 
'for specific problems, 'such *as, mortgages or debts. 

6. As' an investme^nt, cash value MJe insurance has a 
^ low rate of rectum. Rates' are rare*ly over 3- orv4 

per een^ per year. * / ' 

Insurance at' Reti rement * * . 

1 . When the insured reaches reti rement age, he should 
revlew^and evaluate his life insurance policies. 

2. At' retirenrent the insured may no longer require life. 
^ insurance, if there is ho young family to protect.* ' 

^3. The insured may cas^h in a pgtd-up' pol i cy and^jilace 
the money in d saVi;w|^ account which ^ill have a 
higher ra.te of returnX Or the insured may 'request 
monthly payments ma4§ him from' the Insurance 
- company'. ^ * 

4. Both husband and wife sbould know where all insurance 
, policies and f^apers are kept. 

Death Claims . ^ 

1. While death benefits from insurance are not subj'J&vt 
to federal income taxes, they are subject to estate 
taxes . . * 

AS 

2. At the time of. death, the beneficiary should notify 
the insurance company or its agent ^of the insured*s 

' death. The beneficiary may .request either a luhip 
sum payment or;delayed payments if the pqlfcy owner 
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dtd-^not'^^previ busly spe^cify whi\ch ty.pe of beneficiary 
' paynienXs -are to*be inade. , ^ 

3. A If th'e insured dies by.suici'de within a specified 
w.' period*, 'usual ly two years, only the prem^iums are 
. retiirrvejf' to the beneficiary. After this pehiod, the 
f ac^e' v^al ue\ i's paid ^to the beneficiaries. 



VI., AUTOMOBILE ^iriSURAflCE • i 

Automobile -insurance usuajly is/rnade up of any pf the follpvfing' 
categories ' , T ^ , 

A . L i 1 i ty r ' ' - * 

.vLiability insurance provides coverage for bodijy and 
•property damage up to tKe limits specified in. the policy. 
Tilts is usual ly written as 20/40/10.. The numbers are 
multiplied by $ 1 ,00Q, 00 'f or the limits -of the policy. 
The first number 'refers to the maximum amount the 
insurance company will psy for an individual covera^ge 
(for ejxample, ^20 , 000 . 00) . The second number refers 
to the maximum amount payable for property damage' in any 
one accident' ($10 ,000.00) • 

- ' ,Ther^ are no minimum amounts required ir;, Texas for ^- 

' «)veV.age. ' Howe^^er, the driver has to b^e f i na*nci al ly ^ 
liab'l'e for* up to $20,000, 00. An insurance policy is t1\e . 
' . mc^st-'l:o-mmon way 'of meeti ng this liability* 

^ B. Medical Payments - 



Medical hospi tal , and funeraT expenses of autq^ acxi den£s, 
a^e paii regardless of who was at^fault. Iff the' ^ * 
individual has this type- of coverage-, then ft covers 
arryone rfding in' his <^ar, ^as well as the insured- and 
otheYs ill the individual's family, or if you are.hityfery' r 
ano^tfyer ca,r,^or if the insured j*s ridi.ngin another' 
car./ Th*e rates var^ according'to the am^ount of coverage 
* d^,sired. ■ . - . . * , 

C. '(Jninsured Motorist Coverage - " • \ 

' ^ This type of coveragjk protects the insured and p^assengers 
in the owner's car iT*irtjured by an uninsured d,»;iver o/ • 
a hit-and-Vun driver, but»only if the oth;i^;^ dri ver is* 
liable due to neg^^igence. Rates vary a^ccording to the/ 
amount o.f coverage inclnided in the policy. ^ V ^ 

D/ Colli si 6a Cove rage • ^ _ ' . . 

> This c.oveVage provides payment f,or^To?>es to the owner's,^ 
car due to . col 1 iii on* or inyoj vement in en single car 
-accident.' The. other driver's .insurance (if he has 



i nsurance)' wi 1 1 pay for damages if. he is liable for the'^. 
accident or damage., Thjs coverage ;s valuable for " 
unavoidable acci dents , .or* when faul.t can not be'proven.' 

^Policy hoVders normal ly-^ must pay a deductible amouftt 
'toward the, total accident estimate. Mf he ar she has 
$100.00 deductible, then the policy hold^er wil.l have to 
pay the fir'st $100.00 toward tbe car repairs or body « 
repairs. Premium rates -are a^ffected by the size* of ' 
"deductible chosen. 

E.^ Comprehensive Coverage * ^ - ' . • - 

{ This coverage ^prov-ides for -damages due, to theft^ fire, 
vandalism, hail, hurricane, etc. Rates vary as to* 

-■'^ffmount of coverage sticj are sometimes higher in areas of 
the count ry « where crime or v.anda1ism, etc., is more 
prevalent. - . • ' 

T. Towing • ^ ' ' - 

This provides funds to reimburs*e the. insured for towing 
expenses-. It may be included in the Comprehensive 
coverage. This amount is normally limited to a' set 
figure. ' ' ' \^ 

' ^ X 

G. Safe Dri vi ng . 

Some insurance compajiies provide for discounts on- 
— ' prBm;i ums^to the insured for ndn-acci dents , traffic Mt 
tickets ,\etc. Ttiis may resul-t in savings on p.remiums. 

* ». 

H. . No-Fault Auto Ins'urance 
♦ • 

••JJo-fault a.uto insurance i s ' desi gned •to pro'vtde fast and 

' adequate payments for fiTiancial losses caused by auto 
accidents . \^ With no-fault, 'the insured. does not have'to 
worry 'about^ who wtas'^at faul.t in the accident, whether 

, the insurance po3icy will cover the accident, etc. In 
no-fault, th^ insuranlce oampany wpuTd'pay losses; the 

•other person.':s i.nsurarice company would pay for his 
1 osses . . No-f auVt replaces liability, wnich is protectio-n 

; for ojher people one injlireci by the pxilicy holher. Under 
no-faQltV one can only sue for the pain and; sujFferi qg 
caused by serious injuries. , 

I. Defensive Driving Course^ ' ' 

J . Insurance premiums cajr be reduced by as much as 15% if 
iP'dividuals take advantage of locally of fered -iJef ensi ve 
driving courses. " . . - 



PROPERTY INSURAflCE ^ . . * _ 

A. Homeowner's . ^ ^ . v 
1: ^Damages or loss to home. • . , . 

2. ^ Protection for damage to otheV strucj;ures on the 
• * homeowner 's lot* 

3. Protecti on vfor loss or damage to personal property, 
v such as ho.usehold contents, personal belongings 

(naw or used)/ etc. " * ^ / 

\ 4. P rotecti on- f Qr damage or loss of. personal property 
while away from home. 

f 

5. 'Coverage f(Jr a*ddit-ional 'living exj)ense^, such as when 

the "house.' cannot be* occupi ed due to damage. 
«« , - ' ^ • ^ ■ 

6. Protection 'for personal Jiability, s.uch as due to 
^ accid'^ts , . tal Is , dog bii£i,Maw suits, etc. 

B . Renters * , ' ^ • * . 

' K Renters insurance provides for protection whea the 

individual rents an ap-artment or house. '<i 

2. The protectian for renters ,i.s '.the same as. found^n' 
items 3 through 7- above in the Homeowners seftTon. 



Excl ti'si ons , " ' ^ , 

1 . Fl oods ' ^ . . 

Thijg protect/ion is purchased from^ the Federal Govern- 
ment. * > ' ^ ^ ' V • ' 

2.^ [Some, policies e-xclude certain acts of violence or^ 
conditions Xr^x^ coverage in the policy, such as ^ 
.earthquake^^ nucl ear, acci^dents , etc, 



D . Remi nders * ' ' . 

* V 

1. Review the policy. \ Make, ce^tai n tha.t it provide'^s • 
equate' protection^ dueKxo the rising costs, and. 
Increase in the Value of home.. 

.2. Determi ne^i f~ the p-ol i cy provides enough protecti on 
for personcil property* 



VIII."- SOURCES OF ASSISTANCE 
A: General ' ^ 

•---"1. Help: The Useful Almanac ll( 1 977 , -$4.95) 
' • Arthur £. Rowse (Ed.), ' 

\-c . Consumer Kews I,iic. • 
. ' • ' 813. Natioaal ^ress Bldg. 
^ Washington, R.C. 20045 

,2. - Money Book ( 1975, $5.9^) 
' ' Sylvia Porter^ 

• Avon! Books ^ 
.* • Hearst Corporati-on 

-^59 Eighth Avenue , ^ 
• ilew Y-ork, New Tork 10019 
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3. Shopper's Guidebook (1974, $3.50) 
Herbert. S. Denenfaer^ 
ConsuRier New-s. Inc. 
613 Natio.pal Pre^ss Bldg. 
Washi ngton, D. C . 20045 , 

B. Specific Areas ^ , • 



1 



2. 



1 



A very-good pamphlet available on Medic'are. Write 
for: ' ' . ■ y 

A Brief Explanation of Medicare ( 
HEW Publigation No. (SSA) 76- 1 0043 
. \ U^.S-. Department of -Keal th , ^Educatlon.^' and Welfare 
Sdcidl Security Axlmi ^i stration ' /- : 
Washington, ? ' 

.^ Heartline's Guide.to Health Insur ance ('$L.50)^ ' '< 

' Heartnne's uurde to Medica re (M.bU) . > 
.S5l4.' ff.- Main St'. , Dept. RTS-, • • , " 

Dayfon, Ohio 45415 ' • ' • 

Life Insurance: ^ . ' 

A Coasjjnier' s Handbook (1973, $6.95) f • . 

Joseph s. .BfeTth ' . 

Indiana University Press • ^^f \ . 

Bl doming.ton , India.na ' • 



4. f For more ^detai 1 ed ^ complete informa1?ionVon Medicare, 



Soda] Security Handbook ($4.30) ) 
Superintendent of Documents / 
U.S.^Gov^ernment PrinlSing Office' 
•Wash'ington, 'd.,C, 
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5 . * Your. Medicare Handbo-ok 

Local Social Security Office 



Thfe Interested consumer shoul d asH for the most , 
current and updated pamphlets, .since the benefits and 
jdeductions change frequer>tly, to keep' up with 
i nf lation* \ * ' ' ' » 



r 
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. .■ • LOCAL- IM'FORMATION'sgPPLlMENT " ■• ' 

I. ' HOSPITAL COST? >• ' 

In Lubbock, semi-private rooms* usda.l ly .j;ahge from $55-.00 to $63.00 
peV day and private rooms range from $63vOQ to .$74.00 .per day, 

'II /• INSURANCTE^' • • ^ ' . '^'r, ^ 

.'A.' For information or complaint? con^tSct tlhe State Insurance 
' Commissi orver. % ^ * 




State Board of Insurance 
Claims and Complaints . 

business Practices a.nd Enfoccsem'Gn.'l IMvisiony.' 
n 1 0 San Jaci nto • ' ' . - 

Austin, Texas 78786 

Phone ~>51Z/475'-2"444'^'^ * 



B. Complaints should be in writing a*njd , iircl ude the name of 
the. company or. agents policy numbe^ri and a brief ' 
* description of the^ matter ih quefst ro^ji.. ^ / 

'Ml. 'medicaid ' ^. • ' / ^ \ * /. 

InYormation and 'pamphl ets on Medl/aid bein'efiti and eligibility 
are a vail ab'l e ^a't the Texas Depajnment of Human Resour-ces • 
(.formerly. Dept. of Public Welfare), Box/1^9528,' Isubbock , Texas, - 
79408. Phone 762r8922, Ext. 201. * • t^/ " 

IV. social'security . ' ' ' \ ' s ' ' . 

The Lubbock Social Security office is .located»on the" •f irst f To'o-r . 
of the Federal Of f i ce .Bu-i tdi ng , 1 205 Texas Ave.. Phone. 762-7365 , 



• Chapter' 10 

. ' ^HEALfH CARE 

^ r. NON-DESCRIPTION DRUGS. . ^. . 

A. Labels on Over-the-Counter (QTC) Drugs 

B. Common Drug Use Problems, 
— - C. Aspi rin . \ 

p. /Vitamins and Minerals 

II. PRESCRIPTION .DRUGS. . . . 



jrugs 

'A 



A.' . Definition * 
B". Questions to^Ask 

C. Brand Versus*"Generi c 

D. Labeling. < ; " 

E. Ways to Get„ Mos t rom Prescription Medicines 

III. 'MEDICAL DEVICES . . . - 

^ . ■ ' ■ 

A. Eyeglasses 'v^' . . - ^ 

B. Hearing Aids ^ 

C. - Rental Pl.ans ,r , . 

IV. MISLEADING AND fRAUIKJLENT CLAIMS. ...... 



— Ac^ 'Advertising I 

. B".^ Otffer CTantn^s ^ , - - * > ' 

-*C. Arthritis and Arthritis Quackerj^ ' 
D< Dealing with Quackery 

^V: ' PAYING FOR DRUGS. . . . 

A." •Phaif'macy Price Variations 
. B. Shopping-By-Mall 

C. Dis.count$ and Comparative Shopping \ 

D. SdFlrces of Information 

VI. V NURSING HOMES ........ . 

*" ' • / ' ' ' ' 

A. Description • , ' . 

B. Types of Care 

C. Types'of Facilities, 

D. .Selection of a Nursing Home . . 

E. P«aying-for Care: - ^ 
' - * F. Resourfce Material • • 
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"A. Choice of Physicians 

B. * Choice of Hospitals' , . ' 

C. .-Patient Rinhts and Resp.ons i bi 1 i ti es 
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:?i^;.iHEALTH CARE 

er percentage of their 



\ 

picler citizens spend a,T;|^^er percentage of theirjnGome on 
medical care than any^ot'ft;!^r age group. Approximately one-eightih 
of the hypothetical 1 ower^;^;5)s t *t)u\lg'et for\a re ti red* coupl e , n 
1 975 , was ^pen.t for ^ifiedi Cflil^'^ care . Many f ami l-fes ^spepd , much more 
than this. Wise consumem^.ecisionsycan hel^) reduce health care 
spending as well as ensur^t'better health conditions^ The follow- 
ing p»age6 contain informa^pn to help make those decisions. ' 

l; NON-PRESCRIPTION DRUGS'Sf .* . 

Non-prescription medi ci nes"; are drdgs and deA^ices sold over-the- 
counter (OTC) without a clafc;f;pr ' s -prescri ptioji . /Drugs include 
eve#^thing from sleeping pi-tls to vitamins. . 

A. .Labels on Over- the-X^gnter D^rugs * 



1» All medi ci nes* hiv^ a 'potential for harm as well^as 
•good. . It is extremely i mportant o' read tha lab'els 
' on them' careful ly and thoroi^g.hly . 



2, Information on OTC drug labels include 



Name or statement of ideYrtity of the product 
*Net quantity of contents ' , • 

Acti.ve ingredients *- 
Name and' pTace of business of the manufacturer, 
distributor, or packer. 



Dijjections 'for s'afe use by the cpn'sumer. These 
incl'UcJe an indication of the symptom to be treated 
plus dos age* i nf orma ti on , such as: 

a. Individual dos^or unit d6se ' ^\ 
'b. Schedule for taking medicine ^ 

c. Max*i mum 'dose that can be taken safely in a *day 
,d. I\imit on the length of treatmen-t (or .number of > 
^ays ^ 1 1 can .be^ taken) . - . ^ , • * ' ♦ • ^ 

W'arni ngs ' ^ 

Many OTC medicines should not be.uSed by people with 
certain' health T^roblents, ,and the labels contain a 
warning. Ex^tmpl e:/ . "CAUTION: Should, not be1;^aken 
by persons .wi'th high blood pressure, heart disease'., 
diabetes, or- thyroid disease unless 

tor . " *Read warnings carefully, 
saf^for one^could be dangerous ^l^or 

Side Effects 



di rected- .hy 
A drug that is 
others . 



^Labels on OJC medicines te'lT about side effects, or 
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unwanted reactions whifh mai^^occur. For example, 
some medicines may ci^-e.at^ drowsiness, aM- the label 
will suggest not driving or bperatin-g machinery when 
taki ng the ^J.r^g • 



6. "If s-ymp^tDms persist 



Non-prescri_p tion drugs should only be used-for minor, 
temporary ailmervt^. Prolonged use beyond th,e pertod 
advised ^n the label may be masking the symptoms of 
a. serious di s6ase . * - 

7» OarefuJ Use^" a ad^ Storage ^ - ' . * ' 

^ It 'is best to read th.e 1 abet agai n .each time medicine 
is taken. Reatl in a^gooci- Irgtit^.and wear glasses if 
this i§, normal for readtng.' AVbjd medicine mix-ups- 
by keepi ng botM es separate;, from househo'l d cleaning.. 
' ^ager^ts , and other medicines. Use- ^nly^on a regiflar ^ 
"schedulle established on labeT. ReOL^^^r, someTimes 
additional in^^jdnation about the d?^ accompanies 
the bottle on a sheet of paper in th^e *box. 



Common Dr^g Use Problems ^ ^ 

0'\^er-u^e of Qrugs " • 

^OTC drugs are safe .in the recomme:nded dosage, but J 
the/ may be extremely dangerous in large overdose. 
For example, continued, excessive use of some pain- 
kill iJig -drugs has been found to.cause^evere and 
irreversible ki dney .damage; Over-m^di «pat ion of 
syonptofl^sV such as continued use. of laxatiy^ to 
\' relief cx^nstipa^^^ern, may ma*'sk the underlying caase. 

2. Combining DrJjgs^N:^^ ^ . 

The combined effect ^of two or more drugs^on the 
ody can be very different fgom the action of 
ach drug taken sipa^a^t'^l^y . '^SBmetimes combining' 
cirugs can produce dange|j(^s--even fatal ^r^actions . 



^Thfs .is because ^each drug^ot only acts on the*'' , . 
body, .but may act upon and increase the effe^: 
. of 'other drugs, a condition knoy/n.a^ ^^' potenti a t1 on . " 
^ For example, aspirin i^ncreases th.e '*bl ood- » 
•^thinning" effect -of an a nti -coagul an t . For that 
^ < reason, a patient with-heart di sease^who.. ha.s be^ > 
tak/ng an an ti -coagul an t under his docto'^^:^ • 
s^ervision may risk the seVi'ous comp^ld cation of 
. ^morrhage if' he uses* ;asptri n -whenever ■ he ,g6fes a 
headache.- 1^. ^ , - ^-'^ 

b. Patients who .regul arly take a -ftrescri pti or?,> ■ . '^(^0^^ 
■medication should se-ek^^^nd f^Hkow the do^ctorl^/ 
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advice in using OTC drugs. Pharmacists may also 
whetfier an OtC^ru.g can b.e s»afe1y used i^n 
combination with the patient's presdri pti on drug, 
or Whether two'or m'ore OTC drug^ can sa.fe1y be 
taken in combination, 

c. Alcohol is anothar substance- that can' increase 
, the effect "of a drug. Hypnotic drugs, such as 

sleeping pills and antihistamines, are'examples 
of drugs tha t nteract with alcohol , producing 
potentially harmful results. 

d. It is not unusual for elderly persons'to be 
taking as many as\10 drugs at a time, hence,' 
careful pr'ofessionSl guidance is crucial. 

Drug Action and Body^s Reaction 

At the same time a dryg is acti n^'^^iv-^ome function 
or part of the body,, the human body i-s doing some- 
thing to the'drug.4 Normal ly , .the body will limit 
the drug's duration of action and effectiveness 
and then excrete it. This normal function, called 
"detoxification.," requires the proper performance of 
organs such as the liver, kidney., or lungs. If an* 
individual cannot detoxify ' th^e' drug--because his 
body is not reacting properly, because he has tak^n 
too ^much, medi cat! on , or because of other 
coiT>pHcations--the drug's action may be much more 
prolonged and severe than desired. vSome drugs act 
b'y i nterf-erri'ng th normal body functions, which 
m4jst' be restored i^^ normal .'after the- driig is stooped. 
If the misuse of drugs disturbs the'delicate balance 
of the body's chemistry, then^res torgti on of normal 
functions may .be impeded^ ♦ 

Drug-Food Interaction^-* 

1 * * * ' *' 

a. Only very recently has attention been. given to 
the effect of food and' drug interatiori. It is a 
probVem of concern particularly to the elderly 
who typically use more drugT.and take them 
longer than youiiger persons. » 

b. One basic type of interaction is that of . . 
Pharmacol ogd cal -acti ve substances in certain 

.foods w^'th certain- medications* For example, 
certain types oY anti-depressant^ drugs combined 
with foods includi'ng bananas, chicken livers, 

^ and avocadbs , ' carj i ncrease' the risk of strokes, 
blood clots,' and Qther 1 if e-threa'teni ng 

/vascular problems. • • - . 

c. -* A seco'nd basic .type of interaction occurs wh^en 
^ some drugs, takea over a long period»of time, 

decrease-' the body ' s' abi 1 i ty- to absorb and use 
essenti al nutri ents leading to malnutrition. 
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Some laxatives, antacids, di ureti cs fe^^and anti;^ 
biotics have this ability. If taken, diet 
patterns need to be changed to/accommodate the 
effect. ' 
Whether a drug is taken before, during, or after 

meal, with or wit*Hout milk or a milk produ^ct; 
*can also h^lp determijie i-ts effectiveness; 
Consumers need to question doctors carefully in 
order to determine whether a problem^is likely 
to exfst w'lth their -own medication. 



For most people, a,spirin 
dicfne.- - Be- aware that 
Isi^ef of a^rthritis pain 



is the most effective OTQ 
most products for temporary 
contains aspirin. ' - 



Aspirin widely mi^sunderstood. People do 
what it caffRand cannot do. It can not only 
-the pain, but^Vs.0 reduce Inflammation. It 
cure arthritis. * 



not know 
rel ieve 
ca nno t 



It Is misused. There is"u special way' to take it 
for arthrjtis, unlike a heatlache. The dosage and 
times of taking may vary. It xs best to seek. a 
.'doctor's advice in this. 



master 



Th'e basic fact 
the same. 



Is that all aspi ri n-\rands are about 



test. 



There is also the generi c * vs brand name ctho troversy 
Aspirin is the generic (or general) name ass^ned 
by the TDA., Bayer, f.or^e1(ampl e, is a brand ni^B 
All aspirin products must meet the same q^^alit 
Most aspirin are i n^ f i \/e grai n dosages. 

Some aspirin products con tai n added chemi ca'l s , like 
, caffeine, or , are buffered. Thje FDA has completed a* 
^study comparing bufferin brand. to plain aspirin. 
'Experts fo.und Jittle or no difference between claims 
of buffered aspirin and regular aspirin, 

7. ' With aspirin, as with many OTC dru^s, consumers may 
pay more for the name" on the label. ' 



8. When buyi ng 'aspi r 1 n , remember: The.^least 
is as- good quality as the highest 'pri ced . 
possible, open the bottle before buying, 
smells like vi negar,,' don • t buy. "Buy only, 
• tab-lets at a time. Unused over a period, 
will* lose potency.* 



expensi ve 

If 
If it 
25 to 100 
all aspirin 



9. Approximately 1/^ of the* popul ati on is allergic^to 
aspirin and 'the allergic response can occur at any 
time., No-n-sal icy late substitutes are available. 

D; Vitamins -and Minerals ' . ' 

1/ Some physicians suggest the use of multivitamin 
, c-supprl ements for nutritional "insurance."' 

,2. * Excess doses of viltamins can- be '^dangerous , contrary 
to -what many people th-i^^k. Tjie theory that large ' 
dbse5 m'ay do'sbme g,ood but canno't do any harm is 
false. Use. single vitamin preparati^ons only on a 
doctor * s ^recommendati ons and follow his prescribed 
dosa^'ge. 



3. Follow these gui'delines for safe use 'of vi tami ns and 
mi neral s . ' ' « • 



a, Store vitamin preparations (particularly those, 
cpntafning iron) out the reach' of children. 

b. Treat ^a vitamin product as a drug. Follow the • 
1 abel ns tructi 0 ns f or dosage. If'medical 
attention is thought rfeeded, it should be sou'ght. 

^c. rfilon't overdo fortifie'd foods. Hi ghly' i'orti f i ed 

food products -.cereals, metered-cal ori'e- formulas, 
instant breakfasts are essentially multi- 
vitamins 1n food form.* If these products are.^ 
used daily, skip the multivitamin supplement;" * 
it won't be necessary. However, -as a rule/ don't 
depehd on f orti fi ed 'foods for suppTements to 
balance the diet; knowl ed^e^abl e menu - pi anni ng- 
i»s still the ^best way to achieve good nutrition'. 

PRESCRIPTION DRUGS • - ' . ' 

u Oefinitfon . • ^-^ 

1. Prescription drugs- are drugs that can be prescribed- 
by a doctor and sold by. a regi sl^.ered 'pharmaci st . 



2. Prescri pti on -drugs bear the sy^mbol 

3. Prescription drugs are" gener^jrjy- more i^lS^r'ful tten 




non-prescription drugs 

B.* Questions- to Ask 

1, Because all jDrescri p tlbn drugs mast be prescribed by a 
* ^ docto^, this dobs not mean that the patient as consumer 
^ should not *be aware of exactly what is taken. When. 
^ the doctor gives^a prescri.ption; answers, to. some 
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questions ma^be gi ven ^wi thout- havi ng to ask. But 
to get the bes^^ results from medical t>^eatinent , the 
fol lowi ng *questi ons about any new " prescri ption should 
be obtained. 

•a. What is the •medicine* (name dnd type)? 

b. Wh9t resuT^:s are. expected from taking it? 

c. How long to wait. before reporting if there are 
no changes* i n, symptoms? , r 

d. Are there'any cautions to observe while taking 
the medicirie? Any foods or beverages or other 
medicines to be avoided? Any limitations on ■ 
driving ^vehicles or oper^ating other machinery? 

e. Are there-any specific instructions about how 
^and when t,6 take the medicine? ' 

f-' How long to continue to take? ^ ^ 

g. Can the pres cri pti (jn be refilled? if it can, 
should the-doctor be called before having it 
. refilled? 

2.. Asking these ^qiTesti ons of the doctor should not be 
construed. as expressing doubt in the competency of 
the pftysician, but_s^imply as an expression of • interest 
in one's own health'^and well b^eing. The* consumer *has 
'a>right to be jnformed, when it comes j:o health 

Brand* Versus Generic 

'l / The "brand, nam^" of a drug is the identifying mark 
of the particular company that is manufacturing the' 
. drugr for sale. - Tbe'brand name is the trade mark 
chosen by the manufacturer to identify his product 
and distinguish it from others. For.exampler 
Tetrartiycin is a brand name of Tetracycline. , 

2. ^Th^ '^generic name'* of a dru^ is the drug's common 

name or the name as si gned" to the drug by the United 
States Adopted Names Council (USAN)* and approved by 
the U.S... Fooci a.n4 Drug Administration. 

3. Drugs ordered by brand names are sometimes more 
expensivjs than *gene'ric name drugs.' Dis'cuss^.this 
with the doctor. Get -his .advice on the prescription 
medication (bra*nd or generic) that will do the .most • 

• to clear up or relieve problem in the shortest amount 
^. of time, at the least possible expense. 

4. ' There is no Rroof that all brand nam"e drugs and 

generic name drug^ are always of equal quality.. The 
* doctor -will mos^: often prescribe medicatiori that he 
has used beforeh and has ihad^experi ence wi th ahd 
. -because he has confidence in the competence of the 



manufacturer.' Since drug quality isn't si*mp1y a 
* ma|:ter of how a medicine is named br marketed, but 

by whom and how it is made, the doctor .prescribes 
.most careful! ly. > ^ > 

5. The Food and Drug Administration exercises a great* 
measurQ.'of co^ntrol over the development and production 
of prescription drugs. It is the largest and most 
sophisticated agency of jts kfnd in tne world, ^s 
^ a result of their studies, the FDA ha-s concluded that, 
exce*pt for nare instances, chemically e/juivalent , 
dnigs which'^meet ofTici.al standards^ will produce the 
same desired effects. " ' - 

* . * ^- * - ^ 

Labeling/^ - . ' ^ 

.1 When purchasing prescription m^di ci nes , ^ before leaving 
the p'harmacy, look at the label carefully. .The ^ 
following information should ap'pear on it: 

* al The pharmacy^s name 

b. The prescription nunber 

c. The patient's name 

d. , How often and'when to take the drug 
e; How much^to take each* time 

f. "Special instructions (^refrigerate, shake well) 

g. The doctor's name . . ^ 

h. The date the prescription was filled 

i. The name of the drug (if the doctor says *i t should 
be put on the label ) . ' 

2. Some special cautions regarding label directidns: 

a* Always read the 1 abel s' before taking any' medi ci nes ; 

bottles often look the same, 
b. Never take medicines in the dark. 
' c. Be surer to keep the label on or in the container^.* 

d. VJhen pouring liq\iiti medicines, keep^the label side 
on the top so liquid won't pour down the side. and , 
blot out the print. * * \ 

e. Don't switch labels.. If nece'ssary,) be .very care- 
ful to get the correct medication in the container 
with. correct label. ^ 

f .' If taking a tablet or capsule f rem , more than one 
box at*a time, close one box before openJ'ng the. 
; other 'so covers won.Vt accidenta^l ly switch and 

thus mislabel Jihe contents. ^ ^ 

Ways to, Get Mos't frdm Prescription. Medicines* 

1. If a drug is not doing what the doctor expected it to 
do , -check wi th hijn. • 



2. 



> 

If^after taking a drug, a new or une-kpected syniptom, 

such as nausea, heada'che,* dizziness, etc./d'evel pp, 

report- the problem to the doctor immediate!, 



''taking medicines, don^'t rfrink alcoho^^Tc beverages 
without first cJiecking wi^h the do^tor^s to whether 
not the combination could be dangeroujs. 



I f* 'taki ng 

: h 0 U t f I r :> u e L N I ri y 
ornot the combination 

If preferred, the pharmacist may be, requested not'jt.o 
pxit medication ift a chll d-guard, container . > The 
consumer will be asked to s.iqn a waiver stating that 
the s'afetj^ cpntaijier fs not -wanted. The doctor 
also be ask*ed*ito i ndi cate on the ^prescription 
an easy-tp-opeft container is desired. . . 



may 
•th'at 



People with a sn)a s kel etal structure should inform 
doctors, especi a1 lyM f ,they are over-weight at the 
time. Dru^s are- pres cri bed by body weight, bu' 
sometimes body frame size is a better measure, 

If the medi cation is\tp be taken for a loog^'time, 

the doctor may be/asked to prescribe a larger quantity 

in order to make <ift p'ossible for the consumer to buy 
at a quantity discount.- 



7. 



fll 



Occas i ona-l ly , one may medicate oneself with a ' ^ 
prescription, drug, borrowed from another individual, 
. * a procedure not recommended by the medical profession 
due to the danger of devel opi^ng* serf ous s 1 de effects.' 
A drug prescribed for one person should rrot be used 
* by/someone else. ^ 
^ , . • . \ . ^ 

MEDICAL DEVrCES 



Devices include everything from toothbrushes and false teeth to 
eyegl ass»es:^eari ng aicis. They can be purchased in pharmacies, 
supermarkets^^ other s^tores. ' ' ^ 

The man^jfacturi ng a>d^ale of health devices.^is not a$ strictly 
.regulated by the FDA' asi prescription and non-prescripti.ont drugs ; 



A.. Eyeglasses. 

Eyeglasses have' the most stringent 
dev.Tces, and can b.e very expensive' 
are a^few suggestions that may get 
value TiSf^r hi.s money. 




i ons ♦ of most' 
consumer. Here 
umer the best 



1.' Learn the difference between optician, optometrist, 
and ophthalmologists, ^ ^ . . ' 

a. An. optician Is a technician who makes eyeglasses 
according' to a prescription from an optometrist 
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or ipphthalmolbgist; he i>s not qua! i f i ed ^to^ 
measur^ vi si on or examine eyes. 

b. An dptometri St (doctor of . optometry) is a graduate 
from a college of op^tometry the curriculum of 
wh.ich includes some disease detectid'n so that he 
can make referrals. However, he neither 1:reats 
medically no^^, surg.1 cal ly and is prohibited nn. 

all st^ates from administering drugs.. Therefore,- 
he .cannot di-late eyes for th.e purpose of internal 
- ' examination and must rely on J ns truments . 

c. An oph.thalmol oqr-st s' als'o called an oculist, is an 
M;D. who has, Katf 12 years of .college and training . 

. and speci al i zes. i n disorders and diseases of the 
eye. He medicates and -operates when necessary.' 
Bath^ophthaliilol ogi stjs and optometrists measure 
optical fifects such* as .nearsightedness, far- 
sightedness , and astigmatism; technically, this 
measuVement is known as a* ref rac ti on . Both also 
prescribe and fit optical aids. 

Befor^e- usin^ the s^rvic-es ^f an op.to'metri s t or 
Ophthalmol ogi^st , ask if he will giva a prescription 
to fill elsewhere and , how much he charges for the 
examination alone. Vibile one rray not cho6se to go to 
a separate place for the eyeglasses, the practi^ti oner * s 
willingness to let^yoa is important. 

Roughly 40 per cent^f the country's ophthalmologists 
a^'nd most optometrists, dispense eyeglasses. Thus, 
^tffey face t\\.e temptation of overcharging and over- 
prescribing- for captive customers. Amona ophthal 
mologists dispensing eyeglasses, some haSfe been 
reported to refuse to write pres crji pti ons to be 
filled by others. ^ ^ 

.Most *optometri s ts , although they dispense eyeglasses, 
w.i n wri te a prescri pti on' i f aske'd. Only a few wd 1 1 ^ 
duplica'te lenses without re-examining your eyes; 
they are mainly so-called commercial optometrists who 
run s,peciaHy shop^, opera te ^1 eased departments Tn 
department *s tores , and where Law permits', work for 
chains of optica-l. retail stores. 

Check i nto?;reputati on^and be sure a practitioner has - 
a bona-f id'e: degree and license.^ If.gy^glasses are 
made by. an optrctan, brihg'them back to the prescribing 
ophthalniol ogi s t or optbmetri s t to be checked. ^/ 
.Compare-*pri ces , on frames' and 1 enses . As pri eel ess as 
eyesight is, there are economics to *be gained i n 
comparisons of gl asses "among reputable practitioners. 
Safety 1 enses , for example,* cost al to. $6 more than 
regular Ve^s.^s. Foi*. frames art^ lenses, optical . • 
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companies tend to -be cheaper b*ecause of» th-etr 
vplume of ' business • ' But they are not always geared 
to handle difficult prescriptions. ."Shatterproof 
1 enses shoul d be require*d in all eyegl a^sses'-except . 
■ where the physician feel»s the glasses would not ' . 
^ meet the vis^ual requirements* of a particular patient"' 
says the Food and. Drug Admi ni strati o>i , in order to 
reduce^an . estimated 120,000 injuries a year from 
brdkgn .1 enses . • 

5. Neve>-buy eyeglasses i^n a dims S/tore or any other 
^- non-prescription outle^t. Some people think-they can 
fit them^el ves 'wi th glasses* They may only.mat'e 
their e-yes ^^worse f or the ef^'ort^ /*EyegTass-.es cannot , . 
be>safely or acTcura.tely fitted by* mail. No tnedicfihe 
can cure eye disease or correct poor vision. • * . 

Heari ng Ai ds * ' ^\ ^ 

». . ' * % 

1. Trying^to corVect f^v failure of a part o.f the body 
as de'licate and complex a^ the ear requires the help^ 

'Of a physician or ear specialist! Many consumers a^re 

not aware of the differences amoiig^ heari ng aid 
.specialists and /sel 1 ers . 

a. Otologist--a physjcian specializing in ear 
probl ems only . ^ - ^ 

b. Otol aryngologist--special izes iri problems of 'ear, ^ 
nose, and throat. J ^ • 

c. Audiologist or clinical audidl ogi s t--uni versi ty- 
trained, hi ghty-ski 11 ed , no.n -medical specialist* 

'"i n'measuri ng and testing hearirrg lossand^ 
counseling persons with heari ng^ 1 oss ; 
* , d. Hearing aid deal er--,speci al i s t in selli,ng many 
types of hearing* aid equipmeh't. ' Aflvbyn^ of 
, training can vary widely. 

2. The variety, of certification and licensing procedures 
. can also be confilsing to the consumer.* 

4. Audvologists receive* a Certificate of Clinj**ca'l. 
Competence issiu^d by the American Speech *a"nd- 
Hearing. As^soci atnTn "t^A^HA) - ^ac professi€)ncil group 
• ^in the a^udiology field. ^ * ^- * 

b. /u Some d^ealers advertise a'ud1<y1^gy certification 
from, t^'he Nati orral Heari ng' Ai;d Society v--r a hearirig 
aid dealers association whijch, at minimum, niaj^" 
require a ^0 ^week study course. ; - 

c. In at lea.^t 42 s^tates ,.1 icensi hg regulations/ 
• establish qual i f i c^a ti ons and s ta^ndiirds for hearing 

aid dealers. Enforcement, as well a^s the standard-^ 
thehiselvesi can vary, 

/ 
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3. • In addUiQ.jr to a .inedical evaluation, .the . ^. 

guidelines will hel|3 consumers^^gai n the gi^eafcest 
assistance^j* n purchasing hearing aids, 

_L a.. — R.e.qu.e^J:„a_tri_a.l -period, of 30 days before' buy i ng . 
Most reijuta6l-e d.e-Ql ers ,wi 1 1 provide and the 
^ -•Fe4eral Tratfe Commissvon .has proposed to make ' 

this a legal requirement. ' , :^ 

b\ Avoid dealers who ^promise'to restore^ Hearing?. 

A hearing'aid can only airipl i.fy sound, 
c. If ah evaluation has aj-ready bee'n made by an 
^ .audiologist or physician, ask the dealer for a 
discount in return for not using dealerVs ^ ' 
testing, services. ' 
• d*. Check *4ie Veteran's Admi nistf^ation for free ' 
. • diagnostic servi ce and hearing aids for.service- 
connactsd p^ersons. - ' 

e. Dot not coun\ jon much financi'al assistance from 
Me^fcaTcl~or MetiTcare unTess ear surgery is ^ 
.involved.' ■ • • % » 

f. Requests a helpful pamphl et ,^ " Facts About Hearing 
^'^.nAidsi' from the Better Bus i»ne*ss* Bureau far^mofe 

complete-sol&ction, costs, use, an<^ care *i nf orma 
t i 0 n . " 

• * l» o 

4. Heari ng, aids cos t upwards^ from $350 ' and the.ir 
purchase shduld,be a well-informed one. Avoid hard 
sel 1 .moxthods an^ misleading advertisements, o 

Rental Plans ■ - ' 
Ud-£llly--^-£i)Jll^_n^a^v^ to use me^y cal , equi- pment for 



a short^period of time-w,hich would makj? renting Viore 
ec^onqmical than *purchasi ng the equipment. Prices 
at vari ousjvir^^ntal agencies' should be compared to get 
the' most economi cal- equi p^merita to ser^^e *the 'need . 



5. Ve^rans'* iji receipt ofcompensa t i on or pen§ i on, f rom. I 
VA can .check v^th the*7?^ prqsthetics office to see ^ 
. if ' they are^^el Tgi bl e to borrow medical equipment.* ^ * 



3." -Another organi zatio'a'. vrhi ch helps locate med teal 
. eqjjrpment U Hhe National" Eas.tar Seal Socie-ty for 
Crippled Children and Adults, 2023 W. Ogden Avenue,.' 
Chjcago, 111 inois. ■ . ' . ' • 

MISLEADING AMD FRAUDULENT HEALTH CLAIMS. , ' " . 

A. Typical Claims^ * \ - ' , , 

• 1. 'Through Advertising- ' , . . 

a. Most information which people r-ecei.ve conc^rni'ng 

• ■» ■ • . ■ . 
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non-prescription drugs aad-de^i ws^ comes i.n* the 
form of advertisements. j?y ^V^ radip, newspapers.,^ 
billboards, leaflets, and store a^averti^sements . . 
. JLy_.CJ)JlsujnejiJiiiJ^J:„^^^ ^of te n._.ave n 

packagtrig is aimed tdward promoti ny the* ^^roduct — 
% in'tbe best li ght, rather than -p/esen.ti ng clear 

and* factual i nf ormc^'ti on • ' % > [^.y \ » 

ll.. Many forms of advertising induce tfie consumer «to 
• ^ buy a product which is on sal e , ""^even . i f the 
r consumer "has, no "problem at the- ti^e-. .Thi§ is 

"over buying." It :is a waste of riioney> .bec'ause 
. the product may sit^on the med.i ci n^e^ shel f , never/' 
be needed, and, lose, its stre-ngth.^ ' - ' 
. c. Various magazine ^t^s promote fantasti'c weight 
reduction in a matter of dsys. A ^drastic and/ 
sudden weight loss is ne^er heal th'y , • anjd is usually 
a loss in "body water content. ^ . . • * . 

^'l!^ "C eTu t i 6 n ^""an d o t h e r c 1 a i m V ~f oiJn d tVl)e~~fFa u dV^ 
mi si eadi.ng .^ f T ' ^ 
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Cures for^^ldness among men, of which 90/^; is 
bereditary and can not be cured: ^ 
Chemical "Face Peels". thlit promisee new youth but 
may bri^ng* permanent* di sfigurement, . * " • 

No mail order truss or other. s61 f- treatment to 
firm a small rupture can be j^romoted truthfully 
as a -cure or as permitting unlimited a^ti;\/ity,, 
Home Epilators (devices for rerpoving facial hair 
with an electric neejile) should not.l^e boiight to 
use on- oneself. Wh*ile the device can effectively 

:or. 'Scarrifig may-* occur if notV. 



a trained operator. 'Scarrifig may^ 
used properly. 

e. There is no laxatiy? that is s%fe for conti nuous 
- . JS^o-called high colonix 'enema-s "ajso shi&uld 

be avo^ided since' they are of ten 'i nef f ecti ve** ^jj^ 
sometimes harmfu-lt.. ^ ' 

f. * There is no known 'drugf that caR'^truthf ul ly ^be 

^ offered to the. public as a xure'for the tobacco 
habit. The most effective means ts a' program. * 
* of sel f-di s ci pi 1 ne'. . " ^ ^ 

g. ^ There is'xo.. d>^ug or* product for the self-treatment 

of pbyorrhea or the soreness' and bl eeding of the 
gums. ' / , ' — . 

h. Denture adhesi yes shoul d ^only ^be used on 'the advice 
of a dentjst. Prolonged Vse m^ig'ht dfsguise an 
^actual change in the denture ^r in the mouth that 
would delay correction. In idditi:o*n, adhesives^^ 
tha't-have been used for a long period^'of time may • 
collect debrvs and 'fea^cteri a which will irritate 

^ the gums a^n.d lead to* infection. . * 

i. cold remedies cannot ^'cure" a^^cold.'. 
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j\ S*ome. non--prescri ption^ oi ntments claim to "shrink" 
or "cure" hemorrhoids.- T he tr uth is that they 
wi 1 1 *not . • ^ 

k. There is no known self -medi cat.ion preparation 

which can 1 ega-l-l-y—be labeled as a cure for \ j 
"kidney -troubTev--or-~"~bl adder -trouble. " ^ . Vd- 

1. Most non-'p>escr^i.pti on sleeping pills work only 
' for very ^ijd cas^e.s of sleeplessness.' They 
should be taken sparingly 'gr not at all. Never 
buy sleeping pills that contain scopolamine; * 
such pills can cause *bl i ndness . ^^^^ 

m. Sqmetime^s quackery even involves legitimate 
devices. At is practically impossible to get 
properly ^i tted eyegl asses «or denture.s 'by mail 
order. Itcis against the Jaw for a- ccynpany to 
send you dentures without being fitted for {heaj 
i n a dentist ' s office. 

.3..-_A_lways consult a physd ci an before investing in._a 

health device. Shop for the best quality for the 
best price. * 

4, .See chapter on Frauds, Syp's, and Schemes for mora 
i nf ormation on handling such situations, 

Arthri tis- a^d Arthritis Quackery , 

1. there are »at least 50,000,000 Americans with some 
type of arthritis. There are J 7 ,000 /OOO with, 
arthritis severie enough to require medical care,' 
E^h year it claims 250,000 new victims. 'Frauds and 
rackets robbed arthritis victims of over $400^ mi 1 1 io.n 
1-a-s-t-^^r— n^e-r— F-or— e^\^^-r-y— d o44-a-r^s-p^t~-b-y- 



responsible orgarri za ttons this year in 1 eg|jLi4Tiate * 
research for the cause and cure of - arthri ti s , more 
than $25 will be ^spent on usel^ess quack "cures" and 
remedi es . " < . * 

The most widespread kin.ds of arthritis 

' ' - , ' * , <^ 

a. Of the five most widespread kinds of arthritis, 
r1ie,umato.1d arthritis is by far the most serious, 

. painful and crippling. The joints become 
inflamed', and the disease can spread. ,The. 
symptoms appear and then* go away fqr a few days* 
Utichecfeed, the J nterval s becom^e shorter between - 
attacks,'. 

b. Osteoarthritis, on the othe^ hand , is the most - 
common form of arthritis. Usually it is mild.' 
It seldont criRples, but it is uncomf orti^ e 

I The disease does not spread, and is a ttribu'^ted 
^to normal wear and: tear, 
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c. But Vll forms of arthritis have a way of coming 
and going unpredi ctably • It is ma'de to"^ order ^ 
for the health quack for thi s ' reason The 
quack knows that if he administers treatment 
during a peak period, the* pain will probably \, 
disappear^by i tsel f -^Therefore, he claims a cure 

Some remedies promoted to the^ public include: copper 
bracelets, copper and zinc disks worn in- the heels^ 
of shoes, proprietary drugs contain'ing a v^rie'ty of 
inaredients such ^^^^alfalfa see^dsf herbs , vitamins 
arfd mi neral s » and books purporti ng to disclose 
various secret remedies for arthritis. These 
remedies, for example, have included sqch things as 
cod-4iver oil and honey and v^negar.^ 

V 

There have' been reports* of door-to-door religious'^ 
"Faith Healers," not to-mention the Fafth Healers^ . 
that one must go out to see. 
/ 

Many special clinics and health resort^s have 
advertised treatment ranging from toni*cs,.to sitting 
on benches in underground caves. A clinic in 
Missouri advertised a "drugless way to end misery." 
It emphas'ized arthritis treatment ^through, col bni c * 
irrigation, physical therapy , ,Swedi sh massage 
(including salt rubs), electrical devices, and 
vitamin injection.s. All of these trea tracts -were ' • 
very expensiv.e and-'-quite useless. ' 

Nev/ly popular health treatments are acupuncture, and 
s pecial d i e .t s^ f o r :^ax-t h r i t i c s , The AVthritis ^ 
Foundati on ,says that^no diet can relieve the* pain 
or cure the 'symptoms of ' arthjri ti s . And while 
aci*p,uncture when properly a^inistered cait help some 
arthritics, i,t has brought suffering and .financial 
hardship to those who have fallen IrVte the hands of 
unscrupulous and unskilled practitioners. Be sure 
to .ask for a referral from the* doctor be'^ore 
trying acupuncture, treatments . 




Every year thousands of arthritics travel to Mexico 
for a "cure." The treatment they receive othere is 
a series of injections and pi 11 s^ basi cal 1y cortisone 
and/or, Lief cort. While cortisone .does relieve the- 
pai^^of arthritis, its sfde effects can beSo 
dan^rous that severe injuries and deaths have 
occurred from- the ' Mexi can treatments, xliefcort, 
which contains cortisone and sex hormat^es, can be 
equally harmful . ,7"* ' 
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j^8. Jrt' is important for the arthritis sufferer to realize 
that there is 'n6;«a>e for arthritis*. Kov/ever, early 
detection and -propSr treatment, or a di et/ imposed 
under a doctor's supervi si an^ can help the $uffere'r 
to lead a normal active lifeV Delay of pYoper aid — v 
can* be tragi c , ' , ' 

C. Dealing with Quackery * . ^ 

1. Recognizing Claims 

. Quackery, has some wel4--def i ned characteristics. A 
"Yes" answer^to any of the following questions, 
suggests .vi c^imi zati on by quackery* 

♦ * 'a. Is the product or service* bei ng * of f ered a. "secret ' 
r;emedy" or not available from other sources? 
b. Does the spon^sor claim that he i s. t)a ttl i ngL. the 
medical profession which'does not acceptHns 
wonderful discovery? 
.c. Is the remedy being sold f r3m -door- to-door , by 
a :se1-f-s tyl ed health adviser, or promoted in 
V ^ lectures' to the public from town-to-town? 

d. I2(^"^is "miracle" drug, device, or di£t, being 
,pkoryo-ted in a sensational magazine, by a faith^ 

hea/er's group, ora crusading c^rgani zati on of 
\ la/men? ' ^ ' 

e. Do^s the- pVorngter tell about the ^/ogderful. 
miracles his product ar services have performed - 
for others? % • - ^ 

- • " f. Is the product or serv^ice* good^/or a vast 
variety of i 1 1 nesses real or fancied? 

2-. Doing Something * * . - • 

If y6u suspect that you are^ the Victim of quackery,, 
there are a number of thfngs you can do: ^ 

a. See a physician or inform the county medical 
soci e'ty • . • 

" b. Get ia touch with 'the Food* and Drug Administration, 
,ejthe> at its local office or at headquarter?, 
^t-'SBOO Ei'shers Lane, Rookville, Maryland, 20852. 
o. If the drug or deyice was promoted -through* the 

mail, inform the local Post Office. . 
d. Con,tact the Better Business Bureau. 

PAYING FOR DRUGS ^ ^ - * 

A. Pharmacy Py^ice Var'iatiOns / • * • • 

1 * ' A 'pharmacy 'i s- a'business. * The purpp^s§ Q>f .a business" 
is to malf€ money. 'As, a cons-umer, on^ should compare 
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, prices at a^pharmacy the same way one compares pric-es 
at a supermarket, ' . ' - V 

^ 2'. A pharmacist will fi.gure prices in one'' of two wayg^: 

" a. He*ll charge a flat r^ate for filll^hg the 
' ^ prescritption ' . V, ' ' 

bi . He M 1> aovl a piercentage to the cost of the drug,.- 
^ which will be Jii s ' prof i t • f 

3. The price- paid for a prescription^ will include not 
only the cost of the drug product, but also^th'e- 

^ professional services t)f tie- pharmacist and other 
expen^ses involved in the operation of th»e pharmacy. 
Example-: 24 -hour-arday avai 1 abi 1 i ty , ^ f ree fiome 
deil'iv.ery, credit, discounts ta-persons aver A5, etc. 

4. - Th^ consume-r needs to decide what pharma-ey best fits 
. * his needs on the basis of conveni-e^nce and services 

* as well as prieeT 

5. beware of cynics whi.ch have their own pharmacies 
and do not w^'^te prescriptions to be filled outsidfe 

. the. clinic. 'Often prices here are higher. , , • • . 

ff: ^' 'Mai 1 -Order Dr-ugs ^ . 

1'. Prescription and non-prescription drugs-G^n be 
^ purchased through high- vol ume , 'mai-V-order,(llrug firms' 

at . pri ces general ly below those of regiil ar Veta i 1 
^ _outTet5^ ' . ' \ * 

2. The mai 1-order^fi rms are licensed and regul^tpd, ^ • 
T+iey vary somewhat i n .membership requirements-, 

• ch.arges for «^stage, billing procedDres, arid services--- 
offered, some T)f which are not'avai 1 abl e from 
neigjiborhoo^i dr|tggists such as, compu teir"T^cord- ^ 

^ keepi ng . . T • 

3. IHail-order purcftarsing is an advantage to, person^s who 
may be i nval i ds 1 ack transportation, or need an 
other^i se-not-av^^1abl e source of savings on'dru-g's. 

4. The Na tional^Ret i re^ Teachers Association (NRTA) an^d-^ 
, the American Association of Ret Tred '"Persons {^P^j 
"as well ^as- other org'ani2a:tTons maintain a mail-order * 

servfce for members. . --^ • - * 

a. Postage is paid on all .orders. ' 
/ b. Pitice lists for non-prescription and som.e^ 

prescription drugs $re available. ' (\ ' r 
c. .Wal k-i n'servi c^ is offered at, seven lo^ati.ons , 

throughout the U.S.* * 

• " ■ 1^6 
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5. The BetteCiaffus i ness Bureau should txe contacted before 
^ordering when th-ere is doubt, about the re.l tabi 1 fty ' of 
3 mai 1 -order tf i rm, ^ ' / 

C. Comparative Dr&g Shopping ; - ' * 

K Numerous* surveys show a w.-ide variety of drug prices 
among com'peti ng .retai 1 ffrms. Comparative shopping, 

* can prove worthwhile. * ' - ■ 

2. Elderly consumers should contact local' retailers for 
. ' possible discounts to senior ^citizens . 

< 

a. Discounts* can range from 10-15%. 
. b. Age minimum will Vary. ' 
. • ^vc. Usually a dis^count card is^issued. 

3. Some states require postingvo'f the most- frequ-e^rrt^V 
slJld prescri ption 'drugs . Other states' are removing 

" t legal restrictions on advertising of prescription ^ 
^ drug' pr i c^es • ' 

• ^ 

VI. fiURSING HOMES ^ ' . ' 

A. Descri pti on ^ 

Nursing homes accept patients because of tnf i rrTj.i ty ♦ 
advanced age, i 1 1 ness , ' i n jury , conval es'cence , chronic 
' physical disabilitj^, or incompetence. 

^ B . Types o«f Care ? 

^r. flLfrsing Care Servij^ 

'Procedures requiring, the professional sk-i 11 s of a 

* registered nurse tRN), license'd vocational", nurse 1 . 
^* (LVN) or licensed practical nurse (LPfl)'. Administer 

medication, injections, similar procedures * ordered 
* ' by attending^^physician. ^ 

Z\ 'Personal Care Services 

Hel p ' in wal ki rrg., getting in and out of bed', bathing, 
dr^e.ssing, and eating. Preparation of spe^cial diets' 
. , as p-rescribed. ^ ' - / 

' f. 3. R'esidential Care «S6rvi ces * - / ^ 

- . Gqjieral supervision and a protective environment 

including room^and board. ^Kay provide, for social 
* ' needs . • . ^ ' ' 
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•Ty.pes of Facilities 

1. Skilled-iNursing or Extended Care Facili"tles 

► Continuous nursin-g service on a 2% hour basis, RN, 
LPN, nurses* aides^ available. Emphasis is on medica^l 
nursing and -res torati ve therapy. • ' 

, : j • * , ' ^ ^ . ' ^ 

2. i Residential' or Immedi a te -e^re Fac-jlities 

'Begulan medical nu^rsing and social services in. 
additioii to room a'yid board for persons no.t capable 
o«f completely independent living, -level of nurs-ing 
care is less than t^skilled ni*rsing fatilitie^,. 

Selec^tion o1^ a, Nursing iHome ' ' 

1. Call to determine types of services and level of care 

\ . » ^ 

2. Make an appoi ntment Wi th the administrator for^ 
.information and a toUr 'of f aci 1 i ti es that -are possihl 

selections/ \ ' . . 

3. Get complete information about fees, charges, pay- 
^m^e^nts, and details. 1 

' *^ a. Determ^ine daily'and' monthly roo¥ rates. 

b. ^ Check .for extra charges for supplies, physician, 

, physical therapist,^ private nursing services, . 
' medications, laundjry, and special diets. 

c. Inquire ,3bout a dep'osi>t. 
' J' * ♦ 

.4. When choices are narrowed, make an unannounced 

v\sit. Plan a'viStit around mealtime to determine the 
, quality, of food and/ hov? it . is served as wel\ as other 
observations, of environment. ^ 
* t * 

5. Check for state licens^ing as required T)y the state. 
There is much variation !n the consistency of meeting 
criteria for licens'ing. , . ' 

6. \ Consider consulting annuaT inspection reports avail-^ 

able at many Social Sec^urity offices. Reports* are 
c*ompleted by sta'tfe ins pectors <worki ng under federal 
contract. ' t' . ^ - ^ 

Pay i ng^ far Care * . * , . . 

Inst.itutional care 'can generally be paid -for In these 
ways: Medicare, Medicaid, health Irtsura/ice, priyate pay^ 
or publ ic pay. < 
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Resource^Materi al 

The following booklet from th'e U.S., Department of Health, 
Education, and Welfare describes the kinds ofi care avail- 
able and included a checklist to use in evaluating and 
comparing institutions. , 

Nursing Home Care (40(t)- , « 

Superintendent of Documents. 
Governmeat Prrnti ng'^ Of f i ce 
Washington,. D.C. 20402 . ' ' 

HOSPITA^LS AND PHYSICf]||jS ^- ' 

Choice of Phy^* ci ans""- ' * • 

1. A chojce of physicians will depend to a large extent 
Qrn the consumer's personality and' the kind of personal 

. attention being sought. 

2. A general internist or family practice physician 
who will treat the "whole patient" is preferred by 
most medical authorities, A specialist may tend to • 
diagnose in terms of their own specialty^, 

3. A number of important facts about a physician can be 
obtained to provide guides' for sel'i^ction. Information 
can be obtained from American Medical Directory or 

^ DiVectory^eX^^lfidical Specialists, available at public 
and university medical libraries;- 

a. Medical school attended. 

b. Number of years of internship and residency (will 
be at least three years for younger doctors) and 
location of hospitals of training. University 

. hospitals or university a^ff.il.iates are preferred. 

c. * Certi f i ca ti on by any American Board Specialty.. 

"Board-eligible" indicates alT training has been 
completed subsequent .to certification. 

d. Age of ; phy^i ci an . * 

4. Important supplemental information Can be obtained . 
by calling the phy si ci an ' s office.' This Information 

' ' consists of the following: 

a^.. Basic fees for a routine office visit, and a first 

, .physical e.xam. 
b.. Attitudes of secretary, nurse,^' or rece|;fti oni s t 
answeri ng the itel ephone. t • 

• c. MeJ;hod of. payment. 
^ d. Atrceptanfe of Medicare or Medicaid. 

e. ^ Where patients are hospi ta.li zed . 

. . f. vOrganizati on of ^practtce - clinie, al one -grt)up , ei 
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5,. Consuiiver'^ judgment of physi.cian can be summarized 
■by ("V) amount of time spent with a patient, 
. ' (2) competence, and (3) compa^|«sion; 

B. Choice of Hos'pi tal s- 



1. Accreditation by Join't Commission of Accr*editation of 
Hospitals (JCAHl. About 75%^ of genera? hospitals in" 
the U.S. are accredited. ' . • ■ 

* • * 

2* 'Af f tl iatix)n with a medical scho.ol or other traini"ng\;^ 
program. Tra^ining hospita.ls are- more 1 i kely .td* have^ 
wider range ol^services an3 f aci 1 i ti es than 'others'. 
The higf>er the level of Jtraining, the. higher the 
quality of service is li!i:ely ta.be.^ 

Although a hospital is chosen with the 'phys i ci an * s 
help, the following characteri sti c-s should be 
considered. • , , 

3. Owner9h^p of hospital - vol untary i' nonprof i t community 
hospital*; privately owned, proprietary hospital,; 
public sponsored hospital. Consumers Unioa indicates 
Jhe voluntary hospital is usually the best choice. . , 

C. . Patient .Rights .and Responsibilities. 



1 . 
2.. 
3. 
.4. 
5. 



Consult the "Patient's Bill of Rights" formulated 
by the Ameri can ^Hospi tal Association. 

Read* carefully and understand all forms before 
signing. , ^ ' 

Be assertive and questioning about all procedures 
and information 'given regarding health care. 

Recpgnize that the patient is an authority on his 
own feelings and. re'^acti ons . 



Recognize that medical services are performed by 
other human beings and who al0o need.,recogni tion as 



. .such. 
Vlil.' DIRECTORY, OF HEALTH ORGANIZATIONS 

Helps with specific problems. • • ' ' 

. American Association far Res'piratory, Therapy, 7411 Mines ?lace, 
Dallas, TX 75235. ' ^ • • 

American Cancer Society,- 219 E. 42nd 'St., New York, NY 10021 . 
Research'organizations; 1 deal af f i Ij ates. can'supply rinformation 
.; on available services, sickroom. suppl ies , oxygen, etc. • • 
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American Diabetes Association, 1 W. 48th St., New York, NY 
.1002K Publishes magazine for di abeti'cs'; affilia^ted local 
associations sponsor di abete^-detectiqn program. 

American Hearing Societj^, 1800 H St., N.jji., Washi ngton ,^ DC. 
Supplies irrformation on hearing problem^; conducts lip/^ading 
and speech classes for children through local societies. 
Affiliated Ueague of Hard of Hfa^ing Chapter^ give you a 
chance to try'':out hearing aids, provide names of specialists, 
other services. * 

American Hearts Associ ation , 44' E.. 23rd St., New York,.^NY ^ 
1 00^ 0 . ; Has af f i 1 i ated local association. S-ponsors qj i ni cs 
to jietfirmihe work capacities of ca^cdiac patients. xProvides 
information* on cardiovascular disec(se and on services for 
cardiac patients.' ....^^ 

American Lung Association, 1740 Broadway, New York, NY 10010. 
Local branches *di s^tri bute n nform'ati on ; operate- cl i n'i cs and ^ 
^sheltered workshops in. some areas; supply referrals -''or . 
diagnostic and health care, and aid in. securing employment . ^ 
guidance. • - * 

American Occupational Therapy Association, 6000 Executive 
Blvd., Suite 2000, Rockville, MD 20852. 

American Optometric Association, 700'Chippewa. St. , S't. Louisi^ 
MO 63119. . ■ ^ 

American Phys.ica.l Therapy Association, 1 1 56 1 56th St., N.'W., 
Washington, DC 200^05. * ■ ' • . 

American Podiatry Association, 20 Chewy Chevvy^hjise Circle, 
M.W., Washington, DC 20036. . . 

American Speech* and Hearing Association, 9030 ^Id Georgetown 
Ro^id, B^ethesda, MD ^OOU". ; 

Arthritis /oundati on^i^ 1 21 2 Avenue of the Americas, New York, 
NY 10036. ' Pr.ovides i n/ormati on .on treatment; sponsors treat- 
ment facilities ia smalleic^ .towns ; evalua^tes medicines sold 
for these^ diseases. ■ " . . ^ 

Children's Cancer Fund of America, lS'E.^67th St., New York, 
NY. Provides financial assistance after consul tatfioa with ^ 
your doctor'. - . * 

Epilepsy Foundation of Arfterica, 1828 L St., TKW., -Washington, 
DC 20036. * Supplies information about services and facilities, 
especially directed to meet soci?al, psychological, vocational 
needs of epileptics., - ^ 

Eye-Bank Association of America, 3195 Ma^lewood Ave.^, Winston- 
Salem, NC 27103; 
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Muscular JJystrophy Assocj ati o-n of America,- 810 Seventh Ave., 
New Y-ork", MY 10019, Chapters in all 'large cities: Services 
include transportation, to'and from clini.cs, hospital-^, and 
schools', financial assistance for therapy for needy families, 
and purchase of/bra-ces, crutche?, and wheel chai rs i nformati on 
booklets. . ■ ' 

7 . V 

flationaL Association of 'Home Health Agencies, 559 Cherokee St: 
Denver< CO '80204. ' ,,. * - 

.National Associ ati "o-n for. Menta 1 Heal th , 118 N. Kent St. , « 
' Rossl^n, VA 2'220'9. 

National Councal on Alcoholism, 2 P-ark Ave.i New York, NY 
10016. ' 

;NationaVEpilepsy League, 116 S. Wi chi gan • Ave . , ' Chi cago , IL 
60603. Supplies informat^ion about serv.ices and facilities- 
especially directed to me?t social, psychological, vocational 
needs .of epi 1 epti cs • 

National Kidney Dis.ease Foundation, 115 E. 27th St., 'New York, 
'JY 10016. , Supplies information; sponsors cortisone banks 
which supply co>t i sone* and 'i ts deri vat i ves at reduced rates 
or without charge in cases^ of financial need. « 



National .Me4ical Association, 2109 East Street, N.W., r 
^' , ^ ■ Washington, DiC 20037. - ■ • * ' , ' 

National Multi^ple Schlerosis, 257 Park, New York, MY 10010. 
'.D.iagnostic. se.r'vices are* a vai 1 abl e at-lojcal clinic and. 
chapters; some offer rehabilitation servj'ces *and booklets . 
). • -on tlii s dj sease . . . 

■ ■ ■ ■ . ' ... 

• N-ational So-ciety for Autistic Ch<ildren, 1 69 • Tampa> Ave . , 
•. . Albany, NY 12206.' . \ . 

. 

National Society tor the Prevention of Blindness; 79 Madison 
' .Ave., New York,. NY 10016. ^ Chapt-^rs and field staff sp-onsor* 

^ free vision-screening programs for pr^chool children, 
glaucoma-detection for adults; also i nformat.i on , referral 
_^ service, '• . ' • ' 

Education,-, and Welfare, Washi ngtp-n , DC 20201 . 

* • . * 

United Cerebral 'Palsy Association; 66 E. 34th St., New York, 
NY 10016.' H,as. ^.ocal aff 11 iates . ° ■Gi ves treatment through 
.cliYiics and exi sti ng. commun'i-ty faciliti-es; guidance and 
psychoLogi cal counseling for patients and parents , and 
vocational guidance, , \ ' • 
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Veterans Administration Department of Medicine and Surgery 
810 Vermont Ave.-l N.W., Washington, DC 20420. 

Visiting Nurses /Associ ati on .1 07 E. 70th St., New York, MY 
10021 . • • / ' > 
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' LOCAL INFORMATION SUPPLEMENT 
> 

I. ' LOCAL Complaint agencies 



; A, Food and Drug Administration 

1 205 Texas Avenue " , » 

Lubbock, Texas 79401 - . 

Pho'-he '. 752-7648' ' . / . ^ • 

*B. Better Business Bureau 

P.O. Box 1178- . - ' 

Lubbock, Texas 79408 . . 

Located at: - . .' 

1015 15.th Street 

Ph6ne 76-3-0459 

II. RENTAL PLANS • ■ * ' 

( • 

The DAV Thriftst6r§, located at 1007 Ave. H -(phone 763-/229), has 
medical equipment such as wheelchairs which they will- lo'an.to ' 
veterans. . , . ' 

III. DRUG PRICES ■ ■ \ ' 
A, Local Discounts . - * 



Several dfug departments i^n Lubbock offer discounts to the 
eTderly ^1 prescri pti on drugs. Usually a discount card is 
V issued ijfFthe person which enables them to receive a dis- 
cpunt of 10 to >5%. Price lists of commonly used drugs 
are'also available at these stores. for compari s on-' shoppi ng 

B. AARP/fiRTA . _'..*■ ^ • ' • . 

For persons living in Texas, drugs should be ordered from: 

. Miss.ouri Retired Persons Pharjjiacy 

P:0. Box 1444 - , . . 

^8-2.3 Broadway ' ' . ' • ^ 

Kansa-s City, Miss.ouri 64141 

♦ — ' * • 

IV. NURSING HOMES ' ' * , / . 

* . » * 

Texas Board of- bi censure^ f or Nursi ng. Home* Admi ni strators 
P.O. Box 9706 . ■ • ' ■- . - 

Austin, Texas 78766 ' . » .' . 

Phone .512/926-9530 . " ' ^ 

E-. M. Lawrence, Jr., Executive Secr^etary . ' 
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ONEY MANAGEMENT . " ' ' ' 



Today's retired p.ersons live in a y e ryr-dlTfie r eji o n om i C'^'mnH^i 
than ev6n' their own "parents .or grandparents did one'or two 
generations ago. t The dvf^^^*ences are due chief1j( to a-;comina- 
of at le,ast four majpr|f actors ' ; ' ^ 



Due- ta a<!yance"Sa^i^ me^cai .techncy more people are living, 
more year's .than%hVt*r^nces tors . - In' past g^enerati ons , a 
person over 60 jj^ai^s of age was not^easy to find because m'bst 
",did not Itve much *1 onger -than"1:hat a-ge/ .Today p^eopl e are 
still "young" at that age because* there^ are so many people 
^ around who 'live much longer^th^n that^ / * ' 

B. Li vi n^g 1 onger i s "^'compl i ca/e"d by.a^m^e urbani zed ci v^ 1 i^zati on* 
People who^e incomes are dori vexl 'ch*i*e>f%ly from. 'their own farm 
can work as .long as they are atle and- wil.lj'ng to do so.. In 
urban* areas, most?.people work' f or? empl oyers who have policies 

' .which retire people at 65 regarfikLess of their ability 'to 

"perform,* This results ip an end. to a regular, wage and a Redd 
't tf re s oT t tb" d^ p^etrtl etrce^ n -p e n si o rrs , ^s^^i n^g s^ , i n ^v e-s t m e n t-s , . 
etc\, for .income. . / 

Ct---Settilig a.is.fde aoney rri!TN|the da^tto-day spending o.f an^ acti«ve 
^fa^T^'"fbr tfte 'purpp^s:e o'-S^^vi n^^ ^n income-'upon retirement 
5^-«is.:B n}ao6r^i.na^'<:ial^ |ask.^M< f^efujres.a de^nial of dura'ble 
« go^s and^e^vtt.e.s. whf ch abound in %the marketplace. The* 
taj\of ' slttin^^^^ for a,^ future day is further 

compi^icated Dy^'^.\^ff^^ts o/ ^a^n/^fUfi onary. economy 
which reducC5^'^.h;6'pa£cl^3l^5" ^astgr than it 

can be' s^ved. ^ .\ i V V ' ' ' 

D., Due to technological a<i\f^n,c^^-pf ^,^n" if¥du§trial society, the 
' ^ vari ety of gflods and. s^*^r^6s<>;ib 'l>€f piJ^^^^as^d not only , have ^ 
• -increased in quantity ^t 5l1f% !i n"* Wipp,te/xi ty. It is no 
• 'longer a questipti of "do w^ ha v^/tli^Jb hey to pay for cyjir ^ 
needs^' but, "which of ttfe manV a.)^te^na>t^* ves for use of-' our 



money* do we wa'nt to f or^" * andf /Mj^e^ understand enough 
about how the "pro'ductN^ Jnade/ ,or''^op'e^ri^s . t a wis^e 

choice?" ^hoosi ng ^ among tffe many alternatives requ'fres 
some,, concentrated efforts if* we vnsh^pto^r^feel . we have s^pent 
wisUjy. ^ ' & ^ ' J 



/ 



These four .condi tions * ,parti c'ul arly ^ fbr jthe American over 60 years 
of ^age, "mak^ ski 1 1 ed money management an it-pa of crucial con'^cern. 
Having a reduced income, 1 im.iaed;4|a.vi ng?% c^mjjl Seated choices to 
make, and longer to livd must be fa'ce^ realistically. • 



P r i n ci pl-^^ of- b u d g e t i n g- or- m o ney -m a n a^e/n^ n t— a r e-s t i l-l— i m po rt-a n t 
to fafiiilles in the retirement stage oKlif^.. In addition, fhere 
are numerous guidelines and resources fo>^helping older citize.ns 
reduce the- various costs o,f living. 
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BUDGIT PRINCIPLE-S- FOR RETIREMENT 
A. Assessing Income 

* * * , > 

' 1. For adequate management- of financial resources, it 
is imp.ortant to 'have a compretiens i ve overview .,af all 

- s ources anxl amounts of income, A more realisj^'t 

figure will be arrived at* if the income amounts are 
^actual ly "p'ut^.dow'n on paper aad totaled. Any part- 
time salary, spause's income, iiit'erest's from'all 
assets; pensions, annuity, veterans payments. Social 
• Security, Supplemental Security Income, etc,, shpuld 

be counted. A'ctual value of 'st,bcks, bonds, real 
* estate, e^tc^i sho-uld not be countfed as' income but 
as principal not to be used unt.il necessary. 

2. Although not counted as income, it is important tQ 
remember that there are several tax adva^ntages for ' 
the' senior adult due to the tax-exempt status of 
retirement benefits as well as additional tax- 
exemptiojis for persons 65 years and-. older. 

BjL Assessing Outgo ^ ' / ' ^ 

1. Commitlfing td paper all expenses can help to see 
-which costs can be adjusted for greater usefulness ^ 

and satisfaction. Not knowing Where money* i s* being 
■ ^ spent usually means that there may be a leakage of - 
money going to purchases which don't give as much 
return in satisfaction as could be expected. 

2. Cancelled checks for the previous year and other 
^records help to recall where money ha'S* been spent. 

The accounting should i^nclude payments for raxes, ^ 
insurance, etc., z 
. ^ . \ ^ ^ 

3. Some c<fsts are more fixed than others. These 
nondiscretionary expenses can "be separated from 
those which are more variable. 

4. Expenses, can be organized further under major 
categories of spending. These incTude housing, 

^ household maintenance, 3r^mobi 1 e ,^ f ood , clothing, 
medical, recreati on / and pfersonaT i tems . The 
categories should- be those which most clearly reflect 
the "family's spendi.ri^ habits but not be, so com.plicated 
as"'to\require .full-time bookkeepi ng ski 1 1 s to main- 
tain. \ • 

5. The accountTng' syste'm should "also" reflect those items 
which have been purchased on credit, as well as, those 
purchased by cash'. • 



C* Balancing and Planning for Income/Outgo 

# ♦ 
1.' An accurate accounting of i.ncome compared to outgo • 
will help make clear the degree to. which more carg- 
-'^> fu1 planning and managing Is needed. ^ 

2* A realistic appraisal can be made then of what kinds 
, ' of adjustment -are needed in order to achieve the 

greatest value from available funds-^and to live , 
•within the amount available. 



3". How persons spend money is more than an economic 

matter. -All attitudes and feelings of the household* 
. must be recogp-ized for how they affect spending 
decisions. If the f i narici a.l, pi ctu re . i s one of 
defictit spending, even greater pressure is on the* 
household to recognize needs and wants and to arrive 
at some prioritres. ' \y 

4. After consideration of spending patterns, a plan, for 
K change can, be devised. Some record pf the decisions 

' can be made by proposing certain dollar amounts as 
guides to' ainr for in various spending categories. 

5. Allocating a sum of money to unexpected expenses is 
a helpful procedure to follow. If it is not nejsded 

\ ^ , at the 'er\d of a budget period, it can be us^d as'^an 
. ■ extra' treat. 

Record Keeping ^ ■ 

1. Keeping a record of how spending matches the 
priorities usually gives greater assurance of 
control of spend.ing. . ^ . ^ • 

2. Record keeping should be as simple as possi^iSTe". 
Keeping account of each penny usually js not crucial 
to'overall control. 

II. FINANCIAL ^STATEMENTS 

Financial statejments are extremely . hel pful in providing informati 
concerning one's financial position. 

A. l/pes of Financial Statements ^' ^ 



1 The balance sheet or net wQc J:h permitj^the indi^vidual 
to determine his f i nanci afsta tus at one moment of 
time. * ' 

2. The income statement shows what fias ^happened during 
the past year in terms of i.ncome rec'eived and wliere 
it was spent. ^ \ • * ' 



■ / - . , ' . . . . 

Preparing a Balance Sheet or Statement of Het Worth 

!• Be sure financial records are 'in order and can be 

located. / . * , ' • 



2, List" assets in ord^er of liquidity, 

a. Cash items - include ^ca.sb on hand, checking 
accounts,, and savings' accounts. r 

b. I^.es'tments (morretary) - include^alue of govern- 
ment savings bonds, common stocks, bonds, other ; 

securities r mutual funds, casfi'value of life 
insurance-, cash value of annuities/ 

c. Loans - indicate the amount of money loanjed and 
expected to be repaid. 

d. Home - 'list value at fair market value. 

e. Autontbbiles - find value of -automobi les from a ^ 
source such as the Blue Book^ or bank loan 
department. 

f. Personal property - estimate the market value 
of personal p5ssess-i ons . 

g. Other, real estate --Tist at its market value; 

h. .Business interest^ - list its value (usually 
' book value to be conservative) . 



3. Total the amounts of assets. 

4. List liabilities (rafnging froln those coming due first 
to later maturities). This would include: * 

. a. - Current unpii^Td bi^lls - charge accounts, insurance 
premiums tH<at haTe beert billed out but not* paid, 
etc. , ' . 

b. . Balance due on installment loans. • 

c. ^Principal due- oh any mortgage - loans . 
d» Balances due on any other loans. 

5. •> Total liabilities \^ ' \ 

6. Subtract liabiliti,es from assets . . The figure 
remaining will be the family's net worth . 

Preparing an Income Statement 

1. Obtain inj'ormation on> income and expenditures. Good 
records a>e vitaT. ,^ ■ ^ " 

2. List income - Social Security payments', pension, 
receipts, wages, salaries, fees*, dividends, interest, 
etc 

3. " Xo-tal J:.he amo^njt of income.'^ 

* ~ ^ \ 
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4. List and total personal income taxe^s ahd^ other taxes . 

^ 5* Deduct faxes from income. 

6r List' 1 ivi ng expenses: 

% - a. Fbod ^ ^ ,^ . • ' . ' - 

b . CI otiii'ng 

c. Hpusi ng. • ^ ^ ' . 

^ ' d. Transportation . / • . . ^ 

d; Recreation ' . ^ 

f . . Medical . - 

^ >g. Life, insurance • * ' , 

■ h. Ottrer. / ^ 

7. Total expenses and deduct from income. ' This is the 
amount available for, sayings and investment. ( ^'f 

^ posi ti ve) . ' * 

8. Analyzi ng .the i ncome . s ta tement'*" -f or one year can be 
a valuable help in planning a budget for the, next 

\ ^year. /Deci s i ons 'can be made, for example,' to 

increase or decrease any jof the items of living^ 
expenses in, t-erms of a.^ny goals that may be set. 

III. COSTS OF LINING ^ 

^ A. Average Costs • ^ v ^ • ' 

'y 1. The U.S. Department of-^Habor each year publishes 

^ an updated, hypotheti cal budget for*a retired- ; 
couple in 39 * metropol i tan areas in the U.S. at. 
three different levels of 1 i vi ng--lower^buc|get , 
intermediate budget, and higher budget. 

2: The budget reflects what it would cost to provide 

what is ass,umed to' be needed for each of the three ^ 
. levels of'fiving. Shelter a^ll^wanee^ are based on 

V' ,'ay^rage dosts of rented and owned dwellings. The • 
^ ^ medical costs pr;ovide for out-of-pocket costs^for 
Me'dicare and^tems not covered by Medicare. 

3. A-com^^rison !of the budget Amounts from year to 
yea^s Provides some estimate of hlDw mtich prices are. 

^ changing frdm year/to yearl The chart on the . 
. C fdllbwing page Indicates costs for Autumn, 1975. 

4. ^^ Somet imes/ i t is helpful to compar^e one actual 

famHy's spending with the hypothetical one to help 
determine what unus.ual exp'enses the family has. 

B. Mana*girig -Costs of Living , * ' ' . , 

l._ j:utttng expenses can be accotnpl i shed .both by mljor 

; ' " ' ' 150 : ■ ■ . ■ 
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• COSTS OF LiyfNG-FOR RETIRED COUPLES / AUTUMN , M 975^ 



Total 
Budget 



Food 



Hous i ng 



Transportat.i'on 

Clothing and 
Personal ^ja^'^ 

Medical 

Other 



Lower 
Budget- 



M/)derate 
Budget-^ ■ 



• % 



$4,501 

$1,^27 
$1 ,515 
$ 297 



^' '$6,465 

31% $1,912 
• $2,192 
07% , $ 577 



34% 



$ 326 07% $ 522 
$ 552 12% $ 555 



Higher 
Budge.t ' # 



% • $ % 

$9,598 ■ ■ 

30%. $2,398 2.5% 
■34% $3,430 36% 
09%. •.$1.,0*59 11% 

« 

"08% . $ 789 .08% 

i ' 

09% . '$ 559 06% 



$ 191 04% $ 317' 05% $ 628 06% 



Social Security ' 

Taxes, Insurance $ 194 04% $ 389- 05% • $ 736 08% 



U^lapted from U.S. Departmejit of Labor release^ August T'?, 1976 
'Note: Budget does not i ncl ude * personal income tax-. 



decisions such as a change i n hou's ifig r and by minor, 
but more numerous', -clectsions about; everyday spe^nding, 
'Many, small changes pan add up to major adjustments 
in the'lise of family income.* 

2. - Having Social Securi ty payments deposited in th-e W(rnk* 

'eliminates th^ danger of loss as well as cuttfng 
down on the need for transportation. The, con^sumer 
will need ta fill out' an authorization form (SF-1199), 
available at all banks. ^ ' . • 

3. In addition to a record of income and outgo, attention 
should, be 'given to preparing a list of all pertinent" 

• information regarding assets. B.6th spouses §ho^uld 
be awar^ of details about safety deposit box, wiVl, 
insurance policies,^ savings, etc.* ' . 

^ ' * ^ / 

4. Checks are good for big purchases and Tel imi nates • « 
carrying-'a lot of money. Whe1i buying something by 
mail--there isn't as much worry about someone 
stealing the chec^k--onTy the person whos,e name -is 
written on the check can cash it. C-hecks are good * 

• when making a credit *or loan payment and a receipt 
is needed. The cancelled check'seryes as a receipt. 

• » • 

Increasing Income * ' ' 

1. Wor k -Opportuni ti es 

Possi bi 1 i tie§. may exist to supplement retirement 
^ income through part-time employment and business*- 
opportunities. The effect on'Social Security 
benetlits of these s uRp^fcem^t| should be considered 

2. I nves :ments ' . _ 

For t/he majority of p'eople, the most imp'STtant 
inve^stment characteristic to be sought during 
retirement is current income. Thus government bonds, 
corporate bonds, certificates of de^posit on sav^ings 
accounts, mutital funds, d i vi dend- pVy i ng common stoc*^ , 
'and income-producing real estate are most appropriate. 

Sources of ^Informationv 

1. Other chapter's in the manual provide g,uide.lines for 
receiving more satisfaction and value from money ^ 0 
spent for f^pd, clothing, appliances, housing, etc. 

2. T^e U*S. Department of Agriculture provides a , 
booklet whi^h reviews baste budget ' pri nci pi es in 
more detail, A Guide to Budgeting for the Retired 
Couple. \ - 
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•' Home and GardenvBul 1 eti n Mo. 194 (30^)" 
U.S. GoVernmeat Printing" Office 
Washington, D.C. 2040.2 

3. Sylvia Porter 's- Money Book is available in parperback, 
at a cost of $5.95. -a 

IV. TAXES. • * ■ r • • , - 

\lri' certain circumstances, people over^'65 pay amounts .of tax wh-ich 
arewless than those paid by- younger people.' 

5^ * A. Homes tead 'Exempti ons ' '"^ 

' In some states, persons over age 65 arre eligible for - ^ 
^ homestePBd exemptions to help relieve part pf the property 
' . tax burden . ^ . 

B . Sel 1 i ng a Home " " ■ . 

'A tax adva'ntage is attached to 's'ellihg a home by a person 
65 and older. A once-in^a-l ifetime exclusion on a portion 
o of the gain realized in selling the home is provided.* 

Costs and benefits of alternative housing should be care- 
fully considered before this strategy is pursued. 

c 

C. Tax Credit for^the Elderly- 

The credi t is designed to provide^^some' addi tional tax ^ . 
relief for those on^redueed income.- The credit is a 
' reduction »i n the actual amourft of federaj income tax paid. 

D. Help with Preparing Tax Returns ' • ; 

1. In some areas the NRTA-AARP free' Tax Aide co.unseli.ng 
programs is available. The service uses retired ' 
persons who have' been trained to assist others in ' 
completion of income tax r^'epprting. f 

2. The IRS has free services to helg. people filirfg the 
short form, 1040A, or those filing for*m 1040 wljose \, 
adjusted gross i-ncome is unUer $20,000, derived* 

^ ^olely .from^wages^ salary, tips% dividends, interest,' 

pension^, and annuities, and , who take the standard- 
deduction. Fill In the basic Information on the 
form and mall^ It t(J the IRS by April l'5. 

V. ESTATE PLANNING \ . ^ ' . . , 

« 

A. Definition ' " • . 

>• . • . - - ■ ' . 

' Estate pla'nning is the proces-S of making the right legal 
arrangements so -that every thi ng a person, owns -wi 1 1 pass 
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on to heirs in the way^a person desires. The purpose 
• is to avoid 'paying unnecessary taxe§, settlement costs, 
.and .uni ntended* hei rs . A financial statement (see previous 
siection) helps a person visualize what they own^and owe. 

B. , Wills ' ' ; ' \ 

1. W.ins are used to designate heirs, identify, the 

» * property they a.re to receive^ and name the people 
or institutions who are to act as executors of the 
' ^' ^est.ate. • ^ , • 

.2^. When' a person. dies wi thout' ha vi ng a will, -the laws. 
of the state of* residen-ce determine how ''the estate 
is di stri b.uted. The distribution may not meet the 
needs of a^surviving spouse,. For example, in Texas, 
without a wil f , the^ estate h^'s divided between w^fs 
and children or other heirs. Thi's means that a' 
w'ife may have' to seek financial help from her 
children or th'^ir rejatives*. A wj VI can designate 
a. larger proRO/r'tion of the estat*e to the wife. 

C. Ex'ecutors 

Executoijs locate all assets whi^h are part of the estate, 
pay..all remaining debts , handl e tax-,matters , ar\^d 
di stri bute , the remaining assets to heirs* The^ choice of 
'an executor is made 5y the court if one is not named in 
^ wi 1 1 . . ' ' ' 

D. Estate Tax Laws- 

The*Tax Reform Act*'of 1976 jnade changes ' i n estate "tax 
laws which all people, ^especi^lly the elderly, need to 
be aware of. . . . * 

1 .^^ Half of the estate or $250,000, whichever is greater, 
' * can' go to a surviving spouse tax-free*. 

2. \The lifetime gift tax exemption has been removed,- 

but the tax-free gifts of $3000 per person and- $6000 
in joint ^ifts may still be given. ' . * * ' 



• ^ 3. Since detai*l's are compl ex , each family needs to 

review the effect oV tlie 1 976 Tax Reform on their 
own estate with thei^r lawyer. 

,E. Trj^ts ' ' 

. ' Trusts are legSl arrangements through which' certai n 

Assets are managed by experts and distributed according 
■ ,to^ the wishes- of the person who provides the- trust. 
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Advantages 

a. Assets are managed by an expert, ^ 

b. The estate is protected from hasty 'oil unwise use. 

c. ?axes may be ^dimi ni shed by certain trust arrange- 
ments, . ^ , 

.Di sadvantages * - ' * - 

' ^ . ' \ 

a. A fee is charged for this service, 

b. Actions desired by some heirs may not be permftted 
b*y the trust. 
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LOCAL INFORMATION SUPPLEMENT 



I. NRTA-AARP TAX AIDE 



At the present time, the free tax aide program' is ncit, in. operation 
■ in Lubbock. . ^ ^ . . , ' ' . 

n. BANK SET^VICES * ' .v ' 

Some banks offer'help with personal . affai rs after the death of a 
, relative. The Special Organizational Services (SOS) program at 
\ First National Bank, Lubbock, is esp'ec*ia-l ly designed to assist 
widows, widowers, and other su-rv.i-vors . . , . 
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RECREATION AND LEISURE ]' * • 

Ifith retirement, people have more time' for recreational activities 
and often less energy and m^;ney to. spend. Activitiis need to be 
enjoyable, stiimul ati'ng, not^oo strenuous, arid WTthin the reach of 
fixed or 1 imi ted ncomes / "later years can be a time* to see an(i 
do thing.s th^t were only dreams in earl i er ^e'ars because of fainily * 
and job demands - * - ^ 

The Tj3iTlov/irig chapter outlines a variety of recreational and 
leisure activities available, to senior citizerrs. Details regarding 
costs and who tT) contact are provided.^ - 

I. - TRAVEL ; ' , • ' ^ ' . " * - , / . 

• . . -» 

.'A.- AARP Plan , 

American Associal^lon of Retired Persons. (AARP) offers low- 
cost group tours varying from'one to six weeks to* areas 
of the United States, foreign eountri es, and around-the- 
world. Brojch'ures can be requested from: 

AARP Travel Service ' ,^ . , 

Box 1510 FDR Station • ' 

% NewXork, New York 10022 . ' . . 

V ' , / • - \ 

B. Di scounts - ' ^ ». 

Some hotels, motels, car rentals, and restaurants offer 
-discounts to members of AARP. I nf ormati on* may be 
' obtained by writing: 

' • ' Purchase Privilege Prognkam 

NRTA-AARP B'ox 2400 . ' . . . 

Long B^ach, California 90801 . ^ 

^ • • • 

, • C. state Parks . . . . ^ ' 

Some parks offer f ree- admi ssipn to persons 65 and over 
with proof of age. . • , ' , 

^Ii; ARMCHAIR TRAVEL . . ^ ^ ' 



If travel is npt^ possjbl e, magazines, book^ and educational 
television provide a window to the world. Some sources are: 



A. Magazines 



Dynamic Maturity (there is a ,$3,00 per year membership fee) .1 
Action for Independent Maturity - ^ ^' 
Box 199 .' . ' • . ' ' 

Long Beacli,, €al ifdrnia 90801 



X 
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Modern .Maturity ( a' pub'l i cati on of AARR, $3.00 per year) 

21 5 Lond Beach B-Vvd. 

Long Beach, California 90801 

Nationgll Geographic ; Travel magazine and others are - 
^^atjjabile on subscription bas i s or v-th rough ttie public \ 
library .or bookmobile* - 



•B.' Libraries 

.Publi'c fibraries of f er- a vari e^ of servi'ces, 

C. .MuseumI • % v 

Museums offer a chance' to lear^ more about our heritage. * 
^Often they could use volunteer^s or part-time employees.^ 

IIU HELRING OTHERS ' ^ ' - 

Doing something for others can add a special kind of pleasure to 
the life of an elderVy person. 

<• » 

A. "Adopt a Child"' ' 

is 

Getting to kn67L,th^ grandchildren or "adopting" some : 
"young neighbors is 'one ^ay to add enjoyment. One child 
' \ at a -time for a short"visit may be easier than several 
chil'dren at the same time. , 

B. Foster Grandparents , ' * 

The Foster Grandparent Program provides contact with 
children apd a |||;ipend for the elderly* worker. 

C. Hospital Volunteer . 

. ^ • , ; A. 
. , . Schools for theVetardeci and hospitals- can use volunteers. 
Volunteers at schools hel'p wi th -bi rthclay parties, wrapping 
packages , etc. HospitaT vdlunteeirs uslially ierve^one- 
• * half day, one day per"week. Th'ey deliver flowers; sort, 
.deliver, and* forward, mai 1 ; deliver riews[JaperS ai^d juic§' 
. , • tp patients; help register patients-;- staff information . 
desks. » ' • 

IV, 1,£ARMING SOMETHING- NEW" . ' ' . 

A. YMCA and YWT3A Courses . 

Try a fle,w hobby, cr^aft or skill; courses 'are offered 
' through the YMCA and .YWCA. - , . /. ' 

. B. home Study Courses, « ' 

, EnroHment in home study courses such^as art and shorthand 



are offered in the AARP Bulletin at a cost pf410 to $.15 
. • per course. * » • 

C*. University Courses ; . . • ' * 

• < 

Some, colleges and universities offer Courses and. in- - 
structions through continuing education. » • 



a. Hobby Stores ^ * - ^ . ' ' ' ^ 

Many hobby , stores offer free iastruct'iorl. with .purchase * 
» of supplies. . ^ * . • 

E. City Recreation Departments 

If. no program is available in some area* of special 
interest, get one started. .City Recreation Departments 
'and Senior Citizen Cen'ters may be^ helpful in providing 
faciliti.es and i nsJ:ructors . 

F. Share Skills 

r 

Share a skill or talent with someone else on a. one-to-one 
basis if no class is ava.il able. ' • 
<» ' . • ' " ■ " . ■ ■ 

GROUP ACTIVITIES . . ' ' . ^ " ' 

•« * . 

A. Senior Citizen Gro'ups 

1. Various churches and groups provide games, visiting, 
and a me^l at-nominal cos t* especi al ly for Senior 
' X • V c i t i z e n s ^ ' ' * 

" ' ^ ,. - 

1. Some ^federally funded programs ,provi de games, drafts, 
weekly 'dances and meals for^Senior Citizens. For 
mor^ i nf ori^ati oji see chapter on Social Services. 



B'. Church'" 



Go ,to church as -of ten as possi^)le\ .This is a good^place 
. » to strengthen the spirit and make f ri erids . Many -churches 
' furnish transportation for those who have none. 

.WRITING ACTIVITIES • • • 

A* Lelfers.^ . / ^ ^ • .'^ ^ • ^ 

Write letters to familyand friends, keep a'birthday \ 
file'.' One way to receive more mail is to write more 
letters. ^ • * • 

B* Memories ' . ^ ■ • 

. Write down memoTi^es. "What happened during early child- 
\ hood and what is rememberea about parents , grandparents. 



or other relatives. These .ne,$d not be professional. * 
Laura Ingal.U Wilder's Little House books were first 
•written on penny tablets. -Jry putting pefs^onal 
experiences in story form; investig-ate submitting them 
fo> publication. j, . . * 



C. * Poetry " / « 

Try poetry--you may like? it. 

D. . Family Genealogy 



1. Gather ap possible information from relatives; the 
older onb, especial^ly. Old frfends and' ne4ghb-ors 
can provide \tal uabl e- i nf ormation too. 

•*-.\^2. /F.am;Ty papers such as old 'f ami ly Bi bl es , old letters, 
and diaries may provide notes of weddiags, berths, 
and baptisms. Grave- stones often record important 
dates and names. 

3. Church records and official records can provide 
, information. Wills sometimes" provide more than 

■fhe records of-bequests and disposals. Payrolls of 
the Continental Army during the Revolutionary War 
J and pension records of the survvi vors yi el d a- great 

store of genealogical data. .Early land records," 
V tax lists, even mortgage records may be helpful. 
The first United States Census was' taken in 1790; 
thi s. and. otherj" census data, may be useful. 

4. Public libraries may not /:bri\ai n\a special collection 
of genealogical material, but"'th« libraria.n will 
know where such a collection-can be^ found. Books 

on how to ,,r:esearch a g-enealogy will 'be available af 
the public Tibrary. 

"OTHER ACTIVITIES^ * . ' ' 

A. Garden.i ng . ' ' ■.'''■ 

Try gardening. Even a flower bed is space enough to 
grow salad greens for'the table. If outdoor gardening is- 
too' strenuous, a houseplaht is a good way to ^ring the 
o outdoors inside. Friends are often willing to*supply 
free cuttings.- ' ■ , 

o 

t 

B. Pets ' ^ N . •, ■■ • 

' * . 

Pets are good • compani ons and will provide someone to dare 
for.. Dogs and cats are hot the- only possibil i/ties . Fish 
tak-e little space and make no noise, birds almost always- 
seeni cheerful and^perky.' Before -investing in a pet," try ^ 
sitting with a friend's pet.. " • ' 



VIII- CAUTIONS QN RECREATIONAL ACTIVITIES 
^ A. Prey on Loneliness, 



Beware of offers that prey on people's loneliness; Dance 
Clubs' that offer fri-endship and success; e^rn-money-at- ' 
. home schemes that ask ofdr a fee for more details; datitig 
an(J friendship matching by computer; correspondence 
courses offering a diploma and employment, ^ 

B, Check Better Business Bureau ' * * ■ 



♦'Know'who is making the offer or check with the B.etter' 
Business Bureau. 
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' LOCAL INFORMATION SUPPLEMENT • ^ • 

• I. TRAVEL ' 

State PaVks: Texas State Park's ofter free admission to persons 
65 and. oveji-^ith proof of agi'^ 

11-^ arMcjKjr travel j 

f~~' Libraries: 

• A. The LiTjrary Lunch .Bunch meets every Tuesday at noon at- 
the Mahon- Li brary. Programs includ-e: guest ' speakers , 
movies, slide presentations, etc. The schedule i.s 
printed i-n the neWspaper o>s^r .more information call 
the librajry at 76b2-641U 

B. The bookmobile brings the services of the library to the 
... • . local neighborhood. Itve^chedule is: 



Monday: . 1.1th and\siide Road . , 

Tues'day :- , . Alternates: New Deal or Shall'bwater 

- • . Wednesday:- Mackenzi ^ S-hoppi ng Center 

' Thursday: Alternates; Wolfforth or Brjercroft Center 

Friday: 66th. and Indtaiija^ J • •. 

III. HELPING OTHERS ' 
■ • . . • » * ' . ■ " 

- A. Foster Gramdpare-nts • . " ' ' •' , , ' * 

' * * Lubbock State Sc-hool has a Foster Grandp^arent Program 

for Senior Citizens to work with' the school residents on 
handwork projects and play activities. For more > 
\ information contact: 

Dean- Redus 

Dire-ctor, Foster Grandp|irents 
Ljubbock State School ^ — — 

North University and Loop 289 
Lubbo'c\, Texas 79415 

Phane 763-7041 • - 

B. The Lubbo-ck State School' can'also use volunteers to help 
• ' with birthday parties, wrapping 'packages etc. For. more 

information contact: 

Mrs. Bonie Lou Kels'ey . , 
* " Director, Volunteer Services ^ ^ 

-L"ubbock State School 
North University and Loop- 289 
' ^ — ^ Lubbock, Texas 7,9415 

Phone 763-7041 



EerJc- ... V ' 



r. 



Cr. Hospi;tal Volun-teers 



y 



For more information contact the Hospital Auxiliary 
Jthrough the hospital switchb'oard. " • 



- 792-1011 
'792-6812 
792-7112 
765-9381 



* . Methodist Hospital 

Saint Mary's Hospital 
University Hospital 
West Telcas Hospital * 

• LEARNING SOMETHING NEW • ^ . 

A. " University Courses 

Through the Division of Continuing Educa't i on person-s 63-. 
years of age or older are alloWd to^audit free-of any 
^ charges, any credit course at, the University providing 
there is Space available. For information regarding - 
.registration foY the 'program, call 742-2352 or 742-2353* 

B. 'A "Free Uni versi ty" -coveri ng a wide range of subjec^ts 

from western dancing to^ncome tax is also available 
each semester. Cost is^ 5:5 for non-students. For 
i nf (Jr/nation call 742t3621 Mo^nday-Friday . 

GROUP ACTIVITIES ' ' ;^ 

Ch'urch Sponsored Senior Citizen Gro^ 




For information abou^^t these program^, consult the South 
Plains ^ssociati on ' of Government ' s (SPAG) Pi rectory of * 
Services, Resources, and Activities for South PI ai ns~3eni or 



tizens or call* SPAG of fi ce 762-8721 
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• ; SAFETY IN'THE HOME , ' • 

Aji N*ndi vi dual ' s body' is his or hers-rand should .be handled with 
care. 

As individuals get o*\der, *they become a Tittle^more fragile. More 
caution is needed and* recovery . from falls take' longer than at 
younger ages. It is well. to take the'extra care, the extra time!' 
and to do the extra planning necessary for safe.ty. 

Often, just being aware of^danger helps to avoid it. It is impor- 
^tant to take this extra care "and do the extra planning in the 
home--inside and outside. * * 

In and ^about the home is where more than 43% of al 1, accid^ental 
irrjurie's occur.; Falls lead in the. cause^of accidental deaths and 
injuries foe older people. Burns, cuts, and poisonings also harm 
ifiany in the home. ' ' ' * , 

treatment of injuries and death add to already high costs of living 
for ttie eldeV^ly. The fpllowihg are ways to l^e^uce these costs."" 

A\ falls'^- ^ * ^ V 

'.A. Actibns to Take 

* 

1. -Get rid of scatter rugs or anchor them firnly on a 
non-slip mat^underneath . 

< 

2. Wipe spilled liquids /milk, water or grease) 
immediately. * . ^ ^ * 

3. Keep traffic lanes through all rooms free from hazards 
to stumble over. 

4. Identify the top and bottom steps by paint-tng them a 
. ' ^ different color. Then i ndi vjduals wi 1 1 always be 

' * rearly for the last one, up or down. ^ 

S\ ' Mend al3 rugs--fray^*^ spots cause tripping and 
,fal 1 ing. 

B. Precautions J . - 



1 "Always *1 ight the way ahfead when entering a room or 
going up or down stairs. 

i\ Never have small rugs -at th*e* top or bottom, of stairs. 

3.* /\,voi d* f 1 oppy slippers or unmended shoes" which can 
; ^* create excellent co,nditions for a fxill. • 



4 • 4.. Be especiaVly careful getting into and out of a^ tub- 
^ or shpwer stall. Have a non-skid rubber m,at of 

fr-rfety, strips in the bottom of the tub--a/non-s 1 i p 
irrai beside it. Kave a grab bar to assist with' getting 
up and down. • , - ^ / 

, ' /' ' ' 

5. Have a sturdy ladder. A rickety laddqr is not 'a- good 

'fri,end. Prop, it carefully Make^'sure it is placed 
directly tinder the object bei ngx'reatrhed . ' Do not 
reach out beyond the. 1 adder .nj-ore than 12 ingKes on 
' either side.' If possi bl e , -Jrave - someone hold #he 

gladder steady. I f -al one^.'-^^iol d to a- door ok* firm 
fixture when' going up or^down the ladder.' * 

II., BURNS ' "■ . 

. / . . ■ • - 

Unfortunately, more than 25/per cent of* all deaths from.fires and 
explosions involve o1 der -p:^opl e . 

• . ,/ " I " ' ■ " 

A. How to Avoid • ' - 

1. Do not smoke in bed or anywhere wlien sleepy.. 

2* "la^stall a smoke detector.* ' - 

' 3. . Use larger aSh tra,ys, with islands -on. the middle^, to 
keep cigarejfctes or hot ashes f.rom^faVi i ng 'out and 
starting fires. , ' ^ " 

4. Use butane Lighters 'ina.tead. of matches which 
exti n^ui sh. when the finger is removed from the" 
trigger, . ' * 

5. Do not forget to put out ALL ^SPARKS from matches, - 
ci.garettes or fireplaces. * • ^ 



6. Donot'ufe matches to search ioAclosets 
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Be sure alT burners and appliances are' turned off 
after use--espedi *ny a heating pad i,f getting 
sleepy. - ^. : w ' ^ ^ 

Hand.Te electrical appli anc'es • wi th;-care . t^ever t^ouch 
electrical connecti ons^ wi th .wet 'hands or when * 
standing ""on dcur^p ground. . ^ - ' * 

^Screen* room heaters ^as much as fireplapes. Do no.t 
'get tooJclose to thfe heat'er^'ei ther . . . • 

^- Check electric-al circuits for dverloadinq. V 

RefJlace al 1 \fy;3:^e4 el ectri cal corjcls;.:' • * 



Make certain the fire screen is large enough to 
cover the fireplace o^eni ng--then be sure to use-it.. 

■ • *^ c ** 

13* Have the chimney flue cleaned regularly. 

14. ^ Do.n't panic if an accident occurs. 

15. Buy flame resistant sleepware. This may prevent ^ 
clothing fires and subsequent burns. 

V6. Do not spend* the day in. night .clothes--1f possible, 
get dressBd. * . . 

17. Keep flammable liquids in proper safety containers. 

•18. Never smoke when f i'^d or drowsy if taking medication 

Wh'at to Do- , ■ ■' ' 

4 

« • 

1. If clothing ever catches on fire, do not run. Qrop 
' ^'>...^4wi^ to tiie floor and try to smotKer the flames by . 
wrapping a blanket, rug, coat or other heavy mat'erial 
around the body and rolling over slowly* Start 
wrapping at. the neck to keep the flames from face 

I and head. 



2. * The Texas Safety Association suggests the following 

methods of treating burns. 

.a. ^Submerge; the hurned.^kin area!into i ce "water.- 

Leave the burned area in the ice water until the 
pain disappears. If this cannot be done, 
b. Apply cloth towels that have been soake,d in ice 

water to the burned area. - % • 

^c. Do xiot use greasy ointmen-ts on the burned area, 
d. Contact a 4Q.ctor -or other medical helo if the 
^; burns ay*e serious. ^ 

FI'RE-' SAftTY* • , , . • ; 

A. Escap^'i ng ^ires " ' . . 

1. ,Plan an escape route from room and home. Work out an 
alternate route in case the primary route is blocked. 

*2. ^' Practi ce using the^escape routes. 

3. Close the bedroom door before goi^g to sleep. If 
* -fire should ])reak out elsewKere in the house, the 

'Closed door may keep fl^imes, gases, or smoke away 
'long enough for rescue. Flames terrify, but gas %. 
^ T the, greatest danger in .a fire. / 
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4, Never open a.hqt 'door. If smoke is'^ detected or "-there 
is a possibility of fire in the house, touch test the 
' \ inside of the door. If it i$ hot, do not open it. 
\ ' Go to the window and wait for rescue there. 

\ ♦ B. .Smoke Detectors 

\ Smoke detectorjs are about the size and design of door 

• chimes. They can be mounted on the ceiling or a wall. 

;Smoke detectors work by detecting early traces of smoke 
and setting ^off. and alarm. There are two types of smoke 
detectors. " • * ^ 

. 1. Ionization chamber^ smoke detectors. .This ty.pe of 

"detector uses a' ti ny Vadi oacti ve s.ourc'e to charge the 
air in the'chamber. When smoke is detected, the 
reduction of the electrii:al current triggers the 
♦ V a 1 arm. * ■ \ - 

^ ' ; ) . • , 

a. Advantages : Battery powered, easily installed, 

- ' prices vary^ . l—i - ^ 

b. Disadyan-taqes : Battery s/ize may range from AA 
alkaJine cells to 12.6 voft batteries. This, can 
be expensive, usual ly '$5.00 to $7 . 00 'per ^yea r . ' . 
This type of sDioke detector^ shoul d[ be returned 

to the .manufacturer for .di^spos^l after it has 
worn out because it has a low l\vel of*radior'* 
^ * activi*ty. . / 

2. Photoelectric smoke deteictors * Photoelectric 

detectors are slower^than ionization in -detecting 
fires, but respond more rapidly to smoldering fi-res 
and smoke. Smoke enters the unit and ;interrupts 
and reflects the light from a small bulb onto a 
' " ^ photoel actri c cell, which in turn sets off the 

• ^ c ^ al arm. • , 

^ . J . • ' ^ ■ 

' a. Advantages : 0o6s not need^batteri es and replace- 
ments.. Does not have -to be returned' for disposal, 
b. Disadvantages ; Requires 120 volt installation 
because of heavier power requirement.' . . 

C/ Mattresses alT^ Mattress Pads 

Nlattress and mattress pad^s (but not pi 1>1 oivs ,^ box 
springs, or upholstered f urni-^ture)- were first 
required to meet flame retardant standards infl973. * 



2. Mattresses whixh ' ^do not meet the standard, must be 
al 



labeled with thiT;^xp;l ana ti on , ^ 
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D. How to Put Out Fi res 

* 1 . Fi re from Grease / 

* — ► 

Smother with soda--cover pan with lid. For grease^fire 

^ in the oven, close oven, door and turn ove off. 

2. Fir-e from Electricity 

Unplug ox shut off electricity. If plug is pulled, * 
it is safe to use water. , ^ • 

3. Fire from Coal or Wood 
Cover with water. 

4. Fire from Kerosene or Gasoline' " ^ . 

• If it is a small fire^ cover with sand or dirt.^ For 
a larger qne, get away from it and^call the fire 

department. 

♦ '• * 

5. Keep dry chemicals or carbon dioxide extinguisher, " 
for use*on electrical anxi gas .fir-es. 

MEA4. PREPARATION' * 

A» Actions, to Take > ^ 

- . ' . • ^' * . ' ' 

1. Discard all broken 't)r chipped glasses and dishes. > ' 

■ It 4 

2. Secure sharp knives \x\ a knife rack^or- ofh/er protective 
devi ce . ■ 

. 3. Strike the match before turning on the gas, if using 

gas range. , * ' r • > 

• • " * 
4'i Clea^r' a solid flat surface on which' to set. down a\ 
hot pan -before removing it from the Stove. 

5. Make pothx)l ders immediately accessib].e to the stove-- 
do "^not- use an apron corner or towel to pick up hot ^ * 

items. *. / 

<* * 

6. Do not let lipids boil over--but If,, they do, get but 
of their wdy. N^emembar,; boiling w^ter is 21 2^ FarenHOL! 

Precauti ons . , - ^ * 

1. Do npt wear flowing sleeves or. sashes in the. ki tchejr. 

2% ;Bdware of steam burns. Raise pan lids^o Jhey p'rotec't, 
hands, and face fr*om escaping stea^m rather than expose 
them. Use big- oven gloves to protect wrists--not ' 
•Sfnall potholders. ; , . ' \] * 
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3» A\A0icl touching heating element. Persons can get: a 
bad burn from electric range burners even though th*e 
heating el.emlfent may not be red. ^ ... 

4. ' Turn all pothandl esAin when cooking. but away from 

f 1 ame or burner; ^ ^ ^ 

5. Check lighted burners often-^nake sure they are 
burning properly and that gas .is, not escaping. See 
that the. pilot light is lighted. 



V. METHODS FOR-.TREATING POISONS 



) 



Directions on containers currently in use have been*!found to be 
misleading. The preferred methods as suggested by Dr. Bai^ry , 
'Rumack, director, Rocky Mountain Poison Center, Denver, Colorado, 
are given below: . - ^ 



J A. Acids or Al kal ies 

^ For ingestion of strong acids' or alkalis such as drain 

cleaner, toilet bowl cl eaners , oven cl eaner , lye products, 
ammonia product's, dishwasher detergents and 1 owr phosphate 
detergents--Drink. mi 1 k or water in large quanti ti es, and - 
'seek medical care. 

I Da not give vinegar, citrus juice or oils; they can make 

' " the condition worse. 

B. MetHanol and Related Products 

For methanol and related products , such as antifreeze, 
windshield-washer liquid, shoe dyes, shoe polish, paint 
remoyer and pri mer-se'al er. Use^syrup Otf Ipecac . ( emi tec; 
which induces vomiting). 

If iyrup of Ipecac is tJot available, give water and try 
to make indiyidtral vomit by gently, tickling back of . 
throat with spoon or similar blunt objett. The patient 
should be placed in spanking position when vomiting 
begins.^ 

Vr. SOURCES OF ASSP'STANCE' . ' . 

* A. Consumer Product ^fety Commission - 

The Consumer ProduCT Safety Commission (CPSC) is charged 
with protecting the consumer from unreasonable risks 
- ^ associated with consumer products, to ass.ist consumers 

in- vol u^ntary comparative safety^of consumer producJts; to 
.develop uniform safety staniJards iPor consumer -product 
and minimize conflicting state and local regulations and 
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to provide research and investigation in$o product- • 
related deaths, illnesses ayjd ' i nj ury . They can be' con- 
tacted at the fol 1 ow1 ng" address : _ - 

- • 

Di rector . ^ * 
Bureau of *I nf om^itton and Education 
C'Onsumer Prod.uct] Safety Commi'^si op 
Washington, D.C. 20*207 

Phone 351 /492-6564 " . 

Vb<ll Free: 800/638-2666 - 
Fire Prevention and Control 

The Nati onal o Fi re Preventi on . and .Control Administration: 
monitors resi dent laT f i re detectors . and j::j8l ated equip- 
ment; encourages^ owners and managers *of certain types of 
buildings to, prepare fire safety effectiveness statements; 
assists in the lievel opment of fire safety standards for- 
consumer products*. This agency also conducts educational* 
programs on method^ of fire preveiV^iion. For additionajl 
information, contact:- ■ - 

Admi nistrator 

Nationcil Fire Prevention and Control Admi nf strati oji^ 
Department of Commerce ,^ [ 

Washin'gton^ D.C. 20230 

Phone 202/634r7663 • • • . 

Poison^ Control ' 

1. National Poison Control Center 

This agency is concerned with the devel opmenT a nd 
dissemination of new or improved treatment methods 
for- poi sowing*. For further information, write: ' 

National Poi sorr Control Center 
^ * 5401 Westbard AvenueV * ^ ' 

Washington, D.C. 202(r7 €K ' * 




American Association of Poi son'^ontrol Centers 



This organ'i2Lation is concerned with the promotion and 
encouragement "of developing more' effective methods 
for^ th^ prevention and treatn>ent\of poisoning, and'-, 
the exchange of this information with other centers 
and groups. For additional information, contact: 




.V, 



American Association of Poison Control Center-s 

c/o Academy of Medicine of Cleveland 

Poi's.on Information Cent'er ^ . . ' 

10525 Carnegie Avenue ' . 

Cleveland, Ohio .44106 

Phone 216/231-3500 ■ ^ * 
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' LOCAL INFORMATION SUPPLEMENT 

^.Local Community Sources of Assistance 

V. Police. For emergencies ^ call: 763-5333 
2. Fire Department. For emergencies , call: 765-5757 



3.. Ambulance Service. Call 



747-3461 
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/ / , SHOPPING STRATEGIES ' ' 

The^>lderly are parti cularly ' suscepti bj-e to the pressure of the 
mark^^ place. Tenderj^ies towards loneliness, desires for improved 
".health^, financial r^vtrjctions due. to lower and relatively fixed 
incomes, all combine to further confuse the already complicated 
consumers-decision making in today's world, the market place of 
today offers an increasingly large- and more complex number of 
^alternatives than that of earlier generations. The increase in 
size of the rfiarketing system results in a decrease of personal* 
iri'terest'in the consumer. It becomes particularly significant to 
'4 ncreare< the awareness of these changes on the part of^ the * - 
elderly person who wishes to continue to participate effectively 
in the consumer* market . 

I . CONSUMER RIGHTS ' . ^ - 

President John F. Ker^nedy was the- first pp^sident to attempt a 
^cl ari f icat i on ^of consumer rights. He cj/xed four: 

^ A. The right to choose from a. variety of alternatives 
» f. 

C\ The right^ to information about oroducts and services 

C. the right to saf^ products , 

D. The right to be- heard in government and industry. 

Congress, since that time,ha.s been active in- passing legislatioV 
aimed toward the accompl ishment of these consumer rights or 
objectives. The Tru^;h-i n-Pac'kagi ng La\v was followed by Truth- 
in-Lending. Later came the Fa'ir Credit Reporting Act, among^^ 
bthers* The Federal Trade Commission has been active in 
establishing trade rules ^nd guidelines for such things as door- 
to-door salens, mail order merchandise, product warranties, 
adverti si ng ,^ and others. ' . 

It has become acfvic duty for consumers to exercise their rights 

by. drawing the attention of government bodies and business 

es tabl i sfjmefits to th6 concerns which are experienced by co^nsumers . 

II. SOURCES FOR CONSUMER HELP • ^ . 

With consumer f rustsrations and ^expectations a'tvan all time high, 
mechanisms for handling consumer concerns h^ve^ i ncreased at 
unprecedented rates. The. i ncreas^ is, noticed at all go vernfrtient' 
Jevel^V^s well as among business^§\ and private, voluntary groups.* 

A. Government ' * • » • . 

• > ^ * ^ ^ - " . • ~ \ — V 

^ , ' 1 . ^ Federal Government * " * , : ^ 

. As a_xe^ir1t of if^pl ementati bn of Presiden^ For'd^s 
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Consumer Representation Plans, a consumer liaslon 1^ 
office has been identified in practical ly* al 1 mj^'or'' 
. government agencies. Some agencies are more 

actively involvoxl in attending to consunior needs than 
others. Many agencies are responsible for implementing 
laws which are intended to serve consumers . The 
Federal Trade Commission, U.S. Department of Agri- 
culture^ Food and Drug Administration, £t]d Consumer 
^ Products. Safety Commission are. some of the agencies 
in the forefront Of consumer activity. 

A government bulletin wiii cfi summari zes the consumer 
services of federal agencies i s. avai 1 abl e". 

Quide to Federal Con-sumer^Servi ces (Free) ' 
Consumer Information Center 
Pxieblo, Colorado 81009 

2. State, County, and City Government 

Each state, as well as many counties and cities-^, . 
has a consumer protection division. Often the state 
agency is located^n the Attorney 'General or 
Governor ' s CTf f i ce . 

Business 

1. Loc^l Better Business Burj^aus as well .as. the National 
Council of BBB'S, have taken an active role to 
diminish the number of consumer compl ai nts within 
the business community, marry o^h^hom are members of 
the BBB. 



a. Publications *of- consumer gu i del i nes. are avail 
able upon request. 

b. A record of an ' i nd i vi du'a 1 business's complaint 
handling performance is available by calling the 
BBB. 

2. Special comp'lai^nt handling offices have cbeen* 
establ ished 'by many of the major manufacturing and 
ret^til businesses. Some are '^rimari,ly public- 
relations ori ented: whi 1 e others make'serious attempts 
to revise company policies to meet consumer demands. 
The* recent Magnuson-Moss'' Warranty Act requiring 
specific complaint 'procedures when warj^anties are 

^ offe^red, has further encouraged this^trend.^ 

3. . Consumer^ Act^i on Panels a»re another form^of camplaint 

handling organized by major* trade groups. Panels of 
industry and consumer representatives* attempt to 
•settle with fa.iraess disputes which have not .been 
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resolved l^ocaily. These include: 

^ a, AUTOCAR • automobi 1e^ j^ndustry ^ 
b. MACAP - majo^appl lances o 
c; -FI.CAP - furn/ture industry — . " * . 

y ^/ ^ . ' 

4.* ilational Ad-verti s i-fig Reyiew Board / 

Established by jnajor adyert;hsing and other business 
organi zations ,^;t:he voluntary boar-d Vevi ews and acts'* 
*on consunrer complaints regarding the'honesty of^ - 
adverti sements .* ' . • 

i , • I ^ 5 

C. Private-Voluntary Agencies 

, J. * National consumer organ'i zati ons--Consumer Federei^ti on . 

of America, flational Consumers League, Ral pK ^Jader'^ s 
^ ^ PuiJlic Interest Groups, Consumers Union, and a 

spe^ciaT inter\est group of the NAI^-AARP are mpe-. of 
^* * th^' numerous consumer" organi z,ati olfis -r^prejsenti ng e^^ * 

consumer voi c£ - 

2'. Miiny volun-t^ry city and state organizations have., 

been farmed 'also. . * ' 

. MAKING COiNSlJMER COMPLAINTS ' ^ ' ' \ ^ • , 

A. Types * ' • , 

• . 1. Hotl i nes^-toll'^f ree phx)ne calls to some agencies are- . 

possible. o \^ ^ . ' . ^ " 

2. Complaint 'fori^ requi red by the BBB and 'Attorney 
GeneraVs Offices and S^h^^rs. ' 

3. Writing letters. ^ ' 

B. P/ocedures ^ ' . ' • ' . ^ 

*;When produpts and services do not measure up to reasoncT^le 
' expectations , xer-tal n kinds of miction are recommended.. 

-1 * ' ^ . ' ■ 

1. First,' c^tact. the person -or orgajii z£ft:i oi? whi ch sold 
^ ^. the prodirct or service. If is important to provide 
as niu.ch supportihg/inforination as possibles-complete 
record of sale inc^udititg date,'' amount, warranty, etc;. 
Frequently, re^u-tab/le ti'usiness peopl e. wi 1 1 ^raake; - > 
f adjujiJments to sati sfy c^is tomers * at Jth4s^ level i . 

• ^. ' Custifm^ gpodwi'11 means good bus i n.ess i n"^ the lacal 




I f -th^ fj;^s<jt is ' not/suec^'sis.ful , top level 

management a%<{:he' orgaj>i zat-d on<sh*oul d* be contacted 
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PjjttfiYig ^;he cornp,! ai nf i n writ^'ng *is more effec-tiv6' 

tha^ p'honi ng^ f^amesVand> addresses of busiaes'^ can |^ 

be ^btai ne^* f ram several s'ources. They include: • 



' *a . • S tan^^ard^ arid vgoor * s annua,! .di rectory 
_J \ - , AvBi'labTe in ^1 fTr-aJ^i^s'' * ' % 



^^\-..b. . ConsunfeV.Jomf)1aiR't Guide '($1,0^95) 
^ ^Jos'^.ph Bosenb:lljnr " . 

• ^ .Ma^OTrlliah ^ubl i shi ng Co. y Inc.- - 
y * ,^,New; Y^ork h.^^ ^ ^ • 
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. ^* c^' -€M,Coflrp1aint' Dir'ectory J$1^00) 
' - ''^ EveVyBo^y ' s- /Mt)ney V* * ^' ^ 

M ^ . 'Baxr,431 . ; . , . . ' * V, 

. ' , . -Madis6rr/Wisconsin'537pj^ - * ' . ' , * 

: .It is tmpqVta'nt to l^pebif^ in t6^e letter ^ha^t. actior\-' 
OQ tf>e par^ o*f' the b'ijslness. wpul d< be coi>s i dered- a 
f^ir ad jus'tmanU' • ' ' - ' 6'"- 

3. ' If hq. response ^o1 "Lows , with i n ttiree'-fojur weeks, send , 
a regi-s1>ere*d^*>eif er requ'-esting a ,sig^d re^ceipt. 



* J^^-" A't t|i^ poj n^ -where -no response i s* f orthcomi.n'g , a 

^'o^ secon'd. letter -can ])e -v*rrtten and cop'ies sent to the^ * 'V 



^^'o^ second. I'ette.r -can ])e"-.v^rrtten and cop'ies 
s. • * n.- ' BBE, Attorney 6e*neray/s Offi^Ce, state Vicensi ng • ,\ 

^ . * ^ agehcie's, Consumer* Acttort Ptinels, anc^/pr the f.ederdj^^ 
-^^ ^ :\ * . government agency Jio'st Ijkel^ in,voJ.v4d as wel,1' a6 - / 

' *I , • t|iie Office of Consume^r^g. Affairs i*n\fheDepartmeiTt. ^ 
- a' • of Health, Education.^ and Wejifarel ' > .... * . ^ 



rV.'.. CONSUMER 'PRACTICES/ • ^; > ^- ^ 

• -5 ^ ;A':> .Shopping*&uidel ines , ' I 



1. Com^pare* price,, qua.li ty, and desi^. . Of ten; th^ /^ame ^ ^. 



product i'^s Sold -u'p^er di f f erentv-frames ,* by • 4t "f^^^^^nli ^ 
A'' ystate^,*.at dif/ferent pr^i ces . ^ ,Price'.al one ^o'esx nb-t^ 

^ r;^* indib^te qxialHy. ' • : :'\/^ 



2. ?Hniy-ate' or^. /louse/braAds ar^e frequently , minu^a'ctured < 
J bJc'' manuf aCtc(rjers of nationally adverti sed- brands \ 

Studfes sjiow sav.i nO"s' as .much/cis 15% i.n •pri Viate' food 

3-'. Xinie 'shoppi ng aqcordf'ng to_sa,re- tXn\e or , special s^\" . 
Of f-se^son-'purcha'Hfng* can^be feconomtc/l 'ifv. all kiads 
of prod'uct^--f ronr'a^i r .co.nd;1ti oners, to^y^aiion .trilps.; 
-^.y/ll^ can- 'a 1^0. ^vol-d. some- of 'th>e, crowded' peniods of . > 
the «^t;ar^^'wh 1 c h me;an. added st.fain on older .shopperrs.^ 

4, A^inparati ve; shopping tfi.n.ds^ to be^'^wor^th the effor/t 
wjien the -fol 1 owi ng coi\di'tions;^e:ki$t., \ 
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a. ^.fl^tai ler^s are further apart and less likely to • 
^ know rthe'i r 'compet tt(J^'* s* prices. 
. ^^-^h. There is a wide.s.rang§> of prices for a p^icticular 
• [ . . . product., . 

^ - ' Trte i1i<em*to be purchas.ed i nvol ves a large outlay 

" ' , . , .of -ftfnxls; ' * . . 

. / d. D:e;al:ers pradj:ice pr\fe d1 scri mi na 1 1 on-'- tha't.^ 1 s , 
. ^ » ' maiy' &'e willing, to giys dffsc^unts to certain^ 

, * ^ . purchas'^s but n^t all-. • ' 

^ . ^ * * :% ^ ^' ; / . ^ . * \ ' 

5.. Bargain whenever p^.ssible Tor a^lower price. 

^,^6. Subs ti.tute 1 ess expensi i tern when possible. 

/ v * .•^7. 5tiidy th'e trendSf:in sal es and in pr^ic^ , • gejieral ly . ^ 

-'•8. The market^ pi a^j|e is proliferating -in ^ces of places 
* to buy- si.mi 1 ar; prat^ots. Study carefini^^^e 

. communi ty ,^ wat'dl;) 'f or vari atf ons -i h serviYes'*-pro vi ded , 
1 o'cation ,/S'i^urit^* of decorations, etc,o--alJ of which 
cait* affect the fi.nal prjce of the goods or service. 
^^^?se stores' inqXude:, ' • . 

. *.,a. TactoryL^o^utTefw stored • < % • ^. 

. .» b. Re^d^ycl ed^rsec^nd'^'hand-r s t6res • •• • . ^-^ ^ , ^ ' • 
, :c. '^Discdunr^^orei. ^ ^^l! o ' * , , 

. ' d.. Ga'hage sal^ *V / ^ • / ^ 

e. ' .Gjoodwi 1 1 tores * , . \ v ^ . ^ 

f. ' Sample stores ^ . \ ' 

... .6. Information fi^om sal es -persons should be evaluated 
' . ' ^ >»very carefull^f. Sillinesses vary gre^atly on ih-e ' , 

--^.v . 'amount of 'factual 'i hf oPnfat ton they provide sa-V^s 
*cl erks , %'or/expeot them to knayv about the prod'ucts 
: ^they, seil. ^ ^ ^- 'l\ ^ 

. B. Shoppi ng.-byf'M'ai 1 • " ' ' . . 

1. Because elderly fionsumers are. not as mobfle, they 
-^^ ' Tend to rely more-lupon mai 1 -order^- purchas i ng . ' Many 
• ^ *^ ' businesses provide caJtaVogs f rom wh^ich consumers 

f ' select items^and ortiinrSi- Pf ob^ ems.,**hoWvev.er", are ^ 

encountered with.ttgi.e require^d to'' recei ve^;praduct , ^ 
•damage^in shipm.en't:,Oand subs t i f^utipn of ord'er. - ' 



^. ' : y 2. The Fed^ra-l, trade /Cbmrnfssi on has recenjtly established ' 

'•^^ .\ ^ ' r*ules litfi ch- m.ake cl'ear cons^jmers rights in r^^-ards ' 
* . . • to—thrgse ^probl ems ^ l . / ' J . o 



"3. These, ^ri ghts fncl/u^e.: ' , • " 

^ a^ Right. to^/knew /^"hen to expect ^me^tchandise" , " •/ 
• tk. .Rjght to/can^CGl order, and ob.tB-^/h full refund if- 'not 

t;- ^ 'delivered witntn stated time, pr wi th i^n' 30 .days* 
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Right to .refund* of • money, wi thj n 30' days.^if * " 
e^^Vess consent is'-not gi'y.en/b'y consumer tor an 
addi ti onaV del ays of over 30 (days •.4. 
Right to receive Vefurtd witbjin 7 ^business day§' 
at>er purchase is xancBl lea;J . 



4. 



C. 



Further detai-ls ca-n be ^obtained front the U.S 
Service or Federal Trade 'C'ommi-?si on . 

Sel f-Education 



1 




Postal 



Many /ronsumer goods and serviNies ha^e increaseci in 
comjylexity. The more we^ know about a product the.'^ 
more discriminating we^can be as a*\shapber. Numerous'^ 
references exist, varying^.in level of difficulty 
of comprehens i OHMvhi^ph provide shoppi ng^i nformati on . 

Consult the reference list at^the end of th'e manual 
for the variety of sdPtirces- available. ^-s^^ 



LEGAL SERVTCES * 
A* Sponsorship 



' .Assistance with, 'legal services fs available through 
agenci-es' sponsored by, J;he^ local bar ^ssoci ati on and/or 
through a federally sponsored non-profit legal servite 
organization. Local office's need to-be contacted fq,r 
eligibility requirements and available services. 

B. Lawyer Referral Service 

Referral s-ervices are .es tab! i shed in many states^? The 
system con^"sts of>*a toll-fS^ee nufi^er which prov*ides 
names of Ijlwyers in^'the 1 oca iVetHimuni ty who specialize 
. / in* various^ type^of legal, problems. Those* listed with 
. the service agrl^ to prgvid^ a hal f-hour' consul tati on 
■'.^ a- mi nimum* 1jee . ' The consul] ttati on tim^ provides the 

'^consumer a^ -oppoy^tuni^ty tpldetermine if'he ha,s e^vidence 
^ ^ for pursuing furthi^r ^eg^a'l \ction 'through -a private 
- attorney^ ' * ' 

C. Small Claims Courts <^ . . ^ 

'1.. All 50' states and the Di^strict of Colijml)ia ha'v« a 
^ system of small claims courts. ' 



for 



co,urts are 
for a sma 



The 
a.n.d 

One disadv^nge "is^.that in 
on.ambtjnts to be^sued are 



designed to settle disputes' informally 
amaunt of mo.Jiey. • ' 



some State's the 
un'reali sti cal ly 



1 iml t^ati oris 
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f *4. .Another I's that fre'quently money awarded by -the 
court is diifficul.t or impo.ssible to collect. 

0. il.ational Seni ori C i ti zens Center, 



.The 'organization has been^^^tabl i shed to research ar'eas ' 
of,co»icern to seni or^e+tiTerts . The Washington office • 
pubjlishes a wfiekTy /egislatjve n,fijs(s Tet.ter which reviews 
* federal activity of i nteres t. ,to (serKi^or citizen concerns. 
^ For information, write:' 1 709 We\t 8th St., Los' Angeles, 
California, 'goOl'?, or 1 20j0' 5th .Street , N.U., Washi'ngton, 
D.-C. , 20005. . ■ 

Vr. GUARANTEES AND WARRANTIES' ' ^ * ^ 

With, the enaotrfient of the Magnuson-Moss Warranty. Act , some 
prablems experienced by consumers may be alleviated. Since ' 
January 1, J977, if a company Chooses. to offer a warranty on a 
'Product costing more, than SlS.OOrit n>ust be available for consumer: 
to read, before purchase.' • hj • • ,/ 



Warranties must be easy , to -read and understand. Fine'prin 
allov/ed. All terrrts and conditions Tvust be in wr'itinc. No 
diffe^rence exists between a warranty a.nd guarantee. 

' A. Ki nds •of Wri ttea Warranti es 



i s n o.t 



1.. Fu 1 1 warranty means: . ^ 

, -a. .^A- def ecti ve pro(luct will be fi.xed (or replaced) ^ 
J "free, including removal'and re-i nsta 1 1 a tion if . 

necessary. , * . , ^ 

- 1^. Product will be fixed within a reasonable time • 
after complaint is registered. 
c. -Consumer will^not hav^ fo do anything unrea'sonab^l e 
' to get warranty 'servi'ce. ^ . 

* .* d. Th(? warranty is. good, for any owner of product 
'duri hg 'wa rrartty period.'-^ ' * • . 
If - the [product carT t be f-i xed (or hasn't b'eetn • 
after a Vea.sonable numbeV of tri'es), the consumer 
has a -yhoice^of a new prodi(ct or refund of * 
plirrftXiSB . 



•e . 



2. 1 imi te<Uwarranty means one. or more of^the abo!v.e 
^terms j^missing. For exam'pl e , . i t may : ' ' ' 



^a. Cover only parts • no t 1 abor. 

b. Alloiw onl^ 'a pro-rata Vefu nd or credit. . 

c. Require consumer to return heavy product 'to 
store far service. ^ 

d. CoveY only t>ie first purchase. 

e. ' CKarge for handling. * '\ 



^1 



L 



\ 
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Consequential Damages .v . 

normally, warranty- rights include the right to "corfSe- 

qijential yania(jes/* This'jifeans th*e company must not only*' , 

fix the def.ective product but also pay -for any damages ^ 

as a result of product use, A company can say in ^he 

wSrranty that it does not cover consequential damages*' * 
* » » 

Hpw to Use Warranties " , * * 

K Read warranties bef or^e buy i ng to get the best Xrice/ 
' ' produci comparison. • - I 

2. Read the warranty-when a p'roblem occurs following' 

* purchase'.- ' - , ^ . ' 

3. . Keep the sales sli'p with the warranty to pr£)ve the 

dat^ '-the product was purcha^d or who the ^riginal* 
owner was • , , ^ ^ , ' 

4. vx/)ect businesses to offer more 1 imi ted- wa rra n ti es * 
than le^'ss/full warranties as^N^a result of . the legis- 
latibn . * - V ' ' ^ 
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LOCAL INFORMATION SUPPLEMENT- 

1 



SOURCES FOR. CONSUMER ' HELP 
A, Texas State Government 



!• The Consumer Pretecti on ^ Di vi si on of th-e torney . 
General's Q^ffice^is the agency responsible for 
i mpl emeriti ng the Consumer Protect ion 'Act This' act, 
considerably strengthened in recent years, provides 
I for the awarding of triple damages^ and- attorney 
; VjP'ees making it more feasible for^ttorneys <to take 
•Qonsumer-rel ated' •! egal case-s,. . 

^ A form on which to' register a consumer coinf)1ain|; can 
be obtained by cal 1 i ng. the 4-ubbock' -branch affice, 
747-5238, ' • • - , . . 

Z. The 64th Sess ion^D'f "the Texas Legislature |h*as' 

auth6rized the prep'ara.ti on of *"A' Citizen's feui.de to 
Consumer Services of the State of Texasv" ^ Tt reviews 
the aNeas' of ag-ency responsibility which' are able to 
. 4 offer assi stance • i n resolving problems arising out 
of consumer transactions, T.he list af ag-g^^ci^es 
range , from Air Quality to Texa^s, Board of Veterinary 
- ' Medical. Examiners, / * • 

' The Sehate Subcommittee^ on Consumer Affaiifs also 
has prepared a guide' to* consumer publications 
ava'i 1 aible from various state agencies, 

3, To ot)tai n , ei ther of these contact: 

Senate Subcommittee on Consumer Affairs 
. State. Capitol * ^ ' • ' 

Austin, .Texas .7871 1 

• - Phone •512M75-30S0 • . ' . ' 

8. local Government ' • " ' . -.^ . • 

^ , *i . ' ^ ' • . ' . 

. The. District Attorney's office^is avcjilable for assistance 

'►when certain tvp^s- of consumer problems arise^ 

C. • Better- Bus i'R^s- '0Xire-au"nyf"' louth P4ai hs / I{>c\ 

J015' I'Sth- Street (Page Bui LdiAg) ^' ^ . . ^ 

• y . Phone^XZj5;^:^S^-9-^^^ • " ' ' ; .^-v-^^^--> 



D / P^i?>a t e - V 0 tju&y^-^A^ e n g i e s,. 
. V. 'Stat.e--the T'^xas ConS((rneir^ Association piPblishes a. 



newsletter, Consumer*Watch ; "membership for senior 
citizens is $3.00. ' ^ 

2, No local grou.ps Have been formed in Lubbock County, 

LEGAL SERVICES ^ ^ ' . ^ ^ • • 

A, Legal Aid Society!^ ' . ^ * ' 

' 1, The Le5.a> Aid Society in'Lubbock provides limi.ted 
^ legal seVVices in the f ol 1 ow^' ng' areas : 

a, .Divorce * (costs S60-$75) 
' b. Adoption (costs about $150) 
' - e. Guardianship (cpsts about $90) 

2, Other general information includes: 

a. Fees are based on cour^ costs. ^' • 

b. Office. is located, on fourth floor of CounT:y 
' ■ Courthouse, 904 Broadway, Lubbock. 

c. Some que5ti*ons can be answered by'phonV. Call* 
762-2325 for informatioil or to- make appointment 
■for a visi t. . ^ -v' * / ' 

d. Eligibility for free or reduced* cos ts .is determined 
within lO'^lays after completi on- of application^ • ^ 
for servi ce. / ^ 

B, Legal Services Corporation \ - 

1. The Lubbock Lggal Services Corporation provides legal 
help in the following areas: * " . • 

a,- Social Security - ' . 

. ' * b,^ Supplemental' Security I'ndome, . \ 

'c/ All type^ oT wel fare, programs 

d. Matters affecting .the marri&ge relationship 

e. * p.Dns^u.njer problems' v ^ 

f. Lana-lord/ten-aht problems 
g-.^ Drafting andv^ar probating ivill? 

h, ^ Defjsfndi ng: of/ auto accident -claiips* . . ^ - 

i, Other^civiT masters .nd^inal Xy handled by a ^taw-^.^ ^ 
. ^ . office. * . " • ^ ' ' . 

, 2. Other, gerteral information wcludeSci • i. 

, a.' Free *,legaT assistance is provided to /low income 

persons who live' in Lubbock, Hale, arl^ Hock^Iey^ ^^^vc 
counties . ^ . , ^ - . , ' • 

. . b. ^The.ofnce is. >oca^.tie5l in Suite 1601 of th^e Metro ^ 
\ . ' Tower.; 12-20 frroadv/ay , .Lubboclc-, Texas. , 

xif • 0/flQe 'hours are 8:30 a.m to 5:00 p.m'., Monday . . 




through Friday. c . . .f 



m to 5: 



d. Special visits by attorneys to housebound persons 
• ^may be arranged by c^alling in advance, 763-4557 . 
^e. Eligibility is deteirmined on initial visits / 

Lawyer Referral Service. * ^ * 

1 Call the Lawye^ Referral Service of the State Bar of 
»' * texast, Austfn, Texas, toll ired, '800/292-9260. ' 

2. Mames of participating attorneys in Lubbock area will 
be provided. - \ 

m> \ 

^3. Call attorney for one half-ho.ur consultation for 

^S10..0*0. y " * 

Small CI aiiT^s"^COurts ^ ^ • ' * 

1. There are th ree^^^a 1 1 C 1 ai rffs Courts in Lubbock County 
They are 4)residfed oventby- three Justices o^'Peace. 

2. Consumers can present financial cl aim-a. of * up^ to , $1€0 
or^SHOOy. if wages are -i nvol ved.; . ^ 

3. The phacess of fili'ng ($3.00) and serving a claim 
($2.00) total s $5.00. ' " ' 

4. A booklet is;avaiVa6le from the State^Junior Bar of 

Texas whi ch Vutlj nes i n detail the procefdures for * , 

using a Small CI aims Court . ^ 

* « 

- 4 . 

How to Sue jji Small 'CI aims vCourt (^<t) 
P.O. -Box 12487 \ 
Austin , Texas 7871 1 
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, SOCIAL SERVICES 

A variety of social services are a.vailable to help older persons 
Some programs are desi"ari*ed excl usi vely . f or "bl der ci ti zens *whi 1 e 
saitie are foV ,al.l age. groups. Some- pragrams are primarily 
f i nanci a V whi 1 e o'therS offer p^hysical assistance or emotional 
SLipport. * . ^ ' • 

T. EMPLOYMENT _ 

A. State Em-pl oyment Agency . * ^ 

Each stat.e^ has an employment agency whicfi assists people 
. « cff all age'^s iri obtaining employment. 

F'oster Grandparents Program 

. This program employs people sixty years or older who^ 

have limited i ncom£\ ...Ero grams ^re available in ^ — 

approximately^* 1 50 locations within yf]^e U,S, 

II. FOOD .STAMPS ' : . ' 

, A. Descri pti on , 

Older citi^zetis should be advised of their i^ght to 
participate in the Food Slamp Program. , Itws easy f,or 
most senior citizens to §nroll in the progl^m and to 1)e 
certi f i ed -f or longer^ peri ods of,timd s'ince they ar-e more 
li^J<ely to ha>e 'a /egul ar .f*i xed income such as Social 
Securi ty -or Su^pTemental Security Income. The Food 
^' S tamp^ P rogram i^s me^atrt to help' people, and senior 

cii^izens are no exception. Remember: Food stamps are 
not-welfare. The Food Assistance Program is funded** 
mainly, by the iJ,.S. Be/partment of Agriculture and 
administered by the sta't^ government. It "is the rijgh.t^ 
of everyone eligible for' the program to use f ood, s tam'ps 
.w'ith sel f-respect*and ^.dignity . - . • 

Focd stamps are cou'pons wriich Qan be used J^ike money to 
purchase" fopd in stories which participate in th.e Food, 
Stamp Program. ^ Low income .families b^enefit from the • 
"program ty using their food-stamps to increase their 
food budget so that they cart buy more and'better * f ooids 
from local merchants and grocery stores. . ^ 

B . . Credi t .Slips * - 

stamp purchas.es by issuing s t ore *cred;i t 4lips whiThwill 
allow the foo^ stamp user to make later purchas.es, at the 
'same store, ftor ins^tance, if a food s'tamp us^ mal<es a 
/■pufchas^ of items td^tali'ng $l*8d, and pays fojr these 
J/cems with a $2.,00 food stamp, the store will issue a . 



Stores that accept food *stam^ wi 1 l^ake change f(jr food 

iCh. 



.•V . • • ■» ■ ♦ > ■ . 

* - aCi credit 7sl i'p which the-"food stamp user will be. able . 

■m . =to use.on1/.-at the^ s-tore 'Whi ch issb'ed the credit slip. 

• , - . •' • ' „ •■ 

" C? Using the. Food Stamp Program ' . ■ • 

1. Application for fpod stamps is made through the 

. ^State-I>epartmen^-t)f public. Welfare. . * , ' 

2. EVigibi \i ty' fs determfhed ancf"a car^d authorizing . 
Sf " , the persdn' or. family tjo" purchase stamps for^a 

' ■ ' ' designated t-ime peri'od is issued. ... . 

3. ••Stam{rs*are /purchased at the post office,' - ^• 

. ' • ' ; . ■ - . ' : ■ . 

4. stamps ar'e,*ta>en. to the grocery store to purchase food'. 
0. jAdvantages of Food Stamp-s 

/1> Stamps in<;rease amount of money that can be- spent on 
' food. * • 



2. .Other bi 1 1s may~5e"f3a1d with sa\;ings made by using 
stamps to makf food p-urchases, 

^ ^ E. Disadvantages of Fjopd Stamps- - ^ ' ^ 

1. Allotment is b-ased'Vn air economjx food plan. 

2.. Startips are easily nego-ti a ted* and may be stolen.,,, 

F. General- Information ' 1 

^ !• The U.S. Department bf^^gri cul ture estimates that ' 
the food statnp prpgrariv Increases the food, pu^chasina 
power of a hbusehoTd b/^^ thj?rty,!. per cent 'or more. 
Food sta^n.ps may not be' cT)nverted to, -cash but* are 
• ' accepted as money* for food p^rthases. Liquor, 

tobacco, cleaning pr&ducts^, anci papier products cannot 
'be purch-cused .wi th food stamps. , ^ ^ 

t>/ 2. • j[f f ami 1/ does not believe an adequat,e evalua*tron of*» 

eligibility has b^envijiade', they are. ^ncouraged* tp ' 
\ . *f appe,al for a review. ^ The review** frequently, resul ts . 
^''.^..'fn a'n 'adjustment of the amount -charged for 'the st'am^s. 

III. 'HOMEMAKER SE-RVICES" ' . « ^ ^ ' 



A. Purpose 



^Homemaker ser\^ices ex-ist'as an alternative to Institutional" 
care.* They are usually organized to provi de 'i n-^ome c&re * 
such as help with housekeeping and shopp^i ng^„ escoVt ' 
.service, or personal care. "Some, agencies exMst specifically* 
to 'ffr]).vide health care to patients *who caV Verqai.n' in their\' 



own homes * 
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/B. ' Eligfbility an.d Costs 



Some programs exist for i^iose who are unable to pay 
Jafe. Fees are base^d on the family's ability to pa 



for* 



pay. 

Guidel^ines a-re^ general ly available to determine the need 
for fi«nancial adjustments. 

IV- MEALS ON WHEELS ^ , : ^ . ^ 

The Meals on Ifheels program provides a ho^t noon meal to ^subscribers. 

A.^ Qualifications of .Subs cri bers * , * ^ ^ 

\. Must be 55 years or •older, 

/ y ' • ^ * /' 

2. Must be physically or mentally' incapable of cooking, 
Jpr themselves. ^ 

3. The Meals ' ^ / * 

Each meal consists" o-f meat, tWo vegetables, co^nbreadj 
bx a roll, dessert, and a drink. . ^ , ^ - 

^ • ^ . . V ^ ^ . ^ * , 

Special diets are avai]/dble (suchjafs diabetic or low 
/cholesterol). ' ' . / ' 

A/locatl. restaurant pr'e^pares meals. ' ' »- 

M^als are d-^1 i vered*'i n .s peci al contai nerS*^ to ke'ep thetfl 
'hot. * " ■ 



/ 




3. 
4. 



REFERRAL SERVICES' 
A. "General Referral* 



. r 



my sod a^n^d^j^vi.ce agencies wi thi n i ndi.vi dual^ commun.i ti'es 
'serve as* r^^Prral services to other* 'agenci es w'ith-in tbe 
communi ty If the kfnd of concer^ns presen1;ed do not^fit; 
wi thi n, the" structure of' the agency contacted, the', i rrSi vi dual • > . 
VilT»b,e referred ito , one .wt>)ich .is'moi^e like]y to **me^e,t the - 
. need* /<'''tlhe* degr'feje aT?fl m^tiio.d d^f coordi na ti ori , hov^ey^er ,.jcah 
ary X^&snderaJjl^^ from ' cfne coinmunity to another.^ • 

^ BV .Sp-ecif4^c'^A^enti>^§ \ * ' . ^ . = 




^* (^litx> county, -or sta tp* h^l yr'?freipa'^^tmen•,i6^. ^ 



erJc? 
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VI. 'SOCIAL SECURITY 'BENEFITS , ' ' \ :> ' .-v*^ 

Social Secu'ri ty programs include retiremfent, survivors* and dis-' 
ability fns*iirance and Medicare. Medic-are .benefits, are discussed / 
in'the chapteV on-'Health Care.^ • - ^ ^ ^ ^'^^ • 

A. DescrTption of ^'Reti remen't.^^nd Suryivars'^ benefits, <^ ^' 

. * Wh^en aAworke'r. retifes, dies or becomes '"lli s,al|l eJ^em^ - 
• ' earnin^gs stop or are' re.duced , a mojithly- c^-h benefit, is 
i ' -available. The 'fheck i s ^.suppo^sedHo' arji ve oa ^the thj^a 
day of each montf;..* ArrangeWer^Kts: ,ca n fee' made^'f oVs f he./*. ' 
. , payme^t-tTD- go directly to a banfc;,.' "^^ ' - . 

Puri'rrjg working yeai^s , -empjoyges , tHei r, ejppl oyeVs , and 
self-employed*^people gaj^ SadiaJ ,^Securi ty b^ :Vontributions , 
I which are pooleti in special trust funds.; . ' > • 

^ • • 8,f -^Eligibifity ' ^ ' ^ . ' 

'".^ ^ 1v ^ Tndi V'i,dual*;(jius''t ha^ve,« credi t for a C£r4ain aiTOwht of; 
^ woirk* earne^d af ter/'^t'SS'S . Mo.st empltiy^ees deceive ' i 

'v credft fon 1 qiia rjter vof * a ^year ^ wprk-o\f ^ ^50 'bj mdre' . 
'^is pai d • i c^V'ere'd' w.§ges f h .a^ thre^^ motith calenilar 
jciu^rtfer. 4 . ■ • ^ . • ; ' ; / 

*2» No cash basef i'ts «?Bre ^pai d 'i/ the jud^ti/i dua T^s tops - / 
• part i ctpa^t'i ng./in ^4:Jhe Socfal Secdri ty* pV-o'grai\i IbW or^ ' \ 
^ . "enough cr^di tit^as .b?eh* Vrned . ^i). ^ 



^ -'^^''^^^jc' .^^^'^S' "''^"''^y i/i5i|red xioesr'^no^t^eterrh-t^e'the amaiJ»nt \ 

•G.^ RamiT7 raymo^nts, ^ ^ , . ^ » ^ ^ % 

\ Mo-ntltly ■ payment's can^ be made to the Yol 1 aw* ngV aependents . 
-^J«]ien worker reti.res', receives disability t.feneVUs op ^ 
dies,; ; ^ •.: ' ' , . ^ 



1...^ Unmarried children under 18, or full-tim^. students 
between 18 and 22 y.edrs of age.. ^ 

'2. Unmarried children 18 find over with sej/ere^ di sab-i 1 1 ty 
before 22 yeairs an.d"whb continue to be dis'ab,>ed.' 



3. Wife, or widow, caring^f o,r. chi Td under J8 X)r diV^/ 
dbled., based . on"" worker ^s *«€arni ng record'.^- ' - ^ 



0 ^ 
1 



• . - 192. . 



1 

4: Wife aged 62, or widow 60 and older, even if there 
^ '.are no c{ii1dren. 'J , / ^ 

5. Wi dow aged. 50 ' or older who Ijecomes- di s'abl ed not 
later than". 7 years. af,te.r the en'd of her enti tlement 

• tOv^benefits as a widow with child i\ her .'care. 

6. Dependent widow or widower 60 and over. 

7. Dependent parents. 62 or older after worker dies. 

8. Divorced spouse at '"62 or over, or a surviving 
divorced wife at'60, or a di-sabled surviving 
divorced wife 50 or older.^.if tht^' majrxiAge^J.as tecl 20 
years or more. - v. ""7 

9.. Lump-sum payments ruay be made after worker's death 
in addition tQ the monthly benefits. 

Appl i cati on ' 

1. I nqui ry^ shotil d be made at the local office of th^ 
Social 'Security Administration two or three months 
before reaching age 65, or 62jand appl i cati on 'fi 1 ed* 

^ before payments can start. In case of deatH,'a* 
.member of the 'family should contact the office. 

2. ^ The-^fol lowing items are needed when making application 
'"ana should be taicen to the Social Security office 

when making application. 

a. PrX)of of age, unless already receiving Social 
J ecurity checks 

b. Latest tax bill or assessment n'otice if own real 
property 

c. Names of any peop^le who fielp with support and 
the amount of money provided 

d. Bank books, stock certificates, and bon#s ^ 

e. Motor vehicle registration 

f. Proof of pensions and annuities 

\g. Copy of most p^cent tax return if presently self- 
employed ■ . — < 
h* If. blijid or disabled, 'a list medical sources 
( doctars , 'hospi tal s , or" cl iini cs) where treatment 
haPS been received. ' ' • . 

. * ^/ 

3. For additional information, contact the local officfe 
of the Social Security Administration. 

4. Booklets explaining Social Security benefits ^re 
* avai table there . * ^ * ♦ 
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.VII. SUPPLEMENTAL SECURITY INCOME (SSI) 

/ 

:Arr''"D e s c r i p t i on "^"^^ " ^ — , ^ 

SSI-replaces the state-federal program of -as-si stance to 
the a^ged,^ b1 i nd, and disabled. The cost is funded through 
taxes. ^ . .* * 

B • ^ Qual i f i cati ons 

1. Eligibili^ty -Any resident of*the Uaited States, ' 
citizen or noncitizen J[^e>gdny in the United States, 
who i s. aged bJ i nd or dislTbled. 



2~i Residence - N o rr e qju i r^eme n t s n e c e s s a ry . 7~ 

3. Reason for Need", 

a. Aged: 65.y'ea'rs oj^ over 

b. Blind; vision no better than 20/200 even with" 
glasses or tunnel .vision , ^ , 

c. QisabLed: • a ^ physical or mental l?npai rn^erit wr.ich^^ 
'prevents a person from doing any substantial 

work and which is expected to last at. least * 
twelve months or result in 'death. 
* 

4. Resources Allowed 

a. $1500 for an individual 

b. - $2250. for a couple (not counting a home, car, 

personail effects, househol d • goods of reat-onable, 
^ '.value). 

5.. I ncome Al I'owed • ' 

a. Below $167.80 a month for an individual 

b. ' -Bel ow $251 . 80 a month for a couple (not counting 
' $20 a month of unearned income and $6,5 plus half 

or remai nder ■ of earned inccvme). 

C. Benefits ^ * ^ . 

1. Maximum' per, month^ fjpr i nd1 vT^ual-J without other * 
i ncome : - ' . * 

a. $167. 8f) a'^month for an individua.1 
|i b." $2515,80 a month for a..^uple-. . ^ 

2. S S r e c i p i e n t s * 1 i V i ng in the ham^e of anothe r p e r_s o n - 
"have a grant reduction. . . ^ 

. ' ^« 

3. SSI benefits begin as o^ the first day of the month 
^ ' i n which an individual appl ies . 
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4'. SSi checks are mailed for, delivery on .the first of the 
months • ^ ' , ■ * ' ' ' . 

D. Appl i cat4 o^n/. ; . ' 

.1. Application can Se-made. by visiting the local office 
'of Social Security Admini s tra t<i oh . 

2. Vihen m-aking a visit to^ app.J^)s_th^ materials 
• should be taken to the office: 

a, ' Proof of age, unless already r-eceiving SocieQ,. 

Securi ty checks ^ v . ' 

b. Latest ta;c bill or assessment notice if-own 
— « jsie^3-_p4^).p-e4^t^ 



> 



Names of any people wh.o h^l-P yith support and 
the amount of money proyided. 
d. Bank . books, stock certi fi ca tes , a nd bonds 
. - e. -Motor .vehicle registration 

^\ f. Proof of pe.nsions and an-nuities 

* g». A copy of most recent tax return if presently 

seVf^empl oy^ed:- • . - ^ 

• i h. If blVi nd ' or di sabl ed, .a lis't of medi-cai sources' , 
. . {doctors, hospitals, or cl i ni oft ). where treatment 

"^^^ ' . has been received. • - 

VIIK . CONGREGATE MEALS FOR SENIOR ADULTS. 

Through Tit>e VH , >federal --funds ' h.aye been"* made available to 
support local congregate meal sites'^ *A hot noon meal as well as 
a vari^ety of social servi ces^ are ^Drovi de<^ within th^ local 
community-' Contact local §ocial a'gencies for information regarding 
avai 1 abi 1 i ty . * ' . . ' ' 

IX% VETERANS. ADMINISTRATION B"EN£FITS ^'^ 

' '. m * 

At Pension for Non?ervi cerl^ onnected ,Di sabi 1 i ty. 

ETi^gi bil i ty : ^ 

_ — --Veter^ns^oT tRe^Me';^^^^ period, WWI, WWII, and the 

Korean conf l»i ct' w.i th- 90 or more days service or separated 
^ ' ; from serVi ce 'ea^T^ er for, a sef vi ce-co'nnected disability, 
,who t)ecome permanently a/id tatally disabled from, reasons 
nQt traceablfe to,sef>/lce, may be eligible for VA*s 
^ ^fwwisfervi ce-,^Dnnec%eq p'ension if their income 

does not exceed cefta<1n limitation^- J/B-terans' 65 years/or 
older are considered permanently and totally disabled/ 
far pensi on purposes . ' JPaymen vary frpm $5 to $185/ 
* per month, according' to i ncome.. Add^itional artio)u"nty are 
a*d(Jed f.or^ dependen ts^and factors such as the .need/tor 
'the regul ar .ai d^ and attendance of another -person/and 
whether the veteran, is permanently houiebpund. 



B. 'Compensation for Service-Connected Disability - * ' 

• J • 9^ 

^"^TTTa t^~n g p hy^ca T "TeYe r mines 'the percentage of dis- 
ability. Montiily payments rajige from $38 to $707 per 
month for a Veteran wi^thout dependents. — ' 

C^. Nonservice-Connectefi Death Pension ' 



This pension is payable to needy widows, widowers, and ' ♦ 
children of veterans of the Mexican border period, WWI, ' 
WWII, and the Korean conflict who died of causes not 
reVated to service. - Treed is measured-by annual income . 
and net worth,. Payments range up' to $177 per month for , 

a^widoW. Children mav bf^ pIiqiM-a — ^ - v e n i -fr^^^^-'^s— ^ - 

no eligible yf/idow or wid(^\ver. i 

Hospitalization - ^ . ^ ' 

Hospital care is provided 'on a bed-available basis -for 
treatment of nonserv^i ce-connected ^condi t i ons , provided 
the veteran s.tates un'der oath that he or she is^^unable 
to defray the cost necess'ary health care elsewhere. ' " 
The' statement of inability to pay is not necessary for 
applicants who are 65 years o'f age or older, or who' 
havjfi compensable servi ce'-confiected disab.i li ties , ^oj^ who 
are' recei vi ng VA- pe^isi ons ^ ' - 

Outpatient Treatment [' ' ' "-^ 

Outpatient treatment is also available for certain 
\ veterans. Certain eligible veterahs^may be furnishefi 
drugs or medicine ordered on prqscri ptijon . 

\ 




LOCAL INFORMATION SUPPLEMENT" 

I. EMPLOYMENT ■ / * 

A. The Texas Emplo^tm^nt Commission office is 1oca];-ed at 
1 602 16tH Streetj Lubbocl^,* phone, 763-641 6 . 

♦ ■ * ' . 

'•B. The Foster Grandparents Program is located at the Lubbock . 
' ' .State School, After a two week training session edch • ' 

"grandparent'^ i s assigned two children residing, at 
Lubbock State School. 'Two hours are spent with each child 
each' d*ay, 'Monday through Friday. ^ The pay is $1.60 per 
hour pTus^ a transportation reimbursement. More informatiorf 

^ aJ^ut. thV f)r:o.9,)[:am^,a.n be obtained from the^Lubbock S ta te 

.School,' phdne 763-7041. --.^^^^ -.-^ - - 

II . FOOD STAMPS / ' , ' ' • ^ 

Application forms for food stamps are available at the State 
Department of Public Welfare office at 70VMaih, Lubbock. Tq 
determine eligibility before applyi ng contact Community Servi 
phone 762-6411, extensi on 582 . A worker goes to the home to 
deterjaine eligibility^ of the family and what the cost will 



ces 
be. ^ 



IIL. HOMEMAKER SERVICES 



A. Homanaker Set'vice Aides 



.1. The purpose of this program for. persons over 60 is 
to provide i n-home- care .sudh as help with house- 
keeping and shopping, escort service to stores, 
-doctors or dentists, or personal care during 
. ' /temporary illness.^ It is not a program prVimarily 
* ''for* housecare services but rather, persoWcare. 

2. The program also provides empl oymen t . opportuni ti es 
for persons desiring to be trajuied as Aides. Classes 
7or Aides cover^ ,topij cs such as nutrition and food* 
management, environmental health, practical psycho 1 bgy , 
home management, consumer education, a'nd first aid. 

3. Pfersons over 60 needing the service in their home 
^ \ or persons desiring to parti ci pa te as Hdmemaker 

Service Aides should contact the H.om^maker Service 
^Aide Program office, pho'ne 742-3033. The mailir\g 
'^address is College of Homje Economics, Texas 'Tech , 

UniverS;ity, Lubbock, Texas 79409; 

\ ' ' ' " - ."^ ' * 

"Home Provfder" Program ^ . ^ ■ n 

1, People Who are unable to pay for Homemakfer ,S,ervi Ce 
Aides can call the Department of Human Resources 
(fcfrmerly Department of Public Welfare) to see' if 
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; . .they^are eligible for this program. Phone 762-8922, 
♦ * exte.ns von 269 . * . • * 

'•^ , 2i\ A' tocal.-worker will call-on th^.eld'erly person to! 
^'assess their needs and 'also determine what other 
• ciommunity'services are available. * 

C. West Texas Home Health Agency ^ - 

Th-is agency provides intermittent nursing car-e in t/ie 
- home. Phone 747-2814. 

IV. " MEALS. ON WHEELS, . . • . • " 

Subscription to the prog.rcim may be mad-e by referral from welfare 
agencies, nei ghbors , * or friends.^ One can also subscrTbe" for one- 
self by call'ing 765-8319. 

V. ■ REFERRAL, SERVICES . ' - 

A. Directories 

1 . Directory of' Heal th, Welfare and Recreation Resources 
in Lubbock, Texas . ' $2.00 

1 : ~ • • / . ■ 

Obtain from-the United Way oJ^Lubbock, 2201 19th St., 
Phone 747-2711 . , * 



2.. Resource Directory . South .Plains Regional Office 
•on Aging*, 1611 Ave. M, Lubbock, Texas, 79401 . 
Phone 762-8721. \ - , 

• ' ... ■ - ' 

B. ServicV to Aged 

State Department of Human Resources, So\:ial Services for 
. the Aged,,.' Blind, ;an.d Disabled. 701 Main\St., P.O.-^Box 



lp528, Lubbqjk, Tffxas. 'Phone 762-8922. 



VI. SOCIAL SECURITY- BENEFITS 



Information •^"hd applications are "available at the office, of the 
Social" Security Adipinis tr.ati on on the first floqr of the Federa^l 
Building; 120,5 Texas Avenue, Lubbock phone 762-7365. ' 

yii." .SUPPLEMENTAL' SECURITY INCOME - ' ' • ' ' • 

Information and appl icatibns" are available'at the office of the, 
Social, Security .Administration on the first floor of the Federal' 
Building, 1205 Texas Ave-nue, -hubb-ock, phone 762-7365. . . 

VIll.. CONGREGATE MEALS--TEXAS TECH PROGRAM "foR Ol,DER TE-XANS (TTPOT) 
A. Description ' ^ 7 Qo ' ' 



. ' The TTPOT program offers recreation, fellowstiip, aiid 
food fqr^the elderly in LubboCk* Gounty. Persons sixty 
\or over are invited to^ attend the program. A hot meal 
at noon and social actiV'iti'e? are' available for those . 
^ who y-is'h to participate., The' acti vi ties include 
• dominoes, cards, chec**kers ^ >ma;:rame , ceramics, crocheting, 
..quilting, nutrition' education, special programs and 
speakers, field trips, physical fitness programs adul t 
education, h'ealth education, and singing. There is no^ 
fee 1ior the hot noon meal although' contributions are 
wel come •/ ' * ' . 

B» Congregate Meal Sites , ' , * ' . 



1 . 


Homestead 


■5401 


• 56tti 






792- 


6952 


2. 


Lubbock Adul't Center 


?600 


-Ave. P 






762- 


3629 


3. 


Pionfeer • , 


2617 


Cornel 1 






744- 


8951 


4. 


Copper Rawlings . 


40th 


& A've. B 


(ext. 


281) 


762- 


641 1 


5. 


Mae Simmons 


26th 


& Q u'j r t 


(ext. 


323) 


762:- 


6411 


6. . 


Zenith 


51-5- 


N. Zenith 






744- 


3222 



;. InforjnatioVvand Referral ' 

The ' TTPOT program has an information and referral sy^Btem 
that can be contacted by phoaing 742t3924. Th.i\program 
helf^s people<^find soci^al agencies which can assist them 
' • with the problems ^hey- call about. , * . 

VETERANS 'ADMII^ISTRATION BENEFITS 



Are'a Hospi tal s . - 

Veterans Hospitals 
Texas, Big Spring, 



in this area are.-located ,at Amarillo, 
Texas, and Al buq^uerque ^ New Mexico. 



B. El igibi 1 i ty 

Requests for determination of 
/.treatment oan be njade at .the 
.Federal Building, 1205 Texas 



el igibi i i ty'f or outpatient 
Outpatient CI i nic. 
Avenue, Lubbock. 
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Transportation for the Elderly repres-ents a major problem. Some. 
' el rfer ly 1 i ve in urban areas and mass' t ransi t services are inadequate 
for their rl'eeds such as shopping, getting* to doctor's offices,. ' ,^ 
hospital, etc. 'As the^eltierVy grow old^r ftiany become less mobile 
and. are no longer able? to meet requi rements' f or a drWer's license. 

■ \ - I' ' . ■ ' 

The, -i nadeqjjate transportation also hinders them from . engagi ng in 
comparative shopping, or to-Vhop at stores hdving sales. Because 
A,of this, they arF*^forced to shop at neighborhood stores where the 
'prfces may be higher. The following chapter reviews suggestions 
» and recommendations for ^helping to control' costs of transportation. 

I.^ BUYING A CAR • ■ . " . 

at' 

Because funds are usually limited., .if a car must^tfe purchased, it 
i S ^essential ' that the money be spent aus economically as possible. 
The. following are key points to consicfer when buying both a new 
or used' car. 

* A. Questions to ConsidW before iJeci d1 ng to Buy a Car ^ 

1. Can public transp-orta t i on take care of my "needs? 

2. What are maintenance costs?^* 

*' 

3. Will I be^able to afford the price of a new car and 
the ma'intenance upkeep? 



Compa re " Prices" . ' ^ 

>. Find out h*ow much a. trade-in car would be worth if 
sorld apart from the trade-in deal. 

^. " . ^ ^ ^ 

2.. Have the deader total all costs, .fncludj ng taxes.' 

3. G^veck quoted pric^e with several dealers. ^ • 

4. Do not get hung up oin a gimmick such as a color ^. \ 
^ -te \rrs i 0 n "b r free CB ^ s for buying a *new car. 

5. When compari ng^ pri ces , make sure each car has the 
same optio-ns and characteristics.- Ther^e's-a 
difference-in price for an automatize transmission a^jid 
a standard shift on the floor or on the. steering 

• wheel . 



II. BUYING A USED CAR 
A. Best Buy , 



1. Used car two to'four y?ars old 



2, Car without fancy accessories 1 1 ke -automat 1 c wlndows^* 
which are costly to repair, 

things to Check When Deciding on*a Used Car - 

!• Is the engine block cracked or welded? - A crack means 
. ' a motor job and welding means iA«r as much ' troubl 

* •} ' • - . • 

2, Is the oil leaking or In. big thick puddles? - The car 
V may need a motor job. , . ^ . 

' * \, 

3, .Is the y^adiator water rusty or. oily? - Take off the 
radiator 'cap and. look at the water. This could mean 
extra mohey for radiator repairs, - 

4, Does th6- oil dipstick smell like gas? Clean' the ^ 
dipstick, push It all the way la and pull it out. The 
smell of gas jtiay mean morfey to repair a defective • 
fuel pump . ' > 

5, Does the dipstick show heavy oil? Heavy qtl is used 
to quiet a bad\eiq^ine. If heavy oj'-l is present, this 

* iar is a bad buy, 

6, '. Sit^in the driver's seat and check: • condition of the 

seats, floor mats, pedals, dashboard, 1 i ^hts, .horn ,/ 
windslrield wiper and racjio, [ 

-7,, Push the break pedal down steadily. It should catch. 
If it sinks slowdy to the floor there is some, kind 

of brake -troubl e^ - — — ^-^-^ — * - 

♦ 

8; Turn the steering wheel back and forth", - It should 
have no more' than. 2 inchres of ^play, before the wheels 
turh. If it has 3 or more inches of free. play, it 
probably has steeri ng' probl ems . 

9[ .Start the*c-ar," It SLhould start quickly, If.lt does 
r\ot there could be expens 1 ve repa Irs". 

^ • -> • 

0. ^ Engine noises r rev the motor 2. or 3 times. Do th'is 

when the engiiie is cold and again when it's hot. 
Knocks and pings -can mean big trouble.. 

1. Generator. To t6st,< turn the heamgh-ts on, 't hen • ■ - 
step lightly on the gas. . The- red Tight shoul'd lb* 
off, not fTickeri.ng. If there 1s a needle, it^ould 
not point to^ "charge . 

» 

2. * Oil .pressure. TheMigh't shoul d ^go of f when the^.car 
. 1 s started. , ^ 

. .. 203 ' ■ 



• 

13. Clutcii in' shift .car. Fjrst push the pedal dt)wn*by 
hand.* It^ should have, no more than 2 inches, of free ^ 
play. Next, shift to high- and put the brakes oh,- 
let th<e clutch out sTowly. The car shou.ld stall .- 
If it jerljs or grabs, the car may need a new clutch.^'- 

• 14. Next, ^test drive the car. Check for problems up . 

and' down hills, in traffic, on a highVay at higher 
speeds. • ' ' ^ 

15. On^stick shift or automatic transmission, there is 
troub 1 e if there are grinding, growl i ng^ ^or groan i ag 
noises, if the car pops out of gear, or,*i.f the engine 
^ . races or jumps forward. . , ' 

. '16. Brakes. Brake hard at^rlO, 20, and, 40 miles per hour. 
^ ' There is trouble 'if: .the bralces grab or feel spon.gy,,/" 
brakes pulJ to aae side, or there is lots of noise. 

17. /Hold the steering wheel lig^htly - -the car shoul'd not 
'pulltooneside. ^ ) 

18^. Speed 'up qui ckly from 10.to*40 miles per hour." The 
engi.he should not buck, jump, or jerk. 
* 

19. Vi^hite smoke from the exhaust okay, but blue smoke 
means trouble. The car^ probably needs an engine • 
* * overhaul . ' " " - ' • ' 

'20. Check the tireS. If .tires, are worn on a car a year; 
k or two old, the car has' probaBly been driven quite 
*-~ - a di stance. The o'^dometer may not show this ^distance. • 
Uneven worn ti res ■ mean *front ^end or mechan^t%1 . ' 
^ / probl ems . , ' ^ * 

21. Open and close the doors and. windows to determine 
^ the. f i t. ■ . , 

* 22. Check the spare tire-and jack, * 

23. Ch.eck for* worn shock absorbers ./ Thi s can be done by' 
pushing down on *the fender. o.r corner of the car 
several times until that corner ts bouncing up and 
• down. Let ^p. If shocks are gaod, the car will .go 

* • _.:.ap..and down once and. stop. I f/ shocks' are 'worn'^ or 
. ' badi the car will keep bojuncing.^ '] 

iiT. ^PURcjiASiN'G Procedures ^ 

k. Cash . ^. . 

'*The cheapest way i§ to pay cash,^but few people can do tKis 
* ♦ • 

. • » , ... 
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'Credit ' - • . - 

• » 

1. Make the biggest down payment that can be afforded.^ 

2. The old car, if soTd or traded in, will be money. ^ 
It may be all of the d.own payment, or part of it. 

3.. If pqssible,* aifd cash^ to\the trade-i n..val ue of the 
car; ./If. borrowing money is necessary to make a down 
. payment, it is unwise to buy^ a car.f ' • / 

4.- Most expensive credit is to make, a s^mall down payment 
and stre-tch payfnents over the longest time possible-- 
us,ual3y 2 years for a used car and 3 year.s for a new 



car. f 



^ It 



5. ' The dealxer gets his money mmedi atel y. ' ' Payments go 
to 1 pan 'peopl e. '^r ~ ~ " - ' % • ' 

4, • - ^ v% • 

6. 'The Vending insitution literally owns^the car until 

the balance is paid in full. 

, " -li . • . . ' • ' 

7. finance rates can \/ary- from 6 per^cent to 24. per cent 
.A sh'ady dealer may charge: 100 p^er cervt. ^Finance- ^ 

rates can also depend o^i t+ie age of the car.' /\ 

lAddituqnaV 1 nforipatibn may^ be;, obtai ned "on credit >!V 
the 'chapter/bn Crdditi - 




Other Financials /nfqvni^tion * 



1. Dealing directly W4th a lending inst;itution will savp 
mone^y. Take .the "c?ash" money'to the ^de^aler when 
making the purchase.. \ . 

2. When financing through\a. dealer, he is not paid 
directly. He . gi ves ^br \6e,n s^ontK\act to a finance 

)es\ thiK he receives from 



company or bank. V/hen jhe does 
them 'the .totaT amount o'f moriey 
go through hilfn to th^^inance Company that has^ 
contract, 




Owner payments- only 



A hi gher%f^naj>e^"^rate will .almost always be paid try 
f i nanci ng^lrfdugh a dealer, because he wants a "cut'' 
Qji, the decfl . " . ^ . 

A,^r^* car dealer can* giv.e cheaper ci^edit th'an a 
^.^aljsr \yho«sel'ls used cars, because the. new car ^ 
^ dealer can use GMACJ^or another; credit plan and hje 
is actual ly *fi nancing* the car 

-« 

To compare credit cost, find out the*actual dollar 
cost for* the credit chargf^. * ' * «^ 



D \Closi ng the Deal 

*• 

1. Check the contract to mak^sure all agreements are in 
writing'^ * * 

2. Read thoroughly , anything to be\signed and get a 
pe'rsonali copy. . 



' 3. Get a rece^ipt detailing thja facts of purchase- 

4. Make sure the dea 1 er signs, not the salesman. 

.5. Make sure the title' to the car is ei ther \ransf erred 
to ow.ner or to the lending institution of owner's • 
choi ce . , • ' i • % 

6. -Get every kind of guarantee possible^ in writing 

E. 'The Guarantees ^ 

• • ' ^ ° V • ■ 

T ^1. Vehicle Inspection Sticker— when the tar'was last 
inspected. 

2. ' Written guarantee that -the car will pass veh.icle 
- inspection, and if it does not, seMer w?ll maJie 

t'he necessary repairs. 

3. ' Formal guarantees are in writing - know wbat it 

covers and for how^long. 

IV\ COSTS> INVOLVED IN OWNING A CAR 

A . Loss :i n Val ue 

. T^i^^ccir is usually worth less every year after it is. 
purchased new. ^ , . ^ 

B . . Gas and Oi 1 " • ^ ' , 

The ayerage distance driven each year is 1^,000 to 
• 12,000 -miles. For thre average car this much driving 
• / would, cost apf>roximate'ly $475.00. ' . 



C. \ Maintenance, and Repairs » " o <. ^ 

.Grease and ail jobs, car washes, regular servjxe checks^ ^ 
sp^ejled out jn owner's manual cost approximately $150.00 
per year.^ If a. lot of c^r repairs are needed, the bill 
could b.e hundreds of dollars*. 

D. Tires • ' * . - - 
If 10,000 to 12,000 miles a year are driven, tvres 



, . • ^ . • : 
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can cosf from $50-$100 per year.' 

E. CarRegistration 

Proof of ownership fs needed. * There will be a. Charge 
for this when car is purchas^ed. * - 

F. Li cense. PI ates . ' ' ^ ' e 

Pricfes vary according to^ the typa o,f vahicle. This is an 
annual cost : 

G. Sijiiall Fee for Vehicle Inspection 

H. ' Xfar Insurance ' ' 

Liability insurance protects against damage to other 
people, 'thfeir cars, their property. Collision insurance 
p>ote.cts against damage to owner's car in a. collis-ion. 
Comprehensive insurance protects agai nst oss?s from 
theft, fire,- f 1 ood , -etc. • , ^ ^ ^ 

I. . For more information, see chapter on Insurance. 
CAR REPAIRS . * 

A. Car repairs vary in;prices from the deal erShi p* to 
independent car. repair shops. 

B. The exact and specific repairs to be done should be 
stated in writing, and the understanding that no other 
repairs are to ie made with^iut being cons^ulted firsts / 

C. If car is taken into a garage and repairman is told to 
^fix it, and the repair bill is too hiqh to pay $11 at | 
once-, the garage may keep car until the entire trill has 
.been paid. ^ . ^ ,U 

4 

D. The Better Business Bureau has information on busin'fess 
^reltabili ty-. This means that ane, can call the BBB tcf 

find out if there have been any complaints filed regarding 
a^business one is considering. I ' 



E. . The Texas St^ate B.oard of I nsur-ance has est.imated 'that a 

new car that costs $4, ,438. 00 now, would cost $19 ,979^.00. 
i'f built with repla^cement pa;rts. This indicates t^^t 
consumers should be aware th.at^costs are high wherf^ repairs 
are needed. • - 

F. It-may be po*ssi bl e-; to get advice from friends regarding 
repairs, b/'.fpr owners to do -their own .repairs 

6.^ In Dallas', Texas, and other cities, there have /been 

oVdi^fHnrees ini^tiated requiring repairmen. to be/licensed. 

. . . .•'''> 207 . ■ 



VI. MAINTENANCE • / - -V 

• A. By frequently checking the a-i i n the tires, water level 
in the battery, oil level, the trar>smi ssi on fluid,' rear 
end fluid, etc., and ensuring that ttie level is full, 
money, in future repai r /ofl Is can be saved. 

B. By keeping the car of vehicle clean .and the car's finish 
preserved, a hjgher Vesale price can be asked. 

C. By cheQking sales on oil, oil filters, and air filters 
at large department discount stores, money can be^'saved 
by changing own oil and filter^. 

D. Bypumping gas at Sel f -Servi c*e filling stations, money 
can be saved on' the cost of gasoiine, usually a couple ' 
of cents per gallon. ^ 

'VII. 'PUBLIC TRANSPORTATION ^ 

Because elderly individuals have a more difficult time meeting 
the requirements for dri ver * s"' 1 i cense , they are forced to dep'end 
upon public transportation a great deal more than younger consumers 



There are various types of public transportation, such as taxis, 
buses, trains, planes, shi.ps, etc. Defending upon the destination 
of the~consumer , length of time available, etc., th^se methods 
of transportation may provide adequate services for'.th6 elderly 
consumer. ^ - . ' 

A. City Buses ^ . ^ * . ' ' 

' * This 'type of transportation usually operates on a fixed * 
route; and schedule. Depending upon the development of 
this form of mass transit, buses may provide adequate 
transportation* for the elderly consumer: However, this . 
form of transportation may be uncomfortable (such as hot 
in the summer and cold in the winter) and may. create an^ 
inconvenience such as rfo routes>^to where the'^elderly 
consumer desires, .to visit, or m^ny transfers to reach the 
destination. QVscounfs are sometimes available for 
senior adults and should be checke^d. ^ 

— — T-a^-ls , ^ . . - „ „ _ r , , „ 



This form of public transportation is the mos t rommon . 
Although th*is provides conyeni ence Gpi ok up -and delivery 
• at any destination) the service jnay i-provevcostVy, 
especi aVVy. if there is a great distance to travel,- or yf^ 
•many trips are required. Some communities have established 
discount prices* for elderly citizens using the. city taxis 
*.sys^tems . . * ' , 
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Other Transp.qrJ:ati"on _ . ' 

Various bther means of transportatyfon may be suitable 
for, the elderly consumer's needs: /This is particularly 
true i.f the eVderly consumer is p/ianning a.tV^ip, such as 
c^arter\fl4 9hts , lius p^a-sses, etc. 



us companies- sometimes offer discount rates for various 
travel pla^is. ^Amtrak provides a toll-free number for * 
information and reservations. /Phone: 800/421-8320, 

SOURCES OF ASSrSJANCE 

Auta Hot Line-.^ 



This is a toll-free number providing information on 
safety defects and- auto recalls. Call: • 

800/424-9393, 8:30 to 5:00 p.m. 



Traveler's Toll-Free Telephone, 



D i re.ctory 



This book' list 800 tollAfree telephone numbers v/here 
i.nformation rates, etc{, can bj^ obtained on more than* 
10,000 hotels in, the U.S., Mexico, Canada, and* the 
(^aribbean. The cost of this book is $2.50. Write: 
» • * 

Landmark Pub.l ishing 
Box 3287R 

Burl i ngtor\^Vejmoht 05041 
Bookl ets ' ' * 

Cost of Ownivnq and QperatifiQ .an Automobi 1 e . 197^ (Free) 



U,S* Department of Transportation 
Federal Highway Ad^jii ni strati on 
WasFiington, D.'C, 20590 

. ■ 4 
How To Buy - a Usgd C^r ^ (197^, 75^ single copy) 
Book Department 
Consumers Union * 
Orangeburg New York 10962' 



AtH'-OeAP 

1 , 



AUT.OCA^ (Automotive Consume* Action Pajjej) is a program 
of the National Automobile ^ealers AssOci^ation. 'It 
has bei^n organized at a complaint-settling agency for 
Consumers/ To loca'te the n.earest one, contact:* 

National Autojnobile Dea/lers Association' 
- 8400 West Park Drive. 
McLean^ V.irginia 221*01 



Phone 703/821-7070 



3- 



m 



2.- AUTOCAR should be approached if a problem cairnot-'be 
resolved by first contacting the retailer and then, - 
an ■ executi ve-1 evel representative o'f the manufacturer. 



• / 
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LOCAL INFORMATION SUPPLEMENT 
PUBLIC"TRANSPORTATION , ' • 
A. ' Publi c Bus System 



1.. /!^4the present time in Lubbt)ck , .the special discount 
^.fare for elderly is 20t, with free transfers.' For 
information on'routes, call: 762-0111. 

2. Elderly citizens can request a bus for transportation 
from their home to .doctor's office and other places. 
This 'service is available fram 8 a.m. to 5 p.m. 
Monday through Friday. Reservations must be made 

• at least 48 hours in advanxe. 

.a. For this service, call: . * 

. 762-6411, Ext. 582 
b. Fares a^e ZOi per person each way. 

3. Top priority will be given to people -confined to 
wheelchairs, and to the deaf, blind, and lame! 

4. Persons 65 and older who do not receive Medicaid 
benefits are al so. el i gi bl e for, this' service. 

5. People who need assistance from their home. to the 
strjeet or their destination should be accompanied 

^ ' by an attendant. ^ - • ' 

6. Although trips to and from the doctor^s appointment 
will be given top pri ori ty , the elderly and handi- 
capped can request a bus for shopping trips or social 
trip^ if space is available. * i - 

7. The bus used for this purpose is specifically ' ^* 
designed for thf handi capped and has a hydraulic lift 
forv wheelchair patients. It can accommodate 13 
people and 3 wheelchairs'. ^ . i . , ^ 

B. Medicaid" Program ' * ' \ . 

Medicaid Transport is another source ' of transportation , 
— — ^a-v a4-1-a^lH^-^fe:0-41ed~v6^d- re^(^4-p^+en-t-s^h^^h a-v^e n-o o.tlier rri^ean^ 
available. The program is admi|rVi s tered t,hrough the * ? 
American Red Cross. ^ \ 

1. For service,, call: 763-5249. ' 

2. Reservation must b'e in two days in advaace. 

3. .Service is available in Slaton on Wednesdays and i n ' ■ 

flew Deal ',at. u-nspeci f i ed times. ^ 



When- call i ng the individual needs to give the 
Me.dicaid fnumber of the person receiving transporta- 

t'l on • i' * ' ' ■ 



Amtrak 

Anitrat 
\Worth , 



Station in 
1 501 fJones 



Dallas 
Street 



i,s at 400 S, 
Passengers 



Houston i n ; Fort 
can board either 



\at statior> in. Dallas or Fort Worth. 
COMPLAINT ..HANDLING 



The) Texas^ Automobi 1 e Dealers Association has est^fblished 
an informal! dispute mediating function through AUTOCAP. 
A complaint nuist be sent in writing .to: . 



^ AUTOCAP ' ; 

P.O. Bpx 1028 ' ^ 

Austin; Texas 7a767 . i* 

A bookletj - Let ' s Talk About J t outlines the stfeps 
used by tjie panel to resolvg complaints and hov/ ^consumers 
can use the' panel. It can be, obtained f rom^ deal ers who 
are members of the Texas Automobile Dealers Association 
or by wrii't'ing the above address. 



Mr. John ; Scoggi n , 1917 Texas, 
currently is president of the 



Lub'bock, phone 747- 
state association;. 



3281 
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ADVISOR! RESOURCE LIST 



Books t 



(- 



Consumef Health . Harold J. C.orf>a<cchi a {The'C; V. Mosby Company, 
I Saint LoU-is,.MO) ' 

H.e'lp: The Useful Alma.nac>l 977-78 , Arthur E.-Zft'owse, Editor) 
• . (Consumer News Inc., Washington, D^p^ 20045) '. 

- .Sylvia Porter's Money Book > Sylvia l^orter/CAvon ffdoks, • * 
• 959 Eighth Avenue, New York, NV T0019) 
^ • ' ' '.^ • ' ' 

Take Care ^of Yourself, A Consumer's Guide to M^djgal Care , 

Donald M. Vickery, M.D* and James F;^-{iri ps,? M;D. (Addison- 
• ^ Wesley Publishing Company, Reading^ MA) ^ 

2. ^Government Bulletins f^^, * . - 

*A catalog of free or inexpensive consumer infferest publications 
is available, Wri-te: - * ; ^ J-- 

• . ^ ^Consumer Information > . . '\ . * 

Consumer Information Center - ' : ' ' ' ' ' . j 
Pueblo, CO 81009 - ^ \ ' 

3. ' Magazi nes 

Chajging Times - An easy-to-read consume^omagai^ine of ^neral. 
/ ' -interest. (E.ditors Park, MD 207"82y^$.9 p^r^^ear.-. 

Consumers Union a^nd Consumers ReseaVcii - HJ,nbi ased ' t6s ti ng 
orgapi zations" which ' accept no advert i s i ng; The sub- 
. scription. price of their monthly .nraga?fnjss can^ often be* 
quickly recovered by taking ad*vantag'e of shopping f 
information provided^ Consumer Rfeporfs {fiox ]Q0O^ 
Orangeburg, NY 1096^ $W-per yeair. CtfJTSumers' 'Research • 
(Wstshington, NJ 07882)'$9 per year. ~' ^ cT^ " 

FDA Consumer - The of f i c*iAl-jnagazi ne of" t.he Bbj)d and-Dnug 
, Admin.i strati on us'ed to^s'hare information' coTlected by the 
' FDA.. (SupeVi ntendent of Documents, Government PVinting 
Offiee, Wa.shington., D.C., 20402). $8.55 p'er year. ' 

Money - A ^general interest magazjne- whicK'l^ocuses on finance 
as it relates to families. {Timeline, 541 N.. Fairbanks. 
. Court, Chicago, IL 60611) $14 per yearl 



The Voice - A publication for senior citizef^is in, Texas'. \ 

{201- *Jackso.n Keller Road, San Antoni o i ^t^ 78216) $1 per • 
year . - ' . * ' ' • 



Newspaper Columns ^ • 

\Some ,wVlt Known ones include: 
Better Business Bureau • col urnn 



Heart Line - news colujun designed for sBnit)r citizens. Write: 
Heart Line, 114 E. Oayton-St*, Vtest Alexandria, OH 4.538T; 
personal replies are, sent , as v^ell as replies printed in the 
national column. 

Sylvia Porter. • newspaper colu.mn mostly dealing with economic- 
decisions of consumers/ ; 

Syndicated consumer \arti c*les with .the^by-line of Sjdney 
Margol ius. ' 

Organizations 



American Associat.i.on of -Retired Pet^sons • \ * * 

?15 Long Beach'^Blvd. , \ 

Long Beach, CA^ 90801 - ■ . . • 

Yearly dues of* $3 include* a subscription to- Modern Maturity , 
§i bimonthly magazine. Membership available to pertspns ov^r 55. 

Gray Panthers ^' ' ■ 

3700 Chestnut Street r * '^^^ 

'Phiiadelphia, PA 19104 , ; 

Acti on-oriented' moyemea.t to combat prejudice aj^out §ige. 



Nati onal . Reti red Teachers Association . ^ / ' 

701 N. M-dntgomery^St. • ^ - ^ \ 

Ojai , CA 93023 ' ^ - 

Annual dues of $3 iiiclude a subscription to NRJA JqurnaT i 
Membership- is opan to' all retired teach^j;;^ or admi n.i s trat'ors . 

OWL Older Wo^ens- L.i berat i on . . . . * - 

Nati(Jn.al Chairperson of'.the Task Force oh. Older Women . 
National Organization for Women^ . ' ■ r 

1957 East 73rd Street 

Chicago,^L 60649 . \ . ^ . ^ 

. ■ ? 

'Pamphlets ^ . — . ■ ' ' 

One free( copy, of each of the fallowing booklets .is available 
tfy writing:' ' ^ • - 

AARP.NRTA Fulfillment Department 

Box;2400 f . . • • \ • < ' 

L.ong Beach.;,' CA '90801 * " ; 

* \ • • * 

Your Retirement Psjfchology Guide 
Your Retirement Hbbby (autde ^ • ^ 
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/ Your Reti rement Job, Guide 

^ . * Your Retirement Income- Tax Guide 

Your Ret^irement Food Guf^de 

Your 'Reti remient Pet Guide 

Your Retirement Legal Guide 

^Y.our Reti^remejfit Safety Gufde 

•Your Retirement Health Guide 

^ Your ^Reti rement Anti-crime Quide 

^ \ ' Your Reti rement Hom^ Repair Guide 

Radio and Te-levisi'on 



Call for^jT^iorl - Radio and television p/ograms in approximatl-ly 
^ 42 metropolitaa are^s; information is kept confidential and 
foil ow-up» cal 1 s are made. 
' 

Consumer Survival Kit - National public broadcasting television 
s e ri e sr "flr hal f . hour entertaining progra4n,6n a wide variety 
J of consumer/^topics-. Aibgoklet published for each program is 
available by writiTig P.O... Box 1 977 , Owi'ngs Wills, MD 2\1]7. 
There is a- charge of '^I'for each^bpokl et / ' 

8.' Trade ,ass^ociati ons and manufacturers-' promotional literatlire ' 
/* , provide pro'dac^t i nformati on ^ normal ly with a bias toward the ' 
product ^CKr manufacturer. ^ ^ 

■ - ' ■ - ) ' ; . 
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GUIDELINES FOR DEVEIOPING -A SENIOR ADULT 

PEER-ADVISORY. CONSyriER 'PROGRAM • ' * 

^ > ■ /• 

I. PROGRAM STAFF DEVELOPMENT. , 190 

- °- 

A. InUiation ■q.f Program' 
. &. Div'ision of Responsibilities 
C. Budget , - , . . ' ». 

II. IMPLEMENTATION Of" PROGRAM. ; .. 191 

• • i - 

A. Types, of Community Contacts .' ' ; • ' * 

B. Purpose of tommuni ty" Contacts ^ ' • 

C. Advisory Council ^ 

d\ Survey of Communi t)^ Needs * - z^'* 

E/ Community Presentations ; 

F. Recrui tment* of* Vol uriteer. Advl sors 

G. Origntatic^n Session , ^ - " • a * 
' H/ Publicity , . 

PR(TGRAM RESOURCES.". /^"^ . . _ . M95 

A. Senior Adu^lt Consumer Advi sory' Manual 

B. .Other R.esources' ^ , • 

PEER-AOVISOR Tf^AIMIMG: ....... .V.^^;. ...... 195 '* 

' A'. Advisor S'e:le,ction Cri^erja ' * 

* B.^ Workshop Location ^ - . ^ 

.C' Training frogram *^ ^ " , 

D. Workshop Evaluation \ \ /' " 

E. Pee'f -Aclvis^r In*tervi.ew \ ^ ' *^ 

V, ' ^ ADVISMNG ASSIGNMENTS ..... 198 , 

*-'*A. Location Selection ''^ ' a . • 

' Bt • Advisor Assignments * • , . 

/ • ' . < ' 

VI. PROGRAM SUftRifflSION AND MONITORING . I ...... . 198 

^ A. Staff Supervision ' \ --^ ' ' 1 

BJ In-Service Trainiag. ^ ^ * *' 

V.I.I. yRK(>.ffR^^^ . / ; ; .,V^ • \ .\ . 200 

A. Consumer E^^vaWation ^ . / i • 

B. Advisor Ev/l/fation - " ' ! , 

C. Staf f- EValMtioTi " . ^ r 

D. BvaTii^atioIr Forms * ^ • ' ' / * * ^. 



IV. 
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CHART: MAJOR/pROSRAM PH'ASES.' . . .i ' 201 

EXAMI^LES:" (1) Areas of Consume)* Pro 1)1 eiiis and Inte'riests 
L-t2.)_Agenda 

(3) Consumer Background F-orm 
. (4) Cpnsu'mer Problem Form 

(5) Group Discussion Form 

.(6) Workshop Satisfaction Survey 
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GUIDELINES FOR DE\|LELOPING .A SENIOR ADULT 
PEER-ADVISORY CONSUMER PROGRAM 

There is a growing concern for the quality of life at the. 
present time. This concern is evident from the emphasis placed 
u,pon human rights from su'cH leaders as Presfdent Carter/ -One* 
manner in which this concern can be expressed is to improve the 
q^uali-ty of life for tiie elderly who live on fixed i n^omes whi ch 
may be Inadequate . for meaningful existence, 'The expression of 
concern can^assume val^ious forms such as adult educafTon courses^ 
media presentations, -and peer-adytsory programs. The peer- 
.advisory teqA.ique offers much in its favor. First,- it utilizes 
^the experience and. experti se.. of other serlior adults. Second*, it 
provides. for the feeling of contribution, activity, and helping i 
the senior, peer-advisor. "Thus, the emphasis-of the program 
descrijbed in th.i^ section is the use of senior citizens as 
volunteer consumer advisors. This approach is consistent wjth 
the curreat emphasis- and poncern for human rights and dignity of 
all persons,^ * . 

This section is prepared specifically for individuals and 
agencies who have a concern for the plighj: of the elderly in our • 
country and wh.o want to take some action "fW meeting this concern. 
The topics discussed will provide such individuals with the 
information necessary for developing a. senior cii^izens consumer 
program. Although the information is organized in order of^ 
Implementation, same areas * wiM T requ-ire pursuing at the same 
time. TJius, a chart of the devel opment * of the major phases is 
provided to help iJlustrate this pi a nni^g^g? need . It should also 
be noted that although this section deafs specifically wirth\the 
development, implementation, and evaluation of a senior adult 
pe;|||^-advi so^cy program, it can be modified for various • other types 
of programs . • 

"The materia*! in»this section reflects th^ incorporation of 
:th,e experiences^ of the SCCAP program developed in 
during 1977-78. ^ ' ^ - 



E. Carolyn Ater 
C.. W. BaDgh 



Lubbo/Ck, Texas 
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PROGRAM STAFF DEVELOPMENT , '' ■ ' 

A. Initiation . 

AC the Qutsety it is assumed that some concerned 
. individual(s) or agency will assume responsibility for ' 
^ initiating interest among other individuals for the 
^devjlopmen;t of a program and the forming of the program^/ 

staff. . _ . 

B. Division of Responsibilities' 

Once the pro^rani staff'has been assembled, varnoui^ 
duties ajid functions of the staff must be determined for 
the suc^cessful and timely implementation of the procedures 
lYecessar.y for program development. Lhese furictio*ns 
, include sueh areas as administration,' publ icity, program 
plannin.g, and program -moni tori ng . . . 

C\ 'Budget • ^ ^ 

The sponsforsl^p 'and size^of the .program will largely 
determine the ,f i nanci a 1 resources and needs. Considera- 
0 tion should be given to, the following budget items. 

1. Salaries of -program staff. T,his would most often 
b^met by already existing agencies. 

2. Travel . ' . - < 

a.. For staff — considerable miles can be covered in 
' maki ng. contacts for program support 3nd con- . 
tacting resource groups. 

\ ' 'b. For volu-nteer advi,sors^^^^Tri)'ossi bl e, mileage ^~ 

should be coyered for those volunteering time 
^ ' for tr^i ni ng» arul advn^sing. 

c. '-For speakers and consul tanti--dependi ng^ upon 
tlie extent- of local resources available, some 
^^^^ funds could be used for bringing outside, persons 
to the 1 ocal area . 

• 3.^ .Meals ^ | , ' 

^Ref reshm6nts a;id/or meals for an orientation session^ 
trainin.g sessions , and^in-servlce; meetings- add' to * 
group enjoyment an^d group cohesiveness and are 
desirable when pos.sible. Coordifia tion wfth already % 
' ' existing^congregate maal programs-' for the elderly * 
can be helpful. . ^ ' ^ : 

/ ' ^ ' ' ' ' 

"C^v Suppl les . ^ \ ' 

^ ... Preparation .of publicity,, i nformation^ ma.terial s , 
postage, etc., are all items which require'some 
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financial expenditures. They may, however, be 
absorbed by already existing agenices. ^ 

[IMPLEMENTATION OF PROGRAM . 

k. Types ef Community Co'ntacts 

Enlisting the ai d :an< assi s.tance of various government, 
civic, and commujii ty ,1 eaders. i,s crucial for the success 
and usefulness of the program. Organizational levels 
of responsibility should be observed when m^aki'ng contacts 
whenever possible. It is also important to contact 
persons who work most closely wi thv, the el derly population 
regardless of the lev.el of responsibility of th$ pers-on; 
Some suggestions for ^contacts are listed below.. 

1. Area-wide governmental leaders 

a. Federal and state 1 egi slatgrs 

b. Regional govejpnmen tal officers 

2. LocaT cc^mmunity and governmental leaders 

a. County judges 

b. Mayor or ci ty: managers " 

c. Leading business, persons \ ^ 

3. Church personnel ' - . • 

a. Ministers and minfsterial associations 

b. Church-sporis-oj'e4 s'enior adult groups 

4. S.enior ci^tizen gri3ups 



^-a.' Local -community-sponsored groups 
\ ^ b. State and nationally sponsored groups 

5. Social agencies • 

a.. Public welfare agencies 

♦ , b . Heal'th a.gencies ' ' ' • j 

•C. Community cenjters' . / , 

B. Purpose of Community Co.n|:acts 

The above persons arid groups sho,uTd be contacted for 

• -some oir all of the following purposes. . ^ 

1 . * To explain^the value and intent of program. 

2. To identffy specii^ic local! ,prohl ems of the elderly, 



■ ^ y 192. 

3, To. seek names of recommended potential se^nior adult 
peg r-advisors , * 

■< ' . ♦ 

4, To investigate possible locations for advising 
cent^^rs . ' ^ 

Advisory CQuncil 

Dependent upon the origin of the proposed program (such 
as an agency ve^rsus a group- of senior adults), an 
advisoro^^counciil should be established composed of 
leading senior/adults and others involved in work w-ith 
elderly persons. 

K The advisory council should be representative of the 
elderly population which the program will serve, 

2\ The advisory and/or decision making* role of the • 
, council should be clearly identified, 

3, The coun-cil should be- kept up-to-date on progress * 
of the program such as contacts es tabl i s*hed , review 
of 'consumer problems, publicity efforts, etc, 

4, The council can also be xitilized for obtaining 
sug^gestions concerning*' me^thods for improving the 

''effectiveness of the program, , >: 

S^urvey of Community Needs 

/A general Overview of some of the problems facing con- 
sumers can be determined from available' consumer litera- 
ture and literature regarding the elderly. The local 
senior adults to -b^-^s^&^f^v-exl-y;-^ b e s u-rv-eyed- 

for specific problems relevant' to them,* The survey 
should elicit problem areas as well as areas of^interest 
for senior adujts* , See the end of the sectton for a 
consumer problems and interests list of topics to use 
as suggestions for a survey, - 

Community, Presentations , ^\ 

The project staff wilT find it useful 'to provide 
presep^tations on topics of consumer interest to ^ 
community groups. A p.resentatiSit can serve two purposes 
First, it will help to recruit potential volunteers and 
to -pub.l icize the program. .Secondly, it will' ser've a's a 
pVeVentative educational service to ^th'e elderly. 

Recruitment of Volunteer Advisors 

One source of program volunteers aj^^^he^ senior citizen. 




groups i8 the conmunity. Ano'ther source ctln be 
recommendations from s^oci aV agenci es v^orking eVo'sely 
with senior citizens.* The ^recrui tmen t process wi"' 
have several emphases. 

1. 'Value of^ participation to th,e commurr^* ty^^^^^The 
advisors will be providing a service to their peers 
based on their own experience and expertise. 

2. Jhe opportunity to be involved in a challenging, 
activity. The training and actual advi si.ng process 

•will ^provide- sel f-devel o'pi ng experiences. 

3. Type of advisors needed! Persons who cire willing 
to help inform others and. share some -of their own 
time and experience are desired.'^ ' 

* • » 

Orientation Session , 

Dependijig upon locaf needs .and interests, a one-day 
orientation sessio^n should be planned in order to 'present 
an overview of the p'roposed program and for'grouo planning'. 

1. Attendance 

a. All potential peer-advisors should be encouragejd^ 
to attend.. These persons would include those 
who have responded to program publicity and » 
those recommended by others^ -After receiving 

aino overview of the program,, a decision to ^. ' 

participate can then be made. , 

b. ^ All persons who may be worki-ng with 'the program 
' as jreso urce persons, staffs re ferral persons, 

el:^.., should~be invited. Greater coordination 
can be achieved when these persons are more 
fully informed regarding the program *i ntent an,d 
-plan. 4 , ' 

2. Program t • 

a. ' Getti ng-acquai nted techniques car?- be used as a. 

beginning to familiarize the gr,oup with each 
other. . . * . ' ' 

b. A presentation of -the need and intent of the • 
' program should be introduced': ' . 

c. -Presentations of interest can be i ncl uded* which 
will better illustrate progr,am value, fhe 
presentations would include characteristics of 
working with elderly, hel/ping ski. lis which could 

• be used, and an ex^mp^l^^ of consumer info^mation ' 
pertinent to the^jroup. 
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^d.^ Pafct of the program can^be used for surveying 

the^ grwup on desirable times and location for ^ 

the training sess.ions. 
e. An example of suggested format for an Orienta- 

tion Program is provided at the end* of the 

section. 

Pub'l i ci ty ^ * , ^ ' 

1 . -Meed ' ' , ■ ■ 

One'of the crucial needs for any program is to 
communicate its existence. Much of the most 
persuasive publicity is done by personal contacts 
of tht)se^j nvol ved .i n the program, however, this 
system of 'wor^-of-'moutrt publicity needs to, be 
supplemente.d by the publ Ic^^ medi a . Such publicity 
is^needed at^ several stages in the program.. 

a. Ini tialpstage--explanation of proposed 'program, 
Q recrui tjnent of volunteers, and, announcement pf 

th^ orientation meeting. 

b. A/nnouncement of the dates ancl location of 
trai^ni ng. sessi on--to enlist additional- volunteers, 
if time has elapsed since tlie orientation 
session*. 

c. Announcement of the advi sbry- services andotheir 
r locations. • ' ' 

• V 

2..* Types of publicity sources t s 

a. ATI public media in the community shoald be 
utilized. This would i ncVq^jsJ dai ly ajid weekly 
newspapers, local- radio s ta^ti^on'S^ and "tel evi s i on 
programs. 

b. ' Announcement of the program qan also be'^sought 

through various organi z-ati.dns in the community. 
. These avenues 'inelUde church bulletins and 
organizational newsletters. - ^ * ■ , 

3. Preparation of material. - ^ • • « 

a. Pictures help convey ideas^. Professional as 

wel 1 as non-professi onal photograpfis can be used 
. to show Senior advisors in^ 'advising settings,' 
or senior adults' in variou.^ consumer roles such 
as foad shopping, transportation, ^family ^ i' . 
* . budgeting, etc, . • . • 

b. Informational' materi al al so needs to accOmpa'ny 
pictures as well as bei-ng used separately. This 
would include a description of the prdg-rart as 
well as persons to^ contact,, etc. 
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PROGRAM RESOURCES- , ' / / 

■ ■ ,/'■■•■ 

One of the values' of a senior adult consumeic advisory program 

Is tW^ of coordtnati ng* and focusin-g a variety of oresources 

on specific consumer needs of el/de/ly persons. A manual of . 

informlition can be used to help focus the^ problems and 

suggest other avenues of assi stance.t^ /. < . 

A. Senior Adult Consumer Advi sory ,Manua*l/ and Resource Packet 

1. Sufficient copiejs of the^Manuaf shquld be obtained' 

. fo,r e^ch advisor and for^others ^working most closely 
*. with the prograrn. ' • - / ^ • 

2. Plans^should be made by the program •staff to identify* 
material for the Local * I nf orma ti on Suppl emen tv us itig ^ 
examples- indicated in the Manua^l . 
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3. Particular attention should be gMven to any needed 
up-dating^ in i riforma ti on -psecti nent to Elderly 
consumers^ This would include, for example,' changes 
in. Social Security program, legislative action, 
.newly established programs, etc. Subscriptions to 
the variety of consumer newsletters available would 
assi-st this proces.s. T * ^ 

^4. To supplement the Manu-al , ^arious pamphl ets ''can be 
obtained and di s tri b-u^ted t^o i nteres ted' persons . . 
Pamphlets are available from suc^h sources as the 
Better Business Bureau Cpunty Extension Service 
$nd U.S. government as i nfdi ca ted in.sthe Manual. • 

Other Resources , , 

1 . Government , business, educ'ati onal ,-^en,d -vo.l.untary 
organizations nflost actively involved in the consumer 
areas also serve as resources for peer-advisors. 
Educational and i nf oVma ti.onal materials along with 

< audi o-vi sua! . aids are/avai labl e. Representa ti ves 
may be. cantacted t^/ s/peak or serve as ^consul tants'.- 

2. When speakers are contacted t is important that 
th^y understand so^me'of the .needs of worki ng t4i« 
tHe elvderly. These/ i ncl ude the necessi ty^f or 
speaking <:learly and being heard easily and suiting 
the i nf ormati on' to /the needs of the group. Biases 

^ 'and subjectivity /of the speakers can be Identified 
.and^discussed. - / / , ' ^ , ^ 

PEER-ADVISOR TRAINING / ' : * \ ^ 



{MM is is 
"^With suet ess 



one of the.mos^ ^'mportant components of the program 
tess or fa^ilurg dependent^ upon the skills acquired 
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during the tra.ining sessions. 
A. Advisor Selection Criteria 



A very large degree of- the effectiveness of the project 
-will depend upon the effectiveness of the advisors-. 
/_> Although the advisogs are in.^ voluntary capacity, thei.r 
s^election should be governed by selection of persons 
with greatest potential. "Thus, certain sel ection' cri teri a 
should be utilize<l. The advisors should be/sel ecte(?' on 
the basis of those characteristics of a .successful 
heipi'ng^ relationship, such 'as baring, neither too ' 
^-domi nant*nor too -aggressi ve , and healthy attjtud"e towcird 
self and life. A realistic consumer attitude could • " ; 
als.O'be ^uti li^d, ^since atti tudefi- a<nd be.haviors ar§ 
usually consistent. _ '■ . ' 

B. -Workshop Loca,tio-n » 

The location is an important .aspect of the training 
program. The staff should remember, to choose a Tocation 
tha^ Jias easy parking, one with no limitations ^uch as ^ 
steep steps or stair.s, small enough rooms for adei^uate 
hearing cind without distractions. All of |lhe above 
can effect the amount of l^nowledge and skills the** 
advisors acquire/ • . ' ' * * 

C. Training Program ^; <w *- ' • 

1. ^heduling of, workshop ^ \. / 

. ^ The tr^inin-g wof}<shog ' shou 1 d include a minimum of / 
';40 hours. 'This may 'bg. comp-letedMn oJi'e week o,r ^n/ 
.vari ous- tombi natio.ns of 'days over seveVal weeks. 
A general preference for days and times can be / 
obtaiTied atrin^g an ^ori entati.on meeti n'g^and: scheduled 
accordi ngly . " , ^ . . - * , 

0^ 2. Tr^i'^ning for helping -relationships ' "\ 
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The a'dvisjng. aspect is ^very important since*i«t " * . 
provides -exposure; and^tVaining in helping skiri$. 
T<hus, this .component ^*houl d be taught by competent 
irrdividuals engaged in helpiilg relationships such 

university faculty o;r individuals in pri^va'te^ y 
practice.' .Some skills to^e developed are 's<p e^'aki ng , 
listening,' refl ecti ng , .and' empathy . *The training 
shauld-include not only cognitiv.e but .also be,/iavi O'raT. 
training in the skill's needecl for a helping yfel ati oji- <^ 
ship, g • ^' / * ' 
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3. Training for consumer' cTomgetence J 

\ ^ ^ 

' The Manual' can be used as* a guide'^Tor tliA material 
to be covered. Both staff and outs ide^ speakers 
can be utilized. This i s • very , important^ because 

^the-materi a V V^epreserfts^ areas in which the adviso/s. 

'will be rendering aid and ; th'ey. sho^uld-^ be""f ami 1 i ar 
•with the Man'ual. T-his is;also imfio,rtan% because 
the, advisor* should^.be confident and knowledgeable 
an the consumer area. 



4. Speaker selection 



Depending upon the area and the number of 'adv-.i sors • 
involved i n the , t/ai ni ng , it may be possible for 
speakers o^her than staff to present re-l"?'vant 
material.* Persons from local or regiorfal federal 
> agencies such as th'e Federal Trade Cojnmissiqn^ F.ood^ 
• ^and Drug Administration, Soci al Securi ty j\dmi pi stra- 
.\ ^tion, Departmerrt of Public Welfare, or unfiversity ^\ * 
faculty are some examples^ - 

5. Record keeping ' , * ' ^ . 

Fo^ documenta»tion and study of'^program v^alue, and'^ 
accurate consumer follow-Ctp, advi sors • shoul d be 
i ns/tructed, i n compVeti Oin of si m-pl e; records • 
^^mples of possi ble- forms are provided at the end 
jTf the section! * « , ' 

VJorkshop Evaluation , ^ 

1. Th^ Workshop should be evaluated by the participant's * 
for^ a number 'of reasons. First, i^t is important ' \ 

; for the staff to get the overal 1 • impressions .of " . 

, the advisors after their exposureto ^he Workshop^ 
Any rel e^vant, material which the advi sors . wouj d Vil?e 
to have had covered can then be presented during 
in-service trai'ninq. An>^example of an appropri a te ""^X 
workshop eval uati on form is provi ^ed -a';t the end o/ 

' the secti'onr. " " * \ ' :^ • ^ 

2,. The staff should, prepare some> type of measure t,o ^ 

determine the' unders tandi ng of the ma teri al ' *f conj the.' 
Manulil by ihe a^visrors. This will' allow thev staff • 
to determine the. eff ecti veness of the^^Worksjiop, \ 
such as amount of *1 ear ni ng and f >nal 1 evel of, ' ^ / 
Rnowl edge 'Of tKe Manual material s ' ' * . 



Peer-Advisor Interview * * / :^ 

^ * ^The^ adyi sors should" be adr^j ni stered some type of 
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biographical questi onnai 1% to d'etermi ne i f they 
\ havfe any* preferences as to. assigninents , hours of 
ad.vising, if the advisors are. bi nligual , and what 
specific experiences or expertise t;hey. hav-e which 
would be helpful in their role.. ' ^\ 

. 2.' The advisors, should^i then be individually interviewed 
by the staff ior assT^nment of locations, hours, 
and, -if more than one advtsdr 'is assigned' to a 
location, to meet the co-advisoV. 

ADVISING ASSIGNMENTS^ • . - - . ^ 

As a result of contacting community leaders and age/lcies, 
possibl-e locations for assigning advisprs-can be identified* 
Pre-existing senior citizen centen^ ^*^oy' regul arly held senior 
citizen' group meeti ngs~Woul d normal \y have the highest 
potential for a consumer advisory program. ' 

A-. Location Selection 

«. 

The advisors should be assigned to their preferred 
location for advising if) po^&sibl e. If not possible, 
"the assignment should be perform-ecl with the purpose of 
matching the advisors as closely as possible to their , 
original preference , Thi s will_,assist the advisory in 
feeling mpre comfortable since they will" be located in, 
areas close to. their preference (perhaps, individuals 
vd t'h more similar backgrounds). ^ . 

B. AdvispT Assignments ' ^ 

If possible, two advisors should be assigned to each 
advising location. If the^ two advisors are both present 
at the advising , location each week, then continuity can 
be ma^intained if one of the advisors is absent, or on 
'vacation.* ^ 

PROGRAM SUPERVISION AND MONITORING ' 

The staff supervision of the advisbrs is a very important . 
aspect for a successful program' impl ementati on . 

A. Staff Supervision ^ / . 

1. The staff m'ember supervising the advisor should 
, remain in close contact with the. advisor at. least ' 
once every two weeks^or every we%k. If feasiole.- 
. ^ This is important, for the f 1 ow of , i nf opmati on and 
to render any needed assistance* It is' esp^je^ally* 
importagt to make frequent contacts wi^th the adv'isor 
in the beginning of thp program, as an encouragement 
. ^ . to trie advisor* 
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2. The advisors, should be alerted during the training 
session of^he importance of establishing confidence 
in the consumer seekfng help in the advisor. Until 
thiis confidence i s establ i shed in some' group^s , the 
number of persons seeki ng» assi stance may be a't a 

• mi nimum. . * * v* " . 

3. The staff caji offer as^sistan.ce in seeking out 
addi tional consumer information as it is needed, 
make suggestions for arra,ng,ainent of the advising^ 
location, and Help witii introductions of the advi'^sor 
to aj]^ on-going prograrfis. ^ ' 

4. The. staff Hioul d' peri odi cal ly review th^^^^l^cord forms 
to ensure that they are appropriately completed with 
necessary i nformati'on. 

5. The supervision of the advisors by 'staff knowledge- ^ 
able in helping skills can>^nsure the appy^opriate - 
maintenance of those, skills and characteristics 
necessary for a successful helping rel a ti o/ishi p . By 
supervising the advisor, the staff can offer 

sugges ti or>s_f or correction or modification of the 
advisor^s bef]avior, which can lead to successful 
advising.' 

6. Both- the program staff and adyisor should coordinate 
the available consumer services with the Senior 

Ci ti zens. Center Director. Although the information 
provided by the consumer is confidential, the 
problem should be 'discussed with the Center Director*. 
The Director maybe more aware of the consumer's 
Situation and may of f er ai d , such as other poss.ible. 
'solutions. The Center Director also may be in. 
possessi on •of additional information relevant to* the 
consuitrer's problem. ^ The coordination will result 
in a belter resolution of the consumerj^^need . 

In-servi ce Jrai ni ng - 

^ 

V. In-service training 5.Hould be conducted at 'least once 
a. mpnthf ^ In-service training Can accompl i-sh ,a numter 
or important functi 6ns First, it allows the 
adyjSors to meet together and" discuss an^ problems 
"the^y havfe encountered and^thejr solutions^ Second, 
it 'allows the. Jidvi sors and staff to discVss-any 
meth-ods of- inprpvi ng the project. Third, it provides 
an opportunity for the staff to disseminaite any new 
information an-d/pr policies pertaining to t^e project_, 
. arijl i ts opera ti on.. Lastly , any perti ncn t^ ^.dr' roques ted 
' ^formn tion-whic^ was not ijresontod <j t the Workshop 
^c a"rT .a 1 s o be' p^r^^s e n t ed . ' ' * 
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2. Newsletters from the staff to the adv i sors'"ca n-fre 
" d^sed an an altefnative to inrservice meetings, or as 
a supplement to t>he* meeti ng's • The newsletters can 
relay current consumer news and program announce- 
ments, to all the advisors at one .time- * . • 

PROaRAM EVALUATION . ' . 

Regardless of the source of initiation of the program ^such 
as federal, state, church, or xhari tabl e funds ) it-will be 
necessary to evaluate the program as to its . success and cost 
effectiveness. There are a nujnber ,of variables that are 
involved in the 6val uati on "process • 

♦ . , . ^ -A - 

A, Consumer Evaluation 

* The information "froi^ t,he record keeping forms- cjji be 
utilized .in a follbw-up interview with t^^e cons4iiners. 
Thfs can provide such* i nf ormation as how ^"Jt^is/ied the 
consumers are with tjie solution jtp their proble* 
adequately they think they were h'elR,ed, and other 
information to determine the effectiveness of the project 

B , i s 0 r E v^u a t i o n 

The adviso^r^ should be questioned as to Jtheir reaction^^ 
and.feelingi about the program. This ca^n provide 
* i nf orma tioio as to |:heir impressions of the effecti veness 
and succes^ of the project, their 'feelings a«bout "their 
own effectiveness,' and , their overal 1 impressions 
regarding the proigram, ' ^'^^ 

C, Staff 'Evaluation " ' - • . 

!• Since the staff have^been involved with the project 
they. are, in an, excellent position, to render an 
evaluation on techniques to further improve thre 
pr*oject, problems that could be eliminated, and ^ 
their impressions regarding the eff'ecti veners and 
success o,f the project. 

'2, The staff should also evaluate the advisors as to 
• * the^>r eif fecti veness as a helper or advisor. This 
evaluation cd'uld include ttie s.kills characteristic 
of helping- relat1ons*hips, ' such as helpfulness, 
•warmjth, and concern for the elderly. Other persons 
such as senior citizen center directors can also 
\- assist in advisor^ evalu»^t^on when an advisor is a 
p'art of the center program. / , r - - » 
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Example 1 



AREAS OF CONSUMER PROBLEMS AND INTEJ^ESTS 



B. 



HOUSING" ■ ■. . 

RENTING A KOUSEOR APARTMENT 
HOME 'REPAIRS OR IMPROVEMENTS . 
BUYING A" HOYlE 
UTILITIES, 
OTHER ^ . 

TRANSPORTATION 
BUYING NEW .OR USED CARS 
CAR 'REPAIRS 
CAR INSURANCf 
GETTING TO .A DOCTOR\^ 

f 

GOING SHOPPING 
PUBLIC TRANSPORTATION 
OTH,ER 



C. FOOD 



COST OF F.OOD 
READING 1A*BELS 
Sizr OF PACKAGES 
QUALITY OF FOOD 
OTHER 



D. HEALTH 'CARE ' • 

- GETTING HEALTH INSURANCE 
i CQS-T-OF—DGaiORS 

COST OF DENTISTS ' • 

COST OF DRUGS AND MEDICINES 

HEARING AIDS 

EYE GLASSES " ' 
' NURSING 'HOMES • " 
" OTHER , ' . 

E. FURNISHINGS 



DURABILITY - • ' 
" CLEANING 
OTHER * 

F.' APPLIANCES 

WARRANTIES AND GUARANTEES 
. REPAIR' SERVICES 

SAFETY 
• OTHER 
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. Example 1 , Continued 



SOCIAL SERVICES 
FOOD^ST.AMPS ' 
PUBI^C 'ASSISTANCE 

le(jAl aid "'. 
-making complaints 
homemaker' services' 

OT!H£R 

MONEY MANAGEMENT . 
SOCIAL security ' 




(]. CLOTtiTNG ■ 1 
FINDING STYLES 
HtSTRUCTIONS OR LAEfELS- 
SEWING CLOTHES 
OTHER 

K. • EMPLOYMENT, 
GETTING A JOB 

. OTHER 

> 



GETTING CREDIT 
CREDIT COLLECTION 
TAXES 
BUDGETS 

COST OF LIVING 
SAVINGS AND CHECKING ACCOUNT. 
FUNERALS ' 
OTHER- 

SHOPPING . . • 

MAIL ORDER PURCHASING ; - : 
MISLEADING ADVERTISI-NG ^ ' 
AVOIDING -SALES PRESSURE • 
SETTING HELP FR^M SALES PEOPLE 
OTHER * . . ■ 



RECREATI-OTH " • 
HEALTH CLUBS 
SOCIAL CJLUBS 
OTHER 



r 
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Example 2 



Agenda 

Orientation Session for Prospective Adv^isors 
for .a Consumer Advis-ory Program 



Informal Coffee Time 



I n troduc'ti on and Welcome 

Project Director 
College of fiome Economics 

Associate D'ean 
-Division of Continuing £diication 

Getting Acquainted Session - Staff 

.jj^ve-l-opment-of -«^P-PQgr-am5 for Older Populations 

Coordinator for South Plains Associ a ti on^of 
G.overnments Regional Office 'on Aging^ 

Grou'p Discas^sion of Consumer Probfems, Solution^, 7< Res'ources 

Ltrnch . , 

Consumer Education Sampler. 

City Trans'it Coor.dinator 

Executi v§. Vice President 
^tter Business Bureau Inc. 

Packet DistributioW 

Devel opment ' of Advisory. Ski 1 Is - '-Staff 
Wrap-Up. and Planning Period - Staff, . . 



Examp.le 3 



CONSUMER BACKGROUND FORM* 



information. to obtain on first visit 



Name 



Address 



Date 
Phone 
Age 
Sex 



Check: Anglo 



Black 



Check: Single^ 



Married 



Widowed 



Mexican-Amexican^ 
Di vorted 



Do you own home? 



Rent home^ 



WHat was the highest education you received? 

How Jjd- yq^u hear about the. Seni of Ci ti zens . Advisory program? 
• ^ * i' , • 



% * 



*If ^the consumer netdrns for additional* advising, 'this form 
not need to be completed* , • - * 



will 
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Example 4 

■ CONSUMER' PROBLEM FORM* * . / ' 



Name of Consumer- * ' 


Date 


Name of Advisor 


Location 


t 

What is the problem or purpose of this 
» * - , . - 


visi-t? 






What action, if any, already has been 


\ 

taken concerning the problem? 




^What are some of the solutions to^ the 

^ 4 
%' * 


problem? 


: ^ ^' ' . 


• 




What sol ution *has the' consumer chosen 


to pursue? . ^ . 







Fol low-up 








• 









*B»e sure to fill out' Consumer Background Form if this is the first 
•visit,. 
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- ' / •/ / . ^' Exa'hiple 5 

1 ■ ■ ■■■ 

\ SROUP DISCUSSION FORM 

1 • ® 


• " - -'-^^ 

# 

< '< % 




If, instead of a 

•> 


■ ; 1 , 

one-ti)-one visitrgbout a specific consumer con- 




1 

, (• 


cern, you talked 


with /several peapl'e~iir'a~gr^ record 




■• 1' • 


the follow'ing rnfontiation, , 




1 > ' 


Approximate number ia the group: 
Ma.ior topics v/hich w^re discussed: 




t 

i 


• - 














f , ^ '-^ 




f - 








K 

\ 


General response 

» 


of group; 

< J 




* 








, t 

r ^ 


■ ' . • -il^ • • 

Advisor's sugges^ns for" any fidllow-ul) from discussion: 
(action by someolj^whi ch would be helpful, another discussion , 
group, directions ifrom p.r;p j ect -staff , an individual counseling 
session , etc-. ) 1 . . J . 

1 


' • *' 








f 






1 '• — ' ^ ^ : '- 








1 - ' * * 




1^ ' . ' 




J .1 ■ ■ ■ 






* 

^Name of counselo 


I: • . C'' • ■■. • _ _,- 


» .V 




Location: 








Date: ' - 


* » •■ 

• ' » s 


»' ,4? 


If-'-;-. 




f 
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^ 31 



bxampie b-^*^ - . 

' • workshop' SAirSFACtlON SURVEY. * . 

Yo'-u¥ comments will help us in planni ng, other tnai ni na'i workshops • 
•Check the appropriate blank or write, in ybur commeats. 

Workshop Arrangements • ^ ^ \ ' ^ 

Was the length of each lecture-tfiscussion session: 

too 1 ong . Aoo s4H)rt _j i_ about rijght _^ ? 

2. Wer'e the number of ^^jf^or the Workshop: 

too many - not enough about right _( ^? 

3. How satisfactory was the loca'tion of the Workshop? 

"St- ' , ..... 

quite satisfactory sati sf ac^tory J\ not very satisfactory ;; 

4. What suggestions *do you have f.or improving the Workshop a'rj^ange- 
jnent-s? 

' 

Workshop. Pr.ogram * - ' ^ ; ^ ' ' ' ^ . ' 

5. . How, prepared do you feel to begin helpi'ng others as a peer- 

[ advisor? not at all prepared > . somewhat prepared 

prep.ared ^ well prepared 

6. What topics, if any, could have beeri omitted? X 



?• What l^opics -would you like to. have had included? 

, Future Program's 

8. Would'^u^>^*be^rn teres ted in additional^ training sessioils? 
yes \_ no . maybe - ' ' 

9. How often? more^^an once a month once' a month _ 



less often than once a month 



10.. Which day of the week? Mon. Tue, Wed. -Thur. Fri. 
11. Any other comments?- 



. . < THANKS FOR YOUR HELP. 
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